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Hazel Bishop Attorneys Working on _ 


Settlement Offer in Spector Suit 


Spector Advertising for 
Bishop in 1950 Amounted 
to 42% of Its Net Sales 


NEw York, Feb. 11—The wheels 


_exciting case’’) has been the antics 
|of the opposing lawyers and prin- 
' cipals. 

There are eight lawyers, evenly 
divided, and at times they out- 
number the rest of the courtroom 
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BBDO, Burnett Named by Camphell. 
Soup; Other Agency Changes Hinted 


|Agencies Release 
Area Circulation 
‘Newspaper Report 


ground exceedingly slow and fine audience combined. Mr. Burke, 
this week in the supreme court of Miss Bishop’s trial attorney, is a 
New York (the court of original deliberate, soft-speaking individ- 
jurisdiction in this suit) as the 4a! who is seldom ruffled and sel- 


trial of minority stockholder Hazel 40M consults with his associates 


Cuicaco, Feb. 12—A breakdown 
of coverage of all major newspa- | 
pers, supplements and comics data | 
for 225 major metropolitan areas 
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| New York, Feb. 9—Campbell 
Soup Co. yesterday awarded its 
' $8,000,000 account to Batten, Bar- 
ton, Durstine & Osborn, revealing 
,at the same time that its new fro- 
zen soups have been given to Leo 
| Burnett Co. and that they will be 
tested in three cities. 

Other agencies in the Campbell 
stable, and the products they han- 
dle, include: 


Bishop against Hazel Bishop Inc., 
agency president Raymond Spec- 
tor, and others, got under way. 
So far, the suit—which was filed 
March 28, 1952—has been featured 
by little more than attempts by 
Richard J. Burke, one of Miss 
Bishop’s lawyers, to get into the 
records a raft of accountants’ re- 
ports, records, statements, invoices 
and other alleged facts. His effort 
was slowed down considerably by 
almost continual objections on the 
part of defendant counsel. 
Perhaps the most newsworthy 
development to date was the com- 
ment to AA today by Joseph V. 


while court is in session. 

For the defendant, trial attorney 
Bernard Phillips uses loud, quick- 
talking tactics, reminiscent of the 
“ans wer-the-question-yes-or-no- 
|quickly” school. He is in almost 
‘constant consultation with his 
three associates, one of whom fre- 
quently rises to object in unison 
with Mr. Phillips. At one point, 
Judge Gold remarked, “Don’t let 
them overwhelm you, Mr. Burke.” 


= Raymond Spector, who has been 
present through all the proceed- 
ings, as has Miss Bishop, frequent- 
ly hops out of his seat; Miss Bishop 


| 


BIGGEST EVER—Lever Bros. Co.'s largest 
single promotion starts Feb. 15 with this 
page in 500 newspapers announcing a 
sweepstakes with 11,000 prizes. Pages in 
The American Weekly, Life and This Week 
Magazine will be used, and merchandise- 
redeemable coupons will be mailed to an 
estimated 30,000,000 consumers through 
Advertising Distributors of America. Batten, 
Barton, Durstine & Osborn is the agency. 


NBC Grabs Lux 


will be published next week by 
an informal group of 11 Chicago 
agencies—the same group which, 
a year and a half ago, coopera- 
tively published an_ inclusive 
Magazine and supplement cover- 
age study. 

The new report, which includes 
data on population, families, total 
retail sales, food and drug sales, 
is being made available to agen- 
cies, advertisers and others at $75 
per copy. 

Bound in a letter-size volume of 
about 250 pages, the report at- 
tempts to present the newspaper 
data in great detail in a form 


McKee, a former judge and an- | seldom moves. Very energetic, Mr. 
other of Miss Bishop’s attorneys, | Spector occasionally waves a hast- 
that an offer of settlement is being | ily scribbled sheet of notes aloft, 
prepared by the plaintiff which | motioning to his lawyers. At times, 
will be presented to the court some he is ignored or mildly “shushed” 
time next week. by them. 

| Milton J. Hoffman, an account- 
= Without a doubt the most in-| ant who has examined records of 
teresting phase of this otherwise | Hazel Bishop Inc., has been on the 
dull proceeding (presiding Judge stand for most of the two and a 
Samuel M. Gold remarked at the half days that the trial has been in 
conclusion of today’s testimony, session. 
“The court doesn’t find this a very | (Continued on Page 177) 


‘Neurotic, Fear-Ridden’ Broadcasters 
Blasted by Ohio Radio Station Head 


which is not available elsewhere. 
For each metropolitan area, the 
report tabulates: 


Shows from CBS 


NEw York, Feb. 12—National 
Broadcasting Co. pulled the major 
radio-tv raid of the season this 
week at the expense of Columbia 
Broadcasting System. ° 

NBC’s coup, which calls for a 
switchover of the “Lux Radio 
Theater” and the expanded “Lux 
Video Theater” in late August, 
means more than $5,000,000 in ad- 
ditional billings for the network. 
CBS has broadcast the hour radio 
show for 19 years and the 30- 
minute video drama since its in- 
ception three years ago. 

At NBC this victory is being 


e 1. Total U. S. circulation of all 
ABC and important non-ABC 
morning, evening, Sunday, Sun- 
day supplement or comics group 
papers which put 100 or more 
copies into each area. 


2. Area circulation of every 
such paper. 


3. Percentage area circulation 
to total circulation for each 
paper. 


4. Percentage of area families 
covered by area circulation of 
each paper. 


New York, Feb. 11—Robert Ma- 
son, general manager of WMRN, 
Marion, O., today calied upon 
broadcasters to stop submitting to 


“unrealistic discrimination against 


a political-minded office holder 
spouted off. I won’t mention such 
lesser proviems as Ascap, Pe- 
trillo and labor unions. 

“Is there any wonder then that 


hailed as the “first touchdown” by 
the new Pat Weaver-Bob Sarnoff 
team. The goal was achieved by 
dispossessing one of NBC-TV’s 
oldest sponsors, U. S. Tobacco Co., 
which has been notified that it 
(Continued on Page 77) 


s All data is from the latest pub- 
lished and audited sources as of 
late December, 1953, and all tab- 
ulating and percentaging was done 
by machine tabulation. 
The 11 agencies which cooper- 
(Continued on Page 8) 


their services.” ' this timid mouse called a broad- 
Mr. Mason sounded the call for caster should vacillate when it 
more aggressive interpretation of came to protecting his public trust 
the “public interest” in a fiery in the face of refusal by elected 
speech before the Radio & Televi- officials, courts und public hear- 
sion Executives Society. | ings to grant him equal rights with 
“My experience in the field of the press to serve his public. 
communications embraces some 23) 
or 24 years in newspaper, maga-|® “Is there any wonder, then, why 
zine and business papers—where so many broadcasters have sub- 
generations of independent-think- | mitted to discrimination in the 
ing, courageous business entrepre- field of sports and special events 
neurs had built a tradition of serv- | —knowing full well that often 
ice,” he said. 


/newspaper editors, columnists and 
_reporters have been solicited for 


s “Not until 1940 when I entered | support, wined and dined to gain 


broadcasting did I encounter aj|the so-called favorable press, 
group of neurotic, fear-ridden | while the broadcaster was not only 
business men who fled from their| asked to pay but was excluded 
own shadows as well as govern- without payment of often exorbi- 
ment persecution by a never end- 'tant fees for broadcast rights. 

ing flow of bureaucratic decrees,| “I believe the history of govern- 
often countermanded because of mental regulation probably has 
their unsound premises; who shud- contributed most seriously to this 
dered every time a minority group condition where a broadcaster re- 
attacked their program structure; | fuses to call his soul his own. 

who wavered between financially-| “Look at the record: A decree 
minded religious evangelists and that newspapers could not own ra- 
atheists, who provided the great-| 
est mass educational opportunity 
to millions of people free—but, 
who crawled into their cubby hole. 
effices every time an educator or) 


ination of duopoly—two stations in 


common ownership of two stations 
(Continued on Page 8) 


|dio stations, since revoked. Elim- | 


_ Last Minute News Flashes 
“American Weekly’ to ‘Recommend’ ‘Family Weekly’ 


_ New York, Feb. 12—Phe American Weekly has completed an ar- 
rangement with Family Weekly whereby the former’s sales staff will 
“recommend” Family Weekly to clients who are interested in smaller 
market circulation to supplement the big-market coverage of The 
American Weekly. Family Weekly will continue its own sales staff. 
In cases where joint buys are made, the advertiser will be given a 
15% discount on the cost of Family Weekly space only. 


Allied O.K.s $3,000,000 Promotion, Improvement Fund 


_ New York, Feb. 12—Allied Van Lines Inc. plans an expenditure of 
_about $3,000,000 annually during the next three years for increasing 
services, advertising, promotion and refurbishing of equipment. More 
than $250,000 will be spent this year for nat‘onal advertising, includ- 
ing a schedule in four business publications and Look, Newsweek and 
Time. McCann-Erickson, Chicago, is the agency. An additional $2,000,- 
000 or more will be spent by the moving company’s local agents in all 
states, mostly for newspaper advertising. 


Starch Issues First Report on Household Study 

New York, Feb. 12—The first complete report of its new continuing 
area sample study of U. S. households, now being mailed to sub- 
| Scribers by Daniel Starch & Staff, shows that 78% of the 47,000,000 
U. S. households receive one or more of 51 magazines which carried 


80% of the consumer magazine advertising dollars in 1952, and that, 
one city—later enlarged to deny sales of new electric appliances increase in relation to the number of | 


magazines taken by householders. 
| (Additional News Flashes on Page 77) 


Compton Advertising, New 
York, for pork and beans, tomato 
juice and Franco-American spa- 
ghetti sauce. ee. 

Dancer-Fitzgerald-Sample, New 
York, for V-8 juice, ketchup and 
Franco-American spaghetti, maca- 
roni and beef gravy. 

Although Campbell issued a 
complete list of its present agency 
affiliations this week, there were 
strong indications that one or 
more agencies—including another 
one in Chicago—were in line for 
some of the non-soup part of the 
Campbell account. 


s The addition of Campbell Soup 
was just another feather in the 
BBDO cap, which is rapidly begin- 
ning to look to competing agencies 
like a full-fledged war bonnet. 

The question bouncing around 
the paneled walls of New York 
agencies was: ‘“What’s BBDO 
got?” 

One man who should know is 
Bernard Cornelius Duffy, who 
joined BBDO in 1919 as a $1.75-a- 
week office boy, rose to be one of 
the most-respected and best-liked 
media men in the business, and 
has been president of the agency 
since 1946. 

Ben Duffy says what BBDO’s 
got is “balance.’”’ By that he means 
that the emphasis has been on all 
its departments, on rounding out 
all its services, and on concentrat- 
ing on fundamentals. 


(Continued on Page 177) 


Barnes Says Ad 
Probe to Touch © 
Agency Boycott 


WASHINGTON, Feb. 11—The gov- 
ernment’s anti-trust investigation 
of the advertising industry goes 
beyond commissions to include al- 
leged “boycotts” of “certain agen- 
cies by newspaper publishers.” 

This additional background on 
the investigation was obtained by 
a Buffalo Evening News reporter 
in the course of a general inter- 
view of anti-trust matters with 
Stanley Barnes, chief of the Jus- 
tice Department’s anti-trust divi- 
sion. 

Earlier, Attorney General Her- 
‘bert Brownell told a press confer- 
ence that the investigation cen- 
tered around the system of “uni- 
form commissions.” The Attorney 
General pointed out that uniform 
commissions were one of the fac- 
tors which led to a Supreme Court 

(Continued on Page 4) 
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Specialists Analyze Methods for 
Reducing New-Product Fatalities 


New York, Feb. 9—An all-day and can provide a tremendous um- 
conference dedicated to the propo-| brella of fabulous circulation un- 
sition that the fatality rate in the | der which the advertising program 
field of new product introduction operates. It can provide circula- 
need not be so enormous was held tion which perhaps might be un- 


here today under the sponsorship | economical 


of Hilton & Riggio. 

Twelve specialists at the confer- 
ence told 265 business executives 
how advertising, merchandising, 
pricing, research and other factors 
should be handled to cut down the 
new-item death rate. 

The keynote speaker, Paul Ma- 
zur, partner in Lehman Bros. and 
author of “The Standards We 
Raise,” stressed the _ stepchild 
role of marketing research, point- 
ing out it got pennies, while bil- 
lions were allocated for production 
research. 

“If we are to prosper and avoid 
serious recessions and catastrophic 
depressions,” Mr. Mazur said, “we 
must change our economic em- 
phasis. Marketing and mass dis- 
tribution must grow up to its ob- 
ligation within our economy as the 
senior partner of mass produc- 
tion.” Up till now, he added, mar- 
keting, advertising and sales have 
gotten “inadequate emphasis, at- 
tention and appropriations.” 


« William Ruder of Ruder & Finn 
Associates, product publicity and 
public relations, told the meeting 
—the first annual seminar on the 
subject—that product publicity has 
an advantage that “in one sense 
advertising never can have.” 

“It carries to a certain extent 
the editorial blessing of the medi- 
um in which it appears,” he said. 
“I am sure the medium does not 
intend this, but this is the way it 
works. There is a basic credibil- 
ity, a believableness about an 
editorial approach to a problem. It 
is something that an ad strives to- 
ward but somehow can never 
reach completely. 


s “At the same time, the product 


| 


publicity program is developed on) 


a saturation basis, either in a spe- 
cific market or on a national level, 


for the client to 
purchase with his advertising dol- 
lar.” 

Mr. Ruder said that product 
publicity would never be a sub- 
stitute for advertising or point of 
sale display, “‘but I do feel that we 
can give an editorial tone to the 
whole program and that we can 
increase the effectiveness of the 
large share of your sales cost that 
goes into advertising. Product 
publicity can also be used to de- 
velop specialized programs for 
specialized markets in which it 
might make no sense to spend ad- 
vertising money.” 


a H. J. Barnum Jr., manager of 
new products, Good Luck division 
of Lever Bros., told how a new 
product idea is screened. He said 
the proposed item is examined to 
see if it will have benefits for the 
consumer, the trade and the com- 
pany. For example: For the con- 
sumer—lIf the product is cheaper, 
easier to use, better packaged, bet- 
ter quality. For the trade—If it 
means additional business, will 
help merchandise other products, 
bring new customers. For the com- 
pany—lIf it offers potential high 
gross profit, high volume potential, 
requires low capital investment, if 
existing facilities can be used to 
manufacture. 

Negative factors, he said, are 
also examined. For consumers— 
Price too high, harder to use, don’t 
know how to use. For the trade— 
Low rate of turnover, disturb busi- 
ness on established items, no re- 
tail shelf space available. For the 
company—difficult to get raw ma- 
terials, product impossible to 
package, patent situation is con- 
fused. 


s J. N. Dow, assistant to the v.p. 


‘in charge of merchandising for 


(Continued on Page 36) 


‘This Week’ Story 
Sparks Borax Point 


of Sale Promotion 


Los ANGELES, Feb. 9—Pacific 
Coast Borax Co. is planning an in- 
tensive point of sale promotion in 
grocery stores to capitalize on a 
cover picture and article in This 
Week Magazine about its television 
program, “Death Valley Days.” 

The promotion wili cover the 33 
cities in which the program is 
sponsored and where This Week 
is distributed. Starting Feb. 22, 
when pre-prints will be available, 
the company’s salesmen will be- 
gin distribution of the covers, 
which will be attached to a two- 
color display piece featuring the 
article and “Death Valley Days.” 

The display piece carries a pic- 
ture of the Old Ranger on the pro- 
gram, and urges shoppers to read 
the article in the March 7 issue of 
This Week. This piece will be used 
as the basis of Borax and Boraxo 
displays built by salesmen. 

Ettinger Co., Los Angeles, 
handling the promotion. 


is 


Neugebauer Joins Botsford 


Charles J. Neugebauer, for five 
years a copy supervisor for Need- 
ham, Louis & Brorby, Chicago, has 
joined the staff of Botsford, Con- 
stantine & Gardner, Seattle. 


Campbell Gets Agency Post 
Alvan G. Campbell, formerly 
with KANG-TV, Waco, Tex., has 
been named tv director of South- 
west Advertising Agency in Waco. 


Fairchild Promotes Two 

Richard Carens and Jay P. Ka- 
ner have been appointed to the 
New York advertising sales staff 
of Daily News Record. Mr. Carens 
was previously on the Boston ad 
staff of Fairchild Publications, 
Record publisher. He will be suc- 
ceeded by Maurice Sagoff. Mr. Ka- 
ner was formerly a member of the 
public relations department of 
Burlington Mills Corp. 


Petry Adds TV Salesmen 

William B. Rohn, formerly of 
WINS, New York, and Edwin W. 
Pfeiffer, previously of WDEL-TV, 
Wilmington, have joined the tv 
sales staff of Edward Petry & Co., 
New York radio-tv station repre- 
sentative. 


JOHN EDWARD COOMBES, general alee | 


ger for Price, Robinson & Frank, has joined 
Ewell & Thurber Associates, Chicago, as 
account executive on the Wilson & Co. ac- 
count. Before joining Price, Robinson, Mr. 


Coombes was director of advertising, sales | 


promotion and market research for John 
F. Jelke Co. 


Advertising Age, February 15, 1954 


SEE IT FIRST—Starting with this color spread in The Saturday Evening Post, Feb. 
13, Amana Refrigeration Inc. is backing its biggest campaign for Stor-Mor upright 
freezers. Farm Journal, Fortune, Life, McCall’s, Progressive Farmer, Successful Farm- 
ing and Sunset Magazine also will be used. Ruthrauff & Ryan, Chicago, is the agency. 


NASHVILLE, Feb. 10—Tennessee 
independent hardware dealers 
have found bi-weekly cooperative 


wean customers away from super- 
markets, variety chains and de- 
partment stores. 

Sparked by state headquarters 
of the Independent Home Owners 
Hardware Stores group here, big- 
city hardware dealers are using 
multiple listings in newspaper 
page ads pushing hardware stores 
as the place to buy items that are 
also sold in other types of stores. 

Advantages of the plan, Morris 
Jones, secretary of the association, 
told AA, are these: 


s 1. Each dealer pays a small 
fraction of the page rate, and thus 
overcomes disadvantages of pay- 
ing for circulation outside his 
neighborhood. 

2. The ads attract customers who 
seldom visit hardware stores and 
call attention to hardware dealers’ 
wide variety and competitive 
prices. 

The promotion broke last April, 
when Memphis dealers ran a co- 


a color spread appeared in Life. 


McKesson & Robbins, 
4 Other Firms Plan 
Summer Promotion 


BRIDGEPORT, Feb. 11—McKesson 
& Robbins, maker of Tartan suntan 
lotion, is cooperating with four 
other manufacturers of summer 
products in a joint department 
store promotion. 

In addition to McKesson & Rob- 
bins, participating companies are 
Ideal Toy Corp., for its Ideal wad- 
ing pools and surf scooters; Syl- 
vania Electric Products, for its 
three-way portable radio; David D. 
Doniger & Co., for McGregor swim 
suits and sport shirts, and Hamil- 
ton Metal Products Co., for its 
Skotch Koolers. 

Basis of the promotion is a 
“summer fun” window display for 
department stores. The five com- 


§ | panies will furnish window display 


| material to stores and will award 
| 30 prizes totaling $2,000 to display 
|managers who produce the best 
| windows. 

Meanwhile, each of the five 
| companies will include products 
|of fellow sponsors in their adver- 


tisements. 


PR Organization Moves 
Eldean-Bugli-Chesrown, 


has moved to 550 Fifth Ave. 


‘Finn & Associates Moves 


William F. Finn & Associates, 
Tyler, Tex., agency, has moved to 
the Bryant Petroleum Bldg. 


promotions a successful way to. 


Independent Hardware Dealers Find Group 
Listing in Ads Helps Them Beat Competition 


All Tennessee groups are planning 
to participate in a coming hard- 
ware feature in The Saturday 
Evening Post. 


s Results of the cooperative page 
promotion show up in sales, Mr. 
Jones said, citing the following: 

A Nashville ad featured a garb- 
age can priced at $2.19 as a leader. 
The same can previously had sold 
well when a local chain offered it 
at more than $3. When the hard- 
ware dealer’s ad appeared, the in- 
dependents won a large chunk of 
the resulting sales. 

Another ad pushed clothes pins. 
It attracted a large number of cus- 
tomers who seldom visited hard- 
ware stores before and had been 
accustomed to buying clothes pins 
in food stores. Many of these cus- 
tomers returned regularly to pur- 
chase other items. 

Several stores reported that 
stock that had been gathering dust 
sold well when it was attractively 
boxed and featured in the ads. 

When the plan started in Mem- 
phis, 40 dealers signed up for a 


operative page coinciding with Na-| 
tional Hardware Week magazine| 
ads. Nashville followed later when | 


New) 
York public relations consultant, | 


six-month schedule. All of the or- 
iginal backers renewed and 14 
more independent hardware deal- 
ers joined. 


# Most participants are located in 
downtown, suburban or neighbor- 
hood stores. Some are in outlying 
towns within 50 miles of the city 
in which the ads run, but where 
the city daily has a large circula- 
tion. 

In each participating area, deal- 
ers meet when some phase of the 
campaign requires group discus- 
sion. Otherwise, details are han- 
dled by a committee that meets 
with wholesalers to decide which 
items are to be featured in the next 
ad. The number of articles varies 
from 15 to more than 30. Each is 
pictured and described in boxes on 
the page layout. 


equate supplies of merchandise 
are available, consulting whole- 
salers sometimes bring special 
price concessions for given promo- 
tions. 


Plans Universal Ad Drive 


Cribben & Sexton, Chicago, will 
run 15 ads, starting in the spring, 
in Good Housekeeping, Ladies’ 
Home Journal, McCall’s and Wom- 
an’s Home Companion, to promote 
its 1954 line of Universal gas 
ranges. Backed by dealer mer- 
chandising assistance, the drive 
will include a new direct mail 
service, cooperative advertising 
and special promotions. Christian- 
sen Advertising Agency handles 
the account. 


Baumrucker Joins Brisacher 


| 

| 

| Robert O. Baumrucker, formerly 
{with Batten, Barton, Durstine & 
Osborn, San Francisco, has joined 
the creative department of Bris- 
‘acher, Wheeler & Staff. 


In addition to assuring that ad-| - 


Washington Agency 
Offers ‘Cow-Fee’ in 
Bid for Milk Account 


WASHINGTON, Feb. 9—The House 
& Gerstin agency will make a 
presentation for the Maryland- 
Virginia Milk Producers Assn. ac- 
count this Friday, but the associa- 
tion has already had a dramatic 
indication of the kind of promo- 
tion they can expect if House & 
Gerstin gets the account. 

As an example of the things it 
would do to promote the sale of 
milk, the agency today invited re- 
porters, food editors and local 
dairy officials to sample a bever- 
age of its own invention. The in- 
vention: “Cow-Fee”’—hot milk 
poured over instant coffee. 

The drink is being promoted by 
A. E. Johnson, the agency’s di- 
rector of public relations. He 
doesn’t claim that Cow-Fee re- 
duces the price of coffee drinking; 
its big advantage, he says, is that 
it builds milk sales by providing 
a tasty drink which is enjoyed by 
teen-agers and others. 

William Hooper, assistant sec- 
retary-treasurer of the milk pro- 
ducers’ group, was impressed after 
his Cow-Fee sample. However, two 
other agencies—Henry J. Kauf- 
man & Associates and M. Bel- 
mont ver Standig Advertising, both 
of Washington, are also in the 
running for the account. 


Vacation with Double 
Pay Is Lure Offered in 
Dodge Auto Contest 


DETROIT, Feb. 10—Dodge Divi- 
sion of Chrysler Corp. is celebrat- 
ing its 40th anniversary as an auto 
maker by conducting a nationwide 
contest in which winners will re- 
ceive two-week vacations with 
double pay. 

Forty grand-prize winners will 
receive the vacation awards in the 
contest, which ends at midnight 
March 29. Other prizes totaling 
$10,000 will also be given. 

In addition to double pay, grand- 
prize winners will receive expense 
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money for transportation, meals 
and hotel accommodations, plus an 
additional $500 for spending mon- 
ey. A new 1954 Dodge will be 
placed at their disposal. 

The contest is being advertised 
in 4,000 daily and weekly newspa- 
pers. Dodge is also promoting the 
contest on its regular radio and 
television shows. 

Dealers are getting point of sale 
material, and are also giving out 
entry blanks. 

Grant Advertising handles the 
Dodge account. 


Cook to Remsen Advertising 
Donald R. Cook, formerly sales 

promotion manager for Spencer 

Inc., New Haven, has been named 
director of merchandising and sales 
promotion by Remsen Advertising 
Agency, New Haven. 
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NIAA Sets Aside — 


Lasser Planfor {| 


Tax-Free Reserve 


Detroit, Feb. 8—The National | 
Industrial Advertisers Assn. de- 
cided today to set aside J. K. Las- | 
ser’s plan for a tax-free reserve 
fund for advertising. 

The decision was taken at a 
meeting of the NIAA board of di- | 
rectors, which moved that it is 
“inadvisable to sponsor the plan 
at the present time’ but that if 
circumstances change this year or 
later, NIAA will be glad to recon- 
sider it. 

The plan, which the association 
had considered offering to mem- 
bers of Congress for suggested in- 
clusion in the tax laws, would 
have permitted companies to es- 
tablish conditionally tax-free re- 
serve funds that could be built up 
in good times and invested in ad- 
vertising and research when busi- 
ness slumped. 

The plan was presented by Mr. 
Lasser, a tax expert, at the annual 
conference of NIAA in Pittsburgh 
last June, and he had since devel- 
oped it in greater detail. 


# NIAA board members, follow- 
ing their meeting, said that the de- 
cision was prompted in part by the 
Eisenhower administration’s new 
tax program which, if enacted by 
next June as expected, will per- 
mit faster legal depreciation of 
capital goods and therefore more 
working capital and more nearly 
sufficient funds for advertising. 
This applies particularly to the in- 
dustrial field, the board members 
stressed—the field in which NIAA 
is solely interested. 

Another factor was a pilot study 
of the reserve fund plan, con- 
ducted by a special committee 
headed by Charles McDonough, 
advertising manager of Combus- 
tion Engineering-Superheater Inc., 
New York. The committee, in its 

(Continued on Page 6) 


Traveler's Aid 
Foots Bill for 
‘Agony’ Clients 


WASHINGTON, Feb. 9— 
Traveler’s Aid Society re- 
vealed today that it has had 
to support a number of fam- 
ilies that were stranded here 
during trips to New York 
in the hope of appearing on 
“Strike It Rich.” 

Because public welfare is 
not granted to transients, the 
stranded families must rely 
on such assistance as Travel- 
er’s Aid can provide. 

Lucille Bruner, executive 
secretary of the society, said 
the stranded families stay a 
few days until their legal 
residence is determined. 
Then they are sent home 
with the society paying the 
transportation bill. 

She told of a family of 
eight that was fed here and 
sent on to New York after 
it was determined that it was 
scheduled to appear on the 
program. 

“Neighbors had paid their 
transportation, but had not 
given them money for food,” 
she said. “They hadn’t eaten 
in 18 hours when we fed 
them. They won a television 
set and an automobile, but 
the mother was suffering 
from cancer. The children 
were ill-clothed. What they 
needed was medical care and 
family guidance.” 
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TRAFFIC STOPPER—Coca-Cola Co. seems to 
be having some success with these school 
zone warning signs which it sells to bottlers 
for $25 each. This picture was taken in Mex- 
ico, Mo.; the local bottler has contributed a 
dozen to officials in three Missouri towns 
and reports no objection to the Coke name 
on the back of each figure. 


Business Men Ask 
Fair Trade Law 


for Washington 


WASHINGTON, Feb. 9—Washing- 
ton business men agreed today to 
make another effort to induce 
Congress to establish fair trade in 
the District of Columbia. 

The decision was made at a se- 
cret meeting of the District Busi- 
ness Practices Council, attended 
by the District of Columbia com- 
missioners. The council is com- 
posed of jewelry, hardware, appli- 
ances, gasoline, pharmaceutical 
and other retailers. 

Despite three previous efforts 
to put through fair trade legisla- 
tion, the District of Columbia is 
one of the few areas in the U. S. 
where price cutting is not pro- 
hibited. Two states—Vermont and 
Texas—have also refused to pass 
fair trade laws. 

Attempts to put fair trade laws 
for the District through Congress 
failed in 1938, 1939 and 1945. 

The commissioners of the Dis- 
trict said after meeting that they 
are taking the merchants’ request 
“under advisement.” 


Direct Mail Group 
Reports 7.9% Hike 
in 1953 Ad Volume 


NEw York, Feb. 10—Direct mail 
advertising volume hit another all- 
time record last year. 

According to the Direct Mail 
Advertising Assn., the total vol- 
ume for 1953 indicates an increase 
of 7.9% in expenditures in the 
medium. The 1953 total of $1,- 
256,393,834 compares with $1,- 
171,088,984 for 1952, the previous 
record year. 

The monthly breakdown, ac- 
cording to DMAA, is as follows: 


January ....... $ 101,826,775 
February ...... 98,142,249 
March ........ 113,955,380 
ree 105,653,499 
Ae 97,888,529 
re 98,874,122 
ee ee 99,757,573 
August ........ 90,104,874 
September 100,098,332 
October 117,403,208 
November ..... 114,923,679 
December ..... 117,765,614 

Total $1,256,393,834 


French to Connor Agency 


count executive with Ted Levy 
Advertising Agency, has joined 
Connor Advertising Agency, Den- 
ver. 


TelePrompter Names Hobler 


Herbert W. Hobler is leaving 
‘CBS Television sales to become 
general sales manager of Tele- 
|Prompter National Sales Co., New 
| York, effective March 1. 


J. B. French, formerly an ac-| 


(on Skis) for a Two 
Week Winter Hiatus 


QUEBEC, CANADA, Feb. 10—If you 


Harvey B. Nelson Advertising, or- 
dinarily of West Caldwell, N. J., 
| this is where you'll have to come 


starting the first of next week and 


|the subsequent two weeks. 

Don’t phone, however. Just slap 
a couple of skis on your tootsies 
and start combing the hills out 
here. 

What’s up? Nothing much, really. 
Just a little vacation. 

Harvey B. Nelson, head of the 
agency, has sent out letters con- 
taining the above information. He 
explains that the office will be 
closed from Feb. 15 to Feb. 28. 


s “Should unexpected develop- 
ments require our attention,” he 
continues, “please don’t phone us 
during the day as we'll be sliding 
down the sides of several moun- 
tains, and our skis are not equipped 
with phone connections.” 

But as an afterthought, and evi- 
dently with a great deal of reluc- 
tance, he adds: 

“However, if conditions become 
untenable, you may write, wire or 
phone (after 6:30 p.m.) to the 
Chateau Frontenac, Province of 
Quebec, Quebec, Canada.” 

(Hello. Long distance? I would 
like to put in a call to ski-line... 
I mean, Chateau Frontenac, Pro... 
What? Oh. It’s spelled C-H-A-T 
...Oh, nuts! Cancel the call. ll 
wait.) 


Scully Adds ‘Life’ to List 


Scully Bros., Los Angeles manu- 
facturer of women’s and men’s 
leather and suede jackets, has 
added Life to its consumer ad pro- 
gram in Esquire and The New 
Yorker, as part of its biggest ad 
program. A “primitive man” theme 
will be featured in the ads, point- 
ing up early man’s use of leather 
for clothing. Jere Bayard Adver- 
tising is the agency. 


General Mills Boosts Two 


Robert S. Spaeth, advertising 
copy manager for General Mills’ 
grocery products, has been ap- 
pointed ad manager of the com- 
pany’s Canadian operation, and 
Kenneth J. Rockstroh, formerly in 
charge of products control opera- 
tions in Chicago, has been pro- 
moted to production manager. 


Wagenvoord to WGTH Outlets 


Fred W. Wagenvoord, general 
manager of WONS, Hartford, has 
been appointed exec. v.p. of the 
new General-Times Television 
Corp., which will operate WGTH, 
5,000-watt ABC-Mutual radio out- 
let, and WGTH-TV. 
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SUPER SPEED COFFEE—S. W. Farber Inc., 
New York, has scheduled the biggest cam- 
paign in its history to launch the new 
Farberware “super-speed” coffee maker, 
which “brews coffee faster than you can 
boil water.” Norman D. Waters & Associ- 
ates is the agency. Women’s service maga- 
zines will be used for the drive which 
\ starts in March. 


have any business to transact with | 
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By Charles Downes 

New York, Feb. 11—Broil-Quik 
Co., manufacturer of infra-red 
cooking appliances, will increase 
its advertising budget this year to 
$1,500,000. In 1953 it spent $750,- 
,000 for advertising, with a sales 
| volume of $10,000,000. 


being stepped up to meet what is 
expected to be another record- 
breaking sales year for the com- 
pany. Additional factory space has 


now being installed is expected to 


month. 

Within four years, Broil-Quik 
has become probably the largest 
manufacturer in the country spe- 
cializing in infra-red appliances. 
It was started in 1950 on the pro- 
verbial shoe-string budget. 

That year Isaac Steinbrook, 
founder and president, had 
planned to retire from his moder- 
ately profitable, but unspectacular, 
electric heater business. Before 
selling out, he decided to satisfy 
a long standing desire to manufac- 
ture infra-red broilers. 


= By the end of 1950 his retire- 
ment plans were abandoned. Dur- 
ing its first year, Broil-Quik sales 
amounted to slightly less than $1,- 
000,000. In 1951 they hit $2,000,000, 
and doubled again the following 
year to $4,000,000. In 1953 sales 
hit $10,000,000. 

The Chef, Broil-Quik’s costliest 
unit ($69.95), which is advertised 
as a product used by high-income 


Production schedules are also 


been acquired, and new machinery | 


be in operation in about another | 


Bs Agency Moves North Brojl-Quik Sets $1,500,000 Ad Budget; 
a: Sales Volume in ‘53 Hit $10,000,000 
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SOCIAL CLIMBING—Broil-Quik ads, like 

this one which appears in Good House- 

keeping, Ladies’ Home Journal, Saturday 

Evening Post and Sunset, implies the rotis- 
serie enhances social standing. 


families, represents about 60% of 
the company’s sales. 

Mr. Steinbrook attributes the 
company’s success to four basic 
factors: (1) public acceptance was 
ripe for this type of product; (2) 
Broil-Quik hit the market first 
with quality merchandise; (3) its 
advertising was effective, and (4) 
the company has maintained con- 
sistent and aggressive merchan- 
dising. 

Competing products have come 
on the market, and whereas Broil- 
Quik shared counter space with 

(Continued on Page 74) 


New York, Feb. 11—At the end 
of “Candide,” a short novel by 
Voltaire, the 18th Century French 
philosopher and political satirist, 
the hero, after numerous unfortu- 
nate happenings, says, “Let us cul- 
tivate our garden.” 

This, in effect, is what John T. 
Southwell, head of the Garden 
Guild of America, muttered in 
response to the charge of the St. 
Louis Better Business Bureau’s 
statement last week that Mr. 
Southwell’s indictment is justified 
(AA, Feb. 8). 

“My staff and I are busy taking 
care of our customers,” Mr. South- 
well said in answer to the state- 
ment by Harry W. Riehl, manager 
of the St. Louis bureau. “I am only 
trying to run a simple, honest 
nursery business and have no de- 
sire to defraud anyone.” 


s Mr. Riehl this week, answering 
Mr. Southwell, said that the bureau 
has received 38 complaints since 
Jan, 24. 

“If Mr. Southwell was delivering 
all of his orders, complaints would 
not be coming in at the rate of 
three to eight a day.” 

A third development in the his- 
tory of the guild vs. the bureau: 

Despite all charges and counter- 
charges, the guild has started ad- 
vertising a new plan for gardeners. 

In detail, these are the events 


- | highlighting the story: 


In reply to the St. Louis Better 
Business Bureau charges, Mr. 
Southwell declared that the bu- 
reau’s bulletin about the guild “‘is 
replete with inaccuracies, misstate- 
ments, and misleading statements.” 


s “As head of the Garden Guild,” 
Mr. Southwell says in a statement 
which he is sending to all Better 
Business Bureaus and media, “this 
matter is my concern, and I am 
somewhat amazed. It’s one thing to 


Garden Guild, Better Business Bureau 
Trade Bitter Punches over Blue Roses 


kick a man; it’s quite another to 
kick him when he’s down... 

“The St. Louis bureau insists 
there is no blue rose. Yet the Na- 
tional Better Business Bureau in its 
bulletin of Nov. 25, 1953, admitted 
that authorities, nurserymen and 
growers had been referring to 
this rose (Veilchenblau—the rose 
we sell) as the blue rose for over 
40 years. 

“T see no point in wasting time, 
paper and energy refuting the St. 
Louis bureau point by point, 
though it can be done,” Mr. South- 
well says. “My staff and I are busy 
taking care of our customers. 


s “True,” he continues, “the Post 
Office received a number of com- 
plaints on delayed shipments, 
wrong variety of roses, etc. We 
know that, and are now working to 
fulfill the wants of our customers 
this spring. 

“I write this,” he says, “to have 
you understand three things: 

“1. I am only trying to run a 
simple, honest nursery business 
and have no desire to defraud any- 
one—least of all customers whom 
I hope to keep for years to come. 

“2. Neither I nor the guild has 
been indicted or convicted for 
fraud or anything else. There has 
been an investigation, nothing else. 

“3. This is not a blast at the 
Better Business Bureau organiza- 
tion as a whole; for certainly the 
NBBB has been extremely cooper- 
ative and helpful. So have most of 
the local bureaus. 


s “It would seem,” Mr. Southwell 
concludes, “that the principal de- 
sire of the St. Louis bureau is to 
put the guild out of business. I 
know this is not the case with the 
rest of the bureaus or with the Post 
Office. They simply want mis- 
takes rectified and not repeated. 
(Continued on Page 79) 
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Brownell said investigations in 
this field had been undertaken in 
1951 or 1952 but were completed 
without any action.) 

Judge Barnes said one of the 
current investigations deals with 
“newspaper syndicates.” The oth- 
er, involving advertising agencies, 
“concerns the fixing of agency 
commissions and a boycott of cer- 
tain agencies by newspaper pub- 
lishers.”’ 


Barnes Says Ad 
Probe to Touch 
Agency Boycott 


(Continued from Page 1) 
decision in 1950 holding that real 
estate brokers of the District of 
Columbia were violating anti-trust 
laws (AA, Feb. 8). 


® He did not disclose the aspects 
of the newspaper syndicate busi- 
ness that are being scrutinized. He 
® The Evening News reporter, Ir- explained that he could not com- 
vin D. Foos, talked with Judge ment further on the investigations 
Barnes last Friday, the day after “because they have not reached 
the Brownell press conference.| the stage at which the Department 
Formerly a ranking member of the of Justice will decide what action 
McGraw-Hill Washington bureau, to take, if any.” 
Mr. Foos is regarded as one of the’ Meanwhile, directors of Ameri- 
capitol’s outstanding reporters on can Newspaper Publishers Assn. 
business matters. | announced after a meeting in New 
He was told that investigations York Tuesday that a special com- 
in the newspaper and advertising mittee will be appointed to meet 
fields ‘“‘were started by the De- with Judge Barnes to discuss the 
partment of Justice during the Justice Department’s request for 
Truman administration.” (Mr.' cooperation in the investigation. 


Agents of the FBI had appeared 
at ANPA headquarters and re- 
quested permission to examine the 
association files. ANPA asked for 
further information about the kind 
of information the agents seek. 


‘National Transitads Issues 


‘First Rate and Data Book 
National Transitads Inc., Chicago 
and New York, has issued its first 
rate and data book. Rates are given 
‘for transportation advertising in 19 
states. Interior bus and car cards 
are offered in sizes ranging from 
| 11x14” to 11x84”. ; 
| The company also has published 
a market study of metropolitan 
Pittsburgh. It includes a map of the 
| area. 


‘Nash Names Watson to Sales 
| Nash Motors, Detroit, has pro- 
‘moted James W. Watson, formerly 
'eastern division sales manager, to 
| general sales manager. 

| 


Langeler Names Stevens 

Carleton H. Stevens Jr. has 
‘been appointed v.p. of Langeler 
'Advertising Agency, New Haven, 
‘Conn. 


| 


1,310,000 


IOWA PEOPLE 


read THE 


DES MOINES SUNDAY 


REGISTER. 


(more than 500,000 


copies) 


Your Best-Market People, too! 
82% of all lowa's upper and upper middle 


income people—68.4% of all lowa people! 


. . . as reported by the Advertising Research Foundation in its first 


statewide audience study of 14 Sunday newspapers circulating in Iowa. 


they earn, what they own, 
Moines Sunday Register 


New York 36, New York. 


For complete facts on where these people live, what 


see “A Study of The Des 
Audience in Iowa.” For 


details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, 


THE DES MOINES SUNDAY REGISTER 


...an “A” Schedule Newspaper in an ‘‘A-1"' Market 
Gardner Cowles, President 


| 
| 


| 


Advertising Age, February 15, 1954 


BBDO gets Campbell account’s 
$8,000,000 billing, with the new 
frozen soup line going to Leo. 
SE Ci oa i vk nss ec Page 1 

“Neurotic” broadcasters assailed | 
by Ohio station owner, who. 
demands they stop submit- | 
ting to “unrealistic discrimina- | 
St ivtecah havea cause 

New product survival rate can be 
increased through careful study 
of merchandising factors, ex- 
og errr rer er 

Hardware dealers find group list- 
ing in newspaper pages helps 
draw customers from super- 
markets, variety stores ..Page 2 

Garden Guild argument between 
Better Business Bureau and 
Southwell continues with a 
flurry of charges and rebut- 
‘tals 

Lasser plan rejected by NIAA 
board, but the board might re- 
consider backing tax-free ad 


| 


of advertising, so performance | 
claims should be held to per- | 
formance levels Page 12 | 


©e¢e06¢066 


of the chief reasons Minneapolis 
& St. Louis Railway has had 
booming revenue Page 14 
Beer distribution change, proposed 
by Virginia legislature, is as- 
sailed by Safeway as “monopoly 
grab” 
Brokerage ads will be tested by 
Merrill Lynch in six cities to 
determine pulling power of dif- 
ferent media .......... 
Frozen food utopia, described by 
E. W. Williams, plays up volun- 
tary market controls, soft-pedals 
competition ............Page 46 
Film re-runs attract tv audiences 
as well as new pictures, Nielsen 
reports in findings of 1953 
study 
Ironer market abandoned by four 
appliance makers who assert 
that federal excise tax has 
knocked sales too low ..Page 64 
Niagara power bill gets $50,000 
backing with General Electric 


ee | 


British supermart opening day 
ceremonies have slight U.S. air, 
but signs, free samples, loud 


Bigger ad program is cited as one , promotion are absent ...Page 78 


REGULAR FEATURES 


Advertising Market Place ... .44 
Along Media Path .......... 48 
Coming Conventions ........ BE | 
Creative Man’s Corner ...... 68 
Department Store Sales ..... 29 
IIE: 9500.35 daus.s.0de 0s sao 12 
Employe Relations .......... 70 
Eye and Ear Dept. ........... 68 
Getting Personal ............ 16 
Looking at Retail Ads ....... 70 


Merchandising Ideas ........ 55 
i Pree re rr rrr 36, 49 
Photographic Review ........ 60 
Production Tips ............. 68 
PB , re 12 
Salesense in Advertising ..... 67 
This Week in Washington ...64 
Voice of the Advertiser .......62 
What They’re Saying ....... 12 
You Ought to Know ......... 34 


“This is the size we buy in the 
Growing Greensboro Market!” 


| THE SWEETEST APPROACH to successful selling in the 


South’s No. 1 State is through the wide- 
“GROWING GREENSBORO ABC MARKET” . 


door marked 
. . Whether 


en 


you’re selling food, furniture, general merchandise, or drugs 
— the people in the Growing Greensboro ABC Market account 
for 1/5 of North Carolina’s sales in these all-important retail 


sales categories... T 


employed by so man 
tion of the GREENS 


Onl 
So 


Sales Management Figures 


* GREENSBORO, NORTH CAR 
e Represented by Jann & Kelley, 


Greensboro 
News and Record 


he quickest and most economical way to 
loosen the purse-strings in this market that has 1/6 of North 
Carolina’s population, is by using the time-proven sales tool 
advertisers — the 100,000 daily circula- 
BORO NEWS and RECORD... 


medium with dominant coverage in the Growing Greensboro 
Market, with selling influence in over half of North Carolinal 


OLINA 


Inc. 
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To a sales manager 


holding a 3 a.m. conference... 


YOU know how such one-sided conferences go. 

You stand before your salesmen and tell them you want 
action. You give them inspired new slants on selling the 
product, tell them just how to handle the toughest problems. 
And you watch your enthusiasm spread over their faces. 

Late at night, everything seems to come off without a 
hitch. With no one there to slow you down, it’s easy to over- 
look the obstacles...like the reports of backed-up stocks, 
dealers’ threats to drop your line if turnover doesn’t pick 
up... 

You’ve heard them all. And you’ve probably noticed that 
nearly all of the problems seem to point to one fact: If the 
consumer doesn’t prefer your brand, dealers don’t push it 


and the best salesmen in the world can’t make it move. 
* * * 


Topay, the consumer must be sold. And the best way to sell 
him is thru the medium from which he does practically all 
of his buying—the newspaper. 

When you back your brand with powerful newspaper 
advertising, you’ve got a story for your salesmen that will 
stack up in the cold light of day. 


Newspaper advertising makes sense to your salesmen 
because it makes sense to the retailers they have to sell. It 
delivers your brand story in an action-charged setting where 
the consumer meets you half way, actively seeking buying 
information. It is a medium on which you can count to get 
action. 

In Chicago, you get the most buying action when you use 
the Tribune. You reach hundreds of thousands more fami- 
lies than are reached by other Chicago newspapers. You 
hook up with the dynamic selling force that last year at- 
tracted to this newspaper more than $58,000,000.00 in 
advertising—the most ever placed in any newspaper in 
any year. : 

If you have a sales problem, we believe we can help you. 
We’d like to talk with you and your advertising counsel 
about a consumer-franchise plan designed specifically for 
your product and your problems in Chicago—a plan that 
can strengthen your sales position here and in your other 
key markets as well. 

If you want action, why not get in touch with a Tribune 
representative today? 


CHICAGO TRIBUNE 


THE WORLD'S GREATEST NEWSPAPER 


Chicago New York City Detroit San Francisco Los Angeles 
ADVERTISING SALES A. W. Dreier E. P. Struhsocker W. E. Botes Fitzpatrick & Chamberlin Fitzpatrick & Chamberlin 
REPRESENTATIVES 1333 Tribune Tower 220 E. 42nd St. Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Bivd. 
SUperior 7-0100 MUrray Hill 2-3033  WOodward 2-8422 GaArfield 1-7946 Michigan 0259 


MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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to increase sales... and decrease costs 
advertise more 
in NEWSPAPERS in ’54 


because... 


There are 46,000,000 families in the United States — YET 
54,000,000 newspapers are sold every day! 


During the last decade newspaper circulation has increased 
twice as fast as the rate of population increase. The newspaper 
reaches more customers than any other medium, and has more 
vitality than ever! 

Published in the interest of all newspapers by 


Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


—— 
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DONALD S. MANCHESTER, manager of the 
Chicago office of Campbell-Mithun, has 
been elected to the agency’s board of di- 
| rectors. 


NBC Promotes Ear! Rettig 


Earl Rettig, who came to New 
York in January to take care of 
production and business affairs for 
tv network programs for National 
Broadcasting Co., has been pro- 
moted to a v. p. He previously was 
director of finance and operations 
for NBC in Hollywood. 


Here’s where the success... or failure 
... Of any food merchandising and advertising 
campaign is finally recorded. This is the pay- 


And it is more than a coincidence that 
almost without exception the products that 


Payo ££ 


at the pay off. 


N TAA Sets Aside 
“a Lasser Plan for 
3 Tax-Free Reserve 


(Continued from Page 3) 


' study, asked NIAA board mem- 


bers to sound out the opinions of 
their corporation Management on 
the plan. Replies showed that 


|Management was divided about 


equally for and against it. But 
most executives favoring the idea 
qualified their endorsements. 


-® Another move by the NIAA 
board 
| change the name of the association 
_to the Assn. of Industrial Market- 
‘ers (AA, Feb. 8). The proposal 


affected’ a proposal to 


was referred by the board to the 
NIAA policy and planning com- 
mittee, which will make its rec- 
ommendation on the suggestion 
within several weeks. If the com- 
mittee recommends the name 
change, the proposal must be ap- 
proved by the executive commit- 
tee, and then put to a vote by the 
board of directors and by the 
NIAA membership at the annual 
conference in Montreal June 14- 
i. 

The policy and planning com- 
mittee also was given a report by 
a special dues research committee, 
which conducted a mail survey of 
the financial operations and meth- 
ods of 733 associations. The report 
will guide the policy committee in 
deciding on the NIAA dues struc- 
ture and how it should be designed 
to build membership. 

After the board’s session, mem- 
bers attended a meeting of the In- 
dustrial Marketers of Detroit, hon- 
oring NIAA president William C. 
Sproull, director of advertising of 
Burroughs Corp. Blaine G. Wiley, 
NIAA executive secretary, paid 
tribute to Mr. Sproull for his 
achievements as head of the asso- 
ciation. Featured speaker was 


George B. Park, manager of ad- 
| vertising and sales promotion serv- 
‘ices of General Electric, who dis- 
cussed ways to improve industrial 
‘advertising methods in the hard 
selling market. 


WOR Promotes Handy 


Seymour (Sy) Handy has been 
‘named executive assistant to Gor- 
‘don Gray, General Teleradio v.p. 
‘in charge of WOR and WOR-TV, 
‘New Yo.k. With the stations for 
more than 13 years, Mr. Handy’s 
activities will be primarily in the 
field of personnel, purchasing op- 
‘erations and budget control. Before 
‘his appointment he was assistant 
comptroller of Mutual Broadcast- 
_ing System ana chief accountant of 
ithe WOR division. 


Papers Get Style Package 

A spring newspaper package on 
'men’s and boys’ apparel, designed 
‘to enable newspapers to build up 


. men’s clothing advertising on the 


finish in the money in the Memphis and Mid- 
‘South market are consistent week in and 
week out advertisers in CAPS. 


There’s only one reason. CAPS pays off 


Two Dailies and The South’s Greatest Sunday Newspaper 


«. “, 
THE = A fe MEMPHIS Press Sonam 


SCRIPPS- HOWARD NEWSPAPERS 


" 


i 


a 


a 
 _ 
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local level, has been released by 
'the Men’s Wear Inter-Industry 
‘Counci!. The package also provides 
(editorial coverage on styles. The 
council said more than 700 news- 
‘papers have requested the package, 
which is offered free. 


Minshall Fair Trades Organs 


Minshall Organ Co., Brattleboro, 
Vt., has advised its more than 300 
dealers of a new fair trade policy, 
effective immediately. The com- 
pany says it is the first manufac- 
turer of musical instruments to 
fair trade its product and ex- 
pressed the hope that others will 
do the same. 


| Jere Bayard Moves Offices 


Jere Bayard Advertising, Los 
| Angeles, has moved to larger quar- 
lters at 121 N. Robertson Blvd., 
‘Beverly Hills, Cal. Miv Schaaf, 
formerly advertising manager for 
McMahan’s Furniture Stores, has 
, been named an account executive 
| for the agency. 
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| YAKS. ‘Everything that Bing Crosby 
| 


@ readers-TheSaturday | 4 
@ Evening Post. It gets to | 


touches turns to gold, quips Hope. 


| “Everything! touch hollers, Police! Bob 


is too modest. His life story promises to 
be the most entertaining best-seller of 


the year. Itisappearing in the magazine 


§ that consistently produces the most 


stories for Hollywood, the most books 
for publishers; the most hours of pleas- 


ure for its millions of 


| BOB HOPE 


Tells His Own Story: | 
HI 


the heart of America. 


ast year Hollywood bought over 27 Post stories D aa 
and 55 books were published from Post material. A CURTIS MAGAZINE Bf mw } 
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Agencies Release 


s 7 | . ; e ‘ i 
quette; Tatham-Laird; Weiss &|! 
Area Circulation | Geller 
: Copies of the report may be! 
Newspaper Rep ort ordered, or further information |. 


(Continued from Page 1) 


| & Brorby; Ruthrauff & Ryan; Rus-,! TAT 
/sel M. Seeds Co.; Sherman & Mar- |; 


obtained, from Steve Bowen, Ta-| ~ 


ated in and underwrote the study tham-Laird, 64 E. Jackson Blvd., 
are Leo Burnett Co.; Foote, Cone Chicago 4. 

& Belding; Clinton E. Frank Inc:.; | 
Earle Ludgin & Co.; MacFarland, Gumbinner Adds Four to Staff — 
Aveyard & Co.; Needham, Louis) New personnel at Lawrence C.) 
'Gumbinner Advertising Agency, 


| 
| 


‘ 
« 


‘Neurotic, Fear-Ridden’ Broadcasters 
Blasted by Ohio Radio Station Head 


(Continued from Page 1) 


question—no more free sports— 


with overlapping service areas.|Which, in comparison to major 
The one-year renewal of license. | Problems which have faced the in- 
The punitive threat of revocation | @ustry, may be considered of rel- 
hanging like the sword of Dam- | atively minor importance, except 
ocles over the broadcasters’ head in principle. And that is very sim- 


5138 Police Chiefs buy: 
Photographic Equipment 


1475 Broadway, New York City 


|New York, include Robert G. Lu-| 
|rie, account executive, formerly | 
‘with Donahue & Coe; Morton B. 
Elliott, merchandising, copy and) 
contact, formerly with Grey Ad-. 
vertising Agency; Marianne Baer, | 
radio-television copy and produc-_| 
tion, previously with Geyer Ad-. 
vertising, and Gertrude C. Fitze,. 
production and traffic manager, | 
formerly with City Meter-Ad Corp. | 
and Young & Rubicam. 


NBC Names Miss Joblove 


Shirley L. Joblove, who has been 


with the department since July, | 
| 1953, has been named a radio pro- | 
motion writer by NBC spot sales 
in New York. 


with temporary renewals... 


es “The hysteria of the commission 
‘in trying to sell the fm broadcast 
C. H. BILLIPP has been appointed crea- system to am operators and at the 
tive v.p. of Fletcher D. Richards Inc., New same time saying at a convention 
York agency. that broadcasters must decide 

within a few years whether they 
B&B Is Parliament Agency would operate am or fm, but could 
The story in AA last week on the not operate both. And more re- 
introduction of king-size Parlia- cent statements from the FCC that 
ment cigarets in New York inad- operation of radio and tv by the 


ply stated in this rhetorical ques- 
‘tion: Shall broadcasters continue 
‘to submit to unrealistic discrim- 
ination against their services?... 
If they submit to such discrimina- 
|tion I believe they are not oper- 
ating in the public interest, con- 
venience and necessity. 


# “When a school or college denies 
a broadcaster the right to serve 
his audience, he forces that broad- 


wrong agency. Benson & Hedges’. 
advertising for Parliament and/§ 


| Virginia Rounds cigarets has been 


with Benton & Bowles, New York, 
since 1951. 


_vertently gaye the account to the same broadcaster is incompatible 


—and I won’t get into what has 
happened in color tv—this is so re- 
cent you know the story. 

“So we come to the current 


caster to fail in his public trust. 
When a high school, such as hap- 
pened in Mansfield, O., refuses a 
broadcaster the right to carry a 
football game because of fear of 


Win 
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The BEST of the South is the Southwest... 


theBEST inthe Southwest isthe Karmer-Stockman! 


For stability and dependability achieved by 


b Gas FamNet-Kodnar, 


43 years of successful operation under the 


same management, the Southwest turns regularly to the Farmer-Stockman. Its leadership, 


fixed by its readership, has scored these benefi 


FIRST in Texas circulation growth. 


FIRST and exclusive in separate editing for Okla- 
homa and separate editing for Texas. 


FIRST in community service with the Rural Neigh- 
borhood Progress Contest. 


ts for advertisers. 


FIRST in R.F.D. circulation. 


FIRST and exclusive with a full-scale livestock 
department. 


FIRST with company-owned office buildings in 
Texas and Oklahoma. 


406,082 SUBSCRIBER FAMILIES 


Texas 229,797 New Mexico .................. 4,478 
IED ccnticneninsatisconite 118,035 | pS a 
Kansas 24,431 IED Sisesntegcsovsions 5,560 
L) |. Eee 19,361 TOTAL......--------.-.-----. 406,082 


a 
Segre otmenkk 


ee, 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


Represented by THE KATZ AGENCY, INC, 


SS ee 


‘Owned and Opercted by The Oklahoma Publishing Company — The Daily Oklahoman, Oklahoma Cify Times — WKY ond WKY-TV 
WN 


newspaper opposition—should the 
broadcaster quietly submit or car- 
ry his case to the courts? 

“When a school or college so- 
licits the cooperation of a broad- 
caster in promoting bond issues, 
operating levies or endowment 
fund campaigns, uses the broad- 
casters’ time for training of speech 
and dramatic students, promotes 
campus lectures, recitals and other 
activities, even to providing full 
data on sports teams to sports edi- 
tors for free publicity—is there 
any logical reasoning behind the 
charging of broadcast fees? 

“To some of us broadcasters the 
situation has become ridiculous. 
Small high schools read of fees in 
the hundreds of thousands of dol- 
lars for broadcasting Rose Bowl 
football or World Series baseball 
and get money hungry.” 


# Mr. Mason concluded by assert- 
ing that ‘any effort that succeeds 
in limiting, through monopoly or 
exorbitant fees, the right of the 
broadcaster to serve his public is 
contrary to the American concept 
of freedom of information.” 

Mr. Mason’s speech was a part 
of a panel discussion on sports and 
television. Other panelists were 
Ned Irish, exec. v.p. of Madison 
Square Garden, who discussed the 
difficulty of trying to walk the tv 
tight rope and permit enough tv 
coverage to keep interest in sports 
lively but not enough to jeopardize 
the take at the box office, and 
Nate Halpern, president of Thea- 
ter Network Television, who pre- 
dicted more sports coverage by 
paid tv. The moderator was James 
L. Fly, former FCC chairman. 


: 


Agency Names Metivier 
Kenneth Metivier, formerly as- 
sistant to the v.p. of U. S. Steel 
Supply, Chicago, has been named 
general manager in charge of of- 
fice and advertising production for 
Warner, Schulenberg, Todd & As- 
sociates, St. Louis agency. 


RAE aT 5 ae 
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Names Ted Black Agency ‘ 

Waterbury Pressed Metal Co., pt 
Waterbury, Conn., has named Ted , 
Black Agency, Reading, Pa., to a 
handle public relations and adver- 7 
‘ising. 


1,625,000 


young mothers 
just like me 

will be reading 
PARENTS’ MAGAZINE 
beginning with 
September 
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It took Benjamin Fine seven long and hard years to get through high 
school. Today he strings an alphabet of degrees, earned and honorary, 
after his name. He has a college building named for him. And, as educa- 
tion editor of The New York Times, he is acclaimed by educators every- 
where for making school news front page news. 


Ben Fine’s struggle through high school was due to lack of earning 
power, not learning power. A native of New York City, he had migrated 
with his family to a Massachusetts farm. He farmed a year, schooled a 
year. He farmed so well, indeed, setting a State record with his Jersey 
herd, that his first ambition was to remain a farmer. He took his B. S. 
at Rhode Island State in animal husbandry. 


But at college, printer’s ink got mixed in with the milk. He became editor 
of the college paper, kissed the cows good-bye, and came to New York to 
work his way, by doing various reportorial odd jobs, through the school 
of journalism at Columbia. One of his odd jobs concerned a public school 
survey. This aroused his interest in education. After taking his master’s 
in journalism, he stayed on to take another in education. 


Ben Fine was still at school, handling public relations for Teachers College 
at Columbia, when he came to work for The New York Times in 1937. His 
first assignment was to cover school news. He did this so thoroughly that 


stays after schools 


in 1941 he was named education editor. That same year he got his doctor- 
ate, his thesis on educational publicity being now the standard textbook 
in that field. 


Working with Ben Fine are two reporters who specialize in news of 
schools and education, Leonard Buder and Gene Currivan. The three 
cover the country to keep Times readers informed about what goes on 
in the classes their children attend. They supplement their personal 
travels with surveys, as many as 25 a year. One of these, revealing the 
lack of teaching of American history in the public schools, won the 1944 
Pulitzer Prize “for meritorious public service.” 


Ben Fine is one of hundreds of news specialists, editors and reporte’s, 
who make up The New York Times team. Working together, they produce 
each day a newspaper that is vigorous and alert, interesting and informa- 
tive, different from any other. The Times has the biggest staff. It gives 
readers the most news. 


And when readers get more out of a newspaper, so do advertisers. Ask 
us to tell you the whole story. 


Che New fork Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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RANK MAGAZINE 


TOTAL ADVERTISING 
PAGES CARRIED—1953 


Ist 

2nd 

3rd SATURDAY EVENING POST 
Ath NEW YORKER 

5th 

6th NEWSWEEK 


7th —-U.S.NEWS & WORLD REPORT... 


8th POPULAR MECHANICS 
9th BETTER HOMES & GARDENS 
10th FORTUNE 


9,/55.65 
4,293.65 
4,185.94 
3,970.78 
3,560.74 
2,962.29 


2,569.49. 


1,903.31 
1,819.89 
1,770.25 


Source: Publishers Information Bureau 
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TOP TEN MAGAZINES IN ADVERTISING GAINS~—1953 
RANK MAGAZINE GAIN 1953 vs 1952 
IE sc cacgcucuns caiinatenmeencscnns ane ee 
Ath BUSINESS WEEK.............cccccceeeeesecsseceeeeeeees 253.77 
5th BETTER HOMES & GARDENS.............000000008- 203.71 ; 
WR PTI cece ckcecsedccccuusuecessuvsssccvsevvsceocens 180.50 ; 
Oe I oredr 149.00 : 
8th POPULAR MECHANICS................cccccceeeeeeeees 114.58 “ 
i: RM itn ev ciges Be catia Se ches acess bcchsncasmnenieicie’ 102.36 A 
FARM & RANCH—SOUTHERN AGRICULTURIST 96.61 : 
Source: Publishers Information Bureau 4 


For full information on how 

““U.S.NEWS & WORLD REPORT” can help you 
realize your 1954 sales objectives, 

call or write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 
Other advertising offices in Boston, 
Philadelphia, Cleveland, Detroit, 

Chicago, St. Louis, San Francisco, 

and Washington. 
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And This Is Utopia? 


An this issue appears a summary of a sort of utopian fantasy which 
#. W. Williams, publisher of Quick Frozen Foods, is publishing in 
that publication’s February issue. 

The fantasy purports to indicate the shape of things to come, as 
they exist in the frozen food and other industries, in the year 2000. 

Mr. Williams depicts the frozen food industry as operating under 
an “Impartial Industry Authority,” strangely reminiscent of the 
NRA, which not only regulates prices but also regulates production, 
making exhaustive studies each year to determine, almost to the 
pound, the probable demand for any item. 

“After this board of arbitration was voted in, all industry members 
were pledged to abide by its decisions regulating, when necessary, 
prices, production and distribution,” AA’s story says. And then it 
quotes the article: “Skeptical at first, the industry soon breathed a 
sigh of relief; all rulings were absolutely impartial and fair, and 
gradually order replaced chaos.”’ 

When the frozen food distributor of 1954 wonders what this sys- 
tem does to private enterprise, and allows as how it smacks at least 
slightly of socialism, he is told: “Not at all. On the contrary, this 
system of equalizing supply and demand on a free and voluntary 
basis is what strengthened free enterprise .. . Runaway price-cutting 
was eliminated, with the result that there was a fair profit for 
everyone, in accordance with his ability, initiative and will to 
work...” 

We hope, ardently, that Mr. Williams had five or six substantial 
tongues in his cheek when he penned this version of a merchandising 
utopia. We would hate to think that he, or anyone else in the frozen 
foods business—or any other business—seriously believes that any 
such system of production and distribution represents anything ap- 
proaching utopia. 

If this dream of a distribution utopia is serious, it indicates that 
anything at all will be wonderful, so long as it eliminates “runaway 
price-cutting.” If business men, in any business in America, are so 
lacking in foresight, initiative and enterprise as to be willing to give 
up everything for a passive role in a society in which the truly uto- 
pian goal is “a fair profit for everyone,” with practically no compe- 
tition, then all we can say is that they’re likely to get something like 
Mr. Williams’ notion of “utopia,” and they will deserve it. 


Getting Recognition for Advertising 


As Advertising Recognition Week comes to a close, it might be a 
good idea to review the public relations problems of advertising 
again, to make sure that everyone is off on the right foot. 

There is no doubt that advertising is not well understood by the 
public, and by large segments of business and industry. Its economic 
usefulness is always being questioned by someone, and the way in 
which it works continues to mystify a goodly number of people. 

But there is a great deal of doubt that advertising has been “under- 
sold.” The understanding of advertising and its place in the Amer- 
ican scheme of things is woefully weak, but there are a good many 
people, in and out of advertising, who strongly suspect that one rea- 
son for its public relations difficulties is that advertising has too 
frequently been oversold. 

Zealous spokesmen for advertising have frequently been so zealous 
that their enthusiasm has run away with them. They have given ad- 
vertising credit for every advance in the economy, and have por- 
trayed it as the Great White Father able to solve all our economic 
(and even our cultural and moral) problems. 

If we want advertising “recognized” as the vitally useful tool it is, 


we had better be careful to keep our claims for its efficacy on a 


sensible and believable plane. If we claim too much, we can’t expect 
“recognition,” because the performance obviously won’t measure up 
to the claims. 


| Gladys the beautiful receptionist - 


A 


o 


“The script of that Italian dialect show will be ready any minute, Mr. Smith. | had a 


terrible time getting a typewriter that writes Italian.” 


| 


| What They're Saying 


Closing the Gap 

There is no doubt that psychic 
therapy is as real and honest and 
important a part of our industry | 
as it is of the medical profession | 
or pharmaceutical industry. How- | 
ever, it can be overdone by false | 
concepts; by relying on the bally- 
hoo of vague empirical findings, or 
plain out-and-out witchdoctoring. | 
Pure scientific development to 
back up our products is the only | 
way to imsure against the over- 
emphasis and unrealistic extension 
of the value of the psychic therapy. 

Products that clean, deodorize, 
beautify, protect from _ irritation, 
perfume pleasantly or impart a 
sense of well-being from their 
/very use are fine contributions 
from our industry, especially when 
they are offered in a consistently 
higher and higher quality. 

Yet, it must be evident to every- 
/one who reads newspapers and 
magazines, in which the majoviiy 
of advertisements are on topics of 
helping the customers’ health of 
skin and hair, that our industry 
wishes to go even further. They 
wish to develop that area that lies 
between cosmetics and pharmaceu- 
ticals. Today, it is a “no man’s 
land,” an open field for progres- 
sive and visionary activity. Toi- 
letries and cosmetic companies 
have not had until now all the 
scientific ammunition they need. 
There is evidence already that both 
‘the cosmetic and pharmaceutical 
| industries will come closer togeth- 
/er as the field is closed. Whatever 
develops, I feel quite certain that 
now is the time and this is the 


direction... 


—George L. Schultz, president, Shul- 
ton Inc., in Beauty Fashion magazine. 


Got Any Ideas? 

_ What are ideas? An idea is the 
intersection of two previously un- 
related pieces of information. The 
| world is full of ideas. That chair 


a previously unperceived relation 
between apparently unrelated 
things. 

There are many techniques for 
getting ideas. One of the most sim- 
ple and successful is to place un- 
related things in mental juxta- 
position. Some creative men thumb 
through the Sears, Roebuck cata- 
log for objects to jog the elbow of 
inspiration. Make a list of any you 
can think of from ships to shoes 
and sealing wax, from cabbages to 
kings. Then try to match up the 
former unrelated ideas with each 
other. You will be surprised at the 


result. 


—Paul Smith, v.p. of Calkins & 
Holden, Carlock, McClinton & Smith, 
in a speech at the Washington Art 
Directors Club. 


Up to Date? 

I wonder how many stores are 
operating today pretty much as 
they did ten years ago? How many 
have recognized that new living 
patterns are a selling weapon, and 
have adapted their advertising ap- 
proach accordingly? Have they re- 
examined their promotional plans? 
Do their stocks reflect their cus- 
tomers’ needs? Are their displays 
helping customers help themselves 
through | self-selection—I’m not 
saying self-service. Are their de- 
partments conveniently located to 
meet the needs of today’s busy 
public? Are their store hours syn- 
chronized with the time their local 
customers want to shop? Do they 
realize that today there are just 
two important factors that make 
us buy ready-to-wear? One is 
fashion—still the greatest bait of 
‘them all—and the other is our way 


of life. And both, today, are casual. 


—Helen Valentine, editor of Charm, 
speaking before the National Retail 
Dry Goods Assn., Jan. 11. 


Derring-Do 

The industry will soon see for 
itself this magnificent filming of 
the best-seller. It is an attraction 


vis an idea; that table; that apple. 
A tree is an idea. So is a house, a 
| bird, a boat, a garden gate. Every- 
where you look there are so many 


ideas that their very profusion is 


bewildering. The problem is not | 


‘how to find ideas, but how to se- 
lect them, how to cull them so that 
you can turn one to use. The prob- 
lem is one of association, of seeing 


in a class of its very own. M-G-M 


|/has penetrated powerfully behind | 


the walls of a towering skyscraper 
where beauty’s wiles and man’s 
cunning are in primitive conflict, 
‘where office wives play their 
/secret game and the fight for pow- 
er and love is reckless and daring. 


—M-G-M ad for “Executive Suite,” 
in Variety. 


dvertising Age, February 15, 1954 


Rough Proofs 


| Keen Johnson, former governor 
‘of Kentucky, says 1954 will be a 
great year for those who are will- 
ing to take a chance. 

Let’s see now, when is this year’s 
Derby going to be run at Churchill 
Downs? 


An art director looking for a new 
connection, which he will un- 
doubtedly get in a hurry, explains 
that he possesses not only know- 
how but know-why. 


“House postal group reports rate 
hike bill,’ headlines the world’s 
greatest advertising journal. 

In some ways those Republicans 
down in Washington are harder to 
handle than the New Dealers. 


The agency commission system 
is the basis for the Department of 
Justice investigation of the adver- 
tising business, Attorney General 
Brownell says. He probably doesn’t 
realize the subject was disposed 
of by Jim Young over 20 years 
ago. 


Although Dr. Albert Ellis blames 
advertising for what he calls the 
sexual and physical inadequacy of 
women, so far the men appear to 
be very well satisfied. 


It’s nice that the Automobile 
Manufacturers’ Assn. is reviving 
that famous Hoover slogan, “Two 
cars in every garage,” by pointing 
out that 89% of motorists have 
only one gas buggy to their names. 


American Builder is helpfully 
promoting the newspaper idea that 
all business is local by offering 
dealer listings to manufacturers in 
its annual directory number. 


Consumers who don’t like the 
idea of dollar-a-pound coffee are 
beginning to be impressed by the 
offer of another beverage industry, 
“Take tea and see.” 


Dee Drummond, who as Tomato 
Queen presided over the industry’s 
National Tomato Week, is pre- 
sumably not disturbed by the 
probability that the title will stay 
with her for some time to come. 


Maybe those left-wing politi- 
cians who object to a partial elimi- 
nation of the double taxation of 
dividends don’t know just how 
many people have investments in 
American industry. 


An eastern steel producer offers 
an ad-writing assignment and 
promises “no cubby-hole copy job,” 
perhaps not realizing that a good 
man can do quite a lot with a 
chair, a typewriter and a Girl Fri- 
day. 


| * 

| 

| It’s net the winners but the 
people who don’t “Strike It Rich” 
that represent the problem worry- 

,ing the people in New York’s De- 

| partment of Welfare. 
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Ever-widening frontier still open! 


Delaware Valley 
U.S.A. WORLDS GREATEST 


INDUSTRIAL AREA 


a sales mamager'’s 
powdor! 


They’re heading east to the frontier 
these days . . . east to the new industrial empire 
in Delaware Valley, U.S.A. 


Here’s where the growing’s phenomenal, 
where it’s boom time every day. Here, rising 
industry develops the world’s NEWEST 
business frontier. 


Industrial leaders earmark over $3 billion 
for expansion. New workers fill thousands of 
new homes. New income rings up nearly 

$5 billion yearly on retail cash registers. 

It’s frontier 1953 style ... Delaware Valley, 
centered in busy Philadelphia. 


Constantly pointing the path to progress, 

THE INQUIRER extends coverage over this whole 
3rd market in America. A steadily growing list 
of advertisers testifies to the power of INQUIRER 
influence when Delaware Valley buys. 


USE THE FIRST NEWSPAPER 


By anybody’s measurements, THE INQUIRER 
rates top spot in this essential market. 

It’s highest in advertising linage.. . 

greatest in influence . . . with years of leadership 
behind it, years of growth ahead. 


Get set for selling gains in Delaware Valley, 
U.S.A. For the most advertising value 

at least cost, choose the Valley’s First 
Newspaper . . . THE PHILADELPHIA INQUIRER. 


a Che Philadelphia Anguirver 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 


eae aR SS J Sadhgt ck wh NE Rie aril eigen Bs gence a yer coe RC, Oy aN Foca ome ame Ye UA Rigor? re hp SRR ager en? |e ea Saat ig ina as pe kee Gay BE i Raw Aig ner edo ee Ee Seep Be Ne RPGS co OH ee a A vag aoe a et lo Rag gm 
i gona 3 Aas die wt A Hae "a ee? 3 Ce RAT is Be eA Meee ees peaks ue aan taney stag ge 8 Tpke Os el aa eek g ts Oe eS SN eee eA SOUP wie a ee a if POA! ek a ite a lied seat ak ear GN aha it SO oes I ae ka eee A a 
tee Pte ee ie a ee ss ai eae aie aD Pte rea : Sab Ma tert; Se LR aah” si Ietony * alee a egre hes & ot aos Qe : Bees ri ea. ea ‘ . ea Piek. si eee Acaans Lop fe ‘ : i Ge ei IC, RE Ot ERAS eS eee beers SS chee oo 
= ate Ny 5 fe EA SO ge See OE : Baas tes eee Pee ee eke Pe nes Ppa <a, Es Sh RRS a aE A eens See ede nt DAS bk hd Se Teal CATS va’ kn Ree RS Re ht Si FO ae sere Me ete Se Cae 
eka em rts et RS oa Ce ee Pe as eae Ber Mrs ACS RE LT EIN SM i chee oS RONEN Sp PARSER Te 9 han Naat ARNE St MEU atk ier ares to ch Whe igR 1a ee WP ig a gC er ae he et eae 
Fst ae a Per AT ei 4 sing 2 ieee es pea ee ss eS cee Oe a og seal Miler mea SS 0g Tar As a Me stent Soa ake on ae Oe oo ENS ee ed ak anata fm, Pa bs ee d Eat vig: BNE Ed eg SO ces Boe RN Sa figess emer Ure (oy, ieee 
itor ag Soe acter, 9 hae icy ee SBE Pea OF a eames apis st, ith a ae er Be si ee eee) eee oh ye Vag eee Cte alah at he pa ee ae Pe et esa bes arts eee “ , MSS ak igs z St BU eRe Ree nee Ce ee 
Sock aes lege - - \ sd ie — z : . ‘ a e iy Pu i i OB 4 a a : 2 dirs : : eo ie 3 ‘ oh . i ‘ ok F 7) oa fe aa 
“ oe oo PN, 
4 oo a 
: i] 
| , : 
~ — 
e 
; : 7 
| - 2 \ 
3 ' J ° Lu 
: es ; a 
: a a ma 
s 6 , & : 
; f = +i 
| A ' 
: | We ° 
Re~ ° 
: —, . 
im a 
ar | ae At < Y, \\ 
F . a . ee Rien foo 
tf RE _ oe ' at ee ee 
: : a a isha : oo 
| ee ee ae  . oe 
G-_ 7  — 
i !  - a 3 Rg a a : ce. 
| i) A ai a3 Wit re — * 
; : — * ce 2 
'  . a rT — oe ° 
: 1 Qi a e a 
; ee - . eo 
a } : ne SS 
: 6 H ae: 
re iF — - Femi 
pe e 
% } e Capes eee 
; \ ae 
ue ° cree 
} ) e ih ee 
S a Sel 
t 
i Pe ioe 
ee BAS om 
ar 7 Pro 
ae ' id Shee 
nee . ° "AS 
sb é e bos cer et 
Z 1 e Wiberg 
aes e be) 
oe yn 
cA 7 a 
: o 
BS » ees 
3 F e ik 
aes e oe 
SY e 5 
ee e a 
; y e . 
ps ‘ ee 
Xa 
es e i 
pei e ¢ ; 
eee : 
a . ae 
sale ree 
| oi ° a 
eon . 
; f e 
, Gy } ‘4 
’ mate i e ee 
" Pe ta 
i . sete 
‘ vf . ae 
: — é 
. FF e ; 
: e ; ¢ 
‘ t e : 
ii J f é 
ee ee 
os se ah 
e e ees me 
ae . . as 
= ain’ bs Sine 
a ° aaa 
i © ee 
ee é nee 
: py 
ee es . aes 
' oy . ‘aes 
: , ae oe 
td bd ee 
Ns ac. e bin eae 
hoe. i e eee 
§ ee } st nae te 
. PA aia 
b me ‘ . age 
yi . hee 
| i ° ee 
a e ‘Dares 
mid , - s Be ae 
seo e a 
ke . aa 
ae s 
: v e : 
{ e ge aie 
1 ee } : 4 
P ast ~ ee 
¥ e é aa 
ats e a oY 
eo) + oie F 
s ” fo ee 
igs M we 
¢ e BE Sony. 
. e Oa 
ae “faa 
4 es + ee 
4 1 s ' resis 
. : e Sea 
Ta ° ee 
> I ° 
7 k: 7 
if = t . 
, } oe — : 
ae . 
F . J es 
a ° ee Fe 
- See 
ae a ; aoe 
ee : a 
: hee: 
o e Pas on 
| - ° per 
e aye 
+ Rae 
| = i. 
| 4 e ate 
A ' e - 
f e Pest 
dj i | 4 aa ba 
| Gas o> 
: e hee cie! 
oy ° ae 
. — 4% S e ge a 
ee os Se ) 2 ey 
Baws se ee 
“a ote hy. Pa 5 Breasts 
y “ond <* ane 
: , ee ° ae 
* i) en - wey * pe 
i op ee i ae %5 
°% BD id y — ; 
f Er ® Ay Pe Fi ae - ie 
i f 4, wee e , oe 
it 3 : . aa: 
shi Ge i ‘aid A e e. . eee 
n i \ = e233 e 7 eo” Ae 
ay o x *, o e tee 
es & +, — a” Soe 
AN cs Ae ACen es e*e ee 
a j e ae 
‘Ss r _ 
* = ( | 
, : 
d : { i 
a Bi. ol 
| fe er ere 
‘ | | | ’ 
ee ,_—_ : 
ra A jie: 
3 uta 
were en 
1e os) a meee 
” Se a omen 
l S, ; = 
td i] i 
Ri, ? 
int ae 
’ be ¥ x 
a ' rs 
Bi: : 
a ea Sai 
'B. ; é ; be oie 
" 
ae Ss 
= ay ope i x f Be : ‘ : : i fos FF eee e Le ate : e +H f TRA ea ter ee J a5 te Re oe ; Pe : + : < 4 ay . ane 
iS 7 ag at & + . Pal = - yn mae S is oma as 5 AE? PFOA Wee th ee . ae re a we - ef 


14 


Expanded Ad Program Cited for Tripling 


Minneapolis & St. Louis Freight Revenues 


New ORLEANS, Feb. 9—A stead- 
ily expanded program of adver- 
tising was credited as.a prime, 
“if not the greatest,” factor in 
more than trebling one railroad 
company’s freight revenues since 
the 1930 depression-low. 


| Needham, Louis & Brorby, Chi-| 
cago, was a guest speaker at a | 
convention banquet. He said that, 
the selling of service should be the | 
primary concern of railway ad- 
vertising. 

“There is a need for boldness in 


This was revealed by John H. 


railroad advertising,” he said, in 


Nestle-Lemur Buys Ayer 


Nestle-Lemur Co., New York, 
has purchased Harriet Hubbard 
Ayer from the Boston group which 
only a few weeks ago bought the 
company from Lever Bros. Co. 
(AA, Feb. 1). Purchase price was 
not disclosed and no changes in 


| policy have been announced. 


Names Bachenheimer-Lewis 
Northern Dyeing Corp., Wash- 


Cleland, in charge of advertising order to bring out the significance ington, N. J., has appointed Bach- 


and public relations for the Min-| 
neapolis & St. Louis Railway, at a 
convention of the Assn. of Railroad 
Advertising Managers. | 
“It is a tribute to the power of. 
advertising when undertaken with | 
earnestness and sincerity,” he said. | 
He first outlined the history of| 
the railroad from its beginning, 
in 1871, a chapter in railroad his-| 
tory which was highlighted by lit-| 
tle drama and no melodrama other 
than a seemingly endless series 
of financial ups and downs—most- 
ly downs. 
® Its troubles in trying to secure. 
more favorable freight rates for 
Minneapolis and its fast develop- | 
ing territory culminated in 1923, ) 
when the company went into re- 
ceivership, and continued in the/ 
fed year after year for 20 years. | 
| 
| 


‘In 1943 the company was reor- 
ganized. 

One of the most acute problems | 
then was to regain traffic lost to) 
competitors. Advertising never had | 
been consistent, carefully planned | 
or skillfully handled, Mr. Cleland 
said. 

But in 1945, a modest program | 
of advertising in magazines was 
begun. And steady increase was 
authorized in succeeding years. 
The budget was doubled in 1946, 
doubled again in 1947 and in- 
creased 50% in 1948. Another in- 
crease of 25% took place in 1949, 
and expanded slightly in each of 
the next four years. 


= “It has not been difficult to 
keep the M&ST.L management 
sold and even enthusiastic on the 
efficiency of the chosen type of 
advertising,” Mr. Cleland said. “As 
the total space increased and the 
number of utilized media grew 
gradually, the traffic ratio de- 
clined. I can’t recite the figures, 
but the financial records are clear 
on the point.” 

J. B. Shores, Dallas, director of 
employe and public relations of 
Texas & Pacific Railway Co., de- 
scribed an advertising program 
which he said combatted the con- 
cept of the “‘soul-less, cold-blooded 
corporation.” 

He described the campaign as 
two programs. One was the “Work, 
Save, Vote, Pray” series in 120 
newspapers on the T&P line, plus 
a limited number of metropolitan 
papers in the East, Southeast and 
far West. 

The second, similar to the first 
and still in progress, is called the 
“Four Faiths” program—“Faith in 
God, Ourselves, Our Fellow Men, 
Freedom.” This one is scheduled 
to continue through June of this 
year. 


# Of the “Four Faiths” program, 
Mr. Shores said, “I would not un- 
dertake to measure the results of 
either of these programs in dollars 
and cents, but I know it has cre- 
ated for us new friends and new 
good will for the railroad. People 
have more respect for our railroad 
now.” 

Two companies received plaques 
in recognition of their contribution | 
to railroad development through | 
advertising. Walter S. Jackson, ad-| 
vertising manager of the Chesa- 
peake & Ohio Railroad, presented 
the awards to A. Dix Leeson, of the | 
Budd Co., Philadelphia car build-| 
er, and W. Lyle Richeson Jr., of 
Westinghouse Air Brake Co., Pitts-| 
burgh (Picture on Page 54). 


s Edmond C. Dollard, v.p. of 


of the railroads for travel. | 


enheimer-Lewis, New York, to 


Mr. Dollard told members that 2@ndle advertising and public re- 


regardless of what field is chosen, | 
“the newspaper will continue to) 
be the backbone of advertising.” 


|lations for its new fabric finish, 
Nortex. Ad plans include women’s 
service magazines and Sunday 
magazine sections. 
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Murray New Shubart A. E. 

M. Thomas Murray, formerly 
with George J. Gallagher & Asso- 
ciates, Los Angeles, has joined 
Harry E. Shubart Co., Denver 
public relations company, as an 
account executive. 


Frost Joins Beeson-Reichert 
L. L. Frost Jr., formerly adver- 
tising manager of Textileather 


Reichert as an account manager. 


Brown to Schenectady Station 


Raymond Brown Jr., formerly 
with WSBA-TV, York, Pa., has 
been named sales manager of 


WTRI-TV, Schenectady, N. Y. 


Corp., Toledo, has joined Beeson- | 


‘Time’ Boosts Smith, Greene 


Robert S. Smith, formerly Chi- 
cago advertising manager for Time 
International, has been named 
western advertising manager. 
Philip M. Greene, formerly assist- 
ant to the director of Time’s pro- 
motion department, has been 
named assistant to the advertising 
director of Time International. 
Both are new posts. 


Wilson Appoints Baisch 
| Wilson Plastics Inc., Sandusky 
manufacturer of wall tile, has ap- 
pointed Baisch Advertising Agen- 
cy, Cleveland, to handle its ad- 
_vertising. Business papers and 
|Magazines will be used. 
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Business Directory to be 
Published Next Month 
“Business Founding Date Direc-| 


tory,” listing more than 9,000 U.S. | 
companies founded between 1687 | 
and 1915, will be published March 


oe Morgan & Morgan, Scarsdale, 


The volume is compiled by Etna 
M. Kelley. In addition to alpha- 
betical and chronological listings 
of business firms, the illustrated 
book contains items on economics, 
invention dates and birth dates of 
business pioneers. 


Dulany Smith Joins McKelvy 
Dulany S. Smith, formerly with 
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born, has joined Alfred D. Mc- 
Kelvy Co., New York, in the new 
position of director of new prod- 
uct development and market re- 
search. 


Reed & Carnrick to Ramsdell 


Reed & Carnrick, Jersey City, 
N. J., pharmaceutical maker, has 
appointed Lee Ramsdell & Co., 
Philadelphia, to handle its adver- 
tising. 


Dexdale Hosiery to Ullman 
Dexdale Hosiery Mills, Lansdale, 
Pa., has named Roland G. E. Ull- 
man Organization, Philadelphia, to 
handle its advertising and mer- 


Batten, Barton, Durstine & Os-|chandising. 


Mutual Benefit Life 
Sets ‘54 Campaign in 


‘Post’ and ‘Fortune’ 


NEwaRK, Feb. 10—Mutual Bene- 
fit Life Insurance Co. of Newark, 
'N. J., will stress recognition of in- 
dividual agents in its 1954 maga- 
\zine advertising campaign which 
breaks this month. 

This year’s advertising will in- 
clude ten full pages in The Satur- 
day Evening Post, starting Feb. 20 
and running monthly, except in 
July and August, and six pages in 
Fortune, starting in February. 


| The Post ads will feature an in- 
surance need—such as education 
or retirement—to get attention, 
and will include recognition of an 
agent. The Fortune ads will be on 
'business insurance, and will also 
include agent recognition copy. 

In addition, the Scholastic mag- 
azine group and 13 business papers 
will be used for 10 and 12 inser- 
tions, respectively. 

Charles Dallas Reach Co. is the 
agency. 


Canada Dry Ofters Premium 
Canada Dry is running a premi- 

um promotion this month and 

next, offering imprinted personal 


‘ 


She never missed. And now the frontier’s First Lady is sure-fire as 
television’s first cowgirl star. Played by Gail Davis (Gene Autry’s 
“perfect Western heroine”) and filmed by the same top-caliber pro- 
duction team as Gene and the Range Rider, Annie mixes hair-trigger 
action and romantic interest to score with all the family. With Annie 


Oakley, you can’t miss. She’s available for local and regional sponsor- 
ship through CBS TELEVISION FILM SALES opices in xew york, chicago, 


Los Angeles, San Francisco, Atlanta and Dallas, 


Distributor in Canada; S.W.Caldwell Ltd., Toronto 


stationery, valued at $1.19, for 50¢ 
and two bottle caps. Store dis- 
plays show samples of the sta- 
tionery and have order blanks 
attached. Advertising includes Ca- 
nada Dry’s new television show, 
“Annie Oakley,” large space 
newspaper ads, radio and dealer 
mats. J. M. Mathes Inc., New York, 
is the agency. 


Ebel Heads ANA Group 


Edwin W. Ebel, director of ad- 
vertising and merchandising for 
General Foods, has been named 
chairman of the program commit- 
tee for the spring meeting of the 
Assn. of National Advertisers at 
Hot Springs, Va., March 17-20. 
The meeting will include detailed 
presentations on planning and ex- 
ecuting effective advertising, and 
will feature presentations for de- 
veloping public confidence in ad- 
vertising. 


Kramer Reappoints Zlowe 


Kramer Bros. Inc., New York 
maker of Trimfit socks, has re- 
appointed Zlowe Co. to handle its 
advertising. Robert Whitehill Co. 
is the previous agency. 


Save Time and Money 
with These All Different 


CLIP BOOKS 


OF READY-TO-USE ART 


EACH PRICED $2 50 
AT ONLY. eevee e 
Now you can do your own paste-ups and 
save time and money! All the art you 
need for your low ‘to jobs—direct 
mail, house organs, catalogs, newspaper 
and trade paper ads. From 75 to 125 
sharp black and white art proofs in each 
Top quality spots drawn by big- 
time freelancers. 
Printed jet black on glossy “Krome. 
kote,” each is 5 x 8 inches with 12 leafs, 
rinted one side. No extra reproduction 


‘ees—you 2.50 per book and that’s 
all! Order aie guaranteed! 
CO ANIMALS (CO MONEY 
(CD ANNOUNCERS (CO OCCUPATIONS 
() AUTUMN CO OFFICE 
(CHILDREN RELIGIOUS 
(CHRISTMAS SALES 
( Cooking (CO SPRING 
C couPLes (CD SUMMER 
(CD crowns C THRIFT 
(CD) ENTERTAINMENT C) TRANSPORT 
C GIMMICKS ( VACATIONS 
(CJ MAIL ORDER WINTER 
0 MEN WOMEN 


Clip this ad and check your choice! Bam 
ot with your pomes order or check 
at $2.50 per boo 


HARRY VOLK JR. ART STUDIO 


600 Central Bidg., Atlantic City, N. J. 


Seo HasT ANNUAL | 


or att vee Beet 


“CLIP BOOK” SPOTS 


cormen ee 
MARRY VOLK @. ART STUDIO 
CENTRAL BLDG. ATLANTIC CITY. Mm 4. 
ee ee roe eee 


t 
i 
10 | 
\ 
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$5000 IN ORIGINAL ART 
500 Different Spots 


All Classified, Only $10 


Now in one big book you get more 
than 500 line drawings... black 
and whites for offset paste-ups. 


Smart drawings by a dozen top free 
lancers. Scratchboard, decorative, hu- 
morous, realistic! Just a single spot is 
h more than the cost of the entire 


wort 
“Annual 

You 48 printed pages . . . each 
8 x 5 inches, in jet black on glossy 
“Kromekote.” At least two pages on 
each of 21 classifications. It’s quick and 
easy to find what you're looking for 
+ +. even easier to select the ideal spot, 
clip it out and paste it down. 


@ ANIMALS @ ANNOUNCERS © AUTUMN 


@ CHILDREN @ CHRISTMAS © COOKING 
e@ COUPLES eCROWDS © GIMMICKS 
@ HOLIDAYS @HOME @ MAIL ORDER 
@ MEN @ OCCUPATIONS © OFFICE 
@ SPORTS @ SUMMER © TRANSPORT 
@ THRIFT @ VACATIONS e@ WOMEN 


Send your purchase order or check for 
$10 today. Satisfaction guaranteed. 


HARRY VOLK JR. ART STUDIO 
600 Central Bidg., Atlantic City, W. J. 
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“this whopping 
opportunity to sell 
matt tishing equipment! 


April is the month for The Elks Sixth Annual Fishing Issue. 
It will be read by more than a million mature men 
who give preference to products advertised in their 
magazine. 59% of them are known fishermen. 
They can afford to buy better, to fish more, because 

f their family incomes are far above the national average. 
Line up The Elks for April now...forms close March Ist. 


THE MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Plymouth Dealers 
Plan Co-op Program 


DetroIT, Feb. 9—The first Ply- 
mouth Ceoperative Advertising 
Program will be launched this year 
by Plymouth dealers, who expect 
to spend some $7,000,000 during 
1954. 

Because Plymouth is generally 
sold in conjunction with Dodge, 
Chrysler or DeSoto, a Plymouth 
cooperative plan had not been es- 
tablished previously. Believed to 
be the largest automobile dealer 
organization in the country, the 
new group was in the formative 
stage for seven months. 

Funds are earmarked for local 
advertising in dealer areas which 
will blanket virtually every major 
and minor market of the nation. 

N. W. Ayer & Son, which handles 
the Plymouth division of Chrysler 
Motor Co., will handle the cooper- 
ative account out of its Detroit and 
Philadelphia offices. 


Forms Lava Product Firm 


Orrin E. Chance, president of 
ROC Enterprises, has announced 
formation of a new company to 
manufacture natural volcanic lava 
products, with general executive 
and sales offices at 6000 Sunset 
Blvd., Los Angeles. Lee Trent has 
been named v.p. in charge of sales, 
and will handle a national program 
for sales, distribution, merchan- 
dising, advertising and public re- 
lations. 


Pearson Names Jenkins 


Ray C. Jenkins Advertising 
Agency, Minneapolis, has been ap- 
pointed to handle national adver- 
tising, merchandising and public 
relations for Pearson Candy Co., St. 


Paul. 


YOU MIGHT CATCH A 247-Lk. TARPON*— 


BUT. ee YOU NEED WJEF RADIO 


TO LAND SALES 


IN GRAND RAPIDS! 


CONLAN RADIO REPORT 
METROPOLITAN GRAND RAPIDS— 


NOVEMBER, 1953 Grand Rapids. 


She Selyer Hations 


WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS-KALAMAZOO 

WJEF — GRAND RAPIDS 

WJEF.FM — GRAND RAPIDS-KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLUN.TY — LINCOLN. NEBRASKA 
Associated with 

WMBD — PEORIA. ILLINOIS 


Morning, afternoon and night, WJEF is the Number 1 radio 
station in Western Michigan’s Number 1 market—Metropolitan 


Study the Conlan figures, left. On a quarter-hour, 52-time basis, 
12.6% more morning listeners than the next station 
25.2% more afternoon listeners (for 31.1% less) 


9.6% more evening listeners (for 3.1% less) 


There are 116,870 radio homes within WJEF’s Metropolitan 
Grand Rapids Area—yet a daytime quarter-hour costs less than 


sere, of Seve of Share of 
ornin i 4 . 
Audience | Audience | Audience | “JEP gets: 
wer 29.6%, 30.8%, 33.1%, 
8 “3. a8. —s (but costs 11.1% less) 
c 18.8 24.6 30.2 
D 10.6 9.1 — 
E 9.1 7.3 — 
- 2.5 1.2 2.7 
Other 3.1 4.2 5.4 . 
25¢ per-thousand-radio-homes! 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 
Avery-Knodel, Inc., Exclusive National Representatives 


*In March, 1938, H. W. Sedgwick caught a tarpon this size in Mexico’s Panuco River. 


Advertising Age, February 15, 1954 


Getting Personal 


Edward G. Gerbic, v.p. in charge of merchandising and advertising 
of Johnson & Johnson, New Brunswick, N. J., has a date in Milwau- 
kee March 7, to receive Marquette University’s 1954 Byline Award, 
sponsored by the College of Journalism and presented to alumni 
who have distinguished themselves in their fields. .. 


Harold G. Kern, publisher of the Boston Record-American, has 
received a citation from George J. Lynch, Massachusetts commander 
of the Disabled American Veterans, for “outstanding services ren- 
dered to hospitalized veterans’ hospitals in Massachusetts.” This is 
the result of the latest periodic distribution of the Record-American 
Advertiser Hospitalized Vets’ fund, which has aided these men with 


gifts approximating in value more than half a million dollars over 


the past decade... 


Roy Whisnand, general manager of WCOP, Boston, general chair- 
man, and his committee chairmen have things well in hand for the 
first annual Mardi Gras Carnival to be held by the Radio-TV Ad- 
vertising Executives Club of New England, Feb. 26. His helpers are 
Colton Morris, WBZ, committee on prizes and judges, assisted by 
A. F. Johnson of A&P Food Stores; Marjorie Carter, Kettell & Car- 
ter, entertainment; Robert Reardon, Weed & Co., tickets, assisted 
by Helen Horrigan of Chambers & Wiswell; and Fred and Nora 
Yardley, Motion Pictures for Television, decorations. The carnival 
will be held in the ballroom of the Boston Club... 


HONOLULU VACATIONERS—Louis N. Brockway, executive v.p. of Young & Rubicam, 
New York, arrives with Mrs. Brockway and a couple of happy smiles for a holiday 
in the islands. 


Kenneth M. Carter, national advertising manager of the Repub- 
lican-American Newspapers, Waterbury, Conn., has been made a 
member of the Waterbury Board of Health... 

Gilbert Golden, advertising manager of Warner Bros. Pictures, 
New York, and Mrs. Golden are parents of a baby girl, born at 
the Norwalk, Conn., hospital... 

Spring must be near. Johnny Wilcox of the Station WIP staff in 
Philadelphia had three of his four youngsters down with the measles. 
He is now waiting for the fourth child and himself to finish up the 
job. His wife had it when a child... 

Some pictures in a recent issue of the Chicago Daily News, illus- 
trating “what Chicago business men wear out to lunch,” included 
one of Nathan E. Jacobs, president and manager of the Chicago 
oftice of Bozell & Jacobs, sporting a tattersall vest... 

Newly elected president ot the University Club in Hartford, Conn., 
is Charles Brunelle, who heads his own advertising and p.r. 
agency... D. Andrew Merritt, production :ianager of Hutchins Ad- 
vertising Co., Rochester, N. Y., was given an automatic wrist watch, 
recently, to mark his 25th anniversary with the agency... 

Bruce Wadman, midwestern editor of Diesel Progress, was married 
on Feb. 6 to Nina Fieider in Port Washington, Wis... On the sched- 
ule, but as yet undated, are wedding plans of Bill Dugan, of Dancer- 
Fitzgerald-Sample, ana lrene McCarthy, home economist of Western 
Beet Sugar Producers inc... Ford Sibley, head of the San Francisco 
oftice ot Foote, Cone & Belding, married Dee Arvidson on Feb 6... 

Warren Kraft, head of Honig-Cooper Co., Seattle agency, and Mrs. 
Kraft are spending February in Mexico. The schedule calls for the 
first two weeks in Mexico City, and the last two on the beach at 
Acapulco... P 

Comdr. Kobert T. Hartmann, USNR, Los Angeles Times editorial 
writer, has been named commanding officer of the Naval Reserve 
public relations company 11-2 in Los Angeles. He succeeds Comdr. 
Andrew J. Hamilton, US\VR, magazine writer and director of public 
intormation of the University of California at Los Angeles... 

William H. Sylk, president of Station WPEN, Philadelphia, was 
reelected chairman of the board of directors of the United Israel 
Appeal. This is his second term in office... Raiph N. Hartsing, presi- 
dent of Caples Co., heads the advertising, printing and entertainment 
section of the business division in Chicago’s Red Cross drive... 

Alpha Delta Sigma, in ceremonies in Milwaukee Jan. 10, con- 
ferred an honorary memopership on George L. Staudt, advertising 
and p.r. manager of Harnischteger Corp. Mr. Staudt was initiated 
into ADS as a University of Illinois undergraduate in 1933. The 
Milwaukee chapter is named after C. Brooks Smeeton, professor of 
advertising at Marquette University... 

Melvin Brorby, v.p. of Needham, Louis & Brorby, Chicago, has 
been elected to tne national board of directors of the Foreign Policy 
Assn. He’s president of the Chicago Council on Foreign Relations. . . 
Walter C. Kurz, manager of general advertising of the Chicago 
Tribune, is a new member of the Associates of the National College 
of Education, Evanston, Ill. The Associates, organized last year to 
support the work of the college, now have a membership of 37 busi- 
ness and civic leaders... 
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AMERICA’S ONLY PLANT OFFERING 
ALL OF THESE SERVICES! 


is a eed nok Rs Pau « ELECTROTYPES 
“Bista R.O.P. Color -Mate (Pat.). % .O.P: Color Service ‘ i‘ - 
Material4o over 100 Daily. Newspapers. 3, Reiliytypes (Pat). Pe : REILLY TYPES iat iat 
4, Plastic Plates, 3. Newspaper Mats, Reprint Service, Highly | | #7 otra mechan wih ths advanced 
Organized Filing System for 150,000 Patterns. 6. Contrifugally e Ne ee a ee 
casted (ed magazine elec 
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E LE CT ROTY PE DIV. 
1224 W. Van Buren St..< Chicago Z, 
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the Golden Girl. She’s young, 18 to 35, 


fy well-educated, with a husband to keep happy and a new home, growing 
} youngsters, and just about a million things to buy in the next peak- 


spending 10 years... she’s the sunshine in so many advertisers’ futures. 


Where can you find her? Where else, but right here “at home” with 


} Today’s Woman, the magazine for young wives 
} The older service books are playing footsie with as many of the 54.6 mil- 
} lion women in the U.S.A. as they can find—and rightly so, they’re all-out 
mass, peicdindi-e grandma. We may never be as big in numbers, fast 


as we're moving .. . because we're courting only the 18 to 35 marrieds. 


the young homemakers with young children. But in eight years, hey-hey! 


a) we ve already sold well over a million 
| and once we've got them, all we ask is 10 years with them . . . those 
f product-hungry, brand-happy, habit-forming years, and we'll send them 
p off to the matronly magazines with a smile. Because in those precious 
10 years, the Golden Girl will spend and spend and spend. More than 
y $15,000 for food, over $3,000 on home lurnichings, some $10,000 
# on her children ... all in all, at least $40,000. That means she and her 


§ 1,200,000 sisters who read and prefer Today’s Woman multiply out to 
|a $48 billion, 10-year market 


) \ ] 
, We're not stuffy about all this . .. for heaven’s sake, select any of the ‘lo d ay S O I) al) 


B senior service magazines you consider No. 1. Just be sure you make 


one of the Fawcett family... serving millions of American families 


Today’s Woman your No. 2 buy, and we'll both be happy. For nobody 
but nobody loves the Golden Girl like this one magazine, and added to 
the Journal or MeCall’s or Companion or Good Housekeeping, it gives 


you the extra strength vou need most, in the age bracket that buys best. 


NEW YORK + CHICAGO + LOS ANGELES + SAN FRANCISCO + BOSTON «+ DETROIT 
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‘Milwaukee Journal’ Study Finds Color Ads 
Get Three Times More Attention Than B&W 


MILWAUKEE, Feb. 9—Color ads) attention: 


get up to three times more reader- 
ship than b&w ads, according to a 
six-day study of the Milwaukee 
Journal made by Publication Re- 
search Service Inc., Chicago. 

The research group, which has 


conducted the Continuing Studies sonal interest. This bears out the. 


of Newspaper Reading, 
viewed more than 3,000 men and 
women on six issues of the news- 
paper, starting with a 290-page 
Sunday edition Nov. 15. The six 
consecutive issues carried a total 
of 706 pages. 

In the Sunday issue, there were 
six r.o.p. ads in one color and 
black and 13 r.o.p. pages in two or 
more colors and black. These 19 
ads appeared in the news section 
only. 

An analysis of the 19 ads showed 
that on the average, the page ads 
carrying two or more colors had 
three times the readership among 
men and almost 50% _ greater 
readership among women than the 
ads carrying one color and black. 


e Readers’ preference on color 
items in both editorial and adver- 
i ing pages was queried. The 
overwhelming proportion of seven 
out of ten men and eight out of 
ten women indicated a preference 
for color. 


Among male readers, the best-| 


read national advertisement in the 
Sunday issue was a page in color 
for Oscar Mayer, which was read 
by 53%. Among women, the best 
read national ad on Sunday (70%) 
was a page for Cannon towels in 
roto color. 

Among male readers, all ten of 
the best-read national ads on Sun- 
day were in color. Five of the ten 
best-read local ads on Sunday 
were in color. 

Among women readers all ten 
of the best-read national ads were 
in color and seven of the ten best- 
read local ads were in color. 

In the daily issues, among wom- 
en readers, three of the four best- 
read national ads were in color. 
Among men readers, two of the 
three best-read national ads were 
in color. 


® The study also unearthed some 
other readership facts about the 
newspaper in this period of time. 
It showed that position as a factor 
had the following effects on reader 


NATION'S LARGEST TRADE TERRITORY 


PASSENGER CAR 
REGISTRATIONS IN 
EL PASO UP 65% 


1952 Total ..cccccsccccces 54,185 
1948 Total 


You sell MORE cars becouse 
cars are used MORE. 


Che ZH Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howord Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


Reader-traffic-stops fluctuate 
with page content and readers’ 
| personal interests, rising and fall- 
_ing through each section and rising 
|to peaks where timely news items 


or attractive ads appeal to per- 


inter- results of other studies along this | 


line. 


The lists of best read ads show 
high readership occurs in many 
sections. In fact, nine of the 12 
regular sections of the Sunday 
Journal are represented in the 
“best read” list. 


Viscardi to van Zuiden 

Ray Viscardi, formerly an ac- 
count executive of Wilson, Haight, 
Welch & Grover, has been named 
v.p. in charge of sales and adver- 
tising for the L. E. van Zuiden Co., 
New York manufacturers’ repre- 
sentative. 


Advertising Age, February 15, 1954 


Gulf Oil Promotes Huber 

W. R. Huber has been named 
general manager of public rela- 
tions for Gulf Oil Corp., Pitts- 
burgh. He has been general mana- 
ger of retail marketing for the or- 
ganization. 


Basford Adds Chicago Molded 
G. M. Basford Co., New York, 
has been named to handle adver- 
tising for Chicago Molded Prod- 
ucts Corp., plastic molding service. 
Marsteller, Gebhardt & Reed, Chi- 
cago, formerly had the account. 


Beck Named to NBP Group 

Nathaniel Beck Jr., v.p. of Put- 
man Publishing Co., Chicago, has 
been named a member of the com- 
mittee on advertising and promo- 
tion of National Business Publica- 
tions, Washington. 


Advance Names Sanger 
Sanger-Funnell, New York, has 
been named to handle advertising 
for Advance Solvents & Chemica}! 
Corp., New York. Previously J. 
Gordon Manchester Advertising, 
Washington, had the account. 
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Advertising Age, February 15, 1954 


Medical Assn. Seal 
May Be Replaced by 
Report on All Drugs 


Cuicaco, Feb. 9—If proposals 
now under consideration are ap- 
proved in April, the American Me- 
dical Assn. will discontinue the 
seal of approval it now grants to 
drug manufacturers for approved 
pharmaceuticals. 

At present, ADVERTISING AGE has 


learned, a committee of the AMA’s 
council of pharmacy and chem- 
istry is considering such a move, 
on the ground that the present 
system does not give doctors 
enough help in judging phar- 
maceuticals. The change will get 
its test in April, when the full 
council meets to consider the pre- 
sent program. 

Dr. Robert Stormont, secretary 
of the council, pointed out that 
under the seal-of-approval system, 


‘AMA monographs tend to be 


issued only on drugs which have | drugs will be issued. 
won the AMA seal. | Other objections to the present 
“The result is that doctors tend approach, Dr. Stormont said, in- 
to view drugs as either white or clude misuse of the seal of ap- 
black—there are no shades of proval by some drug man- 
gray,” he said. /ufacturers, and the inability of 
the AMA council to control the 
# “There is an increasing demand | program on a voluntary basis. 
in the profession for authoritative| Adverse decisions now tend to 
judgment based on criticism and remain unpublished, because the 
analysis of how good all drugs manufacturer usually protests the 
are,” Dr. Stormont added. Under | decision and withdraws from the 
the setup now being considered, voluntary program, Dr. Stormont 
he said, critical monographs on all explained. 


Caves Sales Dollars 


There just aren’t enough hours in a day for a salesman to do an adequate 


selling job without help. In addition to time spent on office work and await- 


ing interviews, the growth and decentralization of industry has brought 


problems of increased travel time, more buying influences and more difficult 


access to plant personnel. 


When you advertise your product or service, consistently, in business 


publications your prospects look to for help with their jobs, you multiply 


the calling power and increase the productivity of your sales staff. Business 


paper advertising can talk to thousands of prospects . . . can arouse interest 


in, and create a prefexence for, your product . . . at pennies per call. 


Just as high speed machines cut production costs, well-planned business 


publication advertising cuts sales costs. It ‘“‘mechanizes” the first three 


steps of a sale and lets the salesman concentrate his valuable time and talent 


on the all-important job of making the proposal and closing the sale. 


Ask your McGraw-Hill man for a copy of our 20-page booklet, ‘Orders 


and How They Grow.” Also about our new sound-slide film, “Plateau of 


Progress’ which is available for showing at sales and management meetings. 


McGRAW-HILL PUBLISHING COMPANY, INC. 
330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 
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Abner Kohn Opens Agency 


Abner E. Kohn, former publish- 
er of a weekly newspaper in Long 
Island, has opened an advertising 
agency under his name at 860 
Maple Lane, East Meadow, L. I. 
Mr. Kohn intends to serve only 
oe Island businesses and indus- 
tries. 


Maescher Opens Agency 


Al Maescher Jr., formerly as- 
sociated with Olian Advertising 
Co., St. Louis, has opened Al 
Maescher Advertising, Clayton, 
Mo., with offices in the Larson 
Bldg. 


WFM] Appoints Stanley 


Mitchell F. Stanley, formerly 
manager of WWON, Woonsocket, 
R. I., has been appointed station 
manager of WFMJ and WFMJ- 
TV, Youngstown, O. 


McGraw-Hill Boosts Di Toro 


Frank P. Di Toro, Atlantic and 
eastern district sales manager of 
Welding Engineer, a McGraw-Hill 
publication, has been promoted to 
assistant sales manager. Edward P. 
Gardner will succeed him. 


ee-are you getting 
your share of the 


‘‘Mentions’’? 


How to check the use of your name 
in the newspaper advertising of 
another manufacturer's product 


@ ACB calls them “‘mentions.”’ They 
are usually buried deep in the body 
copy or hidden in a 6-point cut cap- 
tion of some advertiser who buys 
from your contract division. Yet they 
are golden advertising nuggets for 
the products they “‘tie’’ into. 
Finding these ‘“‘mentions’’ would be 
an impossible job for any manufac- 
turer. They may appear in any ad- 
vertising any day on any page of the 
1,750 daily and Sunday newspapers 
published in 1,393 different cities. 
ACB is keyed to such a degree of ac- 
curacy that its readers pick up better 
than 95 out of every 100 “mentions” 
published. ‘Competitive’? mentions 
to show you exactly how you stand, 
may also be of importance to your 
organization, 

This is but one of many ACB services 
available for business management. 
From such data, comes sounder ad- 
vertising and sales policy. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. «+ New York 16 
18 S. Michigan Ave. * Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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Today...What’s 
at Lennen 


An Advertising Agency submits a Progress 


4 How busy can a busy beehive be? And still 


produce good honey? 
We found out in 1953! 


Confronted with a thumping big increase 
in client billing . . . with not a square foot of 
additional floor space available in our old 
building... our team shouldered a capacity 
load of advertising production. Yet despite 
elbow-rubbing in some departments, we turned 
out a record number of new campaigns. Cli- 
ents’ sales reactions in 1953 rated these cam- 
paigns as “honeys.” 


But we can’t go on forever demanding an 


ever-mounting yield of honeyed production. 


in an already overcrowded hive. 


So, on March Ist, we move to more spacious 
quarters. 


We move around the corner 
with talent and traditions 


When an advertising agency moves from a 
headquarters it has occupied for nearly 30 
successful years, its real assets can’t be crated, 
boxed up and carted away to a new location. 

Chiefly, it moves advertising skills. Meth- 
ods and manpower. Principally people. People 
proud of their past, present, and potential 
advertising achievements. 


This is the living inventory we take to our 
new quarters on March Ist. To the new build- 
ing at 380 Madison Avenue . . . where for over 
forty years the Ritz-Carlton proudly stood. 


Several stories above the soil on which the 
old Ritz founded its famed integrity stand- 
ards, we shall occupy a full city block of 
floor space. 


Architects specializing in advertising- 
agency interiors have striven to give us the 
most efficient of modern agency plants. 


Fine environment does not guarantee good 
advertising. But contrary to the old “‘genius- 
in-the-attic’” legend, inspiration has been 
known to respond best in comfortable and 
well-equipped surroundings. 


If you are connected with any phase of the 
advertising business, whether as a buyer or 
a seller, you will find a cordial welcome at 
every receptionist’s desk on either of our 
two floors. 


Come any time after March Ist. 


How our expansion 
program started 


On June Ist, 1952, at the invitation of Philip 
W. Lennen, co-founder and board chairman 
of Lennen & Mitchell, H. W. (Hike) Newell 
came over to become president, and Adolph 
Toigo executive vice-president. Both men 
came from different agencies. But both came 
with long and brilliant records as top flight 
advertising men and agency operators. 


In the several weeks that followed, many 
other stars were attracted from their various 


advertising orbits to this broadening new — 


horizon. 


The expanded organization reacted well. 
By October, 1952, new personnel and old had 
been happily positioned into a coordinated 
and hard-hitting team. 


At that time Lennen & Newell, Inc. was 
formally announced. 


increased billing comes 
mostly from within 


The healthiest way in which an agency can 
develop new billing is from its own estab- 
lished clientele. Such growth from within is 
proof of successful advertising service and 
satisfactory client results. 

The following figures show that most of 
this agency’s billing gains in 1953 came from 
within: 

In 1951, in its last full calendar year as 
Lennen & Mitchell, this agency 
enjoyed a billing of $17,500,000. 

In 1953, its first full calendar year as 
Lennen & Newell, this agency’s 
billing exceeded $32,000,000. 


Lennen & Newell, inc. 


The real significance of this is the fact that 
over 90% of the Lennen & Newell billing in 
1953 came from clients of the old agency, 
most of them clients of from five to nearly 
thirty years. 

We are comfortable in the feeling that our 
new office facilities will now house the neces- 
sary personnel to handle a greatly expanded 
business. 

But in our growth there is one character- 
istic which we shall jealously guard. It is our 
“small agency” viewpoint in the servicing of 
accounts... we want our key personnel to be 
able ‘to live’ our clients’ business, and per- 
sonally to give them the benefit of their 
experience and abilities. 


Our thanks tc ad-minded 
clients and their fine products 


Few believe today that a better mousetrap 
will sell itself without advertising or sales- 
manship. But the cleverest advertising and 
sales promotion will not sell an inferior mouse- 
trap for long. 


The most believable and persuasive adver- 
tising story is written right into the values 
and virtues of the product itself. In_ pro- 
viding the basic appeals for winning copy, 
usually “the gifted product is mightier than the 
gifted pen.” 

Part of our gain in billing in 1953 came 
from our good fortune in having clients with 
products that are quality leaders. Such prod- 
ucts make advertising success doubly sure. 


Our credo is people . . . better people, happier 
people. People who are artists in their crafts 
... people who love their work and whose 
satisfactions come from superior accomplish- 
ments. 

And we know that superior work is turned 
out when the minds of people are free and 
their futures secure. We know the ultimate 
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of effort is put forth when people know that 
their own personal progress and economic 
status is linked with the success of their 
company ... in reality, with the success of 
our clients. 


That’s why every Lennen & Newell em- 
ployee has a special interest in Lennen & 
Newell . . . beyond the satisfactions of a good 
job and a pleasant place to work. 


| 

Every employee who is on the payroll at 

the start of any year shares liberally in the 

company’s annual earnings. His share is in- 

vested in an employee-controlled trust fund 

handled by the Trust Department of one of 
New York’s leading banks. 


The employees in key positions . . . depart- 
ment heads, top creative people, contact men, 
and management personnel . . . are the stock- 
holders of Lennen & Newell. The entire earn- 
ing participation stock is equitably divided 
among them. 


Lennen & Newell provides a comprehensive 
insurance, medical, surgical, and hospitaliza- 
tion program for every employee and his 
immediate family. 


We consider these security measures and 
these estate-building aids for our people and 
their families, not paternalism . . . but free 
enterprise at work . . . and sound business in 
a personal-service business like ours. 


We believe these work satisfactions and 
rewards .. . linked with Lennen & Newell’s 
high standards of creative craftsmanship .. . 
add up to why Lennen & Newell people are 
better... why they give their utmost. 


If you have a “gifted product” which you 
feel is not getting the “gifted advertising” it 
deserves . . . we believe we have the people 
who can give it to you. 


These are the people who make Lennen & 
Newell different. 


This is Lennen & Newell. 


NEW YORK CITY « 17 East 45th Street (after March Ist, 380 Madison Avenue) « 
MILWAUKEE ~ 231 West Wisconsin Ave. 


LENNEN & NEWELL ACCOUNTS 


ATLANTIS SALES CORPORATION 
Food Products 


CALVERT DISTILLERS CORPORATION 
Calvert Reserve Whiskey 
Carstairs White Seal Whiskey 
Calvert Gin 


THE CARLTON HOUSE 
Ritz-Carlton Restaurants 


CHICOPEE MILLS, INC. 
(subsidiary of Johnson FF Johnson) 
Chix Baby Products 


(subsidiary of Johnson & Johnson) 
Woven Saran Insect Screening 
Woven Saran Fabrics 


COLGATE-PALMOLIVE COMPANY 
Lustre-Creme Shampoo 
Lustre-Creme Hairdressing 
Lustre-Color 


DOROTHY GRAY, LTD. 
Dorothy Gray Cosmetics 


THE EMERSON DRUG COMPANY 
Bromo-Seltzer 


Lumite Division, CHICOPEE MILLS, INC. 


LEHN & FINK PRODUCTS CORP. 
Lysol Brand Disinfectant 
Peb-Ammo 


LENOX, INC. 
Makers of Fine Chinaware 


P. LORILLARD COMPANY, INC. 
Old Gold Cigarettes 
Embassy Cigarettes 
Muriel Cigars 
Headline Cigars 
Briggs Pipe Mixture 
India House Pipe Mixture 
Beechnut Chewing Tobacco 


JOS. SCHLITZ BREWING COMPANY 
Schlitz Beer 


SCRIPPS-HOWARD NEWSPAPERS 
SWEDISH AMERICAN LINE 


UNITED AIRCRAFT CORPORATION 
Pratt & Whitney Aircraft Division 
Hamilton Standard Division 
Sikorsky Aircraft Division 

and subsidiaries 
Chance Vought Aircraft Incorporated 
United Aircraft Export Corporation 


e BEVERLY HILLS - 308 North Rodeo Drive 


DETROIT « 1710 Book Tower 
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Frank Crane, manager of the 


of the Southern California Broad- of KDYEL and 
casters Assn. Lake City. 


Ellington Elects Lewis V.P. 
Hugh Lewis, account executive 


Crane Heads Broadcasters | DYL Adds New Department Convair Starts 

Del Leeson has been named di- 
Los Angeles Advertising Club, has rector of the new promotion, plan-| 
been appointed managing director ning and oe em eed 


Patterson Promotes Close 


E. Burt Close has been promoted | Cabe, manager 
with Ellington & Co., New York, to v.p. and creative director of what Emmet A. McCabe, manag 


Salt 


CAPITOL J7Or 


bern mramel 


| 


_ San Dieco, Feb. 9—Consolidated 
_Vultee Aircraft Corp. will devote 


be flexible but substantial portion 


lof its 1954 advertising budget to 


of advertising and community re- 


Week. Also scheduled for the cam- 
paign are Aero Digest, Air Force, 
American Aviation, Aviation Age 
and The Saturday Evening Post. 

The four-color ad will be a di- 
rect plug for Air Force recruit- 
ment, with Convair getting but a 
minor, bottom-of-the-page men- 
tion. 

The project has been in the 


Public Service Campaign 
with Ads Boosting Armed Service Careers 


planning stage since December, | 
1952, when Convair received a let-| 
ter from Charles Wilson, urging’ 
the company to join the Advertis-, 
ing Council. The invitation was 
turned down because Convair felt 


= been named a v.p. of the dl Productions, Philadel- lations, believes is a new concept|they did not have a big enough 
: in public service advertising. budget to divert part of it to this) sss", 
—— > —_ The first insertion in the pro-| activity. It was also felt that many| =" 
—— jected series of public service ad-| Ad Council projects are outside § 
ae vertising appears on the front|the company’s area of interest. : 
WINTER — de cover of the Feb. 15 Aviation| The company decided, however, 
() 


that some form of public service 
advertising with the Convair label 
was in order and settled on a 
whole-hearted recruiting campaign 
for the military. Such a series, 
Convair reasoned, would be within 
the company’s area of interest, and 
would serve the public interest and 
that of the military, which takes 
approximately 95% of Convair’s 


The POST is 
setting the pace 
in Houston... 


It Takes THE HOUSTON POST 
to Sell the Houston Market! 


Amazing 10-Year Growth Story 
Climaxed by Modern $4 Million Plant! 


Already, Houstonians are discussing with pride the development of 


_— sainiaiaiiais 
| . 4 


Advertising Age, 


Airmen 


the key to Air Power 
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PUBLIC SERVICE—Consolidated Vultee Air- 

craft Corp., San Diego, has launched a ser- 

ies of ads like this boosting military car- 

eers. Aviation publications, plus Time and 

The Saturday Evening Post, are on the 

schedule, placed by Buchanan & Co., Los 
Angeles. 


production. 

The schedule for the Air Force 
ads will cost approximately $50,- 
000. The second ad in the series, to 
be devoted to Navy recruitment, 
will run from April through June 
in the same list of publications 
with the addition of Time. 


s Other branches of the service to 
get similar support will include the 
Strategic Air Command, the Train- 
ing Command and the Air Defense 
Command. Just what form the 
support will take will be depend- 
ent upon the “current situation,” 
Mr. McCabe says. He explains that 
the support will be flexible and 
designed to meet special problems 
as they arise. If circumstances and 
results warrant, Convair is pre- 
pared to channel a major part of 
its budget into such activities. 

Convair and its agency—Bu- 
chanan & Co.—are convinced they 
can make a worth while contribu- 
tion to present recruitment activity 
by providing a fresh, outside view- 
point. There is also the belief that 
as a third party, Convair might be 
more convincing in portraying the 
advantages of a service and mak- 
ing it appear as attractive as a job 
in industry to young people look- 
ing for a career. 


# A definite effort will be made to 
check the effectiveness of Convair 
recruiting efforts. In place of the 
standard “Contact your nearest re- 
cruiting office for further informa- 
tion,” the ads will carry a Wash- 
ington address to write to. Since 
other efforts emphasize the local 
angle, it is felt the mail received in 
Washington will reflect the effec- 
tiveness of Convair advertising. 

Mr. McCabe reports that the 
various services were contacted 
about the idea last fall and are en- 
thusiastic about it. 

In 1953, Convair began pointing 
its ads toward the current cam- 
paign and ran recruiting pages for 
flight nurses and ground observers 
(AA, Aug. 24, ’53). At the same 


this ultra-modern newspaper plant in growing, dynamic Houston, now 
under construction and ready sometime this year. Here is another colorful 
chapter in the fabulous growth story of the Houston Post. 

The Post has led all Houston newspapers in circulation gains not 
only last year but for the last 10 years! 

This is important to you in seeking blanket coverage of this rich, 
2% billion dollar market . . . a market in which 20 of 232 Houston 
counties are dominated by Post circulation. 

Get complete facts on the most exciting growth story in the South. 
Contact a Post representative soon! 


time, outdoor boards in 10 cities 
carried local telephone numbers of 
recruiting offices. 


Woods Named V. P. 


Joe B. Woods, eastern manager 
of Petroleum Engineer Publishing 
Co., Dallas, has been promoted to 
v.p. and advertising director. John 
F. Wallace wiil succeed him in 
New York. 


W. P. HOBBY, 
Publisher 
EUGENE LEMCOE, 

Director of Advertising 
ROBERT BARRON, 

Manager of General Advertising 


TEXAS’ LARGEST MORNING NEWSPAPER Nilson to Western as A. E. 


Spencer Nilson, formerly adver- 
tising manager of Kerr Glass Mfg. 
Corp., Los Angeles, has joined 
Western Advertising Agency, Los 
Angeles, as an account executive. 


Diller Joins Allison Clark 
Phillis Diller, formerly with 
KROW, Oakland, Cal., has joined 
the copy staff of Allison Clark Ad- 
vertising Agency, San Francisco. 


Represented Nationally by MOLONEY, REGAN AND SCHMITT 


THE HOUSTON POST 


ar Now More Than 187,000 Daily * 201,000 Sunday 


*ABC Publisher's Statement, September 30, 1953 
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In Chicago, it takes 2 — 
to sweet-talk the little woman 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York ae 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 
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HE BUILDERS of a 23-story office structure 
now abuilding tell us its construction re- 
quires the specialized knowledge of 15 sep- 
arate and distinct kinds of professional engineers. 


This is one illustration of the degree of specializa- 
tion today’s complex world requires. In engineering, 
law, medicine, business. . . 


And certainly in the field of journalism, which must 
explain the world’s complex, diverse and yet inex- 
orably related events. 


Deadlines Limit Reporting 


By virtue of its speed, news reporting can give only 
the immediate facts—leaving you to wonder what’s 


behind them?...What’s ahead?. . . Just where do 
they fit in the continuing scheme? 


Answering such questions is the unique and essen- 
tial service performed by NEWSWEEK. Here, you 


AGAIN NEWSWEEK 
IT’S during the first six months 
of 1954 will deliver 
A to its advertisers 
NEWSWEEK an average circulation bonus 
of more than 50,000 
BONUS over its guarantee 
YEAR of 900,000. 


NEWSWEEK integrates the news...interprets its 


read not only what has happened but why, and what 
the outcome is most likely to be. 


This takes teamwork of qualified experts in every 
field of human affairs—and the NEWSWEEK team 
comes qualified by unmatched years in the profes- 
sion of news interpretation. More — NEWSWEEK’s 
unique editorial format, a major accomplishment of 
the news magazine field, gives vivid clarity to the 
news and its significance—makes understanding 
sure and complete. 


The Audience Gives Proof 


The size and quality of NEWSWEEK’s circulation in- 
dicates the worth of its service and its influence on 
the nation’s thought. 


Over nine out of ten readers are people of stature 
in business, industry, the professions and govern- 
ment. And delivered circulation, now more than 
950,000, is the largest in NEWSWEEK’s history. 
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Names Anderson & Cairns New Company Offers 
Dow Corning Corp., Midland, 


4 Mich., an affiliate of Dow Chemical 7 i 
'Co. and Corning Glass Works, has Radio Ser als for 


appointed Anderson & Cairns, New Negro Listeners 


York, to handle advertising, mer- 
chandising and promotion of its New York, Feb. 9—Negro Radio 
silicone finishes for textile fabrics, | Stories, a new transcription com- 

pany, will start programming a 


effective immediately. Don Wag- 
nitz Advertising, Midland, for- block of daytime serials to 50 
stations March 15. 


merly had the account. 
These programs, designed to ap- 
: ‘ peal to Negro listeners, will be 
M. J. Spiegel Jr., president and 
general manager of Spiegel Inc., broadcast as a block to boost the 


mail order chain, has been elected | “@7TYOver audience. Each of the 
chairman of the board and chief|S°4@P operas will be presented 15 


in Moving Personnel... or Displays 


Call your Local NORTH AMERICAN AGENT 


the United States or Canada. 

Look in the yellow pages of 
telephone book under 
“Movers” for your nearest 
North American agent. Then call 
him today on any moving or 
storage problem! 


North American Van Lines is 


the choice of leading firms for Spiegel New Board Chairman 


safe, worry-free moving of your 
transferred personnel .. . and 
for prompt delivery of trade- 
show displays with door-to-door 


padded van service anywhere in 


¢ NAVL ofters the only depart- 
mentalized service for quick, 
safe handling of all types of displays 


executive officer, the latter a new 
post. Robert S. Engelman, v.p. and 
general merchandise manager, has 


minutes daily, five days a week. 
Douglas Chandler, v.p. of the 
company, whith is producing the 


and exhibits. | been elected president. 


daytime dramas, said a network of 
50 stations is being lined up across 
Lynch, Hart Open Agency the country to carry the shows. 

Richard C. Lynch, former ac-| The names of the stations will be 
count executive with Oakleigh R.| listed later. In most cases they are 
French & Associates, and Jack) big-city outlets with a past record 


Hart, formerly with D’Arcy Ad-| of directing their attention to Ne- 
vertising Co., St. Louis, have gro audiences 

formed an agency, Lynch & Hart : 
Advertising Co., with offices at 25 
S. Bemiston Ave., Clayton, Mo. 


SEND FOR HELPFUL BOOKLET 
Valuable suggestions on how to move 
your displays easily, economically, 
on time . . . in new illustrated 
brochure, just off the press. Phone 
local NAVL agent or write Dept. 
AA254 for free copy. 


NORTH AMERICAN VAN LINES, INC., General Offices, Fort Wayne 1, Ind. 


@ The soap operas to be pre- 
sented include “‘The Romance of 
Julie Davis,” ‘““Ada Grant’s Neigh- 
bors,” “My Man” and “Rebecca 
Turner’s Front Porch Stories.” Mr. 
Chandler said there has been con- 
siderable sponsor interest in these 
properties. 

This is the second group to offer 
transcribed-network type cover- 
age to advertisers through a line- 
up of stations whose programming 
is planned to appeal to Negroes. 
The National Negro Network be- 
gan furnishing recorded shows to 
some 45 stations last month. It 
has sold one soaper, “Ruby Val- 
entine,” to Pet Milk Co. and Phil- 
lip Morris (AA, Jan. 4). 


Pritchard, Daniels, Dreher 
Form Agency in Ardmore, Pa. 


Pritchard, Daniels & Dreher has 
opened offices at 15 Rittenhouse 
Pl., Ardmore, Pa., to handle con- 
sumer and industrial advertising. 
Principals include W. Benjamin 
Pritchard, formerly media director, 
radio-tv director and account ex- 
ecutive with Lynn-Fieldhouse Ad- 
vertising Agency, Wilkes-Barre; 
Joseph W. Daniels, formerly copy 
chief of Lynn-Fieldhouse, and 
Ernest W. Dreher, formerly art 
director of Mohawk Carpet Mills. 

Initial accounts include Jack’s 
Tasty Snack Corp., Oneida, N. Y.; 
Joseph Parmet Co., Catasauqua, 
Pa.; Collette Mfg. Co., Amsterdam, 
N. Y., and Amsterdam Printing & 
Litho. Co., Amsterdam. 


sales of lumber 
and building 
products retail 


dealers have 
TRIPLED 


5 It’s really amazing! Sales of lumber and building products retailers to the 
since 1945 new construction, maintenance, improvement and the booming “do-it- 
yourself” market have skyrocketed from $214 billion to $7% billion since 
vt And AL&BPM dealer subscribers sell 85% PLUS of this tremendous 
volume. 


Sa eae See 


New Directory to Cover 
Chicago Northern Suburbs 


Reuben H. Donnelley Corp., 
Chicage, will publish a new 
“North Suburban Street Address 
Directory” in April listing fami- 
lies and businesses in 35 communi- 
ties north of Chicago. Approxi- 
mately 75,000 homes and business- 
es will be listed in the new book. 
The directory will cover about 100 
sq. mi. including Lake Forest, 
Winnetka, Kenilworth and Evans- 
ton. 

The first page of each of 17 
sections will be devoted to a map 
and street guide of the area cov- 


rors 


Each year finds these dealers selling broader and more diversified lines 
of products, materials and accessories. Good example of today’s modern, 
one-stop building stores are those of the Mohawk Lumber and Supply 
Co. of Detroit. The one pictured above with 6500 square feet of well-de- 
sii aamiieiaiink: “ttiiak” tisk tbh ab signed sales area, offers customers every type of building product, plus ered. The list is compiled from 
retailers, ca ae aie ae other needed items such as lawnmowers and tools. gga aver pyran bo wal roma 
HIGHEST RENEWAL RATE. The people at Mohawk, like thousands of other progressive dealers are ally and will lease at $36 a year. 
ee a , Menon ie readers of AL&BPM. That’s logical,. because for years, AL&BPM has : 
All subscriptions are sold WITHOUT advocated and helped develop modern store-type layout, up-to-date R. Jungheim Joins BBDO 
merchandising methods and sensible, planned advertising. Ralph Jungheim, formerly as- 
sistant mail erder sales manager 


premiums. 

LEADERSHIP IN MAIL CIRCULA- 
of the photographic equipment * 
division of Montgomery Ward & A ' 


I ey Ro pA ENTRIES 


ae en 


eee AL&BPM Delivers All This 


READERSHIP built on editorial vi- 


tality .. . giving dealers the informa- 
tion, live news and merchandising 
help they need to sell more of your 
products. 


TION. Nearly 2'2 times as many sub- 
scribers send in their subscriptions by 
mail to AL&BPM as to the second 


AL&BPM gives its readers the information and practical help that makes 
them better dealers . . . they follow AL&BPM’s advice and they profit 


paper. from it. Take advantage of this—put YOUR product story in AL&BPM Co., Chicago, has joined the copy 
a and get your share of this $7% billion market. a ne cme a ne, — 
— ie urstine sborn, Los Angeles. 
" rica — \ Get all the Facts on this $734 Billion Market. Write for your copy of 
3 ’ : 
Ame ama AL&BPM’s Market Data File. Benz, Kohl Join Olian 


William Benz has been ap- 
pointed art and production manag- 
er of Olian Advertising Co., St. 
Louis. Paul Kohl has joined the 
|agency staff to head the art de- 
| partment under Mr. Benz. 


Fitchburg Names Wildrick 
Fitchburg Engineering Corp., 
Fitchburg, Mass., has named Wild- 
rick & Miller, New York, as agency 
for its farm machinery division. 
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; Seattl —16 0; 
Department Store Sales... Spotane ~ —2) See how ADmatic can boost sales for you 
Tacoma . 32 5 | ; ; 
Weekly Sales Hold Near 1953 Level 8:2: ssa 
WASHINGTON, Feb. 11—Depart-| Tulsa —3 -—14 Massa Heads New General 
ment store sales in the U. S. con-| SY Foods Merchandising Unit | 
: Ps BN I vcessessvisnecsesinienss —1 —5 | : - ; * 
tinued to hold steady, with only a| patas District —1 —6 General Foods Corp.’s corporate in trade shows, stores, windows—day or nigh 
1% decline in volume noted for} Metropolitan Areas ‘marketing office has promoted Put full color and action into your sales messages— 
the week ended Feb. 6, compared —_~ = < Robert E. eee to — of af get ee bm fps yoo 
° : . aso neve _ _— e erchandlisin alds epart-. rospects an rou ) he 
with the corresponding week in Fort Worth .... a} | —8 a Mr Massa vod with es ae | the Aiienstie. the automatic slide projector that 
1953, according to the weekly re- Houston i 1 —I15 hasin de artment runs continuously, day and night, with no oper- 
port of the Federal Reserve Board.| San Antonio am wis ‘oe ator needed. ; 
A similar 1% drop in sales was| $4" Francisco District .... 9 —s Ray Dubrowin has been named The ADmatic projects a new message or idea { 
‘d agg Metropolitan Areas manager of display material for) every 6 seconds on a large screen equivalent to a 
reported for the week ended Jan. EGS ARGON scesscesicsssisssce —6 —5 the new unit, and Edward G. Saw-| 28" T V. It holds 30 slides (2" x 2") that are easily 
30, while sales for the Jan. 23 week Downtown Los Angeles —8 —5 yer will be manager of the pre-| changed. Just as effective . — orem, Use 
werkde tos Aneeies ig —1/mium section. Mr. Dubrowin was| the, mest ehar show norma: este snd hotel 
Sani DCB  cevscssesscrcsseserseese —3 9 associate manager of the sales pro- | trade shows, deale re poe 
6 San Francisco-Oakland —§ —6 : t in th lobbies, as a visual salesman; or for personnel an 
DEPARTMENT STORE. San Francisco City ... _3  —5 motion department in the General salesmen training programs. _ 
SALES INDEX | Oakland City —5  —19 Foods sales - and ee | For rental or purchase terms, wire, write or phone 
ae Sls San Jose ............. _- =< 3 yer operated a _ merchandising | 


1947. is. ME | Portland o.oo. .. <—15  —10 service firm before joining Gen- _ THE HARWALD COMPANY, INC.. 
1947-49 equals 106 pe a pe a =a —i9|\eral Foods. | 1216 CHICAGO AVE. e DAVIS 8-7070 ¢ EVANSTON, ILL. 
Week to Feb. 6, ’54*....p87 
Week to Feb. 7, ’53*......88 
Week to Jan. 30, ’54*....85 
Week to Jan. 31, ’53*....86 
Week to Jan. 23, ’54*....86 | *ttetettetetissse 
Week to Jan. 24, ’53*,,.85 | be 
*Not seasonally adjusted. 2 
pPreliminary. Be | Q 
PR ] [S ING. ee 


were on a par with the corre- 
sponding seven-day period in 1953. 

Only three of the 12 Federal Re- 
serve districts showed gains in 
sales during the Feb. 6 week. They 
were Boston with 10%, Minneap- 
olis with 7% and Richmond with 
3%. Sales for the week remained 
on a par with last year in the New 
York and the Atlanta districts. 

The Cleveland district showed a 
marked decline in sales, 11%. The 
San Francisco district recorded an 
8% drop. 


- % Change from ’53 
Week Ended 
Federal Reserve Jan. Jan. 
District, Area, and City 23 30 
UNITED STATES ............. ro —-1 
Boston District ..................... 4 —? 
Metropolitan Area 
Lowell-Lawrence .......... —4 —21 
Cities 
Downtown Boston ........ 13 1 
SPRING snevorssesscsactevsiicss 15 6 
Providence 9 —10 
New York District .......... 9 3 
Metropolitan Areas 
INI Sa vis nnn stasis ulakactacincves r—2 5 
Rochester ... 8 10 
Syracuse 6 10 
Cities 
BON: WOMWE sdiinincscrnnsiioses 10 3 
IID adcicsdistchensbiacuesciaivicaiies rl4 --1 
Philadelphia District ........ ro 3 . 
City atte » ee ———— 
Philadelphia  ...........000 r8 4 =r - = : ate ae 
Cleveland District ............ —2 1 ea —— ses 5. a ee a ee — 
Metropolitan Areas —— ~ > - - 
PS Saaeecisearnes —9 1 2 wang 
Cincinnati oo... mol —f 7 2 
Cleveland o.com af 4 _— 
Columbus ........ — 8 8 
MD | Stitaikccnishcsanteiinaciaasiie —10 —li1 


ME shicmtpcdvcssssiansabtinteninsictit 
City 

een 
Richmond District ............ 
Metropolitan Areas 

bo 


3 WITHOUT THE 
ise 8 §| BILUON DOLLAR VALLEY OF 
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Metropolitan Areas 
Birmingham 
Jacksonville 


Sr * 

Atlanta ooe.. anal + THE SACRAMENTO BEE 

ee  } 

How Grioans ca ; = THE MODESTO BEE 

i re secon rT— _ 

yen al cag an sesnneco > =- California’s inland valley—220 miles from Los Angeles, THE FRESNO BEE 

Calseae pe 2 -83 90 miles from San Francisco — is a big metropolitan 

ndianapolis .... 4 —3 ewe P “77: 

Detroit. ..ecccco.- 4 ut market. Two million people (with more than $3 billion 
PP ny ~ enema a “ buying power) live in this independent, self-contained ei 
seeenaniten Areas : area.* You're not selling California unless you’re selling (ag> 

Ree —3 1 bx’ D . . ; ry 

yon SS -~—aihanerenataeeaaians =i ae the valley. And you can reach it in depth only with its 2B 

ee 5 1 44 

IIE shidsssciicaiaiaisclecamnececs —15 9 strong local newspapers, the three 
Minneapolis District ........ 6 3 
Metropolitan Areas *Sales Management's 1953 Copyrighted Survey 

Minneapolis-St. Paul .... bd bd 

Minneapolis City ........ 9 1 

a it . eeeee bd e e : : 
Cities oe 

Duluth-Superior ............ 4 ca | . See 
Kansas City District ........ r— —_7 i 
Metropolitan Areas C Aci 
Denver ...... Rcpibagtdibteaitclincsid —6 —6 

IID: saceiblisidiseceinvinieuseiaes —14 —15 NATIONAL REPRESENTATIVES . . . O‘MARA & ORMSBEE 

. ene =f nfl 

en —5 ad 

Albuquerque .............ss0000 —1 --9 | 

Oklahoma City ........00000 —16 —9 | 
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FOURTH WEEK 13.0 


* The first is Howdy Doody, 
Pinky Lee’s following adjacency. 
Source: Trendex, January 4-29, 1954 


On January 4th THE PINKY LEE SHOW 

made its debut in the 5:15 to 5:30 p.m., EST, 
time spot on NBC Television. Four weeks later 

it had increased its rating 71° to a 13.0 Trendex 
with a 45.8% share of audience. It is the fastest 


growing show in television. 


THE PINKY LEE SHOW began as a fifteen 
minute show, but because of its promise, it was 
expanded in its third week to thirty minutes — 
from 5:00 to 5:30. 


Here’s what THE PINKY LEE SHOW offers you 


as an advertiser: 


An estimated 34% million viewing homes with 
an audience breakdown of over 2% million adults 
and over 5 million children. In other words, 


a big audience. 


THE PINKY LEE SHOW has four one-minute 
participations available for each broadcast. 
You may buy one or as many as you want. 
The low participation price is approximately 
$6,000 gross time and talent (depending on 
station lineup). With THE PINKY LEE SHOW’s 


big audience, your cost per thousand per 


commercial minute will be about $1.88. 


This is certainly one of the best buys you can 


make in daytime television. For additional 


detalis call your NBC representative. 


television 


a service of Radio Corporation of America 
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Safeway Attacks Proposed State Law to 
Abolish Key Licenses for Beer and Wine 


RicHMonp, Feb. 10—Safeway | As far as the legislation is con- 
Stores used a full-page ad in the cerned, the bill is still in commit- 
Richmond Times-Dispatch last | tee, and apparently there is grow- 
Sunday to protest what it describes ing opposition to the bill. 
as a “proposed monopoly grab by There are 17 holders of key li- 
wholesalers to dictate the beer | censes in the state. Among these, 


laws of Virginia.” ‘in addition to Safeway, which has 


The ad referred to Senate Bill|69 outlets in Virginia, are Great | 


54, pending before the general Atlantic & Pacific Tea Co., with 63 
laws committee of the Virginia | outlets; Colonial Stores, with 86; 
senate, which would abolish key | 


Virginia Ferry Corp.; Air Termin- 
al Services, operator of the Wash- 
ington airport, which is on the Vir- 
ginia side of the Potomac, and 
several other organizations. 

Were the bill to pass, it is 
pointed out, it would confuse and 
complicate distribution of beer and 
make it very costly. Richmond Ho- 
tel, for example, would have to 
have five separate beer storage 
rooms instead of one as at present; 
Virginia Ferry Corp. would have 
to arrange to have its ferries meet 


Advertising Age, February 15, 1954 


a beer truck at specified times, 
because it would be illegal to store 
beer even temporarily on a ferry | 
dock; Air Terminal Services would 
have to have separate receiving 
rooms for each of its various res- 
taurants and cocktail lounges in- 
stead of one as at present. 


= Safeway in its ad challenges the 
purpose of what it calls “a minor- 
ity group of middlemen,” and asks 
whether “they seek to promote) 


monopoly and absolute control of | 


the price and distribution of a 
legitimate food beverage product?” 

The ad was prepared and placed 
by the company’s general adver- 
tising department here. Whether 
additional ads will be used has not 
been disclosed. 


Lawlor Joins Rambeau Co. 


Boyd W. Lawlor, formerly an 
account executive of WENR, Chi- 
cago, has joined William G. Ram- 
beau Co. as manager of the Chica- 
go office. 


licenses for beer and wine. | 

“A key license,” the ad says, 
“is simply a device which enables | 
the owner of a number of retail | 
food stores, such as Safeway, to/| 
take delivery of beer at its central 
warehouse and distribute that beer 
to its retail stores through its reg- 
ular trucking system. 


= “The alternative to the central 
warehouse distribution of beer 
along with other foods,” the ad 
says, “is to have each brewer or 
his distributor deliver directly to 


SHOULD BEER WHOLESALERS 
ATE BEER LAWS of VIRGINIA? 


PROPOSED MONOPOLY GRAB BY WHOLESALERS 
PROTESTED BY SAFEWAY STORES 


f 


1% 


Bhs whould thin minarity group receive 


of Vieginie tor « wholly 


SAFEWAY STORES, 
INCORPORATED 


CHALLENGE—Safeway Stores ran this full- 
page ad in the Richmond Times-Dispatch 
recently protesting a proposed bill in the 
Virginia senate which would abolish key 
licenses and make it necessary for each 
brewer or his distributor to deliver beer 
irectly to each individual store instead 
of to a central warehouse. 


each individual store, which is, in 
the case of Safeway, highly inef- 
ficient and unnecessarily creates 
traffic problems and extra costs. 

“When Safeway Stores decided 
to distribute beer in Virginia,” the 
ad continues, “it secured a key 
license and arranged with the 
brewers and their principal dis- 
tributors for the delivery of beer 
to Safeway’s central warehouse. 
Safeway in turn arranged to ac- 
count to the principal distributor 
for each brewer for its sales of 
each brand of beer in the territory 
of each wholesaler. And the brew- 
ers’ principal distributor agreed to 
pay to the wholesalers an agreed- 
upon profit per case. 


# “Thus the arrangement which 
was entirely satisfactory to the 
brewers and their distributors at 
the time it was made,” the ad 
points out, “provided for a method 
which is convenient for Safeway 
and adequately protects the fran- 
chises of the beer distributors and 
wholesalers and adequately com- 
pensates them for the equivalent 
of their net profit.” 

Reasons for abolishing key li- 
censes are cited as “the necessity 
and desirability of separating the 
activities of wholesaling and re-| 
tailing” and “to eliminate control | 
of retail licensees by wholesale | 
licensees.” | 

But Safeway insists in its ad) 
that “the key license is not a. 
wholesale license. It merely per-. 
mits the holder to purchase, ware- 
house and distribute to the hold- 
er’s own retail outlets. It is sim- 
ply a method to increase efficiency 
in distribution. There is no ques- 
tion of control involved.” 
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Advertising Age, February 15, 1954 


Merrill Lynch Plans Six-City Media Test 
with Ads for Monthly Investment Service 


New York, Feb. 10—Within the 
next ten days, Merrill Lynch, 
Pierce, Fenner & Beane will 
launch a series of experimental 
ads in six cities to test the pulling 
power of various media for its 
monthly investment plan (AA, 
Jan. 25). 

In two weeks after the new plan 
was started, Merrill Lynch signed 


up 1,295 customers. This repre- 
sents slightly more than one-third 
of the 3,800 new accounts signed 
by all stock exchange brokers dur- 
ing the period, according to) 
Winthrop H. Smith, managing. 
partner of Merrill Lynch. 

The brokerage house, which has 
106 branch offices, attributes a 
large part of its new business dur- 


ing the period to the one ad which | weeks the brokerage house will) 
it ran in 200 daily newspapers and experiment in six test cities. In 
ten national magazines. | Baltimore, television alone will be 
used. In Charlotte, N. C., daily vs. | 

# About 90% of Merrill Lynch’s Sunday newspapers will be tried 
investors during the two weeks out. In Detroit, it will be radio vs. 
were new customers, Mr. Smith newspapers. In Indianapolis, news-_ 
said, and a substantial portion of papers will be tested against direct | 
them had never owned securities mail. In Phoenix, radio alone will 
before. Almost all, he said, were be used, and in San Antonio, only | 
obtained as a result of the an- newspapers will be used. 
nouncement ads. In all, eight newspapers, two 
To determine the value of vari- radio stations and one tv station 
ous media, during the next six are scheduled. The experiment is 


| 


Like the generating force of a giant hydro- 
electric project, The IRON AGE renews its 
own strength persistently, issue by issue, 
year by year. Its editorial vigor has been 
youthfully unceasing for almost a century. 


When all is said and done, market domi- 
nance, circulation supremacy and adver- 
tising leadership are merely a result, a 
confirmation of editorial resourcefulness 
and newsworthiness that is truly remarkable 
in the business paper field. 


Find an “editorial page’ to match the per- 
ception and forthrightness of Page 7 of The 
IRON AGE. Find a table of contents more 
functionally designed, with its accompany- 
ing “Digest, to save the busy metalwork- 
ing executive’s time. Find a news section— 
and we don’‘t care where you look, news- 
paper or general newsweekly — with the 
bite and brevity, and yet completeness of 
the opening pages of The IRON AGE. Find 
technical material combining engineering 
competence with such sheer readability. 


The IRON AGE is edited to be read. The 
IRON AGE puts dollars—lots of dollars—into 
editorial payroll, into editorial travel, into 
editorial research to get read, and to keep 
getting read. 


Only when your advertising has exposure 
in so highly active an environment can you 
expect to produce orders. Advertising valves 
depend on continuing readership. 
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being conducted for the brokerage 
house by its agency, Albert Frank- 
Guenther Law. 


# Merrill Lynch believes’ the 
monthly investment plan has a 
great sales potential. The average 
payment under the 1,295 plans it 
has set up is $80. Favored stocks 
are Standard Oil of New Jersey, 


General Electric and General Mo- 


tors. 

It was found that along with the 
modest investment accounts, the 
advertising also brought in ac- 
counts running to the maximum of 
$999 a month from investors who 
already have substantial holdings, 
but wanted the additional pres- 
sure of monthly reminders. 


Binns Named PR Director 


John E. Binns, former manager 
of the personnel division of the 
American Management Assn., has 
been promoted to director of pub- 
lic relations. James M. Black, pre- 
viously director of public relations 
of Associated Industries of Cleve- 
land, succeeds Mr. Binns as per- 
sonnel division head. 


Names Charles R. Stuart 


California Reinforced Plastics 
Co., Oakland manufacturer of 
Hexcel structural honeycomb, has 
named Charles R. Stuart Adver- 
tising, San Francisco, to handle 
market research, new product de- 
velopment and civilian product 
advertising. 


Fitchburg Names W&M 


Fitchburg Engineering Corp., 
Fitchburg, Mass., has appointed 
Wildrick & Miller, New York, to 
handle advertising for its farm 
machinery division. 


Scheid Named Ad Manager 


Joan M. Scheid, formerly with 
Chain Store Age, has been ap- 
pointed advertising manager of 
Thomas Nelson & Sons, New York 
publisher. 


Claude Hopkins 


Might Have Answers To 
Your Advertising 
Problems 


As few men have before or 
since, Claude Hopkins knew the 
he! to advertising prob- 
ems. 


One of the highest-paid writers 
in all advertising history, 30 
years ago he summed up the 
fruits of years of copy testing 
in a small rT rint 
book titled, “SCIENTIFIC 
ADVERTISING.” Amazingly 
these money-making ideas o 
his were all but forgotten dur- 
ing the years this work was 
not available. Famed research- 
er Alfred Politz, who rediscov- 
ered the book says, “Hopkins 
knew then what we are only 
beginning to re-learn today.” 


Now this small masterpiece has 
been re-issued as a service to 
all Advertising. It is priced at 
only $2.00 per copy. Anyone 
who plans, writes or pays for 
advertising will find its read- 
ing enjoyable and may well 
find relief from many doubts 
that trouble him. 


Discount prices on orders: 5 to 9 
copies, 10 ws PE PA, 
13% off .. . 24 to 49 copies, 

off .. . 50 or more copies, 25% off. 


Use The Convenient Coupon To Order 


Moore Publishing Co., Book Division 44 
48 West 38 St., New York 18, N. Y. 


“SCIENTIFIC ADVERTISING’’ 
@ $2.00 [) Check () Money Order 
ADDRESS TO: 
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You Ought Kh > Know « « David H. Kutner 


When David H. Kutner swaps 
white goods for electronics two 
weeks from now he won’t be un- 
familiar with pentodes, cathode ray 
tubes and big-screen merchandis- 
ing. 

The 39-year- 
old advertising 
and public rela- 
tions director of 
Borg-War- 
ner’s Norge di- 
vision becomes 
Motorola’s ad di- 
rector on March 
1, after a_ six- 
year absence 
from the wireless 
business. During 
that time he developed into an ac- 
count man, eventually became 
Campbell-Ewald’s director of mer- 
chandising, and then went on to 
develop some of the best (if sales 
are indicative) of Norge’s mer- 
chandising programs. 


David H. Kutner 


® Born in Chicago, Dave Kutner 
was graduated from the University 
of Chicago in 1935 (business ad- 
mjhistration), where he had his 
first introduction to advertising. 
The guide was a professor of bus- 
iness history and advertising, Jim 
Young, v.p. of J. Walter Thompson | 


Co., and a man who knew how to| @ 


sell advertising to young men. 

The Monday after graduation 
saw the $15-per-week start of 
Dave Kutner’s merchandising edu- | 
cation. Horatio Alger would be| 
pleased to know he started in the| 
basement—or wherever Meyer 
Both Co., ad mat syndicater, kept 
the shipping room—but the course 
was marked. 

The new grad was earmarked 
as assistant to the sales manager 
of Meyer Both before he was hired, 
and wore that title when the Navy 
exercised its priority in 1942. 


# Meanwhile, he had passed the 
shipping, mat service, art, copy, 
account and sales course. More im- 
portant, he had built the founda- 
tion of his method of operation— 
learn what retailers want and give 
it to them. 

Meyer Both prepared the mats 
supplied to newspapers for use in 
building display ads. If a particular 
piece of art, or a promotion theme, 
didn’t work, it showed up quickly 
in sales. 

“I didn’t know it at the time,” 
Mr. Kutner recalls today, “but that 
training was very helpful.” 

He came out of naval service in 
1945 with a _ lieutenant’s two 
stripes, after tours with the armed 
guard aboard the Merchant Ma- 
rine Atlantic run and aboard a 
destroyer escort in the Pacific. 


# In December of that year Dave 
Kutner joined Zenith Radio Dis- 
tributing Corp. in Chicago as ad- 
vertising and sales promotion man- 
ager. Two years later he was ele- 
vated to manager of the Metro- 
Goldwyn-Mayer phonograph re- 
cord division of Zenith Radio Dis- 
tributing Corp. 

This was at a time when MGM | 
and Zenith had dreams of carving | 
a thick layer out of the disc market 
with Metro’s recordings of Holly- 
wood stars distributed through | 
Zenith retailers. MGM and Zenith | 
abandoned their platter project 
after a few years because “it just | 
didn’t work out,” Dave Kutner| 
said. 

During the Zenith period of his 
career, Mr. Kutner worked with a 
man who was to figure in his ca- 
reer, at a later date. Edward R. 
Taylor was Zenith ad manager at 
the time. Their paths diverged, but 
will merge again next month: 
Mr. Taylor now is a Motorola v.p. 
and assistant to the president. 


= Mr. Kutner left Zenith in Dec-| 
ember, 1947, and joined Campbell- | 


Ewald in Detroit, where he. was 
assigned to handle sales promotion 
on the Norge account. 


The account moved from the 


agency in 1950, and Dave Kutner 
moved to New York as Campbell- 
Ewald account executive on Du- 


Mont. The title of director of mer-} 
chandising was added in 1952. 


Advertising Age, February 15, 1954 


| Later in the year, he resigned to|ful advertiser is the one who is| the right product, right selling ap- 
baa Norge’s ad and p.r. direc- able to put into practice the pre- proach, right advertising, right 
' tor. 


/cepts he always will give lip ser-|sales training and _ the 
How does he sum up the impres- vice to; the advertiser who puts. timing.” 

sions left by all the copy, art, slo- advertising into its proper place’ For example, he adds, Norge 
gan, displays, promotions and other as part of a complete merchandis- is concentrating its efforts into four 
merchandising tools he’s seen pass ing program. promotions. Each is planned as a 
over his desks since the war? His, “Some companies,” Mr. Kutner complete pattern to climax with 
opinion is much the same as that observes, “will prepare a lot of! sales in retail stores. 

of agency old-timers, so often ex- beautiful advertising without at- Last fall’s campaign, for ex- 
pressed at admen’s banquets: tempting to tie it in at the dealer| ample, had a simple theme, the 
level. I think the successful opera-| “money back guarantee.” But its 


right 


a “My belief is that the success- 


_tion combines a lot of ingredients— effectiveness was revealed when 
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tabulations showed ’53 was Norge’s | 
best laundry equipment year. This | 


tabulation, Mr. Kutner is quick to 
point out, covers both unit sales 
and percentage of total market 
sold. 


sides of the agency-advertiser line, 
Mr. Kutner’s opinions of who- 
should-perform what appliance 
merchandising services is mod- 
erate: 

“There should be a mutual ef- 
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fort to find what dealers want,” 
he asserts. “The client should 
keep the agency informed of what 


it hears from the field. There may | 


be some things that agencies can 


‘find out better than the factory 
As an adman who has seen both | 


can.” 

Outside of business hours, Mr. 
Kutner’s life centers on Highland 
Park, his wife and two children. | 

“I’ve never had time to play golf 
yet,” he laments, “but I still want 
to learn the game.” His daughter, 


Nancy, is four and David Jr. is;\Ginder to McKinney as A.E. 


seven—‘“old enough so that he and Williard R. Ginder Jr., formerly 
I can have an electric train,” adds'an account executive of Fuller & 
father. |\Smith & Ross, Cleveland, has 
joined Harris D. McKinney Inc., 
Philadelphia, as an account execu- 
Sparton Names Mahoney Inc. tive. 


The Sparton radio division of . ; 
\ sparks-Withington Co., Jackson, Grant Appoints Nietfeld 
|Mich., has appointed David J. William D. Nietfeld, formerly 
Mahoney Inc., New York, to handle | director of news and public affairs 
its advertising. Br ooke, Smith, | of KCBS, San Francisco, has been 
French & Dorrance, Detroit, for- appointed an account executive for 
merly handled the account. Grant Advertising. 


WSB-TV... 
WBAL-TV.. 


- « « Baltimore 


tof the TV audience 


with an 
afternoon movie 


Low cost participations, one-minute, fifteen minutes or longer 


segments in feature film matinees can catch 


and sell phenomenally large TV audiences in these markets. 


The audiences which they rack up are terrific. 


So are the sales—for all classifications of advertisers. 


* 


This ts the percentage of total TV homes reached 
by a TV matinee in one southwestern market. 
Other such programs do equally well. 


eee Atlanta WTAR-TV a ae 8a Norfolk 


KMTV .......- Omaha 


WFAA-TV 
KOA-TV . 
wicu .. 
KPRC-TV 
KABC-TV 
KSTP-TV 
WSM-TV 


WABC-TV 7 


WTVH-TV..... Peoria 
Denver WENS ....... Pittsburgh 
Erie WOAI-TV ..... San Antonio 
Houston KFMB-TV ..... San Diego 
Los Angeles KGO-TV ...... San Francisco 
Mp'l's.— St. Paul KOTV ...+-+.--s Tulsa 
Nashville KEDD eee eee Wichita 
New York 


NIAA Sets May 15 Deadline 
for Two Annual Competitions 


Deadline for two awards admin- 
istered by the National Industrial 
Advertisers Assn.—the McGraw- 
Hill awards for NIAA chapters and 
the Putman Publishing Co. awards 
for industrial advertising—has 
been set for May 15. The McGraw- 
Hill awards include a first prize 
of $1,000 and a second prize of 
$500. Putman awards are not 
limited to NIAA members, but are 
open to all industrial advertising 
men and women. 

For details, address Awards Ad- 
ministration Committee, NIAA, 
1776 Broadway, New York 19. 
Those interested in the Putman 
competition may also write to the 
company at 111 E. Delaware PL., 
Chicago 11. Awards will be made 
at the NIAA annual conference in 
Montreal next June. 


Two Join Meldrum & Fewsmith 


Edgar Kestner, formerly with 
Montgomery-Fessmeyer & Ward 
Studio, and Richard Baker, previ- 
ously with Batten, Barton, Dur- 
stine & Osborn, have joined the 
art department of Meldrum & 
Fewsmith, Cleveland. 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make successful novels, radio pro- 
grams, moving pictures, sales 
campaigns and businesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 


ADVERTISING AGE 
200 E. Mlinois St., Chicago 11, IL. 


Gentlemen: 
Please send me on 10-day money- 
back guarantee 
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Dorothy Gray to Use TV 


ony oer tia, New Yor, Specialists Analyze Methods for 


will run a series of 60-second tele- 
vision spots this spring for five of s one 
is products, "The eamoaien wit! Reducing New-Product Fatalities 


schedule in Dorothy Gray’s top ten | 


markets. Featured 


in the spots 


(Continued from Page 2) 


will be Cellogen hormone cream, Sears, Roebuck & Co., Chicago, 
three cleansing creams and Super-| told the seminar that his company 


Stay, Dorothy Gray’s indelible lip- | }ooks on new and improved prod- 
stick. Lennen & Newell is the agen- | ycts “as the life blood of a grow- 


cy. 


‘ing and expanding general mer- 


chandise business.” 


Quality 
CIRCULATION BUILDERS 


for leading 
Magazine Publishers 


UNION CIRCULATION CO., INC. 
Columbus Circle * CO 5 8088 
33 W. 60 ST., N.Y. 23, N.Y. 


“Over a Quarter Century 
of Dependable Service”’ 


| Mr. Dow said Sears spent over 
$90,000,000 last year on advertis- 
ing—“about evenly divided be- 
tween our mail order catalogs and 
advertising for our retail stores, 
the latter primarily in the form of 
‘newspaper white space.” Sears 
also spent “additional millions” 
for informative labeling and pack- 
aging of its products, for window 
and interior displays and for 
training material for sales people. 


s He said that the “No. 1 respon- 


sibility’ of Sears buyers is the 
_development of new and better 


products. “Aside from the question 
of exclusivity,” he said, “there are 
three criteria that our buyers 
would be apt to use in appraising 
the merit of a new product. 


“First, does the new item fill a 
genuine need or want for the Sears | 
customer. Second, can the item be | 
sold at a price that will reflect ay 
satisfactory gross profit to Sears | 
and produce an adequate volume 
of sales. Third, how good is the 
product from the point of view of 
performance, serviceability and 
quality.” 

Dr. Joel Dean of Joel Dean As- 
sociates, Yonkers, N.Y., told the 
session that the road to sound 
pricing has been blocked by 
“wholesale adoption of the worst 
precepts of cost accounting and a 
distrust of the scientific method.” 
New products, he added, are either 


ae 


re 


COFFEE BREAK—Two speakers at all-day seminar on new product introduction 

take time out for coffee with Clarence Vredenburgh (left), account executive with 

Lippincott & Margulies, and Peter Hilton (right), head of Hilton & Riggio. Seminar 

speakers were J. Gordon Lippincott (second from left) of the industrial design com- 

pany, and J. N. Dow, assistant to the v. p. in charge of merchandising for Sears, 
Roebuck, Chicago. 


priced by hunch or set on the basis 
of a factory cost plus a given per- 


This rather impressive list of some of 


the distinguished printers, publishers and 
advertisers served by the J & O Offset 
Division must prove one thing — 

Jahn & Ollier assures fine color offset 
reproductions! The old adage, ‘‘ You can judge 
a man by the company he keeps,” might 
easily be re-phrased, ‘‘You can judge 

a company by the clients it serves.”’ 


Perhaps we can show you, too, how your color 


offset reproductions can be more effective. 


@ COLOR SEPARATIONS 
@ ALL REPRODUCTIVE PROCESSES 
© POWER PRESS PROOFING 


@ SPECIAL POSITIVES FOR LITHURE PRINTING 


Partial list of 
PRINTERS & 


PUBLISHERS 
served by J&0 
Offset Division 


Partial list of 


ADVERTISERS 
served by J&0 
Offset Division 


American Offset 
Corporation 


American Printers & 
Lithographers, Inc. 


The Calvert Lithographing Co. 
Colorprint Corporation 
Excello Press 

The A. L. Garber Company 


Graphic Arts Process 
Company 


Greetings, Inc. 

D. F. Keller Company 
Lawton Company Printers 
R. A. Levin 

Manz Corporation 
Messenger Corporation 
Mossberg & Company, Inc. 
Nu-Art Engraving Co. 
Poole Bros., Inc. 

Printing Service Company 
Rand McNally & Company 


Rayner Lithographing 
Company 


Reliance-Illinois Corporation 
H. L. Ruggles & Co. 

The Ryan Art Co. 

Walker B. Sheriff Company 
Sterling Greetings, Inc. 
Stewart-Simmons Company 
Veritone Company 


Stanley Wessel & 
Company 


E. Raymond Wright, Inc. 


JAHN & OLLIER ENGRAVING COMPANY 


Sine Offsel Rofroductions 


BLACK & WHITE AND COLOR PROCESS FOR LETTERPRESS 


817 


WEST WASHINGTON BLVD., CHICAGO 7 « 


: us 


Admiral Corporation 

Anheuser-Busch, Inc. 
(Budweiser) 

Armour and Company 

Bell & Howell Company 

The Brunswick-Balke- 
Collender Company 

Burton-Dixie Corp. 

Capehart-Farnsworth 
Corporation 

Caterpillar Tractor Co. 

Chicago Printed String Co. 

Chrysler Corporation, 
Dodge Division 

Dr. Salsbury’s Laboratories 

Coronet 

Elgin National Watch 
Company 

Esquire 

Federal Tool Corporation 

Gardner, Robinson, 
Stierheim & Weis, Inc. 

Gilbert Paper Company 

The H. M. Gousha Company 
(Road Maps) 

H. J. Heinz Company 

Hotpoint Co. 

Kleenex Tissues— 
International Cellucotton 
Products Co. 

Lucien Lelong 

Lumbermens Mutual 
Casualty Company 

Motorola Inc. 

Northern Pacific Railway 
Company 

Pabst Sales Company 

Phillips Petroleum Company 

Toastmaster Products 
Division, McGraw 
Electric Company 

Union Pacific Railroad 
Company 

United Air Lines 

U. S. Army 

The United States Playing 
Card Company 

Utah Oil Refining Company 

Wilson Brothers 

Zenith Radio Corporation 


CcHICACO 


MONROE 6-7080 


centage markup. He declared a: 
manufacturer must examine the, 


following before he can arrive at 
a sound initial price for his new 
product: (1) Potential and prob- 
able demand for it, (2) market 
targets, (3) promotional strategy, 
and (4) channels of distribution. 

Dr. Charles N. Kimball, presi- 
dent of Midwest Research Insti- 
tute, Kansas City, Mo., predicted 
that the $3 billion now spent each 
year on product research would 
grow to $10 billion in the next 20 


| years. 


A transcript of the addresses 


/made at the all-day meeting will 


be available shortly from Hilton & 
Riggio at cost. 


EMANUEL WACHTEL 
NEw York, Feb. 11—Dr. Eman- 


/uel M. Wachtel, 41, v.p. and medi- 
/eal director of William Douglas 


McAdams Inc., an agency which 


| specializes in medical and pharma- 


ceutical advertising, was found 
dead yesterday in his room at the 
Algonquin Hotel. 

A writer for medical publica- 
tions and active in handling medi- 
cal publicity, Dr. Wachtel had 
been associated with the agency 
for the past three years. 


CHARLES J. DURBAN 

NorFo._kK, Feb. 11—Charles J. 
Durban, 61, former assistant ad- 
vertising director for United States 
Rubber Co., New York, died here 
yesterday after a short illness, 
while on a business trip. 

A native of Philadelphia, he 
joined U. S. Rubber in 1937 to 
merchandise the company’s Royal 
Master tires. In 1939, he became 
advertising manager and_ later, 
after Fisk Rubber Co. was taken 
over by U. S. Rubber, Mr. Durban 
was named advertising manager of 
the company’s tire division. He be- 


‘came assistant advertising direc- 


tor in 1943. During the past few 
years he had supervised various 
sales promotion activities of the 
company. 

He was a former president of 
the Little League, which sponsors 
a national baseball program for 
boys, and had served as president 
of the American Television So- 
ciety, a group organized before tv 
became general to promote and in- 
vestigate its advertising potential. 


JOHN CLEARY 

PHILADELPHIA, Feb. 11—John 
Cleary, 69, a former advertising 
and promotion manager of Cadil- 
lac Motor Co., Detroit, and one- 
time advertising manager of the 
old Philadelphia Record, died here 
yesterday. He began his career as 
a reporter for the Philadelphia 
Inquirer in 1905. 


ALADA F. VAN DERLYN 

New York, Feb. 9—Alada F. 
Van Derlyn, 38, assistant personnel 
director of Young & Rubicam, died 
Feb. 3 of cancer. She had been 
with the agency since 1950. Before 
joining Y&R, Miss Van Derlyn had 
been special assistant to the pres- 
ident and personnel director of the 
Mary Lewis specialty dress shops 
here for more than ten years. 
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NOW THE 
NO. 1 OUTLET 
FOR DRUGS 
AND TOILETRIES? 


New nationwide survey by PROGRESSIVE GROCER 
shows tremendous gains in sales and merchandising 


WO YEARS AGO, Progressive Grocer revealed for the first time the true 
role of food stores in the marketing of popular drug and toiletry items. At 
that time, sales of these products through food stores had reached an astounding 
$340 million a year. Now—a new nationwide survey, just completed by the edi- 
tors of Progressive Grocer, shows that sales in 1954 will top $510 million ...a 
50% increase in just two years! If food stores have not already achieved the 
number one position in sales of these items, they may very well do so in the 
near future. 


Obviously, food store operators have served their apprenticeship in selling drugs 
and toiletries. They now mean business—big business. Buying problems are over. 
Obstacles have been cleared. Manufacturers who were once reluctant to go all 
the way in distributing through food stores now find themselves vying for shelf 
space and display position. 


Because the food store field now represents such a huge market for your prod- 
ucts—and because competition in this field is getting keener all the time—very 
few manufacturers can afford to overlook any aspect of this great distribution 
shift. 


Progressive Grocer’s report, “A NEW Look AT DRUG AND TOILETRY SALES IN 
FooD STORES,” brings right up to date the information you must have to develop 
marketing and merchandising plans that meet the needs and preferences of the 
food store operator and his customers. The most comprehensive report of its 
kind, it answers these and other vital questions— 


i What per cent of food stores now handle drugs and toiletries? 


How many commodities — how many items — are stocked? 


How many stores now handle products in your commodity 
group? 


From what sources do food stores buy drugs and toiletries 
today? (There have been some interesting changes.) 


What plans are being made for expanding drug and toiletry 
departments? 


m What are consumer attitudes toward drugs and toiletries in 
food stores? 


mm What do food retailers think of Fair Trade? 


What sort of special display do these products get in food 
stores? 


mi What do food store operators want from manufacturers? What 
sort of information? 


For your “NEW LOOK AT DRUG AND TOILETRY SALES IN FOOD 
STORES,” call or write your nearest Progressive Grocer office. 


ARE FOOD STORES 
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DRUG AND TOILETRY SURVEY 
FEATURED IN APRIL ISSUE 


“A New Look At Drug and Toiletry Sales in Food Stores” will 
be the subject of a major editorial article in the April issue of 
Progressive Grocer. Your advertising in this issue will enjoy 
peak reader interest generated by this article among the 67,000 
supermarket and superette operators who read Progressive 
Grocer and rely on it for this kind of information. There’s still 
time to schedule your advertising for this issue, but you will 
have to act fast. CLOSING DATE IS MARCH 10th. 
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TELL it to the grocery trade 
and yowll SELL it to the grocery shopper 


Your drug product advertising in Progressive Grocer gets domi- 
nant circulation and readership among the operators of super- 
markets and superettes, key buyers and merchandising execu- 
tives in major chain headquarters, all food store wholesalers, 
voluntary and cooperative group headquarters, and drug 
rack jobbers. 
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BurBANK, CAL., Feb. 10—Hydro- 
Aire Inc., a subsidiary of Crane 
Co., is using business publica- 
tions—and the magic word “tran- 
sistor”—to get its foot in the door 
of industries where it has pre- 
viously been unknown. 

The company, which has been 
gearing 95% of its production for 
defense projects, is out looking for 
commercial business in anticipa- 
tion of cutbacks in military spend- 
ing. Hydro-Aire started man- 
ufacturing transistors on a small 
scale in 1951 with a license from 
Bell Laboratories, and spent a 
year and a half on research on 
uses for the tiny tubes. 

Each application of transistors 
calls for special designing and each 
sale is an engineering problem in 
itself, the company found. Right 
now, however, Hydro-Aire is in- 
terested in contacting potential 
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GETTING IN LINE—Hydro-Aire Inc. makes 

its bid for the still-to-come transistor mar- 

ket with this two-color page kicking off a 

'54 business paper drive. Copy and layout 

play off the peanut size of the transistor 

against its importance—"you are going to 
need transistors.” 


users so that it will be among the 
first in line for their business when 
general commercial applications 
and mass production are possible. 


# The first ad in the program—a 
b&w page—ran in the June, 1953, 
Electronics, and again in the Au- 
gust Tele-Tech. In succeeding 
months, the same ad appeared in 
Aero Digest, Aviation Week and 
Design News. Headlined “Your in- 
quiries are invited by the new 
source of transistors,” the ad high- 
lighted potential applications for 
the peanut-size gadgets and offered 
Hydro-Aire’s service to man- 
ufacturers in adapting transistors 
to their particular products. 

By the end of December, more 
than 5,000 inquiries had been re- 
ceived as a result of these inser- 
tions. According to Steve Scott, ad 
manager, surprisingly few of the 
inquiries came from students or 


MOVING? 


Don’t forget 
to send us 
your Change 
of Address 


Three or more weeks notice 

in advance is perfect! 

Write: Circulation Dep’t., 
Advertising Age, 
200 E. Illinois St., 
Chicago 11, Il. 


Be sure to give OLD 
As Well As NEW Addeess! 


Hydro-Aire Uses Business Paper Campaign 
To Promote Infant Transistor Industry 


, 


pects to find itself in a good com- 
petitive position when sales op- 
portunities open up. 

A regular monthly schedule of 
ads boosting transistors and the 
company’s role as a “consultant 


the merely curious. For the most 
part, they came in from well- 
known names in industry—radio 
and tv set makers, petroleum com- 
panies, technical consultants, air-| 
craft companies, etc. 


on transistor applications” has 
been launched for the year, con- 
centrated in the publications 
mentioned above. Other technical 
and aviation publications will be 
® So far, the company admits, no|added to the schedule later this 
sales in commercial quantities cam year. The transistor schedule is 
be reported, but Hydro-Aire ex-iin addition to the company’s regu- 
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lar campaign for aviation accesso- 
ries which is running in aviation 
publications. 

Roy S. Durstine Inc., 
Angeles, is the agency. 


Los 


Stone Council Plans Drive 


The stone council of the Interna- 
tional Cut Stone Contractors & 
Quarrymen’s Assn. will initiate 
an ad campaign in architectural, 
building, 
management magazines in 1954. 


shelter and building) 


two years. Advertising will be 
backed by a publicity program to 
supply association members with 
merchandising and _ sales_ aids. 
Moore & Co., Stamford, Conn., will 
handle all the campaign. 


Dowd Agencies Add Account 


Harrington & Richardson Arms 
Co., Worcester, Mass., has named 
Dowd, Redfield & Johnstone, New 
|York, and John C. Dowd Inc., 
Boston, to handle advertising. 
|'Chambers & Wiswell, Boston, is 


The drive will continue for at least the previous agency. 
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t's why so many FORTUNE 
readers (outside the biilding trades) will turn’ this 


month to “The ae tAarket tor Housing,” the 


palosinre 
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ideas. This fhetsudk reading produces top-qualit 
‘ results for se gaidertee advertisers: And it's the results — 


Greater use of electricity in 1953 
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way for new production techniques 


GENERAL Oo ELECTRIC 
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Advertising Age, February 15, 1954 


Biow Names Feldman, Howell | Magazines Name Huymans Loscalzo Elected Art V.P. 

Ed Feldman has been appointed; Edgar H. Huymans, Paseo de la} Anthony Loscalzo, art director 
head of production, programming | Reforma 42, Mexico City, has been of Laughlin-Wilson-Baxter & Per- 
and commercials for the Holly-' named Mexican representative of sons, New York, has been elected 
wood office of Biow Co. Robert Glamour, House & Garden, Vogue, | v.p. in charge of art. Lillian Jaffee, 
S. Howell has been appointed Vogue Pattern Book and Vogue |account executive, has been elected 
senior supervisor on commercials. | Knitting Book. secretary. 


Hamilton Watch to Foreign ‘Seventeen’ Names Green Kennedy Joins K&E 

Foreign Advertising & Service| Paula Green has been promoted| Kevin Kennedy, formerly with Sanger-Funnell Adds One 
Bureau, New York, has_ been from assistant to advertising sales! Batten, Barton, Durstine & Osborn,| Sanger-Funnell, New York, has 
named to handle export advertis- | promotion manager of Seventeen, has joined Kenyon & Eckhardt, been named to handle advertising 
ing for Hamilton Watch Co., in| succeeding Howard Bergman, who New York, where he will be ac- | for Servomechanisms, Garden City, 
association with Batten, Barton, | was recently named general mana- | count executive on the National |N. Y., manufacturer of electronic 
Durstine & Osborn, New York. ger. Brewing Co. account. control devices. 


Gibraltar Names Hartman 

Lamonte E. Hartman has joined | 
the Gibraltar Corrugated Paper 
Co., North Bergen, N. J., as art di-' 
rector of its display division. Mr. 
Hartman formerly was an art di- 
rector for Einson-Freeman, Long 
Island City. 


y fe American induse 
ger it than the housing industry 
being described (hy Fortuy ‘ 
Reetry that capitalism forgot “0, 
pen many economists haye bea 
Mhowing. Only a fey pi 
peaih Worrier about US 
that housing Provided we. ‘ 
; 1984 economy because hou ' 
fect is that the housing Mar my, ; 
snow bok S Promise of . 
PA situation” of the 1950, Prova 
ane of the nation’, lanes 
® and autc 
for growing faster hiss te ; te, 
to 4 $20-billion market, oa 


and promise 
ew houses * to bea 


Mean new f 

. y hi u 
Pe highways, new ‘nian a 
Mi play a portent, W schoolpaia 


US role j 2 : 
= my Prosperous. im keeping ; 


*t also Provides an el 


ji 
F 
« 


2 


i 
bs 


6 25 Per a 
, , e Perha cent hight 
1”, MP distribution ‘en million ne 
4 Hes 12% 2 lot of housing Call : 

Be ecupied yr Tien 40 perl 
$ ed housing unit has : 


iq 
¢ 
* 
fe 
¥ 


8 are cys 


r is co. 
hen 


"ten by the 
QNd Kix, nhower Ad 


wa 
¥. One little-known 


e Fovernment had 
ho ISinge e 


et hon 
= 
= F. & mort rected, Fi 
Ss. 4 F "yh Rares before the 
tines ,, eR 


&xtended, and® 
r ” houses with thell 


i Sw 
ta t 
4 an about, fix up, i 
3 c “a Csires ; nd 
Bow gad the wate: oe Amery 


Rice natictagen) ite 


Gewmenac @ evectaic 


— 


ientey back t@ 
= 


§ 
Pe 


% 4 


b a a 


‘Prairie Farmer’ Controls 
WLS Inc., New ABC Affiliate 


WLS, the new station to be 

formed by the merger of radio 
stations WLS and WENR, Chicago 
(AA, Feb. 8), will be operated by a 
new corporation, WLS Inc., under 
a board of directors composed of 
two representatives of United Par- 
amount Theaters-American Broad- 
casting and three of Agricultural 
Broadcasting Co., Prairie Farmer 
subsidiary which now operates 
WLS. The latter firm will hold 
55% of the stock in the proposed 
new ABC affiliate; UPT-AB will 
hold 45%. 
Officers of the corporation will 
be James E. Edwards, WLS, presi- 
dent; Glenn Snyder, WLS, Ist v.p.; 
Arthur M. Harre, WENR manager, 
2nd v.p. and assistant general man- 
ager; George R. Cook, WLS, treas- 
urer, and Matthew Vieracker, 
treasurer of ABC’s central division, 
secretary. Headquarters will be the 
present WLS offices in the Prairie 
Farmer Bldg. 


Bolan Drops Barrett Account 


Charles W. Bolan Advertising, 
St. Louis, has resigned the Barrett 
Equipment Co. account. 


- GREENVILLE 


SOUTH CAROLINA'S» 


 — 


HALF-MILLION 
Be a 


leads all others in 


INCOME 


with 
$613,764,280. 


Data compiled from Sales 
Management's 1953 Survey of 
Buying Power shows this com- 
parison of Effective Buying 
Income in S$. C.'s 3 leading 
markets: 


Greenville . . .$613,764,280. 
Columbia .... 498,146,450. 
Charleston ... 379,665,740. 


* GREENVILLE'S ABC CITY & 
RETAIL TRADING ZONES 


494,212 PEOPLE 


The Greenville Market also 
leads all others in S.C. in 
Population, Retail Sales, 
Wages, Employment, and Au- 
tos & Trucks. It is your first 
market in South Carolina. 
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Busy Market... 


If you want a picture of the business going on in the front 


of the store, glance at the cartons out back. By and large, 


4 | they’ll be these, the brands you’ve heard about most. 
They’re all on CBS Radio? And they’ve been there, on the 


average, eight years... where America listens most: 


THE CBS RADIO NETWORK 
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STAR-KIST PIE—Frozen tuna pies are being 
introduced in selected markets by Star-Kist 
Foods, Los Angeles, “the first major tuna 
packer to enter the frozen tuna pie field.” 
Rhoades & Davis is the Star-Kist agency. 


Public Relations 
Gained Prestige in 
1953, O’Brien Says 


CHICAGO, FEB. 9—Public relations 
during the past year seems to have 
weathered such traumatic incidents 
as the charge of “fraud” levelled 
by Caskie Stinnett, assistant p. r. 
director of Curtis Publishing Co. 
(AA, March 2, ’53), and the tax 
evasion conviction of Arthur 
Samish, head of a “public relations 
counseling firm’ (AA, Nov. 23, 
53). 

In fact, U. S. business and insti- 
tutions in 1953 “acknowledged a 
greater value in_ professional 
public relations practice than at 
any previous time,” according to 
Dale O’Brien, partner in the p. r. 
counseling firm of Howard G. 
Mayer & Dale O’Brien. 

In an article written for the 
forthcoming Encyclopedia Britan- 
nica Book of the Year, Mr. O’Brien 
reports that “more so in 1953 than 
during any previous year, com- 
panies were making a serious ef- 
fort to interpret themselves, their 
policies and their role in the econ- 
omic system...” 


s Using data from a study made 
by the Opinion Research Corp. of 
companies with assets of over 
$5,000,000, Mr. O’Brien documents 
his report of greater p. r. activity 
with the following comparisons: 


e Meetings with plant supervisors 
were employed regularly by 97% 
of the firms studied in 1953, com- 
pared with 70% two years earlier. 


e Use of employe publications as 
a major medium stood at 72%—a 
decline from the 76% reported in 
1951, but well above 1947’s 57%. 


e In 1953, 60% of the major com- 
panies held regular employe meet- 
ings on company time, as against 
43% in 1951. 


e The feature article in the com- 
pany publication interpreting the 
firm’s annual report is becoming 
more popular. In 1953, 45% re- 
ported using it, compared with 


Petry Appoints Madonna 

Nick Madonna, formerly with 
WABC, New York, has joined the 
radio sales staff of Edward Petry 


& Co., New York radio-tv station | 


representative. 


Israeli Papers Name Agency 


American-Israel Advertising As- 
sociates, New York, has_ been 
named to represent Davar, 
Haaretz, Haboker and Maariv, four 
newspapers in Israel. 


Hurdle to Cargill & Wilson 

David P. Hurdle, formerly public | 
relations director of the Richmond) 
| Area Community Chest, has joined 


the public relations staff of Cargill 
& Wilson, Richmond agency. 


Martin, Smith to FitzGerald 


John E. Martin has joined Fitz- 
Gerald Inc., Providence agency, 
to handle publicity. John Cameron 
Smith has joined the agency’s new 
business department. 


Advertising Age, February 15, 1954 
|Guy Gantz Joins Gaynor 


Guy G. Gantz Jr., formerly ad- 
vertising-promotion director for 
Remington Rand Inc., has joined 
Gaynor & Co., New York, as copy 
supervisor and account executive. 


Pepsi-Cola Boosts Burgess 


Richard H. Burgess, v.p. in 
charge of bottle sales for Pepsi- 
Cola Co., New York, since 1950, 
has been appointed v.p. in charge 
of the company’s domestic sales. 


Signa-Craft to Davidson 
Signa-Craft Inc., New York, has 
appointed Alfred Davidson As- 
sociates to handle its public rela- 
tions for a new line of initialed 
and personalized automotive keys. 


Bjornson Joins Buckley 

Nicholas B. Bjornson, formerly 
with Gray & Rogers, Philadelphia, 
has joined the creative staff of 
Buckley Organization, Philadel- 
phia agency. 


18% in 1950. 


e Institutional advertising pro-| 


grams were employed by 72% of| 
the companies quizzed during the | 
year, compared with 68% the year | 
before, 60% in 1951, 50% in 1950 
and 56% in 1949 


John Casey to Vick Chemical 

John F. Casey Jr. has joined 
the international division of Vick 
Chemical Co., New York, as as- 
sistant manager of the new prod- 
ucts development department. He 
was formerly account executive 
for Procter & Gamble’s Joy at 

ae Biow Co. 


Brant Appoints Kamphaus | 

Donald Kamphaus has been ap- | 
ore pointed director of the new adver- 4 
ode tising department of Brant Sew- % 

ing Machine Co., Cincinnati. He 
will coordinate dealer advertising 
for the company’s distribution 
area. 
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Basford Elects Barber V.P. 


Philip S. Barber, manager of the 
Columbia Records division of H. R. 
Basford Co., San Francisco, for the 
past 15 years, has been elected v.p. 
in charge of sales and advertising. 
Patrick Butler, office manager of 
the record department, will suc- 
ceed Mr. Barber. Paul McKimmie, 
record department salesman, was 


appointed sales supervisor, while| Robert F. Meskill, United Tele-| 


Thomas F. Maschler, advertising | 
and sales promotion manager, was | 


Advertising Age, February 15, 1954 


boosted to merchandising manager. 
He will continue his former duties. 


Rep Transfers Mandeville 


Robert S. Mandeville, formerly | 
western sales manager of Everett- 
McKinney, Chicago radio and tele- 
vision station representative, has 
been transferred to New York as. 
v.p. and eastern sales manager. 


vision Programs, will succeed him | 
as western sales head. 


Lipton Offers Ekco 
Ladle to Housewives 
to Boost Soup Mix 


| New York, Feb. 9—Full-color 
ads in 53 Sunday supplements 
‘will offer housewives an Ekco 
‘stainless steel ladle for 75¢ plus 
the front of an envelope of Lipton 
;soup mix. 


Running in Metropolitan supple-|“pre-tested.” According to Young 
ments Feb. 28 and the American|& Rubicam, Lipton agency, this 
Weekly March 7, as well as in phrase indicates that a representa- 
a few independent local supple-|tive group of housewives has been 
ments, the campaign will be backed shown both photographs and actual 
by mention on “Arthur Godfrey’s samples of a number of suggested 
Talent Scouts” simulcasts March| premiums, and that the product 
1, 8 and 15. ‘chosen was the one receiving the 

In supporting promotion to the | greatest acceptance. 
trade now appearing in merchan-| In addition to the ladle, a full 


dising publications, Lipton tells its 
dealers that this premium has been 


- 
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YOU'VE SEEN a kid tackle an ice cream cone? 


tackled your share of them yourself. 


Sure. You've probably 


AND YOU KNOW from experience that you don’t fool around about it. 


You concentrate on the best part first. 


ADVERTISERS, TOO, know from experience that selling the vast, rich Los An- 
They tackle the best part first! 
And the best part is the population-packed City and Retail Trading Zone. 


geles market requires the same treatment. 


it, 74.7 per cent of Southern California’s population reside, and in it, 75.9 
And it's here 
that the BIG Herald-Express concentrates .92.1 per cent of its more than 
300,000 circulation. 


per cent of all Southern California’s retail sales are made. 


a : I 7 


Ro oft F -- ifff 


ie 


Los Angeles Evening | 


HERALD- EXPRESS 


ae 
5, Se. 


eget healt! Sirurecon in the. West's omes? City” 


boy YS 


REPRESENTED NATIONALLY REGAN. AND SCHMITT, INC. 


BY MOLONEY, 


set of five other kitchen imple- 
ments, plus a rack on which to 
hang them, will be made available 
to consumers as the campaign pro- 
gresses. 


Bloom Joins American Metal 


D. Dudley Bloom, formerly with 
A. J. Wood & Co., Philadelphia 
market research company, has 
joined American Metal Specialties 
Co., Hatboro, Pa., as director of 
product research and promotion. 


Burgoyne Named Media Head 


Louise Burgoyne has been 
named media director of Lohmey- 
er-Adelman & Montgomery, Phila- 
delphia. She had been an assistant 
in public relations and research. 


. No other medium 
sells like newspapers. 


No other newspaper 
sells like one that is 
close to the people. 


. No other newspaper 
is as close to the 
people as one which 
is part of its 
community. 


. No newspaper 
is part of its 
community until 
it reaches most 
of the people. 


. In the Cleveland area, 
The Press reaches 
7-out-of-10 homes 
on every buying day. 


. “All business is local” 
means exactly that 
in any market— 
large or small. 


Cleveland 
_ Press © 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


POSITIONS WANTED 


ADVERTISING MANAGER WANTED 


| 


FLORIDA, TEXAS, CALIFORNIA? 


Leading trade magazine in retail food |10 yrs. all-around agcy. & mfr. exp. by 


field desires to employ part time or full | young rat bw AM, 
ay”. 


time advertising manager. Must be able to 
not only sell advertising but work up 
good, effective and resultful campaign 
material and selling ideas for commis- 
sioned representatives. Headquarters in 
Chicago with small office in New York. 
Box 6180, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
ADVERTISING — EDITORIAL 
If you are looking for the best in ad- 
vertising, editorial, sales promotion, public 
relations or any similar position contact 
us at once. Prompt, courteous and con- 
fidential service to both employers and 
employees. Openings at all levels. 
SHAY EMPLOYMENT AGENCY 
30 W. Washington Chicago 2, Illinois 


EDITORIAL MAN (young) for business 
magazine, all around experience needed 
in technical writing, layout and produc- 
tion details. Initiative and resourcefulness 
is necessary. Position points toward man- 
aging editorship. Give full details, age, 
experience, salary, etc. 
Box 6169, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 
SPACE SALESMAN 

bet trade paper experience who can sell 
beth 


small and large accounts. Preferably 
an living South and looking for good 
opportunity. Base of operations New Or- 
leans. Write including photo, complete 
resume and home ’phone number. 
Box 6179, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


Editor and owner of established growing 
trade magazine is too busy to devote suf- 
ficient time to space sales. Seeks adver- 
tising man to take over sales activities on 
basis of progressing with project. Possible 
investment opportunity. 
Box 6170, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State St. Ha 17-1991 Chicago 


DIRECT MAIL SALES PROMOTION 
National Company - Consumer Line 
For dealers-consumers-jobbers, etc. Must 
have ample experience and education. 
Good salary, opportunity, and job se- 

curity. 
ALLIANCE RUBBER COMPANY 
Hot Springs, Arkansas 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Tl. 


WANTED 
A Man With Ideas as 


Advertising Supervisor for national finan- 
cial chain. Midwest territory with head- 
quarters in Chicago. Should be presently 
employed, 30 to 35, and free to travel. 
Require a well rounded experience in all 
media. Small agency background preferred. 
Good salary, profit sharing, retirement 
plan, insurance, etc. Write experience, 
salary expected, etc. and attach photo- 
graph. Personal interview in confidence. 
Box 785 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Tl. 


SPM, copywriter, or 
“Man Fr Now NYC. Real profit- 
maker! Box 6178, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ALL-AROUND ADMAN 
Strong on copy ... all media incl. Radio 
& TV. Young, creative, good administra- 
tor. Prefer agency or Ad Manager spot. 
$10,000. Box 6173, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 

SECRETARY - EXECUTIVE LEVEL 

10 years advertising background. Sales ex- 
perience. College. Adaptable, cooperative, 
responsible, dependable. With initiative. 
Chicago. Su 4-0880. 


8 ales personality and ability. 
A ge 26. Coll. grad., married, Vet. 
L ooking for intangible sales. 
E xp. as junior exec. - 3% years. 
8 eeks commission basis. Will relocate. 
Box 6177, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CAN YOU USE A YOUNG MAN WITH... 
Four years of hard-working experience 
as a one-man trade journal staff (editor- 
ad mgr-photog) . . . competent in editori- 
al and ad writing, designing, sales, plan- 
ning, and production . . . capable of com- 
plete management of a publication or de- 
partment. I’m 28; single; a Missouri U. 
Journ. grad with a minor in finance; a 
3-yr. WW II Navy airman; and will go 
anywhere. Now Ed-Admgr small trade 
mag—happy but want more responsibility. 
Exceptional refs. Prefer job requiring ver- 
satility, drive. Box 6168, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & SALES PROMOTION 
MANAGER SEEKS NEW CHALLENGE 
Currently successfully developing, admin- 
istering broad promotional program for 
manufacturer ($50 million sales bracket) 
producing a diversified line of industrial 
products, several distinct marketing pat- 
terns. Past experience with consumer 
goods - hard, soft lines. Young in years, 
mature in judgment. Personable; effective 
in dealing with people. Competent in de- 
partment management. Has met the chal- 
lenge of present job. Please send full de- 
tails in initial reply. 
Box 6171, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


SEASONED SPACE SALESMAN 
Seeks trade paper-mag. opportunity with 
pub needing creative sales producing ef- 
fort Chgo-Vic. 

Box 6174, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, IL 


INDUSTRIAL PUBLIC RELATIONS - 
Publicity. Other than NYC or Chicago. 
2 yrs. publicity dir. natl. mfr. 2 yrs. tech. 
writing, editing. 14 yrs. newspapers. Age 
42, married. Box 6164, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


RUTS WERE MADE 


TO CLIMB OUT OF... 
That’s what I intend to do— 
5 Years Agency Experience as: 
e¢ Production & Traffic Mgr 
¢ Assistant Account Executive 
¢ Assistant to Media Director 
¢ Will Relocate 


If you are interested 
my résumé is yours. 


Box 799 ADVERTISING AGE 
801 Second Ave. New York 17, N.Y. 


COPYWRITER 
WANTED 
Well-known Chicago indus- 
trial agency needs good copy 
man who can handle some 
contacting. Position requires 
filling immediately. Give full 
outline of present and past 
connections, age, education, 

starting salary, etc. 


Box 784 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


LITHOGRAPHY SALESMAN 
AVAILABLE 


Young successful Litho salesman 
billing over $100,000 annually seeks 
new connection with plant capable 
of producing highest quality long 
run process work. I am offering 
choice business from top-drawer 
New York accounts to a plant who 
will really back up my sales efforts. 
Will consider out of town concerns 
maintaining offices in New York 
City. Minimum draw $200 weekly 
plus expenses. In replying it is im- 
perative that you list your produc- 
tion facilities. 
Box 788 ADVERTISING AGE 

801 Second Ave. New York 17, N.Y. 


stuff. 


and informal organization . . 


‘write in detail to 


lf | Were a GOOD Copywriter... 


.. . and wanted to be with a GOOD company that’s going 
places . . . I'd sit down and write the best letter possible to a 
certain Boston advertising firm. Because if you can land with 
this long-established but still-growing concern—and 
grade—there’s no telling how far you can go. And fast, too. 


This company can afford to be choosy ... and they are. Because 
they’re building for the future and they want only stars. They’d 
prefer a man with experience—and a proved record of accom- 
nt on important advertising writing assignments. But a 

ginner still might stand a chance—if he can prove he has the 


People sometimes wait years for the chance to join this friendly 
; . where eve 
of his own ... where talented associates kee 
toes ... and turnover is something you have for dessert. 


If you’re impatient to be getting on ... and up... and this 
sounds like the chance you've been waiting for, why don’t you 
Box 789, ADVER 
Ave., New York 17, N.Y. You may be glad you did. 


make the 


writer has an office 
everyone on his 


TISING AGE, 801 Second 


POSITIONS WANTED 
Adv. contact man ready to change, twen- 
ty five years of selline including eleven 
years with 4A agencies (2) long on gas 
and oil, financial, beverages soft and alco- 
holic, Mid West preferred. 

Box 6175, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 
ADV. AND PROMOTION MANAGER 
For sale: The fruits of 17 years of suc- 
cessful experience. Able executive and 
writer of dealer, consumer and industrial 
copy. Now employed in coal industry. 
Free to move or travel. 

Box 6172, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MARKET RESEARCH MAN 
5 yrs. in one of nation's largest consumer 
research departments. Have supervised re- 
search on variety of soap, drug, and food 
products from design to final report. Will 
relocate. 

Box 6176, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, ill. 


BUSINESS OPPORTUNITIES 
DO YOU EVER DREAM 
of a little outfit of your own .. . which 
you can make bigger, better? Here’s one 
that will support you from the start... 
business is healthy, owner isn’t. Present 
net to owner, low five figures. Originates 
newspaper, radio, television, little maga- 
zine. Also direct mail shop, well-equipped, 
doing $40,000 to $50,000 a year. Price, both, 
$30,000. If you have good prospects, some 
money, you can buy on credit. Remember 
you're selling yourself as well as inquir- 
ing when replying. Pleasant midwest city. 
Box 6158, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, NL 
Milline! Keep it on Broadway! Inch your 
way to sound advertising success in the 
grass roots. Good a whole week in San- 
ders ABC 3. Advertise with Sanders. 


MISCELLANEOUS 


FINE AGRICULTURAL ART 

Write for illustrated brochure 
JOHN ANDREWS 

7265 No. 36 Omaha, Nebraska 


SHOW ME A GUY WHO BUYS RETAIL! 
sez our combination ad writer and ship- 
ping clerk: We should easily exhaust our 
supply of FREE WHOLESALE STATION- 
ARY & OFFICE SUPPLY CATALOGS. 
Want one? Towers, 935 N. 40th St., Phila. 
4, Pa. 


ADVERTISING ACCOUNT EXECUTIVE 


4A agency located in Cleveland, Ohio re- 
quires experienced account executive. 
Agricultural advertising background essen- 
tial. Must be able to plan campaigns, 
write copy, select media, and contact 
clients. Submit written brief, with com- 
plete particulars and salary requirement. 
Personal interview will be arranged. Box 
791, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Ill. 


Creative Man Wants Job 
CONTACTING — PLANNING — SELLING 


Knows Advertising, Marketing, Merchan- 
dising procedures. Can originate and de- 
velop ideas, knows what to do next. Back- 
ground: copy, layout, planning, contacting. 
Experience: with newspaper, trade paper, 
manufacturer; age 45; operated own 
agency 15 years. Wants $20,000 with pub- 
lisher, manufacturer, or producer. 

Box 792 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


Radio-TV 

Idea Man 
Writer and general all 
around advertising man 
wanted as Assistant Adver- 
tising Manager for group of 
independent Service Sta- 
tions. Reply Box No. 786, 
ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, 
Ill. 


* 


Personnel Consultant 


to cAdvertising and the Graphic cArts 


DOUG SMITH, INC. 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRonklin 2-3280 


eedhatd 


1. These were the days — vhen ama was were of sre Laccglend g adorn 
~ and papa raged abet everything inchuding the “light GL” fx 
today's “eletric age,” the average tainly aues @ deeen different 
electrie appliances for everything trom howewark to cotertainment. 


5S. Vow think this és big you ought to we the way the electric indbustsy 
has prown. Electric light and power companies have wigied their supp's 
of electricity in 15 years’ To herp ahead of the nation's needs, they'll 
add half again ax mack by 1400! 


5. Somebody da something! Vere’: something wu can do Lack 
price at any plan for a new federal power prajert. First. see if it ia really 
Reremary. Serond, sre if it bb a job clectrie companies could do betes 
aed at theis own expense, 


Wate fer “VOU ARE THERE-.0n C88 ioorgnen wna Pidner’> grees eens 


NICKELODEON REVISITED—When N. W. 


2. Phe mare ts inerrior! A took at your couric bi 
that you're getting « ha more electricity for your money newedavs. 
The price per kibvwatt-hour bas geome down and dows for the average 
U.S. family, it's eves lower than 2 sax before Woeld Wax TH! 


4. Don’t look now, but—! Althongh mat Americans aten't aware 
ef at, some people have talked the federal government into the clectrie 
power businese in a big way ~- 6 billion weeth wnt the taxpayers’ ex- 
pense And they're ail] pressing to have the government spend yom. 


6. Mow can ne resist? With cour help, Congress can and will resist 
these whe want « filetal monnpoly of eleetricay, You don't want 
extravaganre. Aud you don't want the threat af socialien Let your 
congremenass know what you think 


America’s Flectric Light and Power Companies" 


Ayer & Son was preparing this ad for 


Electric Cos. it couldn't identify the studios responsible for the old silent movies from 
which it took stills and thus was unable to get clearance. So it had photographer” 
Ben Rose manufacture these “authentic” scenes from silent-movie days. 


Ayer ‘Remakes’ Silent Movie Stills for Ad 


PHILADELPHIA, Feb. 10—Starting 
this month, magazine ads for the 
Electric Cos. Advertising Program 
promoting private ownership of 
electric power will feature photo- 
graphs of typical scenes from 
early silent motion pictures. 

To get these “stills,” N. W. Ayer 
& Son, which is handling the ac- 
count, had to clear more obstacles 
than an old-time movie hero res- 
cuing the traditional damsel in 
distress. 

When work on the ad started, it 
sounded like a simple job of se- 
lecting frames from actual movies. 
But before such photos could be 
used, clearances were needed from 


Experienced top-flight space sales- 
man for consumer-type magazine 
in hobby field. Excellent opportu- 
nity for industrious man to work 
into top-paying midwest job. 
Write H. J. Morganroth, Ziff-Davis 
Pub. Co., 366 Madison Ave., New 
York 17, N.Y. 


Wanted: ADV. Mer. 


If fishing’s your hobby—if you 
know outdoor media, and market- 
ing, here’s a real opportunity. 
Leading midwest mfr. of outdoor 
goods seeks advertising manager 
who has creative mind, can write. 
Must know budgeting and adv. 
production, be able to create 
dealer merchandising aids, cata- 
logs, literature. In short this is a 
real adv. man’s job with plenty of 
incentive. Write full details, state 
salary req. Replies in strict con- 
fidence. 


Box 787 ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 


ty 
a 


SON I ot en 


“Our 43rd Year” 

Roughs - Finished - Layout 
ARTISTS NEEDED 
Paste-up - Comps - Keyline 
Adv. Agency openings in II1., Ia., 
Wis., Ohio, starting from $3,600 


to $6,500. 

GLADER CORPORATION 
Stanley D. Koch, Dir. Adv. Div. 

110 S. Dearborn CE 6-5353 Chicago 


Carrying a Banner 
Witha 
Strange Device? 


If “Excelsior’’ means more 
hay to you .. . and if you 
want to make more of it, this 
is to remind you that the sun 
is shining in Advertising 
Age’s classified columns. A 
“position wanted” ad may 
rake in plenty of excellent 
job offers for you. Try it 


and see. 


the studios that made the motion 
pictures. The trouble was that to- 
day no one is quite sure which 
studio made what movie. And us- 
ing the shots without proper clear- 
ance would be very risky from a 
legal standpoint. One solution was 
to re-stage old-time movie scenes 
and make photos of them. 


= Ayer told Ben Rose, New York 
photographer, that it needed sev- 
eral such photos in a short time. 
The first problem was getting cos- 
tumes. Photographer Rose called a 
friend who collects outdated ap- 
parel, including suits, dresses, 
bathing suits and uniforms. She 
agreed to supply all the costumes 
needed. 

A special costume party was 
scheduled for a Saturday after- 
noon in the Rose studio. Each 
member of the party tried on cos- 
tumes, then groups struck some of 
the classic silent-movie poses 
while bulbs flashed and shutters 
clicked. 

The six poses selected for the 
ad feature femme fatales, mus- 
tachioed villains and upright he- 
roes in uniforms that any silent- 
movie producer might mistake for 
the original product. 

The ad ‘will run in Collier’s, 
Look, The Saturday Evening Post 
and U. S. News & World Report, 
plus Successful Farming in March, 
and April issues of Capper’s Farm- 
er, Farm Journal and Progres- 
sive Farmer. 


Maybruck Named for PR 


The Hand Laundry Research In- 
stitute, New York, has named 
Maybruck Associates to handle its 
public relations program. The in- 
stitute, newly formed, has estab- 
lished industry standards for 3,000 
member groups in the New York 
area and will launch a seal identi- 
fication program among manu- 
facturers of launderable material. 


3 Name Josephson, Gulick 


Beam Instruments Corp., New 
York, U. S. agent for British-made 
high fidelity components, has av- 
pointed Josephson, Gulick & Cuf- 
fari, Montclair, N. J., to handle 
its advertising. Walco Products 
Co. and Stati-Clean, maker of anti- 
static record spray, also have ap- 
pointed the Montclair agency. 
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Advertising Age, February 15, 1954 


CIAA Speakers Air 
Views on Services 
Publishers Offer 


CuicaGo, Feb. 9—What kind of | 
services—above and beyond publi- 
cation of a good editorial book— 
should the industrial publisher 
offer to advertisers? 


This was the topic at the month-| 


ly meeting of the Chicago Indus- 
trial Advertisers Assn. last night, 


when three representative speak- | 


ers aired their views. On hand 
were Emil G. Stanley, president of 
Traffic Service Corp., publisher 
of Traffic World and Transporta- 
tion Supply News; Raymond P. 
Wiggers, v.p. of Glenn-Jordan- 
Stoetzel, Chicago, and R. M. Wall, 
ad manager of Illinois Tool Works, 
Elgin, III. 

Mr. Wall, as a “medium adver- 
tiser,” contended that good printing 
and reproduction, editorial cooper- 
ation, quality inquiries and mature 
salesmen are of prime importance 
to him. He dethroned opinions 
advanced by Mr. Stanley and Mr. 
Wiggers when he told the group he 
does not object to receiving nu- 
merous mail pieces, “so long as 
they are good.” 

He also disagreed with the con- 
tention of the other speakers that 
advertisers want constructive ad 
criticism and market data infor- 


‘Today’ Adds 3 Sponsors, 
Two Extend Contracts 


“Today” (NBC-TV) has signed ™ 
‘three more short-term sponsors 


/and two others for extended runs. 
‘Among the wakeup telecast’s new. 
‘backers are Bourjois (Foote, Cone 
& Belding), 12 participations; 


|Erickson), 52 participations. 

| Tetley Tea and The Florida Cit- 
rus Commission have extended 
their present contracts. 


McGraw-Hill Names Fisher 

Shelton Fisher, 
Power, has been appointed pub- 
lisher of two other McGraw-Hill 
magazines, Bus Transportation and 


Fleet Owner. He succeeds George | 


W. Pfeil, who has resigned to form 
his own sales and advertising con- 
sulting organization. 


Cisneros Joins Gaynor 
George J. Cisneros, 
with Buchanan & Co., has been 
named production manager of 

Gaynor & Co., New York. 


Nephews Inc. (Phil Gordon Agen- 
cy), seven participations for Stay-| 
laway, and Maytag Co. (McCann-. 


publisher of. 


formerly | 


New Presidents Named 
for Two CBS Divisions 

Two divisions of Columbia 
Broadcasting System, New York, 
have new presidents. Charles F. 
Stromeyer has 
| president of CBS-Hytron, the tube 


board of directors of CBS. 

Dr. Peter C. Goldmark moves up 
from v.p. to president of CBS Lab- 
|oratories, Columbia’s engineering 
research and development division. 
'This title has been vacant since 
|Adrian Murphy gave it up to be- 
MARTIN SHERIDAN, former Admiral Corp. come president of CBS Radio, Col- 
account executive for Steve Hannagan As- umbia’s am broadcasting division. 
| sociates, New York public relations com- 


pany, has been appointed director of pub- ABC-TV Adds 5 Stations 
lic relations for Admiral. The Hannagan Five more tv stations have af- 
organization will no longer represent fijiated with American Broadcast- 
Admiral. ing Co. They are KOAM-TV, 
Pittsburg, Kan.; KATV, Pine 
Bluff, Ark.; WTOC- TY; Savannah, 
'Ga., and KOY- TV and KOOL-TV, 
Victor & Richards, New York, Phoenix, which will share Chan- 
has moved to new offices at 565 nel 10 starting March 1. All are 
Fifth Ave. 'v.h.f. stations. 


Victor & Richards Moves 


been appointed 


manufacturing division in Danvers, | 
Mass. He replaces Bruce A. Cof-| 
fin, founder of the old Hytron| 
Corp., who is retiring but who| 
‘will continue as a member of the! 
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‘Promenade’ Names Anderson 

Harry Anderson, formerly a 
member of the sales staff, has been 
appointed sales manager of Prom- 
enade, New York. 


a Newspaper In 
Florida to Hire 
OA Citrus Editor | 


Central Florida 
Where the Oranges Grow. 
Where the (atte, oe 
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mation. “I have my own ad ex- 
perts and I am more equipped to 
get hold of accurate marketing | 
dope in my own field,” he advised 
them. 


® Predicting that 1954 would see 
a return to the first hard-hitting 
competitive sales era since 1940, 
Mr. Stanley said that the extent of 
a publisher’s services depends up- | 
on the company’s resources, per- | 
sonnel, the field it serves, nature | 
of publication, trends in circula-| 
tion and status of a paper. | 

“A new paper may want to hit 
hard, or an old one want to revi- 
talize through service offerings,” 
he explained. 

Mr. Wiggers, who declared 
publications are losing business 
through careless treatment of | 
management, said it is the pub-| 
lisher’s responsibility to help sell 
industrial advertising to manage- 
ment. Along these lines, he advo- 
cated detailed records and follow- 
ups on ad campaigns. | 

The agency v.p.—a former in-.| 
dustrial ad manager himself— | 
noted with alarm the “tendency | 
toward reducing ad budgets” and | 
the “complacency of ad managers” | 
who accept the cuts. | 

Mr. Wiggers also advocated | 
having space salesmen act as “bees | 
that cross-pollinate in the fields of | 
advertising.” The good salesmen 
will “leave one idea and pick up 
two to pass along among non- 


competitors,” he said. 
es Mr. Wall cautioned against 
“standardizing and _ categorizing 


advertising to the point where 
selling becomes socialized [cut and | 
dried, or all the same] and loses 
its romance.” 

Quoting a survey he compiled | 
for the meeting, Mr. Stanley tabu- | 
lated the most frequent gripes. 
against publishers’ services as: | 
(1) Need for better promotional | 
material; (2) lack of research, | 
(3) rigged surveys and (4) year- | 
end, eager-beaver, untrained sales- 
men. 

The publishers, according to the | 
survey, had some gripes too—| 
against those who request too) 
much free research, too many free | | 
extra copies, do not use the serv- 
ices and do not consider aaidiees | 
as a factor in media selection. 

The most frequently offered 
services, Mr. Stanley’s survey 
found, include market data, direct 
mail lists, merchandising, reprints, 
inquiries, directories and catalogs. 
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With More 
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On this we agree ... you sell more product in 
areas where exist a greater number of prospects 
with money to buy. 


Department of Agriculture figures show 


dream about). 


Weekly Star Farmer has 31% more farm 
coverage than any other farm paper .. 
these highest income counties. 


It’s a sales and advertising manager's dream 


and more of the BEST farmers . . . with the 
Weekly Star Farmer. 


aie 202 S. State St. 
Chicago Vivier 9.0532 


Kansas ity 1729 Grand Ave. 
c HArrison 1200 


Why Settle For Less: 


More Farmers 


Money 


59 


Missouri counties and 47 Kansas counties each 
produced $10 million or more in 1952 farm 
income. (These are the areas sales managers 


family 
. in 


In all of Missouri and Kansas, Weekly Star 
Farmer has 43% more (98,242 more) farm 
subscribers ... than any other farm paper. 


come true... you're sure to reach more farmers. . . 


? 


New York '5 €- 40th St. 


Murray Hill 3-6161 
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By 2000 A.D. Intra-Industry Groups Will 
Control Markets, Utopian Fantasy Predicts 


New York, Feb. 9—Marketers 
who look forward to a world of 
fewer controls and _ regulations 
somewhere in the future are like-| 
ly to have their hopes dashed by 
the latest in utopian fantasies. 

The fantasy takes the form of a 
kind of industrial short story by E. 
W. Williams, publisher of Quick | 
Frozen Foods, and it appears in| 
the February issue of that publica-| 
tion. | 

Called “Frozen Foods, 2000 A. 
D.,” the crystal-ball tour de force 
embodies Mr. Williams’ predic- 
tions of the possible future state of 
the frozen foods industry, as well 
as the future in such fields as 
electronics, aeronautics and atomic 
energy. 

Most intriguing, however, are 
Mr. Williams’ predictions of the 
eventual status of marketing, pric- 
ing, competition and production. 
These, it turns out, are all strictly 
regulated in the year 2000 by a 
massive intra-industry authority, 
aided by a set of fair trade laws 
covering the whole industry and 
on the books of every state. 

Ir. Williams’ hero, a frozen food 
Atributor named Joe Graham, 
ets his trip into the future via a 

blow on the head. The next thing 
he knows is a world of helicopters, 
electronic defrosting and cooking, 
and frozen food dispensers on) 
every corner. 

In fact, Joe learns, the “big 
sprawling supermarkets” of the 
1950s have been done away with. 
Instead, there are small frozen 
food service centers and automatic 
vending machines everywhere. 

Not unnaturally, Joe wonders 
next about prices and consumer 
preference. “Do you have any 
particular [service center] you go 
to because of better merchandise 
and lower prices, or are they fairly 
uniform?” he inquires. 

“They’re all the same,” he is told. 
“Quality is standardized, and as for 
prices—well, there’s no such thing 
nowadays as price-cutting. The 
frozen foods industry appointed an 
Impartial Industry Authority 
which establishes prices at the 
packer level and...” 


e “Hold up there!” Joe exclaims. 
“That’s collusion to fix prices and 
Washington doesn’t like price fix- 
ing.” 

“All that’s changed now,” he is 
told, smilingly. “‘Way back in the 
early ’60s the Administration and 
Congress awakened to a realiza- 
tion that the function of govern- 
ment is to serve industry, not to 
run it. 

“Restrictive laws were repealed 
and industry was put to the test of 
policing itself. And industry meas- 
ured up to the test. In connection 
with prices, for instance, it soon 
became apparent that no industry | 
was going to take a chance of pric- | 
ing itself out of business. Prices are | 
realistic and so are profits.” 

The same turns out to be true of | 
production, which the Impartial | 
Industry Authority also regulates | 
to keep it in line with demand. Re- | 
sult: no great surpluses “such as | 
once led to price-cutting.” 


ws A picture of the whole market- 
ing-production structure as Mr. | 
Williams sees it developing by 2000 
A.D. is about like this: 

Things were black back in the 
late 1950s and early ‘60s. There 
were too many firms producing the 
same items. Profit margins were 
low, with only the biggest compa- 
nies showing a _ decent profit. 
“Devastating price wars were 
rampant,” with prices changing 
several times a week. 

The government, through its 
90% of parity support, was deeply 
involved in the food picture. By 
1958, it had $8 billion tied up in, 
loans and inventories. Finally, the 
taxpayers rebelled and the support | 


policy was thrown out. 
Somewhere in this period, it 
seems, the “biggest factors” in the 
industry sat down around a table 
and decided on some sort of vol- 
untary control. This was the begin- 


_some states in the 50s.” 


and retailers to sell below speci- 


ning of the Impartial Industry Au- 
thority, “‘an idea which was taken | 


up by many other industries.” 
After this board of arbitration 


was voted in, all industry mem-| 


bers were pledged to abide by its 
decisions regulating, when neces- 


sary, priees, production and dis-| 


tribution. “Skeptical at first, the 
industry soon breathed a sigh of 


relief; all rulings were absolutely | 
impartial and fair, and gradually | 


order replaced chaos,” Joe Graham 
was told. 


s To support its rulings, the board 
joined with other “impartial au- 
thorities” to get minimum price 
laws passed in all states “some- 


what like those on the books of. 


industry authorities made exhaus- | 


Those laws forbade distributors 
fied percentages above cost of mer- 
chandise. Flexible provisions al- 
lowed anyone to meet the lowest 
price offered within his trading 
area by any competitor who was | 
taking his legal markup—this to) 
help the “little man” meet his com- 
petitor’s prices on specials. | & 


As for production, the various | 


| 
| 


| 
| 


tive studies each year to determine, 
almost to the pound, the probable 
demand for any item. The particu-| 
lar board then sent out notices to. 
every producer suggesting an out-| PAUL BRICKMAN, account executive and 
put quota for that year. group head in the Chicago office of 
Farmers, for example, were ad- Fuller & Smith & Ross, has been elected a 
vised to plant certain crops likely | v-P- He has been with the agency for six 
to be in demand, and not to plant years. 
others for which supply seemed) 
about to outstrip demand. “Pro- | system of import-export credits. 
ducers generally followed these| was set up and “those nations 
suggestions...” 


_which received our food gave up| 
; equal value in return—if not in 
" Finally, there was a big promo-| cash, in something else we needed | 
tion of overseas marketing to take and which did not upset our sys-_ 
care of any possible surpluses. A tem of tariffs.” 


Advertising Age, February 15, 1954 


This part was apparently gov- 
ernment-administered. When our 
markets could not absorb a given 
amount of, say, frozen strawber- 
ries, these were shipped to coun- 
tries which wanted them. The 
owners of the strawberries were 
then paid the market price by the 
government—not in the form of 
tax-raised subsidies, but from ac- 
tual credits earned by the purchas- 
ing countries and paid for either 
in cash-or product. 

In sum, Mr. Williams’ new 
Utopians explained, “The maxim 
‘your necessity is my opportunity’ 
no longer was the law of the in- 
dustry.” Eventually, it was pointed 
out, the Authority needed only to 
“keep a light hand on the reins,” 
working with and guiding the in- 
dustry whenever needed. 


® To Joe Graham, all this sounded 
pretty wonderful, except for one 
thing: What was it doing to private 
enterprise? “It seems to me that 
this thing smacks pretty strongly 
of socialism,” he pointed out. 

“Not at all,” he was told. “On 
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the contrary, this system of equal- 
izing supply and demand on a 
free and voluntary basis is what 
strengthened free _ enterprise. . 

Runaway price-cutting was elim- 
inated, with the result that there 
was a fair profit for everyone, in| 


accordance with his ability, initia-| 


tive and will to work....” 
One thing that helped, Joe 
learned, was the merger of frozen- 


food plants that operated in the. 


same area. Others were: the in- 
creased population—200,000,000 by 
2000 A. D.—and the hugely in- 
creased consumption of frozen 
foods, which had reached 120 bil- 
lion pounds yearly. 


Jewish Weeklies Get Rep 


The American Assn. of English- 


Jewish Newspapers, consisting of | 
30 publications in all parts of the. 
country, has established a national | 


office at 520 Fifth Ave., New York, 
to represent them nationally. This 


is the first attempt by Jewish com- | 


munity weeklies to obtain adver- 
tising on a cooperative basis. The 
new office is under the supervision 
of Arthur M. Rosoff. 


| Group Buys Tacoma AM, TV 


Stations; Changes Personnel 


KMO and KMO-TV, Tacoma, | 


have been sold by Carl E. Hay- 
mond to a Seattle group headed 
by Jessica Longston for a re- 
ported $500,000. The sale is sub- 
ject to FCC approval. The group 
buying the station also operates 
KAYO, Seattle 


Moses Lake, Wash.; KBAR, Bur- 
‘ley, Ida.; the Sentinel-Mist, St. 
Helens, Ore., and the Herald-Bul- 
letin, Burley. 

Robert Pollock, manager of 
KAYO and manager for all Miss 
Longston’s interests, becomes gen- 
eral manager of the two Tacoma 
stations. Jerry Geehan, present 
manager of the KMO stations, has 
been named manager of the ra- 
'dio operation. 


Geyer Issues Source Book 


Geyer Advertising has published 
|a 30-page annotated bibliography, 
“Current Sources of Information 
for Market Research.” It includes 
statistical compilations, handbooks 
and checklists designed to help in 
gaining access to more detailed in- 


radio outlet; | 
KPUG, Bellingham, Wash.; KSEM, | 


NEW PACKAGE—The consumer products 
division of Crown Zellerbach Corp., San 
Francisco, has redesigned its entire Zee 
line of household paper products. Design 
is by Frank Gianninoto of New York. A 
newspaper, magazine and outdoor drive 
for the division is being launched via the 
San Francisco office of Brisacher, Wheeler 
& Staff. 


formation. Copies are available 
from the agency at 745 Fifth Ave., 
New York. 


Plans New Orleans Brewery 
Anheuser-Busch Inc., St. Louis, 
is planning to open a brewery in 
New Orleans, at an estimated cost 
of $20,000,000, which will employ 
500 persons. The company is nego- 
tiating for a 150-acre tract across 


the Mississippi River from the city. | 


This would permit water shipments 
to Gulf Coast points and to foreign 
countries. The company now makes 
Budweiser and Michelob beers in 
plants in St. Louis, Newark and 
| Los Angeles. 


‘Two Join Rhoades & Davis 


Robert E. Cooper, formerly ex- 
ploitation chief for American 
Broadcasting Co., New York, and 
Daphne June King, previously 
copy chief of Sidney Garfield & 
Associates, San Francisco, have 
joined the copy staff of Rhoades & 
Davis, San Francisco. 


Ben Rubin Is Not Runin 


Last week in reporting that Ben 
Rubin, formerly with Sorensen & 
Co., Chicago, had joined the Chi- 
cago executive staff of Al Paul 
Lefton Co., AA inadvertently mis- 


spelled his name as “Runin.” 


hots... ay MARKETS 


INDIVIDUALLY—SECTIONALLY— NATIONALLY 


You can call your sales shots one at a time 


and run them off successfully in the market where your competition 


is keenest, or where your profit potential is greatest. 


You can hit simultaneously in three or four big markets like New 


York, Chicago, Boston and San Francisco. Or, with PICTORIAL REVIEW 


as the magic cue, you can hit all 10 of America’s biggest, most 


prosperous “‘key”’ markets with a single shot. 


You can, with PICTORIAL REVIEW, run off a wide choice of 


individual, or combination-market plays, locally, sectionally, or nationally. 


Only PICTORIAL REVIEW among the important Sunday Magazines gives 


you, without penalty, this versatile, market-by-market flexibility. 


Represented nationally by 
HEARST ADVERTISING SERVICE 

959 Eighth Avenue, New York 19, N. Y. 
Offices in Principal Cities 


DISTRIBUTED WITH 
THE FOLLOWING 


HEARST SUNDAY NEWSPAPERS— 


Pittsburgh Sun-Telegraph 


Detroit Times 


Chicago American 
Milwaukee Sentinel 

New York Journal-American 
Boston Advertiser 

Los Angeles Examiner 

San Francisco Examiner 
Seattle Post-Intelligencer 
Baltimore American 


.- SOME... or ALL TEN 
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NBP Names Choate 
to Head 2nd Class 


Postal Committee 


WASHINGTON, Feb. 10—Rufus 
Choate, president of Scott-Choate 
Publishing Co., Tarrytown, N. Y., 
has been appointed chairman of 
the committee on second class 
postal matters of National Business 
Publications. 

This is one of two committees on 
postal matters established by the 
association, which includes paid 
and controlled circulation publica- 
tions in its membership. Previous- 
ly, the association had announced 


‘that David R. Watson, president 


of Modern Railroads Publishing 
Co., Chicago, will head a committee 
handling postal interests of con- 
trolled circulation publications. 
NBP also announced that Robert 
L. Hartford, business manager of 
Machine Design, Cleveland, is 
chairman of its committee on ad- 
vertising and promotion. Other 
committee members are E. B. 
Bradford Jr., v.p. of Variety Store 
Merchandiser Publications, New 
York, vice-chairman; Nathaniel 
Beck, v.p. and sales manager, 
Putman Publishing Co., Chicago; 
P. M. Fahrendorf, v.p., Chilton Co., 
New York; Redfern Hollins, pro- 
motion manager, W. R. C. Smith 
Publishing Co., Atlanta; Robert 
Luchars, president, Industrial 
Press, New York, and Robert M. 
Smith, v.p., Medical Economics. 


Artists’ Group Elects 


Cyron Snyder, art director of 
Container Corp. of America, has 
been named president of the Soci- 
ety of Artists & Art Directors, San 
Francisco. Other officers elected 
are Paul Forster, free lance artist, 
lst v.p.; Preston Pilhower, J. Wal- 
ter Thompson Co., 2nd v.p.; Milton 
Halberstadt, free lance photogra- 
pher, 3rd v.p.; Mary Heisler, free 
lance artist, secretary; Herbert 
Heidinger, West-Marquis Inc., 
treasurer, and Louis Shawl, Shawl- 
Nyeland & Seavey Art Service, 
controller. 


‘Secretary’ Appoints Olsow 


Reuter & Bragdon Inc., Pitts- 
burgh publisher of The Secretary, 
official publication of the National 
Secretaries Assn., has appointed 
H. J. Olsow, New York publishers’ 
representative, to represent it in 
New York, New Jersey, Pennsyl- 
vania, Maryland, Delaware and 
Washington. 


'DAY-GLO 
Daylight 
Fluorescent 


Colors @ 


The Brightest 
Colors in 
the World 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
4097 Madison Avenue, Montreal 28, Quebec 
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Ulmer Drug to Colle Co. 


Ulmer Drug Co., Minneapolis, 
and its subsidiary, Physicians &| 
Hospital Supply Co., have ap- 
pointed Alfred Colle Co. to handle 


Along the Media Path 


their advertising. | 
| 
| 


e Country Gentleman and the | 
National Lumber Manufacturers | 
Assn. are jointly sponsoring a $10,- | 
000 nationwide rural home im- | 
provement contest designed to off- | 
set a predicted drop in new house | 


| 


Raytheon to Mayer & O’Brien 


The television and radio divi- 
sion of Raytheon Mfg. Co., Chica- 
go, has appointed Howard G. May- 
er & Dale O’Brien to handle its 
public relations. 


——— 


The only color photography studio housed in a 
building designed from ground up for this 
exacting task. 


CHARLES F KUONI STUDIO 
L 61 WEST ERIE CHICAGO 11 © Telephone SU 7-4483-4 J) 


construction. The Curtis publica- 
tion is supplying about 15,000 
dealers with tie-in kits contain- 
ing newspaper mats, posters and 
handbills. There are five grand 
prizes. Projects must be started in 
1954 and completed by Aug. 1 to 
qualify for the contest. 


e To dramatize the amount of 
time it has contributed to public 
service announcements in 1953, 
KXOK, St. Louis, sent “paid-in- 
full” invoices to organizations 
served by the station during the 
year for the time contributed to 
them by the station. An accom- 
panying note explains that this is 


‘the amount an advertiser would 
-have paid for this time and goes 
on to say “we hope your ‘bill’ for 


1954 will exceed that of 1953.” 


e As part of the dedication of its 


ceeeeeeeeeee eee _@eeensee is unparall 


Seagraw’s 
Macieit Baill 


Gin 


THE GOLDEN TOUCH OF HOSPITALITY 


Made with Seagram’s Golden Gin... 


/y 
| The Golden Nip Martini 


led for 


appetizing dryness 
satin smoothness 


sheer golden pleasure 


SEAGRAM-DISTILLERS CORPORATION, NEW YORK CITY. 90 PROOF, DISTILLED DRY GIN, DISTILLED FROM AMERICAN GRAIN 


|e The Press-Gazette, Green Bay, 


| year. 


quarter of 1954 it will carry more 


A new auditing system for 
traffic violation tickets will be 
installed this week under the 
new finance director and the po- 
lice department. Under this plan, 
the eventual disposition of each 
ticket will be checked, and viola- 
tions listed as to location and 
charges, so that enforcement 
may be increased—at trouble 
spots. 

A new traffic bureau has been 
created in the police department 
under Capt. William F. Koerber. 

Chief of Police Thomas Kearin 
this week will install a system 
of roll call training for men in 
his department. A 15-minute pe- 
riod at the start of each tour of 
duty will be used to instruct the 
men in some phases of police 
work, such as legal methods of 
handling accident cases. 

Kearin said police work now 
requires professional training, 
and can no longer be done with 
an elementary knowledge of le- 
gal and psychological procedures. 


A new auditing system for 
traffic violation tickets will be 
installed this week under the 
new finance director and the 
police department. Under this 
plan, the eventual disposition 
of each ticket will be checked, 
and violations listed as to lo- 
cation and charges, so that en- 
forcement may be increased— 
at trouble spots. 

A new traffic bureau has 
been created in the police de- 
partment under Capt. William 
F. Koerber. 

Chief of Police Thgmas 
Kearin this week will install 
a system of roll call trainine 
for men in his department. A 
15-minute period at the start 
of each tour of duty will be 
used to instruct the men in 
some phases of police work, 
such as legal methods of han- 
dling accident cases. 

Kearin said police work now 
requircs professional training, 
and can no longer be done with 
an elementary knowledge of 
legai and psychological proce- 
dures. 


NEW FACE FOR ‘54—The Chicago American, a Hearst newspaper, on Feb. 1 

switched over to a new type face. On the left is the old text, 7’ on 8 pt. Minion; 

on the right the new face, 9 on 9 pt. Regal. At the same time, the newspaper 

began using sans-serif headlines. Four new Ludiow casting machines and two new 
Elrod linecasting machines have been added to handle the new type. 


new $2,000,000 broadcasting build- | 22-year history. 


ing, WTOP, Washington, featured 


Argosy scores a new record with 


an aluminum “Freedom Sphere” its March, 1954, issue, a 32.7% in- 
into which dignitaries placed tape- | crease over the corresponding is- 
recorded messages for the future. |sue of 1953. 


The sphere is to be opened in | 


Mechanix Iliustrated’s January 


1,000 years. The station is owned issue sales were the largest in its 
55% by the Washington Post and history, approximately 1,025,000 


45% by CBS. 


e The Cleveland Press will spon- 
sor a do-it-yourself show in the 
Cleveland Public Auditorium for 
nine days Oct. 9-17. Ohio Adver- | 
tising Agency has been named to! 
handle advertising and publicity 
for the show. 


e The Saturday Evening Post is 
offering for showing a 20-minute 
b&w motion picture on magazine 
advertising based on Alexander 
Botts, a fiction character often ap- 
pearing in its pages (no rela- 
tion to AA’s Lambert Spotswood 
Botts). The film, made by Trans- 
film Inc., aims to create clearer 
understanding of magazine adver- 
tising on the part of an advertis- 
er’s sales force. 


Wis., has launched a tabloid-size 
merchandising newspaper called 
“Retail Reporter.” It comes out 
every two months and is distrib- 
uted to retailers to carry to them 
the story of national advertisers’ 
latest merchandising promotions. 


e WHDL, Olean, N.Y., celebrated 
its 25th year of operation on Feb. 1. 


e “The Three Farmers,” a 40-page 
book of maps, tables, graphs and 
charts showing production and in- 
come figures for farming by states 
in 1953 is now available from the 
research department of Capper- 
Harman-Slocum Inc., 1013 Rock- 
well Ave., Cleveland 14. Emphasis 
is on livestock. The company pub- 
lishes The Ohio Farmer, Penn- 
sylvania Farmer and Michigan 
Farmer. 


e Department of New Laurels: 
The April issue of Street & 
Smith’s Air Trails closed with 52 
pages of advertising, a 42% in- 
crease over the same month last 


Look announces that in the first 


pages of advertising than it has 
carried before in any six-issue 
first quarter. 

Management Methods’ February, 
1954, issue carries 81 advertisers, 
as compared with 53 in 1953 and 
13 in 1952, its first year. 


American Home says its first 
quarter this year will be the larg- 
est in terms of advertising in its 


copies. The magazine is entering 


its second quarter-century. 

With the February issue, Path- 
finder—The Town Journal, hits 
an alltime circulation high of 1,- 
500,000. 


Frohlich Names Robinson 


Richard I. Robinson, formerly 
advertising and sales promotion 
director of the international divi- 
sion of Merck & Co., has been 
named v.p. of L. W. Frohlich In- 
ternational Corp., New York, which 
has just been formed by L. W. 
Frohlich & Co., New York pharm- 
aceutical agency. Mr. Robinson 
will direct the new company’s op- 
erations. 


McCorison Heads Paper Group 


Guy E. McCorison, v.p. and sales 
manager of Thilmany Pulp & Pa- 
per Co., Kaukauna, Wis., has been 
elected president of the Wisconsin 
Paper Group. Other officers elect- 
ed are R. F. Nelson, exec. v.p. of 
Rhinelander Paper Co., v.p., and 
Leo O. Schubert, president of Nee- 
nah Paper Co., secretary-treasur- 
er. 


Textileather Boosts Mara 


Lee W. Mara, assistant product 
manager for furniture and related 
fields of Textileather Corp., To- 
ledo, has been promoted to adver- 
tising and sales promotion mana- 
ger of the processed textiles and 
plastic coated fabrics maker. He 
succeeds L. L. Frost Jr., who has 
joined Beeson-Reichert. 


ATF Promotes Tobias 


Robert A. «Tobias, director of 
marketing for American Type 
Founders, Elizabeth, N. J., has 
been promoted to v.p. in charge 
of sales. Mr. Tobias will have di- 
rect responsibility for advertising, 
market research, sales and sales 
training in the Elizabeth division. 


Names Glick & Keefe 


The Public Affairs Committee, 
publisher of public affairs pam- 
phlets, has named Glick & Keefe, 
New York school and college 
sales and public relations consul- 
tant, to direct its educational sales 
promotion and advertising. 


Two Join William T. Lane 


Mrs. Katherine M. O’Toole and 
Richard Mastriano have joined 
William T. Lane Co., Syracuse 
agency, as office manager and pro- 
duction manager, respectively. 
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PAUL C. HINZ | 

Cuicaco, Feb. 9—Paul C. Hinz, 
61, trade promotion manager for. 
Libby, McNeill & Libby, died Feb. 
1 


Mr. Hinz, who was born in Chi- 
cago, started his business career as 


Advertising Age, February 15, 1954 


Mr. Hessler became _ general 
manager in 1940 and a director the 
next year. He was president of the’ 
National Assn. of Electrical Dis- 
tributors in 1952-53, and received 
the James H. McGraw award of 
the electrical industry in 1952 for 


Institute Names Hupp 


Charles M. Hupp, general office 
manager of the New York Herald 
Tribune, has been named liaison 
committee chairman of the Insti- 
tute of Newspaper Controllers and 
Finance Officers of the American 


his assistance in formulating the Newspaper Publishers Assn. 


regulations of the Office of Price. 
‘siataibedine, ‘Harrison Joins NFAA 


a salesman for Chalmers Publish- 
ing Co., New York, in 1912. In 


ports of what “teacher says’. Teachers, 
on the other hand, are constantly 
fortifying their varied and extensive 
knowledge by reading their own state 
teachers magazine. 
That’s why, like a well-aimed stone, 
our advertisi message in State 
eachers Magazines can extend its 
influence from teacher to pupil to 
home. 
You can use all 44 state teachers mag- 
azines and reach over 900,000 sub- 


1922 he joined Pathe News and two 
years later became a salesman for 
the New York Daily News. He 
moved from the News in 1926 to 
the Barron G. Collier organization 
of transportation advertising com- 
panies, where he was a sales ex- 
ecutive until 1940, when the organ- 
ization was dissolved. 

Mr. Hinz was with National 
Transitads and L. E. McGivena & 
Co. for a short time and joined 
Libby, McNeill in November, 1941. 


MURRAY BLACKMAN 


Boston, Feb. 9—Murray Black- 
man, 43, associate art director of 
Silton Bros., died Feb. 3 at his 
home here. 

Mr. Blackman, a graduate of the 
Boston Museum School of Fine 
Arts, was art director for Goulston 
Co. for 14 years prior to his as- 
sociation with Silton in 1948. He 
was named associate art director 
of the agency in 1951. 


EMERSON J. POAG 


St. PETERSBURG, Feb. 9—Emerson 
J. Poag, 61, former Detroit auto- 
motive advertising and sales exec- 
utive, died here Jan. 31. 

Mr. Poag, born on a farm near 
Saginaw, Mich., started his ca- 
reer with Detroit Edison Co. and 
in 1919 joined Campbell-Ewald Co. 
as director of research and media. 
Four years later he was named di- 
rector of market research for the 
Buick Motors division of General 
Motors Corp., and later was pro- 
moted to advertising and sales 
promotion director. 

In 1934, Mr. Poag left Buick to 
become director of advertising for 
Chrysler Corp.’s Dodge division, 
where he was later named assistant 
sales manager. After his retirement 
in 1945, he was appointed chairman 
of the Michigan Unemployment 
Compensation Commisgion, and in 
1951 started working} as a free- 
lance advertising, consultant in 
Saginaw. 


ULYSSES G. BAKER 

BINGHAMTON, N. Y., Feb. 9—Uly- 
sses Grant Baker, 74, for 37 years 
publisher of the Transcript, Sus- 
quehanna, Pa., died here Feb. 4. 
Known in his community as a 
crusading editor, Mr. Baker liked 
to boast that his newspaper was 
the only daily published in a town 
of 2,700. 

In 1934, Mr. Baker, convinced 
that the town’s water rates were 
too high, campaigned in his paper 
for a reduction and urged water 
consumers to stop paying bills. He 
was taken to court for non-pay- 
ment of a $22.70 bill, and the court 
ordered his property sold at auc- 
tion. 

Townspeople gathered to heckle 
the auctioneer. They bid on the 
newspaper equipment, including an 
$18,500 press that was sold for 
$41.93. When the auction was over, 
Mr. Baker was presented by the 
townspeople with his own news- 
paper, down to the last copy pencil. 

In 1945, the newspaper was de- 
stroyed by fire. His neighbors 
raised $5,000 and Erie Railroad 
workmen of Susquehanna took the 
press down, repaired it and got it 
running again. Mr. Baker bought 
the Susquehanna Transcript in 
1917. = 


GEORGE F. HESSLER 


New York, Feb. 9—George F. 
Hessler, 64, v.p. in charge of sales 
for Graybar Electric Co. for the 
last five years, died Feb. 1 in Ven- 
ice, Fla., while on vacation. He had 
been with Graybar for 48 years. 


scribers—or select rom best circula- 
tion by using only those reaching the 
areas you require. For full informa- 
tion, write Miss Georgia C. Rawson, 
Executive Vice-President, State Teach- 
ers Magazines, Inc., 307 N. Michigan 
Ave., Chicago 1, Ill. 


State TEACHERS 
Magazines 


Lester Harrison Inc., New York 
JOHN PHARIS RAY 


‘agency, has Po the National 
CASSVILLE, Mo., Feb. 10-—John | Federation of vertising Agen- 
Pharis Ray, 62, publisher of the 


cies. 
Cassville Democrat, died Feb. 6 Cantrell to Paris & Peart 
after a long illness. Mr. Ray be-| wijjiam F. Cantrell, formerly 
came editor and publisher of the with Pedlar & Ryan, has joined 
paper after the death of his father, Paris & Peart, New York, as comp- 


There are 30 million school kids in 
America, all inclined to carry back to 


Charles Ray. troller. 10 million homes, impressions and re- 
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ia Boston’s Wovest attraction! 
bet -\\\ ‘Throughout 1958—again, as always=WEEI led all 
a other Boston radio stations, with the highest average ratings 
| and the biggest average share of audience~38.3% biggar 
than any other station’s. ieaibe iniiet dite tapheaidactiaa 2 
63.8% more than all thes stations’ Soeahiabel 


Sat f ../¢ Proving once again that more people listen (and listex; 
ea g ‘i ie : 2 -regularly) to WEEI than to any other Boston radio 
: | 33 station. If you'd like more proof—or availabilities—call 


> seg CBS Radio Spot Sales or WEEIL aay ; 
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Appoints Clark Collard National Gypsum Boosts Mark Results of Dallas 
Mechanical Refrigeration Enter- Joseph A. Mark, commodity ad| 


prises, North Hollywood, Cal., re- manager for metal lath products Census of Business 
frigeration industry supplier, has and assistant commodity ad mana- 


appointed Clark Collard Advertis- ger for paint products, National Expected in March 
ing Agency, Los Angeles, to handle Gypsum Co., Buffalo, has been 
WASHINGTON, Feb. 9—On the ba- 


its advertising. Direct mail and promoted to commodity ad mana- 
business publications will be used. ger for paint products. sis of preliminary returns from the 
demonstration “census of business” 


project which the Bureau of the 


, an ee RS Te Bano Ee Seah te a %, os rs ange ag monn on tg aed 
| mon it may soon be possi or 
THE QUAD-CITIES 


| promotion-minded business groups | 

4 'to buy “tailor made” censuses at. 
3 d e TOTAL R b TAI L SA L 7 S figures which are well within rea- 

: Among the 11 Standard Metropolitan 

i Areas in lowa-lllinois 


*Includes Chicago 


| son. 
i Moving ahead with clockwork 

precision, the Dallas enumeration 
is supposed to be completed by the 
-end of this week. Comprehensive | 
‘tabulations of the results may be 
‘available by March or April, and 
the price tag on the whole job is 
“expected to be less than $20,000. 
| The project was _ developed 
‘through a cooperative effort of the 
Census Bureau and Dallas busi- 
ness groups, with the business men 
| putting up $5,000 to indicate their 
interest in the census. The bob- 


Bh haladaboi ll 


Wins and holds attention with these 
3 outstanding advantages 


1 STRIKING APPEARANCE—Choose 2, SUPERIOR PRINTABILITY —Letter- 
from the rainbow of eleven distinc- press or offset, Hammermill Cover’s 
tive colors and clear, bright white— firm, even texture takes and holds 
from Antique, Ripple, Brushmark ink properly, prints rapidly. Like- 
and Morocco finishes—all with the sided Ripple and Antique finishes 
high bulk which gives Hammermill are especially suited for ‘“‘work and 
Cover a rich, substantial feel. turn’’ printing. 


3 Q RUGGED DURABILITY — Hammer- 
mill Cover is made from strong, 
virgin spruce fibers. It withstands 
repeated handling, folds and creases 


You can obtain business 
S printing on Hammermill 
Cover wherever you see 
the Guild shield on a 
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Earnings of 


Advertisers 


Earnings 
Sales Profit per Share 
Company 1953 1952 1953 1952 1953 1952 
American-Marietta Co. .$ 102,214,344 $ 76,714,724 $ 3,809,406 $ 3,013,286 $2.85 $ 2.36 
Atchison, Topeka & 

Santa Fe Railway .. 613,531,290 604,512,060 77,185,997 70,737,705 1462 13.29 
Avco Mfg. Corp. ...... 414,783,527 326,585,641 3,368,598 11,028,927 .34 1.20 
Bayuk Cigars ........ 35,210,259 33,950,749 $02,549 630,054 1.02 .80 
| Belding-Corticelli ..... 118,641 130,114 78 92 
Bendix Aviation Corp. . 638,544,637 508,701,892 17,352,710 15,295,159 8.20 7.22 
Burry Biscuit Corp. .... 10,695,591 9,907,389 256,281 221,140 Bs .26 
Burton-Dixie Corp. .... 20,904,521 18,802,073 745,886 507,012 3.60 2.45 
eee Oe GL ochawee 111,470,611 153,542,484 780,565 7,049,267 .06 2.83 
Caterpillar Tractor Co.. 433,802,604 477,577,014 20,254,514 22,118,000 4.84 5.52 
We siescas 59,980,026 52,032,189 3,024,843 1,612,043 3.05 1.49 
Continental Motors Corp. 298,438,605 264,219,009 6,023,812 6,126,021 1.83 1.85 
Copeland Refrigerator 

RRR 22,435,431 14,127,435 741,474 480,873 1.10 .80 
Dayton Rubber Co. .... 57,922,461 54,023,244 1,602,203 1,500,875 2.57 2.47 
.-. | eee 378,499,292 393,181,077 24,737,531 35,164,989 3.37 4.93 
Dresser Industries ..... 128,869,381 127,356,277 5,124,310 5,766,596 3.80 4.28 
Emerson Radio & 

Phonograph Corp. ... 75,926,546 57,664,201 288,432 2,262,556 1.54 1.17 
General Plywood Corp. 7,324,930 7,059,979 $5,225 95,744 .06 .08 
Hotels Statler Co. .... 61,716,156 52,127,043 3,990,470 3,517,671 2.76 2.44 
International Harvester 

Oh aosdadensences 1,256,144,409 1,204,000,849 52,029,417 *55,656,188 3.46 3.76 
Johns-Manville Corp. 252,642,136 244,707,540 19,661,412 22,619,951 6.20 7.14 
eee 270,570,959 323,075,903 9,025,981 8,612,822 4.51 4.29 
B. Kuppenheimer & Co. 61,624 88,575 1.06 1.52 
Libbey-Owens-Ford 

ME. g00.46 440-09 212,490,726 166,442,764 19,233,667 14,907,893 3.71 2.88 
Liggett & Myers 

ee 586,498,727 603,080,876 22,978,576 21,448,526 5.50 5.11 
OOO BUR éasasccses 177,558,874 178,525,615 4,502,103 4,653,978 .87 .90 
Monsanto Chemical Co. . 340,616,526 266,704,442 26,384,592 23,189,243 4.90 4.29 
John Morrell & Co. .... 296,413,028 292,476,459 428,226 248,604 os 31 
National Theatres ... 61,357,269 61,908,941 2,514,909 1,877,391 91 -68 
ee. 136,623,274 134,416,887 2,809,517 6,029,257 1.18 2.71 
Pennsylvania Railroad .. 1,034,394,640 1,028,750,217 37,036,215 36,981,364 2.81 2.81 | 
a eer 54,704,092 49,986,106 522,695 695,523 1.20 1.92 
John B. Stetson Co, .. 23,446,313 24,715,669 826,208 844,013 3.20 3.28 
wee Ge GR -ssacceces 45,153,602 43,013,063 5.85 6.01 
Universal Pictures Co. . 70,490,254 64,128,719 2,616,356 2,307,701 2.35 2.15 
Ward Baking Co. ..... # 96,131,984 +#92,194,965 2,769,029 2,153,349 3.12 2.36 
White Eagle Oil Co. .... 9,508,276 9,371,102 1,022,265 1,127,352 91 1.01 
Wilson & Co. ....... 674,840,249 717,536,906 3,035,999 **763,341 98 cee 


**Net Loss. 
#Sales of products only. 


*After adjustment of federal income taxes completed in 1952. 


tailed form used in the project 
does not provide the product 
breakdowns that are produced in 
full-scale censuses, but Dallas, as 
one of the fastest-growing cities 
in the country, decided it would 
settle for less detail in order to 
get an up-to-date indication of 
business growth since the 1948 
census. 


a With Congress frowning on the 
appropriation of funds necessary 
for a full census of business and 
manufactures, the Census Bureau 
welcomed the opportunity to test 
a number of “short cut” techniques 
which seem likely to open the way 
for rapid, inexpensive enumera- 
tions in thickly populated metro- 
politan areas. 

Under the Dallas plan, the bur- 
eau relies heavily on a “pre-enum- 
eration” by mail of all businesses 
employing eight persons or more. 
This enumeration is based on mail- 
ing lists of the Social Security 
Board, available to the bureau’s 
regional office. 

After the larger establishments 
are polled by mail, enumerators 
visit small stores; they are in- 
structed to pass by the places that 
have been approached by mail. 

While the Dallas plan produces 
less product detail than a full cen- 
sus, local business men consider it 
infinitely superior to sample stud- 
ies of the type which the bureau 
conducted in the past. 


s Since there is a complete enum- 
eration, results will be tabulated 
by neighborhood. Under a sample 
study, results cannot be issued for 
small geographieal areas. 

The Dallas project is expected 


. ‘ printer’s window. 
cleanly without cracking. 
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unsurpassed for: Catalogs « Booklets 


Menus - Price lists - Folders - Broadsides * Menvals - 


Programs 


to be particularly valuable in 
‘pointing up by neighborhood and 
‘line of business the changes in 
buying habits that have taken 
place since 1948, for the 1948 cen- 
/sus figures will be retabulated to 
‘conform with new definitions of 
'Dallas business areas. 

“As a result,” officials say, “the 
community will be able to measure 
the growth or decay of established 
shopping areas, and new suburban 
shopping districts.” 

Officials emphasize that enum- 
erations of this type are possible 
at reasonable cost only in highly 
settled metropolitan areas, and 


where business groups support the 


program and provide vigorous lo- 
cal promotion among the business 
men who are to be enumerated. 


# In Dallas, the chamber of com- 
merce was a moving force support- 
ing the project. A special commit- 
tee of local business men helped 
set up definitions of local business 
areas, and newspapers and other 
media have actively promoted the 
work. 

“Through this local support,” 
officials said, ‘‘we have had great 
success from the mailings. Since 
participation in this census is en- 
tirely voluntary, local indifference 
would inevitably destroy the use- 
fulness of the results.” 

The Dallas project is consider- 
ably less satisfactory than a full 
census, but in the absence of a 
census can be highly important 
to local marketers, officials say. 
Since it uses a “short-form” which 
asks only dollar sales for the es- 
tablishment as a whole, it will 
not periait breakdowns by prod- 
uct. Moreover, it does not attempt 
to cover wholesale and service 
trades, though some service trades 
—motels, for example—will be in- 
cluded in the Dallas results. 


s “If it works out as we hope it 
will—and as it appears to be do- 
ing,” officials say, “it seems most 
probable that the bureau will 
make similar service available to 
other communities that may be in- 
terested in a special census.” 

In the future, however, the bur- 
eau will probably expect the local 
community to pay the full cost 
of the work. The Dallas project, 
they explain, was a “demonstra- 
tion,” to determine the probable 
cost involved in work of this kind, 
and the possibility of getting good 
results. 


Crosby Debuts in Canada 


The “Bing Crosby Show” is be- 
ing sponsored over 40 Canadian 
radio stations by McCormick’s 
Ltd., London, Ont., manufacturer 
of biscuits and candy. Foster Ad- 
vertising, Toronto, handles Mc- 
Cormick’s. 


KDB Promotes Buckley 
William Buckley has been pro- 
moted from account executive to 


only in those metropolitan areas 


commercial manager of KDB, 
Santa Barbara, Cal. Frank B. Price 
\has joined KDB as an account ex- 
| ecutive. 
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rectory, which catalogs in detail) New York offices in conjunction 


York 

Pp a Cy ilm Directory Out Bartell Opens in New 

sy. RLY | i } Wes eS tv film program di- Bartell Broadcasters has opened 
| BS film properties available for tele- with Apollo Pictures. Zinn Ar- 


400 distributors. The | thur, director of WOKY-TV, Bar- 
fe | is Now AMERICAS ‘vision, lst published by Broad- tell-operated =! - Milwaukee, 
eT lc formation Bureau, 535 Fifth has been appo 

. { TOP SELLING =. a" York. It is the fifth | Apollo to supervise telefilm pro- 


STRAIGHT WHISKY such compilation made by the! ductions. 


: 16 + |company. 


“Diplomat Names Fitzgerald 
i i i i former 
Daniel & Charles | William F. Fitzgerald, 
ers Hoffman, formerly copy | account executive for yom Z. 
hief of A. M. Sneider & Co., New |Enders Advertising, has been ap- 
York, has joined the copy staff of pointed director of advertising for 
Daniel & Charles, New York. The Diplomat, Washington. 


’ Nation pays its greates! Wibute to premium 

cs Qqueiity os Kentucky s tovoste Bourbon be 
| , comes the leading straight whisky ie olf 3 
America. . regardless of price. 


NO. 1 STRAIGHT—Early Times Distillery 
i | Co. (Brown-Forman), Louisville, makes hay | 
Mt with Business Week’s report of ‘53 liquor | 
I sales showing Early Times as the top-selling | 
straight whisky, with a 23.1% sales gain | 
j over ‘52 (AA, Jan. 18). Ruthrauff & Ryan | 
prepared the ad, which is running in 295 | 

daily newspajes. 


Hotpoint Increases | 
Budget by 10%: Plans 


Magazines Drive 


CuHicaGco, Feb. 10—With an ad 
budget increased by 10%, Hotpoint 
Co. will break its magazine cam- | 
paign this year with a four-color 
spread in The Saturday Evening 
Post Feb. 27. 

Seven other color spreads are 
scheduled for Life and the Post. | 
; Fourteen additional magazines are | 
also on the schedule. 

Hotpoint will use Sunday sup- 
plements for the first time. The 
media list has not been completed, 
however. Television stations will 
be added to those ABC outlets now 
carrying the Ozzie & Harriet Nel- 
son program. The business paper 
| schedule also has been increased. 


; @ Four series of co-op ads and ra- 
dio and tv spots have been pre- 
pared for use by dealers, and out- 
door posters are also available. 

In addition to Life and the Post, 
Hotpoint will use American Home, 
Better Homes & Gardens, Ebony, 
Electricity on the Farm, Farm 
Journal, Good Housekeeping, 
Household, Ladies’ Home Journal, 
McCall’s, The New Yorker, Pro- 
gressive Farmer, Small Homes 
Guide, Sunset and Time. 


Mutual Plan Adds 2 Sponsors 


Mutual has signed two new 
sponsors for its multi-message 
plan programs—Chevrolet Deal- 
ers (Campbell-Ewald Co.) and 
the Dodge division of Chrysler 
Corp. (Grant Advertising). Chev- 
rolet will use the time to adver- 
tise Chevrolet Red OK Tag used 
cars and trucks. Dodge bought two 
multi-message shows and a three- 
times weekly morning news com- 
| mentary by Titus Moody. 


y WEWS Plans Ad Campaign 


WEWS, Cleveland tv station op- 
erated by Scripps-Howard, is cur- | 
rently conducting a regional news- | 
paper campaign to increase its | 
viewing area. Using 28 Ohio and | 

' four Pennsylvania dailies, the | 
drive includes 160-line ads five | 

times for three weeks, and three 
times for another three weeks. 
McCann-Erickson is the agency. 


Publication Moves Office 


/ Refrigerating Engineering is 

moving to larger quarters at 234 
Fifth Ave., New York. The publi- 
cation, along with the annual Air 
Conditioning & Refrigerating Data | 
Book and headquarters for the| 
American Society of Refrigerating | 
Engineers, will occupy an entire 
floor of the building. 


Johnson Adds Two Accounts 
Concannon Wine Co. and Duarte 
Mfg. Co. have appointed H. E. 
Johnson & Associates, San Fran- 
cisco, to handle their advertising. 
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In the following tabulation prepared by Farm Publication Reports 
Inc., advertisers who spent $25,000 or more during 1953 in the 40 farm 
publications measured by FPR are listed in the order of their expendi- 
tures. Total dollar volume for the year (including livestock, poultry 
and classified, as well as commercial) was $53,523,194, as compared 


with $52,682,749 in 1952. Dollar volume of commercial revenue only | 


last year was $50,871,157. FPR reports that dollar volume has increased 
every year since 1939—when it was $15,504,154—except in 1942 when 


a loss of $260,000 was reported, and in 1949, when a loss of $1,000,000 


was reported. Greatest increase came in ’47, when a gain of $7,000,000 


was reported. 


General Motors Corp... $2,230,441 
Chevrolet division... 699,842 
A. C. Spark Plug division ........ 408,876 
Buick division ....c.cececerereeeeees 187,925 
Frigidaire division .....-.-.-++-0-+ 139,033 
Pontiac GiViSION ......c.eeceeeeeeenneree 104,625 

Accessories 

OP aaa 70,000 

Saginaw Power Steering div. .. 55,200 

Delco Appliance division .......- 18,165 

Delco Products division .........-+ 2,445 
International Harvester Co. ........ 887,829 
Ford Motor Co. seessessesseseereeeeress 764,886 
American Cyanamid Co. «00+ 702,842 

Lederle Laboratories div. .......- 657,234 
General Foods Corp. --e--s+s+s+ 633,205 
Chrysler Corp. .-.-sssseessssrssseeeneneers 622,752 

Dodge Division... 349,759 

Plymouth division... 112,138 
Goodyear Tire & Rubber Co. .... 567,924 
Alld Chalmers Mfg. Co. oe... 552,021 
Déarborn Motors Corp... 535,546 
Procter & Gamble Co... 504,297 
Minneapolis-Moline Co... 502,629 
Western Auto Supply Co. .........- 488,667 
U.S. Steel Corp. ..csseccerererseesrees 473,088 

Columbia-Geneva Steel div. .... 15,123 

Tennessee Coal & Iron div. .... 9,644 
General Electric Co. ....ssesscereeeeres 468,687 
J.D. Case Co. crccssceseeseerseetsesseeners 447,064 
Swift Gr CO. ..cccsccsssecsscsceecssserserenses 441,112 
Quaker Oats Co. ...eesceecssereererres 439,996 
Chas. Pfizer & Co. ...cceccseeereerrees 411,656 
Aveo Mfg. Co. cesccseseseesenesesrerereees 411,160 

New Idea division ......... 308,722 

Crosley division ........:+e0 102,438 
R. J. Reynolds Tobacco Co. ........ 409,861 
Ralston Purina Co. ..... mee 
Studebaker Corp. ceseccesesssereeeeers 371,280 
Deere 8 CO. ...c.scsssssecrsesserneseereeees 370,355 
Oliver Corp. ...ccsscsseessenseeserereeesees 357,650 
B. F. Goodrich Co. wccsccssceereereeee 336,824 
Standard Oil Co. of indiana .... 332,228 
Champion Spark Plug Co. ........ 326,995 
New Holland Machine Co. ........ 319,077 
American Telephone & Tele- 

Graph CO. o.rcsecsssssesesesnenenensenenee 304,547 
General Mills ..........0cccsereeeeeees 272,862 
E. |. du Pont de Nemours & Co. 265,699 

Grasselli Chemicals Dept. ... 123,500 

Remington Arms Co. ........00+- 88,702 
Harry Ferguson Inc. ....csceesseeeee 259,958 
Massey-Harris Co. ...ccsesssseeesees 256,811 
Socony Vacuum Oil Co. «0.00 253,204 
Caterpillar Tractor Co. ..........+ 246,510 
Consolidated Products Co. ........ 246,125 
Firestone Tire & Rubber Co. ...... 243,708 
Weyerhaeuser Sales Co. ............ 234,114 
Wyeth Une. ...ccccscsssssesessssersesseneees 221,959 
TONES CO. crcsreseseccrssccccccssessesesseeess 219,260 
Nutrena Mills Inc. ......ccccecceeeeeees 215,724 
Rexall Drug Co. ...cccecseeseeseeeeeees 209,025 
Dow Chemical Co. ......ccccccrccccerses 198,491 
Continental Oil Co. ......ccceecereees 188,561 
Johnson & Johnson ........ccccceeees 186,119 
Willys-Overland Motors Inc. ...... 186,525 
Moorman Mfg. Co. ...cccceccscseeees 182,658 
Borg-Warner Corp. ...cccceeseeeeses 178,685 

Norge division ......ccccscccesceseeee 75,905 

Calumet Steel division .......... 4616 

Ingersoll Steel division .......... 964 
American Tobacco Co. ........:00-+ 177,921 
HOMO GO... sreccrccsscccssessscscesseoscene 175,950 
Phillips Petroleum Co. .......:00..++ 174,646 
Batbar Mabe. Ce. ceccesscscsesssecccevesseeee 171,932 
U.S. Rubber Co. .......... 166,306 
National Steel Corp. 

(Great Lakes Steel div.) ........ 164,983 
Dr. Salsbury’s Laboratory .......... 163,284 
Sherwin-Williams Co. ... ae 162,902 
ST TRE Gs. ccceeencssiesisorsecsess:. 162,059 
DeKalb Agricultural Assn. ........ 158,951 
International Nickel Co. ............ 158,925 
Wolverine Shoe & Tanning Corp. 158,434 
Assn. of American Railroads .... 157,564 
Sinclair Refining Co... 156,334 
Standard Brands Inc. .................. 152,402 | 
Colgate-Palmolive Co. .........0000 151,521 
Institute of Life Insurance ........ 144,083 | 
Aluminum Co. of America .......... 143,691 | 
Atlas Supply Co. ....cccessserceseerees 142,230 
TE, GE, cccstssccciccccrasccese 141,731 
Allied Chemical & Dye Co. ...... 141,083 

Barrett Div. 48,265 

General Chemical Div. .......... 

Keystone Stee! & Wire Co. ........ 138,437 


BEIT AARNE GOs. wisiscicssescicasseescee 
California Spray-Chemical Corp. 
International Minerals & 

CHOICE COED. s.sssscsecsssscrcccscses 
McCulloch Motor Corp... 


Cie6 SOPVIOR CO. cscccssscsccscssssoreses 
American Radiator & Standard 
BO GRE. sacsciissccnsess sees 
Le Roi Co. 
(Centaur division) .......  edesjace 
Carnation Co. 
Albers Milling Co. ....cccceeeeeee 
Delaval Separator Co. 
Reynolds Metals Co. .....scssceeeeeee 
Siegler Heater Corp. ......::.cc00 
New York Life Insurance Co. .... 
PROPER, GB GOs cscscessccsss. eel sanntedv 
BO IE, BIE GOs. sesisseicssrsssircee 
National Carbon Co. .......ccc 
LP-Gas Information Service 
Farmhand Co. 
Elgin American Watch Co. ........ 
Corn Products Refining Co. ...... 
Portland Cement Assn. .............. 
REE SIN IIIS, caicicestcasinsanncaicensies 
PS Gs caireccecnscresscssssscssece 
Murphy Products Co. oo... 
NIE BUI s ciate sicsescodsdenceovinscavense 
PPINE FRG, cress sccscssnescecsccsssicers 
International Shoe Co. ..........0 
Western Electric Co. ........cceceee 
Swiss Federated Watch 
Western Condensing Co. ............ 
POMS BIOGE GI. 54sssssecesessesiensse 
Sheffield Steel Corp. ............. 
Armco Drainage & Metals 
Products 
SN Mes. SNe ciissidensdcescivednsceeesncs 
ErOsiric AuteEte CO. nncccsecccsssccsss 
Armstrong Rubber Co. ...........006 
MI TMS: sckpabiatiecssisissvesiarcocsasyeecs 
PHO ODI. scassesssccsniossssevasesiarines 
H. D. Lee Co. 
Minneapolis-Moline, Dealers 
Manitowoc Equipment Works .... 
Timken Roller Bearing Co. ........ 
PEO: THI dincsssiscsesstesensnsavsine 
Dr. Hess & Clark Inc. oo... 
Fairbanks Morse & Co. «0.0... 
E. R. Squibb & Sons ................... 
Olin Industries Inc. ..........cccceee 
Pineapple Growers Assn. .......... 
Mid-Continent Petroleum Corp. .. 
Rudolph Wurlitzer Co. 0.0.0... 
Electric Companies’ Adv. Program 
H. D. Hudson Mfg. Co. .........04. 
Congoleum-Nairn Inc. .............. 
Andrew Jergens Co. ...........c0. 
State Farm Insurance Co. .......... 
Virginia-Carolina Chemical Corp. 
Northrup, King & Co. oo... 
Motor Products Corp. 
(Deepfreeze Appliance div.) .. 
Mathieson Chemical Corp. ........ 
American Petroleum Institute .... 
Caloric Stove Corp. .....ccccceees 
National Gypsum Co. ................ 
I Bs. Gs: soci snscisioscoresssnsenss 
MINE SUID cicatiticceseveessscoscziess 
Nash-Kelvinator Corp. ............000 
Wisconsin Motor Corp. .............. 
Norwich Pharmacal Co. .............. 
Tide Water Associated Oil Co. .. 
Ye a 
Me He WOE TEM. scetascsedevicshisnsdces 


SO ee een eeeneeneeeneerenrnene 


eeeeeeeereeene 


Aenea eeeeeeeeeeereeeenneere 


PROMOTING GOOD. sscicisiccccinscsscccierse 
ee ee 
Greyhound Information Center .. 
BON GOOD: ibiccanccsettsnnsorssdieszesccnes 
Pfister Associated Growers Inc. 
Armour Fertilizer Works ............ 
SE GINS. .podcncsesscsslneiurensitcbinenstis 
NUE WRB s. srcsicsvcessosessnecnsenss 
Clorox Chemical Co. .......0.00000.. 
MOO THR. cscccsiesiecsccerasessvocvsecees 
Spencer Chemical Co. ................ 
| Shell Chemical Co. ..............0000000. 
McMillen Feed Mills ...........00000.... 
Sunkist Growers Inc. .............00000 


Funk Bros. Seed Co. .......0000000.... 
GIN BIN SA, cncscceecicceviciseess 
S.0.5S. Co. 


| Thomas J. Lipton Tea Co. .......... 
21,462 Oelwein Chemical Co. ................ 
| Hulman & Co. 


EE TG, dasissiosersccidcsasasivwciaces 


OPO eee eee enna neeeeneeeeeeeees 


136,188 
136,139 


135,084 
134,300 


127,945 


124,620 
124,434 


63,539 


122,313 
122,310 
119,520 
119,000 
117,287 
116,694 
116,677 
115,455 
114,036 
113,970 
111,783 
110,953 
107,046 
106,515 
105,132 
105,031 
101,880 
100,790 
100,400 


99,900 
99,284 
98,595 
69,876 


28,719 
98,350 
98,205 
97,629 
97,548 
97,403 
97,112 
95,497 
95,368 
94,350 
93,993 
93,109 
92,562 
91,443 
89,225 
88,250 
87,898 
87,033 
86,747 
86,654 
86,058 
85,350 
84,810 
82,185 
81,972 


80,600 
80,295 
80,100 
79,581 
79,250 
78,740 
78,458 
78,160 
76,846 
76,142 
73,466 
72,613 
72,586 
71,638 
70,642 
70,247 
70,005 
69,709 
69,382 
69,117 
68,759 
68,492 
68,295 
67,581 


67,432 | 


66,932 
66,688 
66,618 
66,050 
65,534 
64,750 
64,626 
63,969 


| Pittsburgh Plate Glass Co. .......... 


| Hines-Park Foods Inc. ........0:00 
NE aia eialisscsnsivsssaaiieseses 
J. Bs NE TR, pi cecsssvassassessesee 
Republic Steel Corp. ..........0000 
Dairy Association Co. ............. 
Stark Bros. Nurseries .............. 
MN PING ekce cede cecscickssaicccctneeesice 
F. E. Myers & Bree. Co. cicccccesceess 
Dr. L. D. Le Gear Medicine Co. 
Thompson Products Inc. ...........- 
Auto Specialties Mfg. Co. .......... 
Rilco Laminated Products Inc. .... 
Portact Cirle Carp.. .......00.ccse0se0. 
Thos. Leming & Co. «0... 
P. Wh. Hanes KAM Ce. ....ccssssssseess 
Cargill Inc. : es 
PIER MING. phcabincctesaccseresscnesinsens 
MD TINE. scsachassacertbonsscsseseess 
II SII, acs daisscossscuscersncoee 
MO MPU TER, cocks cccssssasiacaraiccse 
MN FIs SOO credtscicscessscsicasasaes 
Kaiser Aluminum & Chemical 
GOI. cintiisinsiitnicercsinses cs 
Lehn & Fink Products Corp. ...... 
Simplicity Mfg. Co. oo... 
Willard Storage Battery Co. .... 
Peerless Pump division .............. 
Revere Copper & Brass Inc. ........ 
Wheeling Corrugating Co. ........ 
MORMRCIAIUM CO. onc....ccsessscescsesees 
MIU AI «Sin cecaseessssescsssosnesenice 
Dearborn Stove Co. 
Westclox division ............e 
Tobacco By-Products & Chemical 
IDA Satsdurbhcbnasspivevtssvsvsseiicnnveanecs 
Speed Queen Corp. .........cccee 
Be BI OG, sess ssscssccecssisisscne 
Johns-Manville Corp. «00... 
U. S. Industrial Chemicals Co. .... 
Red Star Yeast & Products Co. .. 
Carlon Products Co .......cccscseeeees 
RUMOUR COIR. cissccsssccesssssscesees 
TOROS FFE, GR. sc ccenisesseecseosvsnrs 
Rock GF Ages COFP. ...:...<.ssec000.00s 
F. S. Royster Guano Co. ............ 
Mail Pouch Tobacco Co. ............ 
Champlin Refining Co. .............. 
Brillion Iron Works Ine. ............ 
| on 
Modern Handcraft Inc. .............. 
Cockshutt Farm Equipment Co. .. 
Pontek & Ford Utd. ...ccccccccsccsesees 
Hudson Motor Co. o........ccccceeeeeeee 
Goulds Pumps Inc. ............:000005 
International Milling Co. .......... 
Church & Dwight Co. .............. 
Fox River Tractor Co. ................ 
American Forestry Insurance 
GOOD cecccqete eR ecatpisieceesese. 
Aluminum Goods Mfg. Ti Sisnsids 
John W. Eshleman & Sons ........ 
American Chemical Paint Co. .... 
Skelgas division of Skelly Oil Co. 
Nicholson File Co. ..........cceccceee 
Miller Folk Products .................. 
RTPID SOS. Sa peiisnssccvessccscussasvssins 
Hercules Powder Co. ................ 
Martin Steel Products .................. 
PTS BI. derscsndiisseseiscvciiniviies 
Quaker State Oil Refining Corp. 
American Chassis & Cab Co. .... 
MON TION Rissccccceetscescsievece 
Armstrong Cork Co. oo... 
Admiral Corp. 
WENIREGL COT e. csec.sccrsccsceesscecses 
Dempster Mill Mfg. Co. ............ 
Granite City Steel Co. .......0........ 
Colorado Fuel & Iron Corp. .... 
Musterole Co. 
Hygienic Products Co. ........00..... 
Lennox Furnace Co. ...........ccccceee 
Stewart-Warner Corp. ................ 
IE A. cisesvbdaliveccersccsctssecesieces 
PUNE IIIS catbtentsesecstecsicsiscsenss 
Berry SOOd COs. ccsccscocscsccssssscsscesese 
Lambert Pharmacal Co. ............ 
National Cotton Council ............ 
Stone Mountain Grit Co. ............ 
PTE PORES GOs. thsccrciscscsiccicciies 
Cooperative Grange League 
Federation Exchange ................. 
SOO GOIN | sercrtiesivenscescescesseciece 
Cetey GO Cis scccsiscascccccsssssvesceese 
Crown Cork & Seal Co. ............ 
| Lombard Governor Corp. ........ 
National Biscuit Co. ............000.. 
Drexel Furniture Co. ©0000... 
U.S. Brewers Foundation .......... 
IID GY © cestsersescesscccessns 
| Papec Madhine CO. ..c.ccccccssccccses 
| Hammond Instrument Co. ........ 
| Gooch Feed Mill Co. «0.0.0.0... 
Easy Washing Machine Corp. .... 
American Agricultural Chemical 
GD... ccrcresenininrntentorseecrasivisicesesine 
Kelly Springfield Tire ........ wrenense 


OOOO E EES eee neeeeeeeeeeeeee 
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1953 Advertising Expenditures in Farm Publications 


63,792 
63,774 
63,600 
63,527 
63,244 
63,008 
62,860 
62,539 
61,927 
60,989 
60,760 
60,278 
59,611 
59,345 
58,579 
58,248 
57,229 
57,100 
57,100 
57,093 
57,050 
56,700 


56,643 
56,100 
54,505 
54,405 
53,415 
52,000 
51,799 
51,274 
51,000 
50,680 
50,550 


50,526 
50,426 
50,392 
50,347 
50,245 
49,584 
49,538 
49,416 
49,323 
49,162 
49,072 
48,973 
48,438 
48,224 
48,199 
48,175 
47,968 
47,729 
47,700 
46,827 
46,71) 
46,700 
46,643 


46,270 
46,105 
46,029 
45,963 
45,709 
45,667 
45,402 
44,702 
44,122 
44,116 
44,034 
43,650 
43,618 
43,266 
42,920 
42,910 
42,600 
42,476 
42,321 
42,152 
42,140 
42,115 
41,775 
41,692 
41,512 
41,475 
41,431 
41,275 
40,256 
39,989 
39,687 


39,686 
39,419 
39,015 
38,870 
38,644 
38,573 
38,484 
38,437 
38,339 
38,188 
38,134 
38,040 
37,900 


37,874 
37,800 


Advertising Age, February 15, 1954 


FACTS YOU SHOG\O EMOW ABOGT MEDICA fOUCATION 
= hee wre . wheat 


eet wee tnd New 


TEAM WORK—James Thomas Chirurg Co. 
has prepared a series of ads like this for 
the National Fund for Medical Education 
campaign through the Advertising Council. 
Publishers are being asked to contribute 
space for the drive using electros supplied 
by the fund at 2 W. 46th St., New York. 


Phillips Chemical Co. 
Borden Co. 


37,799 
37,770 


OOOO Renee eee eeereeeseeeeneee 


National Vitamin Products ........ 37,484 
International Shoe Co. ........0..... 37,427 
Monarch Range Co. 2.00.0... 37,012 
American Foundation ..........0..... 36,831 
FORMER GG. cisiseiscsccssscscsessacicsess 36,756 
8 ene 36,622 
RN NOIR scans tek casccsacesciereaitc 36,418 
Shur Rane Irrigation Co. ............ 36,359 
ee 36,170 
Brown & Williamson ..........0....... 36,111 
International Fence ...........000..005 36,097 
Hazel Atlas Glass ...........cccccccceee 36,084 
Tappan Stove Co. ........cccccccsessseeee 35,992 
TORRES COI, ccssscsisssssscssscsces 35,904 
Bowes Sealfast ...........ccccsticccccoceee 35,700 
American Scientific Labs. ........ 35,630 
NID SG. cians cascisencunsesetesencsési 35,127 
Minnesota Farm Bureau ............ 34,826 
Mishawaka Rubber ............000... 34,767 
Hartford Fire Insurance ............ 34,629 
National Board of Fire Under- 

GI sas trakessihieeeisninsisieitnsasecces 34,600 
Oyster Shell Products .............0000 34,498 
Paxton & Gallagher .................. 34,296 
TINE EUS, xsescscertccseciexecsiexesieis 34,230 
Purolator Products  ......:.cccccee 34,050 
PUREE POR GOs crccscsistseacsssicesscssccs 34,000 
International Silver ..............006 33,875 
Bis Qi GO GOOD. ccsesscciscessssnseces 33,707 
OER: TEs sctncisssosivssarscissesssssises 33,604 
Comfort Equipment Co. ............ 33,583 
BORN FIG; GOs csiciccsasesssisccssssss 33,361 
Gerber Products Co. ......cccccccee 33,250 
POG BUF, CG. cccssscesiscosssessececses 33,225 
Kendall Refining Co. «0.0.0.0... 33,225 
Certain-Teed Products ................ 32,300 
Marie Kruse Nurseries .............. 32,278 
Esso Standard Oil .............0cc0008 31,942 
Kewanee Machinery .................. 31,315 
Western Land Roller .........00.0.... 31,174 
Arcady Farms Milling Co. ........ 31,118 
Clinton Machine Co. ........ccccc 31,104 

Maquoketa div. ...........ccccccccceeee 7,477 
SOR BG CG, sss sscsscsescersessre does 31,069 
IE DUNS. sssincnsicdatddarassensieoriene 30,948 
Commercial Solvents Corp. ........ 30,877 
Arvin Industries ...........cccccccceceees 30,688 
Mullins Mfg. Corp. .......ccccccccesese 30,600 
UTI GOON sascccescosesvessoscescarees 30,020 
Northern Paper Mills ................ 30,000 
Radio Corp. of America ............ 30,000 
tl 29,989 
Precision Products ...........cscccccseeees 29,895 
ME WINNS GADD. cnssesessseensvcreicceses 29,643 
Noxzema Chemical Co. ............ 29,375 
Raybestos Manhattan ............... » 29,250 
NS TRIS sasesicasessorecescesscniees 29,184 
PE WE SY. ccndecessssscaricccdursoccns 29,124 
Be Ts WHIOR: BORG Ge. csnccscccerssssevese 29,075 
Carter Carburetor ..........:cccccc0e 29,071 
Florida State Adv. Commission 

MDA. sipueasbeneeebbuesenianndanvehunesiaiss 29,006 
Hanson Chemical Equipment .... 28,784 
VINE GHOMNONE GO. ciccsesecssceccissss 28,743 
Inland Rubber ..... sesvieeanaaiins 28,650 | | 
Redwing Shoe Co. 0............ccceeeee 28,460 
IEE MINS. aitadinhdevinsinsasesecececscavees 28,350 
Russell-Miller Milling Co. ............ 27,829 
INE TPING’ sandicebaeeeansatcenssoniveceviesen 27,766 
Waterman-Waterbury ................ 27,587 
ae 27,488 
Wes Wie BOUIN GBs. sa csccstssvssccssiiess 27,435 
PON IN SI, ienbtentnsecwiectvesenes 27,336 
Fram Corp. 27,250 
PE ee IIT snccostiacisnbibereiccies 27,067 
Bigelow-Sanford Carpet Co. ...... 26,775 
Walker Remedy Co. ........csssssse0 26,598 


Keasbey & Mattison ..........000000008 26,550 
Penn. Grade Crude Oil Assn. .... 26,500 
TR CHEN BOWS ciciscccesscesccsesses 26,445 
Waters Conley Co. ......cciscscccssccs 26,410 
Ee WN a sca cies dtcisseenscecsbaites 26,275 
Briggs & Stratton ...........cccccee 26,248 
BD PR ais cheentkcessisviicasccis 26,222 
Bankers Life Insurance .............. 26,175 
Ashley Stove Co. ........cccccccecesseee 26,064 
Union Carbide & Carbon Co. .... 25,935 
Clay Equipment .Co. oo... 25,921 
Zenith Radio Corp. .......cccccccceee 25,900 
es CRIN: Gy BOWE oosivsvcccevcsicccise 25,590 
eo eee 25,450 
MINE eS avcuasccsiccssdesceriancesadcrs 25,400 
Schreider Mills ..........ccccccccccccceecee 25,189 
White Products Corp. 0.0... 25,085 


Audiences Go for 
TV Film Repeats, 
Nielsen Reports 


EVANSTON, ILL., Feb. 11—Repeat 
films attract television audiences 
as much as first run pictures, ac- 
cording to an A. C. Nielsen Co. 
study. 

The marketing research organi- 
zation, however, cautions that the 
conclusions apply only to the pro- 
grams measured and that “partic- 
ular re-run situations should be 
examined individually.” 

The survey was based on aver- 
ages of 16 network programs with 
a total of 103 re-run showings dur- 
ing last summer. Nielsen ratings, 
share of audience, holding power 
and length of viewing were not 
affected significantly by use of 
repeat films. 


® Audience levels were compared 
with those of first runs of the same 
films. Results were checked 
against a control group of 11 live 
programs picked to resemble the 
film re-runs as closely as possible 
in network, day, type and rating 
factors. January-February, 1953, 
ratings were compared with those 
for July-August for the same 
homes. 

Average Nielsen ratings for all 
film telecasts were 33.9% on the 
first run and 28.0% during the 
second showing. Live programs 
had a 31.6% average for winter 
and 24.0% for summer. 


Carleton Names Heuston 


Harold Zell Heuston, formerly 
advertising manager of American 
Fabrics, has been named advertis- 
ing and sales promotional director 
of Carleton Sales Corp., New York. 


Neal Leary Joins ‘True’ 


Neal Leary, who has been with 
the sales staff of Mechanix Illus- 
trated for eight years, has switched 
to the sales staff of True, another 
Fawcett publication. 


Three Buy Nebraska Paper 
Virgil L. Hill and Harry and 
Grace Valentine of the Dispatch, 
Clay Center, Kan., have purchased 
the Daily News, Fairbury, Neb. 


WMBR Boosts Stone to V.P. 
Charlie Stone, sales manager of 
WMBR, Jacksonville, Fla., has 
been promoted to v.p. in charge 
of sales for WMBR radio and tv. 


JAMES WOODMAN has joined Kenyon & 

Eckhardt in Detroit as v.p. and national 

account executive on the Lincoln-Mercury 

account. He was formerly with Roche, Wil- 

liams & Cleary as account executive on 
Studebaker. 


So Agee th er 
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Atomic Victory Depends on the Navy 


says Admiral Robert B. Carney,. Chief of Naval Operations, in February Nation’s Business 


The Nautilus is the high-tempered Mamma of 
an atomic-powered fleet more fantastic than the 
most violent dreams of Jules Verne. Carney calls 


‘her the Model T of tomorrow’s Navy. 


Tomorrow’s Navy? Awe-inspiring says the Ad- 
miral. Nuclear-powered carriers with unlimited 
reign to sweep the seas, unleashing thousands of 
supersonic planes to own the skies, Sleek sub- 
mersibles, daughters of the Nautilus, running at 
terrific speeds below the surface for thousands 
of miles, months on end. Guided missiles, 
launched by these phantoms of the seas, carrying 
the bitter maw of destruction hundreds of miles 
inland. 


But must the atom always be used to blow peo- 
ples and places to bits? No, says author Tris 
Coffin, same issue, same atom. Writing about 


Ike’s plan for world atomic research, he spells 
out the full significance of the President’s world- 
awakening words. What can we expect from this, 
the good atom? We can look forward to greater 
assaults on disease. Solving the cruel riddle of 
cancer. We'll harness this magnificent energy to 
drive ships, trains, planes. We'll create cheap 
industrial power in the most remote places. We'll 
pump irrigation waters over vast deserts, We'll 
de-salt the sea water. We’ll be a sane, sensible 
people, sharing this great atomic secret (really a 
secret no more) with other sane, sensible peoples 
to produce a better world. 


War atom, peace atom are a couple of pages apart 
in the current issue of Nation’s Business. Two 
more timely articles, of tense concern to business- 
men, would be hard to find. This is not unusual 
with America’s largest businessman’s magazine. 


People are still talking about our January issue 
with its unprecedented review of Eisenhower’s 
first year, written by the cabinet members, them- 
selves. Nation’s Business is edited to be read... 
and read for profit. Its coverage and readership 
make it the single most powerful weapon for 
selling businessmen any businessman advertiser 
can buy today. 
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Roeder Joins Metro as A.E. 


Ed Roeder Jr., formerly adver- 
tising sales’ director of The Re- 
porter, has joined the New York 
sales staff of Metropolitan Sunday 
Newspapers as an account execu- 
tive. 


Waterman Appoints Holt 


George C. Holt, formerly v.p. in 
charge of sales for Sheaffer Pen 
Co., has been named general sales 
manager of Waterman Pen Co., 
New York. 


Naney Joins Krupnick 


William H. Naney, former direc- 
tor of American Red Cross radio 
and tv operations, has joined the 
staff of Krupnick & Associates, St. 
Louis. 


FOR QUANTITY BUYERS‘ 
THE ARTKRAFT* SIGN CO. 


Division of 


SIGNS OF LONG LIFE* 


Artkraft* Manufacturing 
900 Kibby St., Lima, Obie, U.S.A. 


“Trademarks Reg. U.S. Pet. OF. 


New York, Feb. 9—Frozen food 
sales hit $1.2 billion in 1953 com- 
pared with $875,000,000 in ’52. 

The industry sold at retail 
3,380,000,000 lbs. of frozen foods 
in 53 compared with 2,890,000,000 
lbs. in ’52. The number of frozen 
food processors increased to 1,434 
last year from 1,328 in ’52. 

These figures were released here 
last week at the national frozen 
food convention sponsored by the 
National Assn. of Frozen Food 
Packers. The meeting was featured 
by numerous speeches and exhibits 
of about 60 packers and equipment 
manufacturers. 

Sam Barton, president of Market 
Research Corp., stressed that “the 
challenge to the frozen food indus- 
\try today is no longer in obtaining 
retail distribution but in increasing 
‘the rate of consumption by the 
‘average family.” 


‘= Mr. Barton said that 64% of the 


Packers Hear Frozen Food Sales Climbed 
to $1 Billion in ‘53; Review Goals for ‘54 


equipped with frozen food cabi- 
nets. 

“Three-quarters of all Ameri- 
can families,” he said, “bought 
some kind of frozen food in 1953, 
but the highest rate of consump- 
tion is still among the high eco- 
nomic groups.” 

Marvin Bower, partner of 
McKinsey & Co., predicted there 
is little likelihood in the near fu- 
ture of eliminating price cutting, 
because of competitive conditions. 

“Your industry is committing 
suicide,” he declared, “by self- 
strangulation.” 

He urged recognition of the dif- 
ference in regional tastes and in- 
sisted that frozen food products 
should vary from market to mar- 
ket. , 

F. R. Wilcox, assistant general 
manager of Sunkist Growers Inc., 


Los Angeles, reported that al- 


.»:-widely distributed 


 «ssSupported by 5,000 retailers 


DISTRIBUTED 
THROUGH 


says... Campbell Stewart 
‘PRESIDENT 
CERTIFIED GROCERS 
OF CALIFORNIA LTD. 


Secondly, twice a month publication of your magazine 

gives you higher circulation and also enables the re- 
tailer to use the publication as a merchandising tool 
which is invaluable to him, a portion of which would 

be lost if you printed a larger book once a month. 


It is also my opinion that your advertisers benefit 

greatly from a twice-a-month issue and that the value 
to them of a monthly issue would be somewhat curtailed 
Your magazine is a successful one - it is very widely 
distributed and well read by the consumers. 


It has 


the support of close to 5000 retailers in our Western 
States and I fail to see the wisdom of doing anything 
or making any move that would change the printing and 
distribution as it exists today. 


CIRCULATION 
4 @ oO oO Le | + oO Go ©) 


TWICE A MONTH 


) GUARANTEED 


country’s retail grocers, who do) 
91% of the retail volume, are now | 


|a frozen food distributing company 


RAILROADED—W. Lyle Richeson (right), v.p. of Westinghouse Air Brake Co., receives 

bronze plaque from C. C. Dilley, president of the Assn. of Railroad Advertising 

Managers, for the company’s part in improving public understanding of the rail- 

roads’ role in the American economy. Runner-up was American Cyanamid Co., 
which received a certificate of merit. 


though the lemon industry has|as trout, chicken pot pies, turkey 
operated on a surplus basis for dinners, breaded shrimp ' and 
almost 30 years, in 1953 the en- fried rice, and chow mein, all 
tire crop was used as fresh fruit taken from the freezing cabinets 
or for lemon juice products. While | and heated in the booths of exhib- 
not all of the latter has been sold,|itors on electric plates and ovens 
Mr. Wilcox said, the increase in| that would fit into any dinette. 
John Bess, president of the 


inventory must be considered nor- 
Freezer Owners Assn., and of the 


mal if increased sales are taken 

into account. Refrigeration Corp. of America, 
emphasized the importance of pre- 

cooked meals and pointed out that 

many of the important packers are 

now entering this field, formerly 

confined to specialty processors. 


# A stabilization percentage has 
been set, he said, which will pre- 
vent an over-supply of lemons for 
processing. He estimated that the 
1954 crop would be about 13,000,- 
000 boxes, compared with 12,600,- 
000 in ’53. 

B. M. Angell, v.p. of Stokely 
Foods Inc., Indianapolis, told the 
convention that shipment of frozen 
foods now results in the lowest 
number of loss or damage claims 
against railroads in comparison 
with all other foods. This, he said, 
“should be conducive to lower 
rates for frozen food shipments.” 

George A. Gardella, president of 


= George L. Mentley, general 
sales manager of the Birds Eye 
division of General Foods Corp., 
declared pre-cooked foods, which 
merely have to be warmed before 
eating, have the greatest sales po- 
tential in the frozen foods indus- 
try. He said that the West Coast 
has already accounted for 30% 
of frozen food sales, and that the 
same percentage would soon be 
reached in the East. 

This statement was supported by 
Patsy D’Agostino, president of the 
New York food chain of D’Agos- 
tino Bros., who said that pre- 
cooked foods can become the items 
“which will even up the retailer’s 
profits on frozen foods.” 


bearing his name in Detroit, in- 
sisted that despite the fact that 
some frozen foods have become 
staples, the business as a whole 
is still a specialty business. Pack- 
ers’ future salvation, he said, lies 
in allying themselves with exclu- 
sive distributors to get more inten- 
sive distribution at less cost. 


Triple-M Goes National 


Motch & Merryweather Machin- 
ery Co., Cleveland, will break its 
first national campaign for its 
Triple-M power garden tiller and 
lawn mower in March issues of 
Better Homes & Gardens, Flower 
Grower, House Beautiful, House- 
hold, Popular Gardening and 
Popular Science. Fuller & Smith & 
Ross is the agency. 


# Earl Miller, v.p. of Jewel Tea 
Co., Chicago, said that his com- 
pany uses private labels, rather 
than well-advertised brands, 
“when we can do a better job of 
controlling the product than is 
being done by an advertised label 
then available. I mean this en- 
ables us to give our customers a 
more consistent quality. 

“The owner of each individual 
brand must fight for each indi- 
vidual market by doing one of the 
top three jobs in each of those 
markets,” Mr. Miller said. ““Wheth- 
er you choose to slug it out with 
the whole industry to establish 
your brand with high cost adver- 
tising, or whether you permit your 
product to be absorbed into a well- 
established brand already in ex- 
istence in that market—and by 
that I mean a private label—is 
your choice.” 

John Fox, president of Minute 
Maid Corp., assured the conven- 
tion that there was no prospect 
of a shortage of Florida oranges. 

“The plantings since the war, 
for tax and other reasons,” he 
said, “make an ample supply defi- 
nite for as long as we can foresee. 
Today, orange juice is running out 
of Florida’s ears.” 


Roush Changes Operations 


L. W. Roush Co., Louisville 
agency, has changed to a sales 
promotion and art studio opera- 
tion. According to L. W. Roush, 
president, he and other account 
executives of the company are 
joining other agencies in similar 
capacities, although he will con- 
tinue to head Roush in its new 
function. 


Bridgeport Appoints Council 


Bridgeport Broadcasting Co., 
operator of WICC, radio and tv 
outlet at Bridgeport, Conn., has 
appointed a public service ad- 
visory council to guide policy on 
controversial issues. On the 16- 
member council are representa- 
tives of labor, management, clergy, 
education, professions and retail 
trades. 


Verified Audit Adds Three 


Three subscribers have been 
added by Verified Audit Circula- 
tion Co., Los Angeles. They are 
Architectural Products, Western 
Photo Retailer, both of Los An- 


. geles, and Poultry Supply World, 
kitchenless home. A buffet lunch- | Chicago. The latter publication re- 


s Another highlight of the meet- 
ing was a demonstration of a 


eon was served to about 2,000) signed from Controlled Circula- 
guests which included such items tion Audit to join VAC. 
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Sales and PR Notions... 


Merchandising Ideas 


e@ The jazzy approach to advertis- 
ing organic chemicals is repre-| 
sented by a new booklet being sent | 
to scientific labs by Eastman Ko- 
dak Co. Aimed at overcoming the 
“dry conservatism” characteristic 


put out by the French govern- 
ment’s tourist bureau, and used 
them as teasers for a girdle pro- 
motion. 


Speidel Names Export Agency 


Foreign Advertising & Service 
Bureau, New York, has. been 
named to handle export advertis- 
ing for Speidel Co., Providence 
jewelry maker. Sullivan, Stauffer, 
Colwell & Bayles, New York, 
which handles Speidel’s domestic 
promotion, will work with For- 
eign Advertising on the export ad- 


Daniels Joins Tatham-Laird 
Herbert Daniels, formerly sales 
manager on the merchandising 
staff of Montgomery Ward & Co., 
has joined Tatham-Laird, Chicago, 
as merchandising manager. He is 
the author of “Modern Almanac,” 
a weekly column in the Chicago 
Sunday Tribune magazine section. 


Arranbee Doll to Cayton 
Arranbee Doll Co., New York, 
has named Cayton Inc. to handle 
its advertising, merchandising, 
sales promotion and public rela- 
tions. Anderson & Cairns formerly 


Metivier to St. Louis Agency 

Kenneth Metivier, formerly as- 
sistant to the v.p. in charge of 
sales of U. S. Steel Supply, Chica 
go, has been named general man- 
ager in charge of office and ad-~ 
vertising production of Warner, 
Shulenburg, Todd & Associates, 
St. Louis agency. 


Table Products Names Agency 
Table Products Co. has appointed 
Hoefer, Dieterich & Brown, San 
Francisco, to handle advertising 
for Mayday salad oil, Beverly pea- 
nut butter and Sleepy Hollow 


ome FF Kee es 


of chemical advertising, Kodak’s 
brochure, titled “Tales from the 
Alembic, or Service with a Smile,” 
describes over a dozen chemicals 
under such racy sub-titles as “Lay 
that pestle down,” “Odyssey of a 
Ketone” and “Phenol in the riv- 
er... Vitamin C in the can.” 

From 14,000 copies mailed out 
the first week, Kodak reports 
1,600 requests for more literature. 


e Some salesman—now unknown 
—is going to break into the bright 
lights on Times Square. That’s 
part of the offer behind a new 
sales contest among an estimated 
8,000 salesmen who serve Pioneer 
Rubber Co., Willard, Ohio. 

Built around the sale of new 
Raymond Loewy-designed neo- 
prene rubber household gloves, 
the contest promises the winner 
that his name—along with the 
title “First Great Salesman of 
1954”—-will go up on the Douglas 
Leigh-controlled spectacular bill- 
board at Broadway and 46th St. 
The date: March 1. 


e Schering Corp., Bloomfield, N. 
J., pharmaceutical manufacturer, 
is promoting its Teridax, a new 
aid to x-raying, by mailing out the 
real article. It has sent to all of 
the country’s radiologists a mount- 


BIGGEST 24-SHEET 
VALUE IN CHICAGO! 


Illinois Outdoor Adv. Co. 
4338 N. Kedzie Ave., Chicago 18 


National Sales Representatives: 


GEORGE E. THOMPSON & ASSOC. 


420 Lexington Ave. 201 N. Wells St. 
New York 17, N. Y. Chicago 7, Ill. 


BEFORE-AFTER—Ready for viewing by radi- 

ologists is this two-shot gall-bladder x-ray 

aimed at showing the before-after value of 
a Schering Corp. pharmaceutical. 


ing of two x-rays showing the be- 
fore-and-after effectiveness of the 
new product, a radiopaque sub- 
stance for use in_ gall-biadder 
shots. L. W. Frohlich & Co., New 
York, handled the promotion. 


e It hasn’t spread to the consumer 
level yet, but a promotion idea by 
Rudin & Roth Co., New York ho- 
siery manufacturer, went over 
well enough with wholesalers to 
pose a threat. During New York’s 
January garment-buying season, 
Rudin & Roth introduced a line of 
socks with this offer: any buyer 
who entered its showroom received 
free a caricature of himself done 
by the well-known caricaturist, 


e On the direct-mail circuit: One 
of the first to use the recession- 
scare as a direct mail pitch is 
Keller-Crescent Co., Evansville 
printer and lithographer. It at- 
taches a toy pistol to the letterhead 
and counsels: “Don’t pull that 
trigger.” ...Toronto’s Advertising 
& Sales Club, on the other hand, 
encloses a batch of vitamin cap- 
sules. But the theme is different— 
the club is promoting a “Capsule 
Clinic” for its 54 sales manage- 
ment conference...And then 
there’s Tru Balance Corsets Inc., 
New York, which got hold of a 
batch of maps and travel brochures 


rotor 


BEST TEST CITY IN 
THE MID-WEST 


Rockford, Illinois is really 
remarkable. 100th City 
in population in the USA, it 
is 31st in per capita income. 
Rockford is the 15th City in 
Total Postal Savings, and 
2nd Largest Machine Tool 
Center in the world. These 
are but a few of the 
reasons why Rockford is 
a superior market for your 
product. For complete 
coverage of Rockford and 
surrounding area adver- 
tise in the Rockford Morn- 
ing Star and Rockford 
Register-Republic. 


441,222 A.B.C. RETAIL TRADING ZON 


ROCKFORD MORNING STAR 
Rock 


ford Register-Republic 


vertising. handled the account. syrup. 


OF ALL et .. 
CONSUMER : : = : Waller pusilla 


* 
SPENDABLE Gy 


INCOME 
IN 


HOUSTON'S 
ENTIRE , 
RETAIL MA 
TRADE a . 


ZONE evseosseeeeeeees de CONCENTRATED IN 
HOUSTON and HARRIS 
COUNTY ... WHERE THE 


HOUSTON CHRONICLE 
DOMINATES!!! 


For Example ...in Circulation: | 
19,344 MORE 2st Si tons oto 
19,861 MORE 2. 

51,691 MORE ———=— 


The HOUSTON CHRONICLE DOMINATES 
IN NEWS, CIRCULATION, 
ADVERTISING AND Keaubts! 
acne oan 


Sources: ABC Publisher's Statement, Sept. 30, 1953 
and Standard Rate & Data 


al 


Consecutive Years 
of Leadership in 
Advertising and 
Circulation. 


JESSE H. JONES, Publisher 
JOHN T. JONES, Jr., President 


R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, National Advertising Mgr. 


THE BRANHAM COMPANY — National Representatives 
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Newspaper Supplement Bows 
in 6 Connecticut Papers 

A weekday newspaper supple- 
ment called Fairfield County Fair 
will appear March 4 in six Con- 
necticut newspapers. Arthur W. 
Pearce, president of Fairfield 
County Publications, which will 
publish the supplement, said dis- 
tribution would total 29,000. Papers 
carrying the supplement will be 
the Greenwich Time, a daily, and 
the following weeklies: Darien Re- 


view, New Canaan Advertiser, 


Westport Town Crier, Fairfield 


News and the Stratford News. 


Advertising rates are based on 


.395 an agate line. 


Beltone Buys John Daly 


Beltone Hearing Aid Co., Chica- | 


go, has bought “John Daly News” 
over ABC-TV, in 34 markets. | 


“Paul Harvey News” on ABC radio 
continues for Beltone. Time was 


bought through Olian & Bronner, 
Chicago. 


Horlicks to Leave R&R: 
No Agency Named Yet 


Horlicks Corp., Racine, Wis., 
maker of malted milk products, 
‘and Ruthrauff & Ryan, Chicago, 
will terminate their agency-client 
relationship effective April 1. Hor- 
|licks is currently screening possi- 
bilities for an agency successor. 

According to Ruthrauff, the 
severance is due to Horlicks’ plans 
to introduce products in direct 
competition with Bosco Co., New 
York, whose account is handled by 


Only the Avalanche-Journal 


reaches LU BBOCK, TEXAS’ 


? . 
F 


News 


196 


ABC CITY e. POPULATION 


the agency. 


Hollywood Names Agency 


Hollywood Candy Co. division 
of Hollywood Brands, Centralia, 
Ill., has appointed Grubb & Peter- 
son Advertising, Champaign, to 
handle its advertising. The account 
formerly was with Ruthrauff & 
Ryan. 


Clifford Coch Joins Pines 


Clifford Coch, formerly promo- 
tion manager of Regie-Presse, ad- 
vertising representative in France, 
has joined the promotion depart- 
ment of Pines Publications Inc., 
New York. 


Advertising Age, February 15, 1954 


Arno Johnson Sketches Opportunities for 
Beer Producers at U. S. Brewers Convention 


Los ANGELES, Feb. 9—American 
industry, and the brewing industry 
in particular, will have every op- 
portunity to expand sales in the 
next few years, Arno H. Johnson, 
v.p. and director of research of J. 
Walter Thompson Co., told the 
U.S. Brewers Foundation meeting 
here. 

He said that the average con- 
sumer now has more money to 
spend and wants a higher living 
standard. However, he added, each 
product faces greater competition 
from other groups of products. 

Mr. Johnson pointed out some 
drastic changes in the malt bev- 
erage industry since 1934. Then, 
75% of the output was draught 
beer; today, 77% is sold in bot- 
tles and cans. He congratulated the 
industry for adjusting to shifting 
marketing conditions. 


= He told the group that the pres- 
ent trend toward family life in 


No. 2 in a series of Rane CREATURES: 


THE FLAT-FOOTED FUDDY 


dreams of cracker-barrel days and can’t stand products that sell too fast 


A FLAT-FOOTED FUDDY is a storekeeper who 
refuses to stock what the customer wants. 


Which means he doesn’t have to refill shelves 
or bother with busy customers. 


Naturally the FUDDy is a rare creature, 


almost extinct. 


The modern retailer, fortunately, carries the 
products that move the fastest—the brands that 


customers want. 


He is sure, of course, that the brand prefer- 
ences come from the influence of newspaper 
ads. So he himself advertises in the newspaper 
because he knows that just about all his 


customers read it. 


In fact retailers last year spent 85% of their 
money telling their customers where to buy 


these national brands. 


All business is local ...and so are all 


newspapers! 


This message prepared by Bureau of Advertising, American Newspaper Publishers Association, 
and presented in the interest of better understanding of newspapers’ role in selling today, by... 


THE ROANOKE TIMES -— Ghe Roanoke World-News 


America was favorable to 
creased consumption of beer. 

Beer is no longer a “poor man’s 
beverage,” he said, but is accepted 
by all income groups as a home 
beverage. The greatest increase in 
consumption has come in the up- 
per-income' brackets, he - said. 
There has been a jump of 46% in 
the last five years in the number 
of urban families serving beer in 
the home. 

He predicted a greater market 
puiential for the brewers about 
1958. Then the group of consumers 
born in the ’40s, when the increase 
in birth rate in the U. S. began, 
reach adulthood. By 1960, the na- 
tional growth in population will 
offer a potential for 100,000,000 
bbl. of becr, compared to about 
86,000,000 bbl. this year. 


in- 


= Color tv will be the greatest 
selling medium ever invented, but 
it will be two years at least before 
there will be enough color sets to 
make it a nationwide medium; 
until then, radio is the best me- 
dium for advertising in terms of 
cost and reaching the most num- 
ber of people, Robert E. Kintner, 
president of American Broadcast- 
ing Co., told the brewers. 

He explained that the character 
of radio listening has changed in 
recent years. In place of being a 
family-group activity, radio list- 
ening is now a personal matter, 
with the individual doing some- 
thing else at the same time, he 
said. 

William C. Stolk, president of 
American Can Co., revealed that 
last year 6.5 billion cans were pro- 
duced for beer and ale. This was 
more than one-sixth of all cans 
used by all products. 


® He said that the great shift to 
packaged beer has been respon- 
sible for a substantial broadening 
of markets in terms of the number 
of people drinking beer. 

He disclosed figures showing a 
significant increase in the amount 
of beer consumed at home and in 
urban areas. 

Edward V. Lahey, chairman and 
president of the foundation since 
1947, was re-elected for his eighth 
term. Other officers elected are 
Harris Perlstein, president, Pabst 
Brewing Co., lst v.p.; Peter G. 
Schmidt, board chairman, Olympia 
Brewing Co., 2nd v.p.; R. T. Rin- 
ey, president, Sterling Brewers 
Inc., secretary, and Philip Lieb- 
mann, president, Liebmann Brew- 
'eries Inc., treasurer. , 
Cary-Hill Names Day, 

LaCava, Adds Accounts 

Robert C. Day, formerly with 
|\the Daily News, Newton, Ia., and 
| Joseph LaCava, formerly continu- 
|ity director of KWDM, Des Moines, 
‘have been appointed account ex- 
ecutives of Cary-Hill, Des Moines 
agency. Ben J. Gibson Jr., who has 
been with Cary-Hill for two years, 
was named to the new post of 
television director, while Robert 
Cary was appointed a copywriter 
and production assistant. Betty 
Warren was named time and space 
buyer, succeeding Lillian Davis. 

New accounts for the agency in- 
clude CaPhenin Chemical Co., 
Waverly, Ia.,; Heisler Mfg. Co., 
Hudson, Ia.; Chip Steak Co., Oma- 
ha; Francois Beauty Salon, Des 
Moines; National Chiropractic 
Assn., Webster City, Ia.; Schmitt & 
Henry Mfg. Co., Des Moines, and 
Sanders Motor Co., Des Moines. 


Assurance Co. Boosts Morris 

Jack R. Morris, public relations 
director of Business Men’s Assur- 
ance Co., Kansas City, has been 
elected a v.p. He will continue as 
p.r. head. 


Harris Named Basford A.E. 
Herbert Harris, formerly with 
William H. Weintraub & Co., has 
joined G. M. Basford Co., New 
York, as an account executive. 
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WIRED—The diamond anniversary of the 
invention of the electric light bulb (AA, 
Feb. 8) wouldn’t be complete without Miss 
Veon, whose costume includes veon tub- 
ing which lights up in two colors. Ingenious 


| ing and Marketing.’ ” 


| Audio & Video Names Gold | 


ing and sales promotion manager 
#\for Philco Distributors in New 


|advertising and sales promotion 


engineers of Broadway Maintenance, the 
company that keeps Broadway alight, de- | 
vised the outfit for Miss Veon. | 


Guessing, Gambling 
Have No Place in 
Advertising: Kobak 


SPRINGFIELD, Mass., Feb. 9— 
Guesswork and gambling have no 
place in advertising, Edgar Kobak, 
president of Advertising Research 
Foundation, told members of the 
Advertising Club here today. 

“Guesswork is gambling, and 
gambling is man’s greatest gam- 
ble,” Mr. Kobak said. “Advertising 
men are coming to realize that the 
odds are against them when they 
indulge in gambling or guesswork 
in this business. What the industry 
needs most is a stockpile of facts 
which are substantiated by re- 
search conducted according to 
sound standards.” 

Although millions are spent each 
year for advertising research, Mr. 
Kobak pointed out, there is still a. 
lack of research standards and 
uniform methods, such as are 
needed in any field of scientific 
study. 


# “The ARF is working to remedy 
this situation by developing sound 
standards which will have indus- 
trywide acceptance,” he said. “An 
important step in this direction 
was the foundation’s publication of 
‘Criteria for Marketing and Adver- 
tising Research.’ These criteria,” 
he added, “can be used as guide- 
posts by those planning a research 
study and also as a check-list by 
those wanting to evaluate a study 
already completed.” 

Speaking of work now being 
done by the foundation, Mr. Ko- 
bak said: 

“In a couple of months we'll 
publish the findings of a survey 
of another business paper. A spe- 
cial committee has developed a 
program for a study of printed ad- 
vertising rating methods. Another 
committee is reviewing radio and 
television rating methods, and still 
another is analyzing the results of 
readership studies which ARF has 
made of newspapers, farm publica- 
tions and business papers. 


_>_ 
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es “But we've still only seratched 
the surface,” he said. “One of our 
most challenging projects is in the 
field of motivation research. We 


have already published a bibli- 


tory of organizations which con- 
duct motivation research, and soon 


ography of motivation research, | 
are about ready to publish a direc-| 


will publish a_ glossary titled, 
‘Language of Dynamic Psychology 
as Related to Motivation Research.’ 
ARF also,” Mr. Kobak added, “will | 
publish a much needed handbook, | 
‘Motivation Research in Advertis- 


Gene Gold, formerly advertis- | 


York, has been named director of | 


for Audio & Video Products Corp. 


Sturdi-Bilt to Philip Lesly 
Sturdi-Bilt Steel Products, Chi- | 
cago manufacturer of work) 
benches and shop equipment, has | 
appointed Philip Lesly Co., Chica- 
go, to direct its public relations. 


Westward Homes to Schnitzer 

Bernard B. Schnitzer Inc., San) 
Francisco, has been named to han- 
dle advertising for Westward 
Homes, Hayward and San Carlos, 
Cal., home construction company. | 


NOVELTIES 


ONLY TOYS and NOVELTIES OFFERS 
ADVERTISERS ALL OF THESE 


Checlal SAVICOS 


TOYS 


° teautous don pe service to oll 
: important, toy outlets. a 


) 98-page bocktot on MARKETING 
and MERCHANDISING OF TOYS” 5 


GUIDE TC BUYING TIME — detest. 
ment stores, wholesalers and chains 


) List of more than 300 vacresy’ 
REPRESENTATIVES 


Direct mail bulletin, TIPS TO ToY- 
BUYERS—featuring toy items man- 
ufactured by advertisers in T&N. 
Mailed Free! 


Assistance in Ss attene I new toy 
ideas i 


A BUYER'S GUIDE, more than 540 
pages, published covey : 


, 


To Back Up 

Their Advertising— 
To Make It 

More Effective! 


Write for Free Copies of These Selli 


CHICAGO 1, 307 NW. Michigan Avenue Aids or Eucther Information ce ning 


Tel. RAndolph 6-0743 


NEW YORK 10, 200 fits Avenue 
Tel. ORegon 5-1566 


LOS ANGELES 17, M27 Wilshire Blvd. 
. MAdison 6-361! 


"New England Is NOT ONE Big Market.... 


“ .. instead it is a web of individual markets. 


“And because New England is a web of 
individual markets, experience dictates caution, 
when analyzing wholesale trade figures in terms 
of where consumer sales take place,”’ says Harry 
L. Shedd, Jr., New England District Sales Man- 
ager, for the Borden Food Products Co. 


“For example: the Worcester, Massachusetts 
market is rated 26th best in the United States 
in Retail Grocery Sales ... yet, most wholesale 
trade tabulations won’t give it such distinction 
because three of Worcester’s leading grocery 
chains (A&P, Stop & Shop and First National) 
have their warehouse and distribution centers 
in other localities. 


————eEeESESEEE—E——E 


Harry L. Shedd, Jr. 
| New England District 
) Sales Manager, for the 

Borden Food Products 

Co. 


“Thus, about 75 stores of these major chains 
do not contribute, generally, to manufacturers’ 
wholesale trade figures for Worcester. When we 
wish to add promotional pressure to Worcester, 
we take this distortion of wholesale figures into 
consideration for the market’s real worth in 
retail sales.” 


Local-Level Knowledge Is A Must For Top- 
Level Decision Making 


@ This advertisement is published in the inter- 
ests of fuller understanding of the Worcester, 
Massachusetts market by The Worcester Tele- 
gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, publisher. Circu- 
lation daily, 155,552; Sunday, 103,099. 
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FTC Examiner Says 
Sav-A-Battery Won't 
Save Any Batteries 


WASHINGTON, Feb. 9—A Federal 
Trade Commission hearing exami- 
ner ruled last week that “Sav-A- 
Battery” will not lengthen the life 
of automobile batteries. 

This decision of Examiner Web- 
ster Ballinger is the first battery 
additive case to be decided by the 
commission since the recent con- 
troversy over the testing of battery 
additives by the National Bureau 
of Standards. 

The controversy involved AD- 
X2, a battery additive made by 


Mail Order Ads 
gu from!’ to tabloid size 


Gam Because we specialize in them YOU 
get more in space wanted. .. more 
words... more punch. More “orders, 

JAY P. and more inquiries should follow. 


WA K advertising typography | 
Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 | stitute sy mposium and exhibit to 


Jess Ritchie of Oakland, Cal. This 
product is also under FTC investi-| 
gation. 

In reaching the conclusion that 
“Sav-A-Battery,”” marketed by) 
Courant Distributing Co., Kansas) 
Gity, does not lengthen the life « 
batteries, Mr. Ballinger relied on 
Bureau of Standards tests. 


McShan to Walter Wiley 

McShan Development’ Corp., 
manufacturer of electronic test 
equipment and special electronic 
devices, has appointed Walter 
Wiley Advertising, New York, to 
handle its advertising. 


Western Appoints Broman 
Russ Broman has been named 
copy chief for Western Advertising 
Agency, Los Angeles. He was for- 
merly with the Gates Rubber Co., 
Denver, as hardware merchandis- 
ing manager. 


POPAI Names Chairman 

Ed K. Whitmore, Oberly & 
Newell Lithograph Corp., has been 
named chairman of the 8th annual 
Point-of-Purchase Advertising In- 


MULTI-PAK—Cartons like this ore being 

manufactured by Atlanta Paper Co. for 

Borden Food Products Co., following the 

pattern of beer and soft drink makers. Both 

four and six-can packs are being used by 
Borden. 


be held March 30-April 1 in New 
York. Alexander Haft, Haft & 
Sons, has been appointed assistant 
general chairman. 


Whitney Joins ‘Outdoor Life’ 


E. M. Whitney, formerly eastern 
advertising manager of Field 
Stream, has been named to the 
eastern advertising staff of Out- 
door Life. 


| 
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Newspaper Ads to 
Boost Successful 


‘Auto-Stat Salesmen 


Cuicaco, Feb. 10—American 


Photocopy Equipment Co. has hit 
| upon a novel idea to stimulate its 
|salesmen to sell its new Apeco 
| Auto-Stat. 


Under the slogan, “Hit the Head- 
lines,” it is offering each of its 150 
salesmen in the U.S. and Canada 
who sells his quota of equipment 
for one month an ad in his local 
newspaper devoted entirely to his 


personal background and sales rec- | 


ord. 


s These ads are to be run on the 
business or financial page of the 
newspaper and will contain a pic- 
ture of the salesman and copy. 
As a further incentive, after the 
salesmen reach their quota, the 


g | company is planning to feature the 


top man in each of its four sales 
regions in some of its national 
magazine advertising. Irving J. 


Rosenbloom Advertising Agency 


handles the American Photocopy 


account. 


-Bennett-Chaikin Boosts Two 


Judith Rowe has been promoted 
to field director, and Max Bonfeld 
to research director of A. S. Ben- 
nett-Cy Chaikin Inc., New York 
marketing and opinion research 
organization. 


Stephens Joins KOIN-TV 

Earle W. Stephens, on the ad- 
vertising sales staff of the Jour- 
nal, Portland, Ore., for the past 14 
years, has joined KOIN-TV, Port- 
land, as an account executive. 


Laughead joins WNAX 

Gordon Laughead Jr., formerly 
an account executive for KCRI, 
Cedar Rapids, Ia., has been ap- 
pointed sales promotion manager 
of WNAX, Yankton, S. D 


Greco Joins Abramson 

Sam F. Greco, formerly with 
Harley-Davidson Motor Co., Mil- 
waukee, has joined Ervin R. 
Abrahamson Advertising, Milwau- 
kee, as an account executive. 


Hat While 


Gets away fast 


La — s* 


\\ 


Another GULF 24-Sheet Poster 


designed for 


GULF OIL CORPORATION 


by 


CALKINS & HOLDEN, CARLOCK, McCLINTON & SMITH INC. 


lithograpbed by 


CONTINENTAL 


One of the many powerful selling messages used by the 
GULF OIL CORPORATION each month on strategically 
located poster panels throughout the country. 


fCon 


pesca or ern a 
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LITHOGRAPH CORPORATION 
CLEVELAND, OHIO 


National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending Jan. 9, 1954 
All figures copyright by A. C. Nielsen Co. 


| 
Offices in: NEW YORK » CHICAGO - SEATTLE + PITTSBURGH + SAN FRANCISCO » LOS ANGELES | ™ 


Total Homes Reached 
Rank Homes Program Popularity * 
Program (000) | Rank Homes 
1 1 Love Lucy (Philip Morris, Program (%) 
MEE) cua tocdsepbiads aéveevadiesssiis ya0acs 15,519 | Love Lucy (Philip Morris, CBS) ..59.3 
2 Dragnet (Liggett & Myers, 2 Dragnet (Liggett & Myers, NBC) ....56.3 
ED eGhiicrcsitacsa aici .:14,790] 3 Bing Crosby Show (General 
3 Milton Berle (Buick, NBC) ........ 13,391 PUOGTELG, (SIE) sis scccsisescscsssiesssctsie 54.3 
4 Bing Crosby Show (General 4 Milton Berle (Buick, NBC) ............ 52.7 
GORENG, GES) asscccessascasessvsissccs 12,218] 5 Godfrey’s Talent Scouts (Lipton, 
5 You Bet Your Life (DeSoto- MINT iscccesreseanccderstaatstnrseonecretb thea 49.2 
PURI s PO Ge)  srestesscevsisveessene 11,884] 6 Arthur Godfrey (Frigidaire, CBS) ..48.2 
6 Godfrey’s Talent Scouts (Lipton, 7 Jackie Gleason Show (Schick, 
ME sitevsavivccsatagrbosi vase tansinst 11,798 Sheaffer, Nescafe, CBS) ............ 47.5 
7 Colgate Comedy Hour (NBC) ....11,502] 8 You Bet Your Life (DeSoto- 
8 Arthur Godfrey (Liggett & PIveeel ts. SEI) scssiaserarsissencesiaes 45.9 
Myers, CBS) .. sescoceee 11,500] 9 Arthur Godfrey (Liggett & Myers, 
9 Jackie Gleason Show (Schick, MIND Sisubininacsviodesiesianibieclsaenseane 45.4 
Sheaffer, Nescafe, CBS) ........ 11,443] 10 Colgate Comedy Hour (NBC) ........ 43.6 
10 Arthur Godfrey (Toni, CBS) ...... 11,089 
*Percentage of homes reached In area where program was telecast. 
ARB Multi-City TV Ratings 
Week of Jan. 9-15, 1954 
American Research Bureau 
Rank Program Rating | Rank Program Viewers 
(000) 
1 1 Love Lucy ~— Morris, 1 | Love Lucy (Philip Morris, 
CBS) .. 66.8 ner 45,720 
2 Dragnet (Liggett ‘& Myers, 2 Colgate Comedy Hour (NBC) ....43,300 
DONE evedusincanadececsctedrissvciacesacei’ 64.8! 3 Dragnet (Liggett & Myers, 
3 You Bet Your Life (DeSoto- ne 41,440 
POUT, FORGE) srcsssscisciscossccesive 56.8| 4 You Bet Your Life (DeSoto- 
4 Godfrey's Talent Scouts (Lipton, Plymouth, NBC) oo... 40,610 
CBS) ........... --51.9| 5 Godtrey & His Friends (Several 
5 Colgate Comedy Hour (NBC) ......47.5 Oerera, GOB). as cosisssiciisiss ccs 32,280 
6 Godfrey & His Friends (Several 6 Godfrey’s Talent Scouts (Lipton, 
sponsors, CBS)... eee 45.9 SERRE 31,450 
7 Life of Riley (Gulf, NBC) .............. 45.4 7 Milton Berle (Buick, NBC) ........ 30,530 
8 Our Miss Brooks (Genero! 8 Jackie Gleason (Schick, Sheaffer, 
I, MIN  adha caih ch sacindiciccsovened 44.4 | Nescafe, CBS) ........ -o.30,230 
9 Jackie Gleason (Schick, Sheaffer, 9 Toast of the Town (Lincoln- 
POs UE iseicessssccsssisssssecssed 43.3 Mercury, CBS) ......cccccccceceeeees 28,910 
10 Milton Berle (Buick, NBC) 43.0' 10 Private Secretary (American 
TOWMOD, COO) sisiinssesccssoscevssecs 28,150 
Videodex Network TV Ratings 
Week of Jan. 3-9, 1954 
Copyright by Videodex Inc. 
/ Rank Program Homes | Rank Program Homes 
(%) 
1 Dragnet (Liggett & Myers, NBC, 1 | Love Lucy (Philip Morris, CBS 
B3 Citles) -...sesmecsveseeerseeecensnsesseens 45.2 WD GD eenesina 13,963 
2 | Love Lucy (Philip Morris, CBS, 2 Dragnet (Liggett & Myers, NBC, 
108 Cities) me OP G artisieoiretincisccsechins 13,923 
3 Groucho Marx (DeSoto-Plymouth, 
~~ eS 41.4| 3 Groucho Marx (DeSoto-Plymouth, 
4 Godfrey & His Friends (Several FOy FEO GOOD vacscencsctsavvesare 13,220 
sponsors, CBS, 99 Cities) .......... 39.2| 4 Godfrey & His Friends (Several 
5 Godfrey's Talent Scouts (Lipton, sponsors, CBS, 99 Cities) ........ 11,427 
Sc SEINE beenibosnsedecessnssscasrees 38.2 5 Colgate Comedy Hour (NBC, 
5 Red ee oo Foods, one De SAUD Fidppictidvocecacisiuattiaiaks 11,304 
cBS, MD  MINOUIED  sosccssscsinsrcasccesses . 6 Red Buttons (General Foods, ’ 
6 “a pte Hour (NBC, s69 101 Cites) sateeliinaninisieninitaees P 11,008 
BND chatentoduancessssesousresssceseeseet 4 
7 Bing Crosby (General Electric, 7 os Talent Scouts (Lipton, 
CBs, 50 Cities) 4592 BS, 55 Cities) evenedacecssonssooeccece 9,720 
7 Jackie Gleason (Schick, Sheaffer, 8 Milton Berle (Buick, NBC, 83 
Nescafe, CBS, 78 Cities) ............ 35.2 OS a ee 9499 
8 Milton Berle (Buick, NBC, 83 9 Ford Theater (NBC, 90 Cities) ....9,633 
Cities) .. “ --31.5/10 Jackie Gleason i 
9 Ford Theater (NBC, “90 Cities) . 30.3 Nescafe, CBS, a ene 9.579 
Toast of the Town (NBC, 89 
GD: skkenictelsseetetiinncccneenens 30.1 | 
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THAT TIME AGAIN—Purolator Products Inc., Rahway, N. J., will use this spread in 

The Saturday Evening Post, April 3, as part of its campaign to make car owners 

aware that April is the month to change oil filters. An introductory campaign in 

nine business papers in February and March precedes the consumer drive which 

includes Collier’s, April 2; Life, April 12, and Look, March 23. J. Walter Thompson 
Co. is the agency. 


ton Alexander, marketing consult- 
,ant of American Home, what they 
considered the best media for 
arousing the public on food prod- 
ucts, both men endorsed daily 
/newspapers, television, direct mail 
and couponing. Mr. Cutter pro- 
claimed himself “not too excited” 
about Sunday supplements and 
comic strips. Radio, he said, “even 
/reaches more people.” 

Were a choice necessary, the 
Kroger executive said, he would 
prefer store distributed publica- 
tions to national magazines, be- 
cause, in addition to being a bar- 
gain price-wise, they reach people 
definitely interested in food. 

Listing point of sale material 
they most like to receive, both 
‘speakers endorsed shelf talkers 
and price cards identifying the ar- 
ticle and the price. Overhead wire 
| banners and window banners, they 


“nt 
tenia 
Ay rn eho 


~ PurOlator 


~~ QUb FILTER .. 


said, are “going out of style.” 


Food Retailers Laud Pillsbury Drive, 
But Take Dim View of Most Tie-In Promotions 


CuicaGo, Feb. 9—Pillsbury Mills’ 


recipe contest was named last week | paigns do not offer enough incen- 


as the most effective manufac- 
turer-retailer promotion by super- 
market operators who otherwise 
took a dim view of tie-ins. 

Two. retailers 


ter, 


Gromer, president of the Illinois 
State Foods Merchandising Assn., 
agreed that Pillsbury’s campaign 
met their standards for a good 
manufacturer-retailer tie-in—close 
enough to permit retailer partici- 
pation with a promise of drum- 
ming up business. 

In support of their independent 
decisions, both lauded Pillsbury’s 
handling of the drive, especially its 
distribution of blanks through gro- 
cery outlets and subsequent fol- 
lowup with a booklet summary of 
the recipes. 


= Speaking to admen at the dis- 
cussion of food advertising, Mr. 
Gromer admitted when it comes to 
tying-in with a national campaign, 
“the retailer is interested in only 
one thing: Making it successful 
for himself, not anyone else.” 
Pillsbury, he said, used good ad- 
vertising and point of sale material 
centered on an “excellent name 
and an accepted product.” 

In general, however, Mr. Gromer 


‘is being planned or under way. 
addressing an. 
American Home forum, Bill Cut-‘ity to entice the store operator in- 
merchandising manager of!to joining in a promotion, Mr. 
Kroger Co., food chain, and Dick Gromer declared. As one possible 


Sklar Art Service Moves 
Cyrus Sklar Art Service, New 

York, has moved to larger quar- 

ters at 185 Madison Ave. The com- 


pany also announces increased 
specialization in sales promotional 
and merchandising art services 
as well as the previous general 
art service. 


Miller Boosts Kochonin 


Howard Kochonin, junior ac- 
count executive of Miller Adver- 
tising Agency, New York, has been 
promoted to public relations direc- 
tor, succeeding Morton Kail, who 
was promoted to account execu- 
tive. 


Potts Named Board Chairman 


R. J. Potts has been named to 
the new post of chairman of the 
board of R. J. Potts, Calkins & 
Holden, Kansas City, and J. B. 
Woodbury, senior v.p. since 1930, 
has been elected president. 


N. B. Bjornson to Buckley 


Nicholas B. Bjornson, formerly 
with Gray & Rogers, Philadelphia, 


‘has joined the creative staff of 


Buckley Organization. 


National Paint to Edwards 


! 


| 


National Paint & Varnish Co., 
Los Angeles, has appointed Ed- | 


to 
handle its advertising. Outdoor, 
trade and direct mail promotions 
will be used. 


wards Agency, Los Angeles, 


Baxter Names Taylor V.P. 


William M. Taylor, art and cre- 
ative director for the past two 
years, has been elected a v.p. of 
Don L. Baxter Inc., Dallas agéncy. 
He will continue to supervise the 
agency’s art and creative depart- 
ments. 


Booth Bottling to Lefton 


Booth Bottling Co., Philadelphia 
bottler of Booth’s Pale Dry ginger 
ale and other beverages, has ap- 
pointed Al Paul Lefton Co. to han- 
dle its advertising. Feigenbaum & 
Wermen formerly handled the ac- 
count. 


ANGLO-JEWISH MEDIA 
OUR SPECIALTY 
Advertising — Public Relations 
national or local 
Primary Agencies Protected 
write — call 
ANGLO-JEWISH PRESS BUREAU 
125 W. 40 St. N.Y.C. PE 6-2340 


opined that national food cam- 
tive to the retailer. Furthermore, 
he went on, nine out of ten retail- 
ers often are not told that a drive 


Manufacturers must use ingenu- 


method, he plugged business pa-| 
pers as a good medium, although 
admitting that “those [retailers] 
who need trade publications most | 
read them least.” 


@ Speaking for the Kroger oper- 
ation, Mr. Cutter advised the group 
that details of proposed national 
campaigns should be in his com- 
pany’s hands some eight weeks in) 
advance to allow time for proper | 
planning of a tie-in. 

Mr. Gromer replied to a query. 
that cooperative advertising is a 
“most unrealistic” setup. He ad-, 
mitted though that two products 
being equal, he probably would’ 
tend to advertise the one bringing 
in an ad allowance. 

The Kroger executive senerted | 
that he analyzes each item on an) 
individual basis. He said the chain! 
not only turns down some allow-) 
ance offers, but also has given a! 
manufacturer more than its mon-: 


ey’s worth. | 
Asked by panel moderator Mil-| 


| WATERLOO DAILY 
COURIER | 


CARRIED MORE 
LOCAL GROCERY 


LINAGE ... 
THAN ANY OTHER 


IOWA DAILY 


cery advertisements. 


JUNE 1 THRU DECEMBER 31, 1952 WE CARRIED A TOTAL 
OF 167,944 LINES OF NATIONALLY ADVERTISED PRODUCT 
TIE-INS IN 6195 INSERTIONS .. . proof our 
cooperative. You may hove a copy of our tie-in 
on request to see how your products 


pi RN sty TEST MARKETS 
covered only by the Waterloo Daily and Sunday Courier. 


Let our advertising and merchendisi ee sho 
whet con be done with your product. Write saa 


our grocers ore 
FREE 
rated in our gro- 


thet this is one of the Richest, most 
in the Mid-west... A Market 


7 


ontinenta 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK - CHICAGO - SEATTLE - PITTSBURGH - SAN FRANCISCO - LOS ANGELES 


Another SCHAEFER 24-Sheet Poster 
designed for 
THE F. & M. SCHAEFER BREWING CO. 


by 
BATTEN, BARTON, DURSTINE & OSBORNE, INC. 


lithographed by 
CONTINENTAL 


One of the many powerful selling messages used each month 
throughout the country wherever Schaefer beer is sold. 
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PHOTO REVIEW 
OF THE WEEK 


COLONELS—Free & Peters, radio-tv station representative, put 
the spotlight on Jack Thompson (third from left) as radio “Col- 
onel of the Year’ and Bill Tynan (second from right) as tv 
“Colonel of the Year.” Offering congratulations all the way 
around are Russell Woodward, exec. v.p.; H. Preston Peters, 


Advertising Age, February 15, 1954 


ac RA eM elec ee wo Sead 


president; Mr. Thompson; Jones Scovern, v.p. and eastern sales 
manager; George Stanton, midwestern tv sales manager; Mr. 
Tynan, and John Cory, v.p. and midwestern manager. The titles 
ore given “for outstanding development and performance” on 
the part of F&P representatives. 


FEATHERED FRIENDS—In recognition of help given by Los Angeles agency execs 

in the preparation of copy for Community Chest ads, Paul K. Yost (left) presents 

Red Feather lapel pins to Douglas Meservey, J. Walter Thompson Co., and David 
Fenwick, Calkins & Holden, Carlock, McClinton & Smith. 

f 


CONTINENTAL INFLUENCE—A pretty (but unidentified) model helps Ray Burch, 

sales promotion manager, Arnold Schwinn & Co., Chicago, introduce the new Schwinn 

Jaguar model to the company’s annual sales meeting. A total of 59 bicycle models 
were introduced at the meeting where 1954 advertising plans were disclosed. 


SPENDING $1,000—Judges in the second annual Nash outdoor poster contest go 

through entries from Nash dealers and their employes. The entrant with the best 

headline and situation idea gets $1,000. Seated (from left) are B. B. Geyer, head of 

Geyer Advertising, New York, and Kerwin H. Fulton, president of Outdoor Adver- 

tising Inc. Standing are Howard Scott, Nash poster artist; John Henry, Geyer ac- 

count executive; Jack Huntress, Nash Motors ad manager, and N. F. Lawler, v.p. in 
charge of sales for Foster & Kleiser. 


s: 


When old friends meet 


i you like heer 
Youll Line 


, re ; : PAPER QUEEN—This is Jacqueline Wise, 
i —— ssiiligll Hudson Paper Queen for 1954 and official 
TRAILBLAZER—Inez Shadwick displays ap- hostess for this year’s March of Dimes to- 


JUDGES AND JUDGED—Here’s the jury, the winners and their 
entries for the New York Art Students League's poster art contest. 
In front (left to right) are Arnold B. Wagner, second award 
winner, and Lloyd Boker, first and third awards winner. Standing 
in back ore E. V. Bright, Warwick & Legler; Arthur T. Blomquist, J. 


Walter Thompson Co.; Barney Schultz, Biow Co.; Harold C. Mc- propriate attire as “the girl we would most 
Nulty, Batten, Barton, Durstine & Osborn; Frank Riley, class like to blaze trails with.” Miss S. got the 
instructor and organizer of the competition, and Mark B. Seelen, title from Trailmobile Inc. salesmen who 
v.p. and general art director, Outdoor Advertising Inc., con- have earned membership in the company’s 
sultant to the competition. Trailblazer club. 


bacco auction. Born and raised in Win- 

chester, Ky., 25-year old Jacqueline was 

brought to New York by the paper com- 

pany to be formally crowned and intro- 
duced. 
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TV GUIDE keeps gaining and gaining because of 
its unique service. To millions of satisfied readers. 


in 103 top ma rkets To advertisers (who find mighty pleasing reading 


themselves in Starch figures). Every single copy 


of the country ! of TV GUIDE goes into the home, is read and 


referred to repeatedly all seven days in the week. 
*2,121,203 .. . Readers 


Publish ; for 5 1 Now is your chance to beam advertising straight to 
. § . . . 
ae a the vital TV audience. Now is the time to get the full 


story from your local TV GUIDE representative. 


ADVERTISING OFFICES: 


NEW YORK CHICAGO PHILADELPHIA LOS ANGELES 
488 Madison Avenue 6 N. Michigan Avenue 333 S. Broad Street 1540 N. Vermont Avenue 
PLaza 9-7770 WaAbash 2-0366 Kingsley 6-0807 NOrmandy 2-3101 
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New York Ad Burns 
a Loyal Hinterlander 

To the Editor: For just about the 
first time in my life, every effort 
at restraint of personal opinion has 
failed. I feel compelled to a point- 
by-point refutation of the sarcast- 


ically cute copy some cub wrote for, 
the New York News ad in Jan.) 


25 ADVERTISING AGE. 


As 8 ‘one-Gme resident of Los! jarages? A producing oil well in 


Angeles, I abhor prevailing con- 
ditions there as much as any other 
red-blooded American. But sprawl- 
ing “chicken wire and stucco sub- 
divisions”—open to sun and air— 
are inestimably preferable’ to 
stinking rotting brick and wood 
tenements stacked floor on fioor, 
shutting out every wisp of sunlight 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


and fresh air. 
By what quirk of logic did the, 


certainly do it. 
Meanwhile, give me beautiful 


cub convince himself that by ham- | Ohio—cornfields and all. 


mering on Los Angeles’ 
shortages, traffic jams and smog, 
he could obscure the fact that New 
York’s are fatally worse? After all, 
we occasionally read the papers 
here in the hinterlands. 

And just what are the disadvant- 
ages of the Oklahoma this cub dis- 


your own back yard; industries 
powered by clean gas instead of 
foul bituminous; open fields, bright 
skies—and the most wonderful 
people in the world. 

Come off it, New Yorker. You’ve 
had it, and your plaintive copy 
proves it. New York should stay 
“as silent as North Dakota” until 
its skycrapers are toppled over on 
their sides and people are scattered 
over the countryside instead of 
trying sardine-like to see how 
small a space the greatest number 
can occupy simultaneously. 

It probably would take an H- 
bomb in the middle of Manhattan 
to bring you guys down from your 
lofty self-estimates, but that will 


reach more 


MILITARY BUYERS 


than ever before! 
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* a new trade paper 
for all U. S. Armed Forces 
purchasing personnel 


« widest circulation among 
military buyers 


* most readers 
per ad dollar 


THE 


Here is a new trade paper for procurement officers in the U.S. 
Armed Forces. Written to insure intensive readership among 
Service buyers, The Military Market is published by the fore- 
most authorities in the military merchandising field, Army Times 


Publishing Company. 


A circulation guarantee of 15,000 per month insures advertisers 
of the widest readership of any trade paper addressed to this field. 


YOUR AD reaches the men who make the buying decisions— 
procurement officers in the Quartermaster Corps; in Service- 
operated Commissaries, Exchanges and Ship’s Stores; in Officer’s 
Clubs, Open Messes, Service Clubs and special purchasing units 
—plus Military Sales Representatives. Don’t miss this chance 
to tell your story and present your product to them. 


Get rates, sample copies and complete information from nearest office: 


NEW YORK: 41 E. 42nd St. 
CHICAGO: 203 N. Wabosh Ave. 


LOS ANGELES: 6399 Wilshire Blvd. 
SAN_ FRANCISCO: Monadnock Bidg. 


PHILADELPHIA: R. W. McCarney, 1015 Chestnut St. 
Also: LONDON, FRANKFURT, PARIS, ROME, CASABLANCA, TOKYO 


ARMY TIMES 


PUBLISHING CO. 


3132 M St., N.W., Washington, D. C. 


publishers of 


ARMY TIMES * MAVY TIMES © AIR FORCE TIMES * AIR FORCE DAILY 


water | 


(Moral: Cigaret companies re- 
sorted to this same type of nega- 
tive advertising, and look what it 
accomplished for them!) 

G. D. KNEPPER, 

Advertising Manager, Toledo. 


Says Imitators Cause Trouble 
for ‘Strike It Rich’ 


To the Editor: In your Jan. 4 
Eye and Ear Department in Ap- 
VERTISING AGE you have, perhaps, 
inadvertently maligned “Strike It 
Rich.” 

First of all, you must under- 
stand that, as the creator-produc- 
er of “Strike It Rich,” I find my 
brainchild in a very peculiar and 
undeserved position. When “Strike 
It Rich” went on the air, it was 
the only show of its kind; i.e., a 
show in which people told why 
they wanted to “Strike It Rich” 
and gave their human _ interest 
reasons for needing money. Oc- 
casionally, a very tragic story 
would be presented; but the con- 
testants were never selected on 
the basis of misery. Subsequently, 
a number of bad imitations of 
“Strike It Rich” have gone on ra- 
dio and television, such as the 
shows you mention in your col- 
umn: “On Your Account” and 
“Comeback Story.” It is only since 
the airwaves have been surfeited 
with an over-abundance of so- 
called misery shows that criticisms 
from a few quarters have been 
forthcoming for shows of this cate- 
gory. 

I believe that the criticism, as 
a general thing, is merited. How- 
ever, columnists, when they write 
about shows of this nature with- 
out naming any one show, do not 
realize that they are hurting 
“Strike It Rieh” inadvertently. For 
instance, I received about 25 cop- 
ies of a column which Billy Rose 
wrote about shows of this nature, 
telling a specific story about a cab 
driver who never appeared on 
“Strike It Rich” but did appear 
on one of the bad imitations of 
same. I received copies of this 
column from various parts of the 
country, with notes from these 
readers who assumed that it was 
“Strike It Rich.’ In other words, 
by indirection the granddaddy and 
pioneer of this type of show, no 
matter how carefully produced, 
automatically receives the barbs of 
criticism which are deserved by 
the bad imitations. 

If you ever take the time and 
trouble to analyze “Strike It Rich,” 
listen to it on the radio and watch 
it on television, and compare our 
method ef production and ap- 
proach and our follow-up on each 
contestant, you will realize that 
the shows you mention, and a few 
others, were created and produced 
strictly to capitalize on the success 
of “Strike It Rich.” You say in 
your celumn, “Thank you Mr. and 
Mrs. Consumer for recognizing this 
ugly form of entertainment and 
continuing to turn your back on 
it.” If you look at the ratings you 
will find that this is not true. The 
public has given “Strike It Rich” 
the honor of being the highest 
rated daytime show in all tele- 
vision (CBS-TV); and our radio 
version on NBC has reached a 4.2 
Nielsen, which puts it in either 
No. 1 or close to No. 1 position in 
radio; and Wednesday night’s 
“Strike It Rich” show has consist- 
ently stayed in the first 15. There- 


fore, you cannot say that Mr. and 
| Mrs. 


you mean to say that the people 
| who watch television and listen to 
radio are getting too much of the 
| misery type shows. Unfortunately, 
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the original must suffer along with 


“The program was repeated on 


the bad imitations in receiving this | film in Austin, Tex., last Thurs- 


type of criticism. I have thousands 
of actual proofs in the form of 
testimonials from people both high 
and low; from leading social work- 
ers, from leading medical authori- 
ties and from leading executives, 
as well as people high in govern- 
ment, who consider “Strike It 
Rich” a basic “do good” show 
which sells the American way of 
life. 

We do, and will continue to 
stress the “help your neighbor” 
premise on which “Strike It Rich” 
was founded, and I ask your help 
in all honesty and fairness in pre- 
senting my views in this particular 
matter. 

WALT FRAMER, 
Creator-Producer of “Strike It 
Rich,” New York. 

“Strike It Rich” has had a good 
rating history, has done a good 
statistical job for its sponsor in 
the past and is still a good buy 
on a cost per thousand basis. The 
Eye and Ear column writer’s ma- 
jor point was that the “Strike It 
Rich” type of show rates low as 
a category and is on the down- 
grade. Perhaps a better way to 
put it is that “Mr. and Mrs. Con- 
sumer are beginning to turn their 
backs on this type of entertain- 
ment.” It is still the writer’s opin- 
ion that this kind of show is a bad 
sales environment and a shabby 
way to parade the misfortunes of 
people. 

A New York Times story of Jan. 
27 reports in part: “His appear- 
ance on a recent television ‘give- 
away’ program proved a give- 
away to the police for George C. 
Poper, a former convict. He was 
arrested yesterday near Spring 
Valley, N. Y., as a fugitive from 
Texas justice. 

“Poper won $165 on the WCBS- 
TV ‘Strike It Rich’ program Jan. 
11, after he had appeared on the 


telecast and narrated a tale of 
hardship in caring for his wife and 
four young children. 


day, and Poper was recognized as 
a man who had been indicted there 
for theft and embezzlement...” 
* . a 

Threatens Scissors-Shutters 
Campaign of His Own 

To the Editor: As advertising is 
what it is, promotion mass appeal 
for mass consumption for mass 
production for greater economy for 


‘| better living and all, this gadget 


called “Blab-Off” is the biggest 
crime since the Salem witch-burn. 

The answer is not at the listen- 
ing end... catching and cutting off 
objectionable material before it’s 
heard—but more logically at the 
production end to create better ma- 
terial before it’s released. 

If the plugging of Blab-Off con- 
tinues, and succeeds, I’m under- 
taking a campaign for one or more 
of the following enterprises: 

1. A clipping service to scissors 
all objectionable ads—and articles 
—from newspapers and magazines 
to provide subscribers with more 
desirable, palatable, castrated edi- 
tions. 

2. Glasses with automatic shut- 
ters over the lenses, to black out 
vision at movies during scenes the 
viewer finds annoying or obnox- 
ious. 

3. A cut-out switch for hearing- 
aid wearers, to be used when the 
latter cease to find interest in con- 
versationai listening. 

4. A can of black paint and a 
brush, for anyone to smear over 
any outdoor 24-sheet posters Le 
may deem disturbing or offensive. 

Sure, the idea in Blab-Off is ob- 
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Consumer are turning their | 
backs on “Strike It Rich.” Perhaps. 


“We'll have to go pond-hunting again. 
This North Jersey ‘suburban explo- 
sion’ has got me so | can’t sleep days.” 


Nware News 


Doidy ands Sundow 


Represented nationally by O'Mara & Ormsbee, Inc. 


NEWARK, KEW JERSEY 


Sei eee | ee we 
5 , % Be ac: i I 


A TR Oe ee eT Meg AS MON MRT MERE gS PEI EE ORT Ce CER Geet “ aeons, ae ea Es erat RS IG CRD Po RAE RP De eR NEU | SCO fa lend hy : Sees aes Dead bed ea 6 2s nC SEARS SPS ghee Ok of SLA PRE SSS 
PS plete ede te i tadect Sue Ree Se tag Re 3S (aaa, SR Pa tie CD A 0 acu FO NO ta aE AS ow Age REE Sad elke do, a RR No gua eS oe a a SIN on ea ea poms. eee ee agent ST. 8 Stee 
eet ” ato ‘ , e { . ’ ek A ee 
io a 62 ; a 
; | 
| ee | 
a | h! 
ae eee 
ot : I eeeeenereeee olltciaiateallneneenEL ERSTE | a } 
: a ..' } 
F 
ee PE : | | 
I, 
ee t 
Se a » * - 
Po q 4 
“as ; 3 7 | y! 
Hae _ 
nee ; t <a } } 
: ti 
igteae we i 
age: , oo 
ae JUST ASK FOR MARIE: &f ; 
Segue Call WAbash 2-8655 and ask for a 
ae Marie Maize on your next multi- Se 
ae graph, mistagrann addressing or , ff 
mailing job. ee pick-up and de- ; I 
is livery, fast and accurate work, plenty q 
sci . of experienced i pereons, are { sk 1 | 
Sees f@ always: in line. E LETTER SHOP, @ . . & 
a Inc., 431 S. Dearborn St., Chicago 5. i me i 
(Now in our 23rd successful year.) | BR .: ii 
oy 2 i) 
: | | 
ape aoe i H ‘ 
a - 
poles rr ; e if ee 
re 
Bae n Bes ae 
bg eeres es at ee = : 
tei og é — ee | j— _ Tie 
2 ae SS a . 
Tee * at ae O — 
“aie ty — i ) 
eo innate Te 
ee tes 3 ; ee 
— Q - 
ae ae : ies j ) 
ae oA la L - Zi be dae . 
Agia gs # SX fs mA y . 7 cio, 
ilies NEN, \] — me 1 aed SS LEE . 4 
Aen bees ae Ge : 1 q ’ ama a Se 
ty me po PS ae If | | \3 Pr Bi: Al \ - =p 
(nae ee ea yeh P ry - i - 
eins e | eters A: it oe _— a ale ‘ Rw iy a : om 
ots Ade be —LL_____—_—_———SSSESSeee as, fas AL Kane ae 
ee es eS arantee: .<.. 0. 2 > Yh al / ' - 
pale es ar 15,0000 | , as ie, t aa 
ae a - . vs | f -* anes d % ce 
ts 3 ss  Coensreter Ry. “an , t 2 a / j E 
ae y LAN Ne \ a 
Ae ———— crt a teeticlok | ie ae ff \ ees aie 4 ee 
i, a> 4 7 wi AY oe 
j : Fs Vi C. StS) * ks sia ?, \ - A i 2 
} ° Wg ‘ ° 2 ‘ ‘ A H 4 
Fi ea cr 6. bs ‘ ~ \ : ae 
| | \9 —7/ = . \ a 
-. £ ’ f 
eet S| | | iw A — , ss 
t fies 8) } i éZ Pee * ; ‘ 4 . = 
es & ws | af 
eee: zi | ‘ | y 
pemeee  s | . : : ih . 
<e nn | 
c oa PAY : oll Ne ' | } 
ee eo t < pe wy ‘| | i ‘ 
: | ta 
| | 
ee? > ee | 4 
| 
| ee | _ 
t | | 
: | | 
fe ee 
Sine eee . . 4 
as ) . é 


Advertising Age, February 15, 1954 


viously that the device will be used | 


Coats & Clark, thread mill] points | 
less and less as television commer-_| up “that prior to TV the housewife | 


cials become more and more im- | would listen to the radio and cro- 


proved. But doesn’t it make you 
nervous to have someone standing 
over you with two fingers poised, 
ready to poke out your eyes unless 
you stop looking at the feelthy 
pitchers? 

ELwoop SEDGWICK, 

Chicago. 
* . . 

Portland Poster Shows 
Business Is Good 


To the Editor: In view of your 


editorial in the Jan. 18 issue of, 


ADVERTISING AGE [“A_ Delicate 
Problem in News Handling” ], we 
believe you will be interested in 
the attitude of North Pacific Can- 
ners & Packers Inc., in the promo- 
tion of its frozen fruit and vegeta- 
ble line under the Flav-R-Pac 
brand. 

This month in Portland, Ore., 
there is a 200% outdoor board 
showing as shown by the accom- 


panying photograph. This concern 
had a 25% increase in frozen food 
sales this past year and, although 
to date national distribution has 
not been achieved, does have 
limited national coverage. 

This particular board has cre- 
ated a good deal of favorable com- 
ment and was designed not only to 
indicate progress but to provoke 
introspection to lead to the con- 
clusion that business was good be- 
cause the quality was high. 

The follow-up board on this, of 
course, will be devoted to a qual- 
ity story. 

RALPH P. COLEMAN, 

Coleman Advertising Agency, 

Portland, Ore. 

« * . 
Fosdick’s Working Overtime 

To the Editor: Your magazine, 
Jan. 11, Page 60: FAKE FOS- 
DICK. 4. 

Enclosed: Real Fosdick (none 
Fearlesser!!), as being advertised 
by Wildroot Cream-Oil in ad cam- 
paign of 200 daily newspapers, na- 


tional magazines, car cards, bill- 
boards, radio and tv spots, college 
newspapers, match book covers, 
college and high school book cov- 
ers and display. 
Stuart E. HAMPLE, 
Batten, Barton, Durstine & 
Osborn, Buffalo. 


The “fake Fosdick” to whom Mr. 
Hample refers is John T. Fosdick 
Associates, independent survey or- 
ganization, whose “fearless” find- 
ings were reported in an ad for 
Mechanization. 

. a a 


Doubts Decline of Crocheting 

To the Editor: An item about 
(“the very sharp decline” in] cro- 
cheting that appeared in the Jan. 
11 edition is of particular interest 
to us here at WJAR-TV. The item 
{quoting J. Colby Lewis, v.p., 


chet.” 

Our “Nancy Dixon Show” bla- 
tantly disputes this viewpoint. 
Once a week her program devotes 
time to crocheting lessons and 
concludes with an invitation to 
write in for an instruction sheet. 

With the huge mail response re- 
‘questing these instruction sheets, 
I feel that we can rightfully take 
‘exception to the thesis expressed 
in the item. 


JAY HOFFER, 


Promotion Manager, WJAR, 
Providence. 
. * * 


Praises Presentation of 
‘Newspapers Care’ Story 

To the Editor: Who Cares? 

A “shrugging-off” question us- 
ually identified with the less re- 
sponsible. 

Your Feb. 1 edition does a mag- 
nificent job in showing who really 
cares. 

It demonstrates in a hundred 


ways how the newspapers do care, 
—for a better community for a 


better America. 

Congratulations for the most 
impressive presentation of the 
“heart” behind every newspaper 
I have ever seen. 

HEnry B. Hook, 

Publisher, Morning Demo- 

crat, Davenport, Ia. 

* . * 


Puzzled by Woolf's Objection 
to ‘Bottoms Up’ Ad 

To the Editor: Always enjoy 
James D. Woolf’s articles and have 
quoted him in our sales letters. In 
the feature section of the Jan. 25 
issue we are puzzled by his crit- 
icism of the Hanes Hosiery adver- 
tisement. 

If, as we have always suspected, 
women buy sheer stockings pri- 
marily to attract the eyes of men, 
and many men buy them for the 
same reason, this ad appears to us 
to be the best by far shown on the 
page. 

As for whether or not the model 
is a nice girl or the position deli- 


cate or vulgar I am sure any good | for the purchase of stockings, and 
football quarterback would find| we presume that is what it was in- 
this both familiar and functional. | tended to do. 

If Mr. Woolf doesn’t like the bot-| With apologies for my ignorance. 
toms up view, suggest he turn it CEep LOGAN, 
upside down, and he will find it Doerman Shoe Mfg. Co., 
even more pleasantly provocative | South Milwaukee, Wis. 


Automatic silk-screen equipment for speed 
and economy. Specialists in short run, 
large surface printing for outdoor and in- 
door advertising. 


4-COLOR SCREENOLITH — 
PROCESS : 


SOLID COLOR PRINTING | 
. Moh) Cees Ls 
[DAY-GLO~ 
ee a eC Ee ee 
quality, lowest cost silk-screen printing 
le makes K-N the largest printers of local 
and sectional 24-sheet posters in 

the. United States. 


) 1570 $. FIRST ST., MILWAUKEE, WIS. 
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Good News trom Otehoma! 


Here's a quick look at how Oklahoma and 
Oklahoma City started off 1954! 


The headlines on these clippings from The Daily 
Oklahoman and Oklahoma City Times during 
the first 12 days of 1954 tell a story that’s 
important to you. It’s a story that points to good 
business and good selling this year. 


Yes, the business outlook in Oklahoma is bright 
for 1954... so be sure your promotion plans are 
geared accordingly. 
newspapers—the basic advertising mediums— 

Ww and in Oklahoma that means... 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES! 


First Forecast | 


by GULSERT HHA 


ar 
19 

/ ‘ 
mot Hen 
be 


> 


Be sure, they include 


Paint Company }="~ 
ving to City 3 


The repenat of.ces sad 9 new 
VPrerenouse of the Manes Pant, 
one Oh the tereet ond mow §,. 
Sve pndepredem pert mar. - 
\ iorers ™ the aston ere nos 


City Due Hig 


Branch Store 


Gren’ 


ern ty 


\oah 


Oper y 
The Oklahoma Publishing 
The Farmer-Stockman _ 


a ear Rar te a eee ae OS he ats ew Cs ere: ON SI est cas kt Pew ee eg eT “ty eire vi ne? ee eet eee 
a = »™ + aah ho Pye An lc Cae” EO ae : Mrstace aig even dt ‘ Picks aren oe ut ANS ec 3 ee ; Re eae Fae? win oy Pig dak ger oa aes 
UY La ARS oe ed Ol AE EMS Ra Cec og Nd ya PE RE ee ppiitercttn Lila peer rte Fp ABS EW eiralpe  RR U e ee g eas Tae eS ster Ge! DSc) sigh gedil epee Bay pe ee Beg Oe BN Bieta sco iS SoD eetarcreanc ee tS ‘ea back gt eee ESRC ihr 
Se echn get Se gE a oe Be a a oan FG hs So BN OS aot Re lo bd RA eR 2 ER OF ROL RN CR Th ae a aan eget. bo aan beersk Soh ane mee fe fest ae se: Rega heehee se Heh OR Shay aes oe aera ae eee ee ae ae ar ee cae 
BE Renkgee sod ) aia at an ie en ira aR RE Ganter wines Siriaas fac Pics ea 2 fs Fe al See ON kage EL Se rR ai ro Sma Mee (= RS a a aie sae oy eae fg AR eee gn at 7 ae 
Meee he FICS gee ate Phas attic tee f See splat i Serege. tts Aes Sele ee Pig a pe he rt 5  Y  cenen are eure <M gi a = gee ae een ese Ae Pees as a tk ee 0 A esa ; Berek Oh git te ee 
eT TEC RMR ie ae eee oy ile ST acetate £ tie 8a Ne ot oes Chen ean z I sda mi ken pare rect a <a, ; ares Se ae ks elie Ao Cea a bac neg WA |, pes 2 a ee i, Oe Ages = : Bas 2 = ae ch a eo ih eee? 
eat vantage Ge ee a egy a See - ane Frege 3 ; ae ae Sy sic See ea a evar j ie eat ee ae ea eed Pa te ae ; Abs Seer et ces} a soo joie See seat: si 
oka e ye ’ ks ee hs eae GEES Srpaae Pi URO 5 kt a Fag eh Cees Bears a a 7 , A te aaa Reis oe uy at FON ie ils : “oer Meth brane ada 
. ns A ei tre ie baile, ieee + is Sain Ee ays oe =e Sheet Ac St ee ee eae 1S. ae - ease j ee = ee Sar’ red 5 : = bi oe "ee ¢ : oe : : + aa " r Pa te 
a: ae : - Ey 
bk Si 
% sie } 
| ee ‘ee 
- 2 
: ia ’ 
4 8 | 
I: Se 
rod 7 
‘ | 't '! ; 
T { " ig 
: : Pe a ee ee ; 
! \ i a : ry eee A 
" eee 4 A 
- | ae 4 e 
Print 
d | ( 4 
} i } i ; > 
@ pT —— < 
x sok Say a8 nfl : . 
je pO RESET Ao 
: < + ae ira 
‘ f 7 boas. 6 - *] th a =, 
; E | i ‘The his ress 
4 Lee 1 eae Cae 
avai Sutera 
a f } re 
"ts | eet : — ay ee eae 
i | NS OS a. Fee 3 ae wis pate 
ee : 3 ns a : ; ey 
2 | | | fe 4 ° aoe 
| te . wily. deen, 
) Bi} | -~ sa ule 
,. 0 a ee wg 
r | j eed EE OD eae gc ae Rea Pie ett 
a2 f } | Bu. es 5 
| ne | ; | Coe ce es: 
a "a } eR: rene” SF 
i me | | oe — kw CO : 
= PF Cie ; Ate Ci 
S En ; . ’ ey nine ae er 
ie : . wenn RAS F a) — > ity s Bui poe eS ne ee Siac 
ae i ; fein es : ig Se ete t ‘ ee / e U din, -) oS eae 
Lod pale EES Se ee Cabs - ”'S3 D ae 7 fon 
| Ran ream 30 ‘5 “ IS3 €, : 
2) ] ' ; wot o al Ps 4 3 
a. ff “Business is Good!” _ — ch\0 ‘ Recep; lle 
= ; sttU ot aah 7. ‘pts Hp ee 
= Constr iy RE Be: OD Rod, Here 
a | City at Pe alte! ean, Pde : 
ieee ew Ne ee —_ 4 : 
E } Stturg,, me MO Over this vous “th, Ne 6, Mad gee t 
t | ast pris ates Form, COP despite abot 5 > pervens eral <j t*8est an. ‘n tasty _ ; 
- i) Py uc ond Te ay oxen Ne haten 24» Federtion mares. it win on Sad yt Prog PeCOrg lhe ere .s 
SEIN i) ind port a pays ane ac @ booming city ‘ » EM wes ” = Pe a, “4 [mare Ther aay be the sere’? Porting tery? 
s > o< ‘i ‘ loan » ba < >>, heal ‘ vag e vie 7 * 
oa | Dut yey Se the oe _fow nine os > Pe eee Ee : Tres © the inst prediction te sree aig ated e 
Si 4 ® ine got as a = . at 9 * Siu arin . « dfoien a sued On the 954 itn “Ved "6 ey ae 
; } ot ore pstor wa ® " 7 < 3a cop by Rt «nt, @ 7 ili 
3 i acne 0%, oof HOE tne Wain ma , ” $13 aaght $a -_— ttre tg : age Fretas with the Conse, saricultural agent tor the sitie “ith tyne the Sop 
oe | COE g tenet On yeOe ae Yall nt a i ne May of “cavtiet” hang Sona Fe Raewroad at Amardty "Dorie lang tad Tem 
ms enced “yhe aF ayes © > And. seve } Whom Suse , te 7 pepe Sw — yeew a83 Texas Figo than “hich 1 pee! ee oe 
jpeved tH es € ax? ing mvestMen Man these wont he fo sr Man” Meus “ ors Qeans ath Crons wont wteet seeded ine uf a PO, 4 vray atten neat 5 eerie 
v mr wo vie’ ¢ of t 5 0 Dorking meter or a parked ee a Oe tne, . enid yuut Oust 8! the end of a drouth om ree “nde, 1€°. but ng Rai 
; | ne meses A. oO on ® \ ae Et SO) tm 6 = firm, 2 D tote 1°59 hawt rome up wih Pf! Semen Miky ° yea | F a 
oe | rm ch MUN port OM sane ard the streets wg : ne te C, OSi 1 fest rains. had piemy of 1 Parr? ang petther "a ‘ar gaa 
# ante days iat Ever ie = , or $ Jum he 200k Blagt arowih ad Pein oT whe hero, UR ota 
eG rete ne ane Sa § DES tw on te ED istmas ‘pers S » $6 Vilj se apcgh fhe setnte® Hetgny ther Se 
. 1 Tg mm 4 \ Geran a | ‘ : Satay ety POF tig Maly av bead 
i‘ H bares gat BTS atlio mse Open cna” of Chri . aVin ‘ong in y, tac ™ * the 2 emai 2 ken ~ rps as 
4 + msn? S87 ahe Vast § Tre * bate a City be ere OME L Om be ae ow 1 mt tay ios Cc . Car Hy 7? a, & pee ey, 
i | i eS ae UTNE aed pon wn ow yg pve Seal wg of fovecestmag . en e al es . a a doisaaty . Im] es i acces 
co Se Oe en oe” 200 R 0 D eet He At Ol pt Ing hey Q) see i : uae ite 
‘ } = See. © . re nae = hf secretary bod Hs Speen . I “5 wo, ee aeow 78 vary 5 in oO od thae ie ce ses ins 
os | Tt Ate Wee On. ® Ne) powberser nerawer® rm Si etenties ) a eine hie ig Stee ~_” s, Crag ant Sted. |" Mos: 5 
3 | - Se A lee i. soon y agacemustie wt aire the ey {or a en - = that pea eee hensp er we ank remuen |r : oe 
X en cayenne a © oe von, made tne OF thet ‘ + pest > ae eee ot Fay , xe, r . Me og | ee 
‘ | ee ae) a Fee Oe o | poe ennnunt neck of! ew tlene e Dr \ Hopes ee Lo en Bs month es Peachnat ht? ten rr ony gon be 123 Poy as S torvng M4 ; Mate: 
{ ye | Boss qe Oe aes We 8 wren, wee eres ent The progr ess . os “ne, Pee in tt? bere “hen te Pre : ann i nig there ,@ Bale : 
: Be *y et nere SO gen ete “rrance of the Bus Wiel toms, (2m -™ Feta Mn OM foe SR toy @ eg e_ TS mel OES tov, | Q Paha. 
ae | Goa. ar Doy@ sary of the ‘oe Holrdey ose 952, Fiery, Pieeg ng Mteern i” oe Same! thes SL” 0 Sa nee 
: . - 4 ge el @ ern ek x! Chrahoma City Re are pire wut, oho “@ OY tp » » VSP ie oto 
i ee cd = aie Meters SG mre potions Bac Better 3h Shows f tsh ah cot heey St the on niet totes, ae > Th ha hea R . * poke: 
CECE i$, eh “ Water Ug stands sobd ‘s le" Apr pues 19 Pel ae aes see Pye 7 im PP stay ov a ot tod! 9 ens ae npr 
ae Wise oer . eae The city prem frnm rT f beer 
me hen sed Se : 3 Gain roo Fey, Me aR? . | ° eae ee 
oF ; erat Pe Ww — re IClure eu as 
| ‘ ie } ether wae } erent al 
as baa Tn f tas. 
Oe ‘ | - e last sul tw neorty or Oklah a ata 
2 | siness CEES: ae 
-_ a e pion & t oe th pers A yietd el 
nae, the city browser 4 whe, of 73,346 dn0 bushes dreuar eh 
- om jot the ime murder © heron tnt Mimated tor of Bait Noa 
em unereate wee ee a C00 My" ORishamas aa ni 1884 Virgins 
Ss seer ap 2 
tae city water é “mY he depar: or 
f 4 at the stort a} ed Oe nann pf, luture. gaia ; 
mare a be pl ndey € POD report : 
i meters mo wre Pr a 
ee » meters wa ane TT 7 {eports from tarmens Jeet 
5 . nue . Me indwate 5.642 000 ae che 
it | roa ie ont © ay ‘best were planted the gi al a 
: | __S aa aed th rs ee 
—_ fer eh ey) oa 
ler thea ia eye te ijk ak 
e | ts ma’, at about 2esc.eee Ay 
t pan 4 ected ne (ben the number pe ee 
a 7 iast summer, 30,7009 2h er A 
, e soe ea] 
. "960 yield foe the wea ome 
: reid of 1.348.000 an 
fe || "it .tstimated cor ante of ba eeye gs 
i eas Obishome, x D. Blood les gegen 
7 i — preter Mausticion bere to ¢ poe Shee 
ee Since, SE Sa'y wane ae iy PO ah roy sper te 
13 ig year a yn, a faster ce @ thew hayme repent ay eT : 
< a aed cun: « UT conta oe OS ar ee the state tng Om farmers os he 
3 b] ne ee the fast 12 Neate $642 09 Nese a 
*~ Posen? $ Sareneg: durin hich plates in (bbe Re Satins SN Sf street were ponies a sae a 
vy ae i Vv “Toceest ig ’ . sce mq F taee meered wth 4.995 000 Cre ch 
i oe \ ~ faa -P embers yaced Mantas on the 5m 6 ee ler then tne screage ie Ae 
ee . " \. wie! gga“ ie Nee: timated ‘at Jeet. the crop 2 
. SDI e é (A ; sate were then nt, 250.000 
f A (f Om <) THE DAILY | ted Hast summer. renee 
ee 1} ances ~ | —~—+——f S -- . erage engl, ePOroMmatety - z 
«en ,' rat 8 IME . " es 2 ee ro £ Ny pret tor the gant i : aes 
os + iper* | EN Ae emacs Sea 
fy by AL CAPP Tes NEP oe ’ for ne 
i . "7 . ee. rd I i t C KY 4 ae ie me 
ae SRST see tre 3: Wine ae 
Ae | ELASTC. HE CAN MAD agen’ we Teor OP * +~e . 0¢ A he 
i TINT AMY Srace > Because USE wupeoo : tet gs C eo | et ey 
ree A Hl Ow CAN POGON wmoneey catn ii 4 Rye “a | . | Ti mre 
e Ore wos +, J St he tear os onaee « age : if ' 0 Bes P, ' 3 
. Out wor (eww) | / a. ats \ ° * . 
: ga’ oll sears Ze || CES, .. , IC ie cak 
“fe = 3%, \ 04 ARSS!) Ge ° eS - - ; ” } % 
nan, = PE o \ 19 ~> . Pa P ‘4 * 
} 2 ( = ~ PW) “A> : rh ‘ees + ’ lve Ye ay 
aa yt e- x MB? © (YG) :- 2 ars pe 
: * At. - (4, fits “fp ™ : >t |e fy orm steg Set 
: - : * See ** J be » ~ Ls ie Sines ar Oe 
ss La r 3 L Bi" , éme eo 
ee “ou (OAD Te Br AL Pm marren wat) ey 7 “ook fy iB las |* "i - on ee orite 
: ES nO OEE WARD OE woe nae Sod “se ic ot ify : ‘ PPS e005 i! 
; ay ee ee ecu t )\ gor emonoer Y a - s - \y e Ry bs trae Ld oe 
t oe Ree ane prapere 4 Casnec on , i . i} e "ae ME ie tua, 
“et onc ){ “Seer; ames area i ; \* 4 . Prowesin, ar a ee, 
; a See ony Iris ones sommes "ono, smmeoret) FE 9 - re ' mene ; : : 
<j Eve, Cane Dp 2088 Cann, e + ® a tee at 
’ 3 acme”, oY srs a Amon iy rasonoey p ce j ° ix 2 wf « + ps Mar any wih fe 
i _ J Le Soe 0: beens a A 4 : ¥ wan “i 
; af) am | 5 ik fe en - . ay 
| ms ’ j v ove wa tan >- , " yt 827 Oe 
«ae SA ie ay ee PArsithi: PREP - ws Spec 
es ah vs » ¢ « an ee 2 Vv f ad alee Ps : aa ann HE 
ae “any | me RC r mim ° mai = 8 oe Pete 
aa 4 ° - as A 4 ! 4 : <4 . 1 ringed: 
= Lat. a as eon i ey te | le i if, ‘2 .~ —~ w~w rn ‘ eee 
a nee ae | TEE EE EER epee Smee crack eee yun? —_- oun 
" ————— TN Ses r : ’ * Py ’ ch git ibe 
i #@ Lazo |g + WEpROOT belup , ye fe ' ing, a 
H f momoo 4 on nae 4 ~ GV.) : ‘ Na = , 
i F es le x | «am E bn = in le ke le 1 Ay eS F | . w & eek 
ie N = . { ¢ ! at? : . F ¢ te ' le ’ ns ‘ é oo ‘wt © ff wn ot wo Cblizenmg Cy rer tn ‘3 a oo 
} ; e {pe ° Yn: ae Be on \0 i wn capernen store OMe ey NN) Reese. Me neu reemnsl ms ig a oon 
ae cet ms ’ . OT mcew on tar rey 6 Tee TR ep, om eewwacg! Soiardey in Whee Prat ee 
Ee oh e - : rs if 7 ‘ a me onee one 0 Block \o ol a? w te a ae ie 
lee ‘ » abe bee Fed 3 4 ¢ The & ¢ ‘ peak mmcdorets aw ad ore® gare . age wee* tum e@) ocewe > are ices : 
= al E : vo on Soe } {or \ sea 2) oy, Revmartid’s PON ® wn 0, ae cent Soe coN?, Beeld Constr age : 
. r . Ft GA. Qn tap , te efor (haw pies 
oe ’ gt ~ ed Tuesday one tow wee) ‘ en oF \T ts \ Aan 
ee r > 2+ Bie & noe) Oe tne tO 80 a vy, mote A am hee . \ ; 
ot GE SS ens oor eee - - ; to Kee? | Bh oy teve Ores © wae oe god A cont? - id iT eed 
». Cac Miki c PE IA city Ove og art bevel cat ote F 
ee Fe “ ‘ 5 THY ee et enmediate a “? 8 - 
ee : a r) = Rank o “ Lad te > the winae OGt TO —— : 
ae i . - ‘ its an Natior theists Ape 47 Mant py Auawst t —, ERS == ~ : 
‘ ) wt) oper# - 
ae Busiest P and fl Oper oom ySTOME® — fe) ne oe 
ES 4 4 © no em oy ine ae Suh AN Cc e °o ot ond e yn Ole 
' * 5 ‘ ) gntarome ae . ca en GS ee — series ute 3 
Fai sin Ms ni , pata Oe enter 6 ee SAVIN U . end Pen 7 alll, TOT E 
- — - - - “ ane © guare OO me v\ Le ee P. 
a <= es = seas Ae ot oe CITY . \ we, et Oe, 8 Sl POstol pon 
x aa 5 a eee meaner, UT ce tat Shy ‘lon tn gunn gm Be Veet Ca! NOCCipts 
ae. = To ‘ sas wma om a \ \ ast Trot Sout ~?- poene CNT. apart Or guctl I mt inue Spiral 
tment iowttine fee eba < qavernront "i pe ee mec om we niin be gurve? a pore e ; 
pl Retumson ft stl have PZ wa A ee ore 2 va, eaoven OMe G, rare ceive i sate 1A Satur - | a City Dur; "5 
aa qmem to will be the toskier. gNew- {snot atiroctons ae ion Coens a yee © ane 1 en ot are UT eat TE) ORtetoe nd 3 
& wns the 100 be 1$0-tomt <ite which hax 7 a screuled © ne oe a " yr - aot pat ere ptded 10 ne 00.0 sett tenet oy on tom meg cae tY Postel re, ; { 4 
ment 10. managed the transactim The | re year ¥ gaverta? ore ean eo ! ens gn chee, prin “Nigag to Fa vat enieror GUE small oof f%2 wiin on em atd thme get, A 
| ed m detent court Cuecdar. 3B a qertense? - getientel® a . La end agit Cg Sul cee t , seve? a cont we worry WH rep Pred ay Pe te " 
| proves ° here f er i -street park. ~” une tote! emed ont cnet { ad na wren ore or! on geienem en poke aA oot P on Wednesday,” POUR sree |r 
: j lem are pdjuetment Lered ont ( wety © ang oe w™ ad yooh gO, ane ite et Ge won, Se Suditer oY 
t } 4a “7 en ee? Pape oe ’ ~~ @ on er , . 
Fi granites ‘ o 
4 | s : ‘ ae 
: : ieee ee a ae A a ee A re : cad se eee Ben cea. a : 
a pa pean) ee a agen i 5 oe 
‘ Radio ® - - pe ae aS z 4 f 
5 ed by The KATZ AGENCY ss 
ee ; 
ee _ a zy ; 
‘ he wry, ae ‘ ; a bi : N yee? o ne Se : oe Ve ae Rey hes Dis, 
| = Me Py : By aay ap ; te ‘2 : > ds, 4.5 Soe! ial arn Sg ty Sh eae af a \- See Pe 
x : ; : ag > ; OWE pe age CO) ae ite ae peta che ee pie stg, ese iS aoe Yee. ve fs) ee AY salen cae fo oe , mr 


od 


64 


Four Appliance 


Makers Withdraw. 


from Ironer Field 


Cutcaco, Feb. 10—Four ma- 
jor manufacturers of home laun- 
dry appliances have withdrawn 
from the automatic ironer field in 
the last year, according to a survey 
of members of the American Home | 
Laundry Manufacturers’ Assn. 

According to W. Homer Reeve, | 
president of the association, “The 
survey indicates indisputably that | 
declining production and sales of | 
automatic ironers and dryers can} 
be attributed directly to the manu-| 
facturers’ excise ‘luxury’ tax of| 
10% which has been levied on each 
ironer and dryer manufactured 
since November, 1951.” 

The four companies, which have 
given sharply declining sales as 
the reason for their withdrawal, 
are Easy Washing Machine Co., 
Syracuse; Apex Electrical Mfg. 
Co., Cleveland; General Electric 
Co., Schenectady; and Bendix 
Home Appliances Division of Avco 
‘Mfg. Corp., New York. 

The survey shows the following 
downward trend in ironer sales: 


Total Average 

Ironers % Retail 

Year Produced Decrease Price 
1951 269,946 oe $175 
1952 202,143 —25.1 209 
1953 154,466 —23.6 196 


The survey also discloses that 
the saturation point of the ironer 
sales, at the end of 1953, was ap- 
proximately 10% of the market, 
compared with 59% for vacuum 
cleaners and 76% for washing 
machines, both of which made ap- 
preciable sales gains in 1953. 


e Turning to home dryers, Mr. 
Reeve said the survey shows that 
“the growth in the home dryer 
industry in the last two years, de- 
spite expanded advertising and 
promotion by manufacturers, is not 
commensurate with sales poten- 
tialities. With only 5% saturation 
of the market, where it should be 
at least double that, industry sales 
and production are at dead center.” 

Mr. Reeve’s statement is sup- 
ported by the following survey 
figures: 


Total Average 

Dryers % Retail 

Year Produced Increase Price 
1950 318,488 $221 
1951 486,655 52.8 245 


1952 614,677 26.3 256 
1953 696,468 13.3 246 
WNEW Aims at Parents 


“Two A.M. Feeding,” a 15-min- 
ute segment of Art Ford’s all- 
night “Milkman’s Matinee,” has 
been started on WNEW, New York. 
The 2-2:15 a.m. segment, aimed at 
parents aroused to bottle feed 
their new-born infants, will pro- 
mote Clapp’s baby foods, Mennen 
baby products, Borden products, 
Q-Tips, Lulla-by-Lite, Electronic 
baby sitter and Continental Insur- 
ance Co. 


Promotes Howard, Graber 


Old Monastery Wine Co., New 
Haven, has announced two promo- 
tions. Myron T. Howard has been 
named secretary, which places him 
in charge of national sales and the 
company’s import division. Laur- 
ence V. Graber has been named 
assistant v.p. in charge of adver- 
tising. Both men have been with 
the company since 1939. 


Welsbach Corp. Names Arndt 


UP THROUGH SALES—Assembled at a luncheon given by Koppers 
Co. and the Eastern Gas & Fuel Assn. were these 12 railroad 
presidents in Pittsburgh for a meeting of the Pittsburgh Traffic 
Club. All have one thing in common; they came up through traffic 
or sales, rather than through operating or financial channels. In 
the front row (left to right) are Herbert W. Ward, Illinois Terminal 


Railroad Co.; Walter J. Tuohy, Chesapeake 


polis & Louisville ( 
vania; G. A. MacN 


& Ohio; J. A. Fisher, Baltimore & Ohio. 


Advertising Age, February 15, 1954 


Ais 
Reading Co.; J. E. Tilford, Louisville & Nashville; C. McD. Davis, 
Atlantic Coast Line, and R. N. Shields, Pittsburgh & West Virginia. 


In the rear are J. Russell Coulter, Toledo, Peoria & Western; W. 
A. Johnston, Illinois Central; Warren W. Brown, Chicago, Indiana- 


Monon); Walter S. Franklin, the Pennsyl- 
amara, the Soo Line, and H. E. Simpson, 


This Week in Washington 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Feb. 11—Postmas- 
ter General Arthur Summerfield 
is certain to do his best to induce 
Congress to reconsider the third 
class section of the postal rate in- 
crease bill, soon to be taken up by 
the House. 

He had requested a 2¢ piece rate 
for bulk third class. Instead, how- 
ever, the House committee devel- 
oped a third class formula of its 
own, cracking down hard on greet- 
ing cards and other individually 
mailed third class, but retaining 
the existing 1%¢ piece rate for 
circulars mailed in bulk. 

The committee’s bill is partic- 
ularly annoying to the Postmaster 
General because it contains a spe- 
cial provision fixing a 2¢ piece 
rate on identical circulars mailed 
unaddressed for delivery to every 
householder on a city route. 

The decision to penalize adver- 
tisers for using unaddressed bulk 
mailing service is counter to Mr. 
Summerfield’s advice. Recently, he 
pointed out that the Post Office 
likes the unaddressed mail because 
it eliminates the expense of sorting 
thousands of individually addressed 
pieces. This unaddressed “house- 
holder” service has, however, been 
lampooned by a number of news- 
papers which contend that it will 
stimulate a lot of “junk” mail. 


Government economists are a bit 
concerned over preliminary figures 
which the Census Bureau released 
this week showing that retail sales 
for January were down about 3% 
from January, 1953. In actual dol- 
lars, sales were off about 5%, but 
the published report makes an ad- 
justment to compensate for the 
fact that there were fewer trading 
days in January, 1954, than in 
January, 1953. 

Officials who understand the 
full meaning of the figures feel the 
3% decline is not necessarily a 
cause for alarm. However, there is 
considerable concern that the re- 
lease of unfavorable business news 
will in itself help bring about more 
bad news in the future. 

“Business men are so worried 


Welsbach Corp., Philadelphia | 


maker of ozone generating equip-|can bring damaging—and unjusti- | 


ment, water and gas service pipe 
fittings and street lighting service 
equipment, has appointed John 
Falkner Arndt & Co., Philadelphia, 
to direct its advertising. 


these days,’ one official com- 
mented, “that any item of bad news 


fied—retrenchments.” 

The government will not, of 
course, withhold information of 
this kind, but needless to say 


Third Class Proposals Irk Postmaster 


there’s a lot of checking and re- 
checking before any damaging fig- 
ures get official sanction. 

* - © 

What happened to clear the way 
for the consent decree that settled 
the government’s civil anti-trust 
case against A&P? 

Pending since Sept. 15, 1949, the 
case to “break up” A&P was settled 
by agreement last month. The final 
agreement, generally applauded as 
“a good deal” for both sides, forces 
A&P to dissolve its produce buying 
arm, Atlantic Commission Co., but 
it permits the company to continue 
other centralized purchasing on 
terms “no more favorable” than 
those available to others. 

Less than a month before the 
agreement was signed, however, 
Judge Stanley Barnes, chief of the 
anti-trust division, was pessimistic 
about the chances of an out-of- 
court settlement. In testimony be- 
fore the House appropriations com- 
mittee Dec. 9 (this testimony was 
released this week), he reported 
that negotiations with A&P had 
been under way for more than a 
year. 

“It is not predictable whether 
an out-of-court settlement accept- 
able to the government will result,” 
he said. “At this time we consider 
it unlikely.” 

* * - 


If Internal Revenue Bureau fig- 
ures are an accurate indicator, the 
cigaret sales slump seems to be 
about over. 

For the last six months of 1953, 
revenues from cigarets ran about 
5% below the same period of 
1952. In the past two months, how- 
ever, revenue has been running 
very close to 1952 levels. In Decem- 
ber, for example, cigarets yielded 
$115,320,000. This compares with 
$119,789,000 for December, 1952. 


Schlitz Names Palaith 


Jos. Schlitz Brewing Co., Mil- 
waukee, has appointed Herbert E. 
Palaith director of merchandising. 
Mr. Palaith spent five years in the 


ment prior to 1948. In the interim, 
he has been with an advertising 
agency and another brewer. 


‘Solomon, Gibson Named V. P.s 


Irwin W. Solomon, director of 
| copy, and James C. Gibson, an ac- 
‘count executive, have been elected 
|v.p.s of Al Paul Lefton Co., Phila- 
delphia. Both are members of the 
| Lefton plans board. 


company’s merchandising depart- | 


|U. S. Television Sets 


‘Reach 27,666,000 Mark 
| As of Jan. 1, 1954, tv installa- 


| tions in the U. S. totaled 27,666,000, 
_according to Hugh M. Beville Jr., 
director of research and planning 
‘for National Broadcasting Co., New 
York. This represents an increase 
of 693,000 over the Dec. 1, 1953 
figure. 

Mr. Beville said that post-freeze 
video markets accounted for 2,626,- 
000 of the sets sold in 1953, which 
was television’s second biggest 
year in terms of sets installed. 


Audio Merchandiser Bows 


Winn Sound Engineers, 22 W. 
Madison, Chicago, will launch a 
new tape message repeater soon, 
using trade publication ads. The 
repeater, devised for use with dis- 
plays in stores, weighs 14 lbs. and 
| will carry a message up to four 
‘minutes long. According to the 
/manufacturer, it can perform con- 
| tinuously for 6,300 hours. It sells 
| for $198.50. 


Katz Names Barnett 


Raymond G. Barnett Jr., pre- 
viously with W. S. Grant Co. in 
Los Angeles, has joined the Los 
| Angeles office of the Katz Agency, 
|radio station representative. 


TV Film Establishes Depot 


TV Film Service, New Orleans, 
has established a depot specializing 
in forwarding, routing and inspec- 
tion of tv film. 


‘Times-Gazette’ Names Rep 
Newspapers South Inc., Mem- 
phis, has been appointed nation- 
al representative for the Times- 
Gazette, Shelbyville, Tenn. 


Folts Joins ABC Radio 

Harry C. Folts, previously man- 
ager of WINS, has joined the net- 
work radio sales staff of American 
Broadcasting Co., New York. 


RAYMOND A. JOHNSON, formerly adver- 
tising and sales promotion manager of a 
division of Celotex Corp., Chicago, has 
been appointed advertising and sales pro- 
motion manager of Deepfreeze Appliance 
Division of Motor Products Corp., North 
| Chicago, Ill. 


‘Show-House Offers 


Mats to Newspapers 
for Local Tie-Ins 


NEw YorRK, Feb. 10—Show- 
House, an advertising service or- 
ganization, which runs spreads in 
The Saturday Evening Post for 
non-competitive national adver- 
tisers of home products (AA, Aug. 


|10, ’53), has developed a new 
|mewspaper mat service for clients. 


As explained by Jule R. von 
Sternberg, one of the partners, “in 
conjunction with each Show-House 
ad in the Post, mats of the artwork 
will be prepared and sent to ap- 
proximately 1,000 selected daily 
newspapers. These newspapers 
may then make up local, dealer- 
sponsored Show-House advertising 
pages including local-angle copy. 
Local dealers handling the prod- 
ucts featured in Show-House will 
thus be able to tie in with the na- 
tional advertising in their own 
local newspapers.” 

Mats are sent to only one news- 
paper in each city. The newspaper 
pays nothing, since the cost of the 
service is paid for by Show-House 
clients as part of the cost of their 
advertising in the SEP spread. The 
minimum cost for three insertions 
is $7,330. 


® Charles H. Albin, managing di- 
rector, told AA that both clients 
and newspaper advertising man- 
agers are enthusiastic about the 
new service. 

“There is a definite trend toward 
multi-sponsored advertising’ in 
printed media, radio and televi- 
sion,” he said. “This has been 
brought about by advertisers seek- 
ing low-cost, highly merchandis- 
able ways of using mass media to 
get mass impact.” 

The most recent Starch-reported 
Show-House ad in the Post, Mr. 
Albin said, received an 18% “read 
most, female” rating. No other ad 
in the issue exceeded this figure, 
he said. Show-House ads that ran 
last fall resulted in over 36,000 
coupon requests for model home 
plans and manufacturers’ litera- 
ture, he said. 


s Advertisers on the Show-House 
schedule for 1954, according to Mr. 
Albin, include the following: 

General Motors Corp. (Frigidaire 
division); West Coast Lumber- 
men’s Assn.; Devoe & Raynolds; 
Crane Co. (Beauty Queen divi- 
sion); Celanese Corp. of America; 
Allied Chemical & Dye Corp. (Bar- 
rett division); General Bronze 
Corp.; Combustion Engineering 
Inc., Chicopee Mfg. Co. (Lumite 
division) ; Surface Combustion Inc.; 
Orchard Bros., and Johnston Lawn 
Mower Corp. 


Luedke Joins E. H. Brown Statf 

Warren R. Luedke, formerly 
with George H. Hartman Co., Chi- 
cago, has joined the copy staff of 
E. H. Brown Advertising, Chicago. 


McCloskcy to Gray & Rogers 
McCloskey Varnish Co., Phila- 
delphia, has appointed Gray & 
Rogers to handle its advertising. 
Trade publications will be used. 


WTTG Appoints Griesbauer 
George L. Griesbauer, formerly 
with Paul H. Raymer Co., has been 
named sales manager of WTTG, 
DuMont’s Washington station. 


Doremus Names Vaughan V.P. 

Harold F. Vaughan, an account 
executive with the Boston office of 
Doremus & Co., has been elected 
a v.p. 


KFMB-TV Promotes Jackson 

Charles E. Jackson, member of 
the sales staff of KFMB-TV, San 
Diego, has been promoted to local 
sales manager. 


Avesian PR Head at WXYZ 
Joseph L. Avesian has been ap- 


pointed director of publicity for 
WXYZ and WXYZ-TV it 


fe 


SS 


Tides» hes ama Repr M ce 8 | SR Oe Se We A SL oh Shi, PM ea oN Fi Bn Mert i NET OR ONG ie RENE La 2 IR SAR a ere TNs ee Ss 1 No RIE I RMR Seneca 6% Th Nepe  Wee f oe Be oe ss ie eae ts iy Bike meee big Tee at oe 3h Nie ee j SOM tsa tates TN Mei eM ee ee Sn 
Ser Pag ae Ae © ye Gy tom Scan ces Ca ae Ve ee GE Sos DG dR. Oh bac Sh a cay TAG ie Rat haat Cath Shar ri See CLE ap ee a yea 7, ra 0 eet ee ae ¥ ee AE dS a Beer FV EEL, BA Cori vo AG, ee phe tage ce: oe eat ey > chy cate meets. OP ere ay “re % As. Bes a hples ae 
en NS Ba AR i og i A Ae eae ee ean Ne Dh gece aN Cage a RE Dg ZAG ha ua boa te carte teen as fay Sates fe) dh eek. SA Soh gy Ree cae Ah ni Be a5. Gio ae et ae Bib ieee SAN pak te an eas: BS Pe peep Rey oe ey 
Peete re Bebb cir > agraeiet 5, ie ot aah ey ciate tg Pet Meas) Dene he Pees REA NGL, ee Ge ee “ERS Rey Fee eon < pe eee gs) Sees oy Mes a tae EB is Cae emai POE, 8 eins DOT EO Saat (te Eee ee perk! Se le, ae gah Pay : bree BS eat rake eas Rea econ 
+ See ‘ PGE astnn” 
atts, pee iS Sa 
pa ; ee 
er ate | 
c ~~ > 
os | | 
" * es 7 Z ‘; <3. 1% - (Be Ss eePl meee ; i 
: S a : Be : * - ie E : fae. i a ft | te wi i 
zt a 56 2 = F = hy te (2 t= E Toe SLS —o 
: - . : x be ‘i i= ek Oe eee ee \ 
f An 5 : " * 3 3 a i oe 5 i =o Bes: Yeh . ee ee ; 
Pot . & = age ; a > eae & ‘So . aS ce ao a 4 > * xis 
4 ; eo 4 $i oa . & em. bi | PMS hee ge ee ee j 
. oy _ 0«stiéié‘’ ©) 2 r= gy par ae ' * 
> as Re = 4 E Be: $3 : cee es 
al P . : So ae S oe } j 
S&S . 33 : : % _ : 7 ne ea F ie ae ; r ‘ j } i 
; SS =] Se * % a ra ; a See ae a ; | } 
3 ee — ss 9 S : ® ee ge i ae A We ' ae y 
3 * =) a 5 * Bik * 4 eee ite BD 2 me: Be: Pe Sate, se i 
ut i - Sa of >» ct Teaimpepde aurea 0-0 a Dee NNT Wiehe so dl tee 9 ih 
ao See, Be ee ee Saga’! SE arti aera & } 
: ; = ales. Lene ae ai ae Ppa °° ee 7a -_- OT RA ee : i 
ee . Be eR kg eng, ete Ey bs eke Pe. a Tee 25h «| Sime ae! -, 
* ae oid jet? as ae! Ce ae ESS a eee Sy Sie ae a ee tok hl 
a Ma | a eae oe a gee an os ei rm eet eal >, 
4 os \ ae - ss a, “ae Is 4 a is pe : | 
: a ‘. = 5 . " ‘ a - 7 = ¥ 7 i] 
- « : P - > a ae i i wy : F q 5 3 1 
4 i +, Sy 3 . : oe + [SS : : _ - HT 
: ; ; a ‘ ° ag 
i¢- .) | ‘ : ' pees | | 
je fo ee _ ; E | 
ee 2 ¢ ee Z sage ¥ . 4 
3 RS r < 9 3 Bons : ‘ ) 
ae Ret : q j % 3 : 3S 
i f Lae nl r f i Ay i. . oe ec a iz , ; \ 
i p> Seer Retin, oe ; Se a . ‘> cee 2 oS Ss ois 8 A 5 : 
a Z ee ms a . e . re Fae Fi : fe : eM E 
cee W.. 2 Vy OY | 
- : et = ls - . aes ae a : ye ; 4 ass he o : 
| aes a F tee cpa - a a a at at ti... & r eae ae we RS ae oe z 
ee Pe £. SS +e Wy ie oe ae ats UO = Ca kd Nn RM i aca . 
ie ES 6 > ae eee a eRe re ree eee “s 
ane Beit I ge ces | MM aS cn a Oa ee Pa. +49 Prag. aa See A a oe 6 alae eae mcs i) 
eat i ot ee Sk AR a he a ge lo j > Sg dee ee Be ee ey ne a j ; 
1 ete eae as ; ie i pedir of)" hs eel acer i 2 ae eS Be es sl See aware a peice’. Sh OER * / 
? gee - yo — te eee f° ee et ae SF iceman a peter operon Noho r a Sag < ns i 
2 sk ie ae eS es ee ae. oa =; BR ela gs es. wie ROI Ne ; ee Ki} 
oe ae ee feta ee Soe amen fe ¢ i 2 A ie {, 
pita ” - a 
ae 2 > NY ( oi M 
-: * i a 
eet > es a | 
SAR 4 
cents ae. 
Van Sak ae 
a Ses ees 
2 ve, a 
es ae a } 
Poe , ‘ 
r i 
| + | 
eC | 
ae es ' | 
apenas | : } 
| . | 
: a . 4 
— 
ioe | 
se & rs i 
‘ Ar 
° a ee 4 
ee 
Rae } | 
: f ? | 
7 ne 
ee ‘ 
om = } 
a rey. , Y; | 
ens | 4 ; | 
- 3 3 | 
ieee —_— 
SRS esa B | 
: pak 8 28 te } 
a ea 
ee 
To iee Giese | = 
Sees _ 
Ph by bee ¥ 
ea | = 
a a 5 wy = 
Soman eo 
H 
| 
e ) 
i: atic) f 
eee - | | 
a hey 
oe 
Seth, | ae 
Sede sie | .: 
eat aes .. iy 
Sa be ee 
fk eT os eae 
Mic 5 hae r a 
ee RY one ms | 
ire Me - : * 
ee nS - * y 
pee 3 Z 
ey ier ae f 
ae ee 
ae WN { 
be a 7 
bes a 
Rt a | i : 
: e 
i ; mi 
= oS 
ee ae | : : 
- 
oS e « ® be 
: = i Bees 
tis ie ee 1 ) “af 
rete : “i 
nigh feo yn ‘ | a ae 
eeu 4 | ” ‘ 4 ee 
’ ] 
| ee TS 
‘4 >» er; 
: p %. 
: 3 2 
| ae 1 : ~ f 
a “a, j e* 
wigs eo ” 5 
ie —_ + —--—-—-# eS : 
ain ge ; A 
ee. ia. ee 
: ee pO ae 
: ye 5 
re ea + yl ss # 
Fh ae ees eee» i, ‘ oe - ae ¥ me et oe se : F : eS ee 4 Pgh Wat So" Bes Rute dar ees ee £7 , f a pe cae ek = , : , eget oe ei a byt Bo. : Wee ‘pint oe: 2 ae Sake Ry 
hee: Bee mm m4 P yy 4 f 2 r. ae ‘ 2 a ee Ane RF a re A at ae ar “ J i . & ee ¢ =, 7 na ca, - an, 3" _ -. 2 ae es a el Sy find ie. - = + oe ” eet a eS = te ." > Be wa Pe: ae Bika ae 4 o ” *s Lis Le ay . 


ae eee te ae So 


Phe Binet te Stee Gn, Komen, Me 


BOFFOS BY RICHTER—Ads like this with 
cartoons by Richter will be used in 1954 to 
promote Bourbon de Luxe in Cosmopolitan, 
Ebony, Esquire, Life, Newsweek and Time 
by National Distillers Products Corp. Law- 
rence Fertig & Co., New York, is the agency. 


Spot Radio and TV 
to Get $1,600,000 | 
Paper-Mate Budget 


CULVER CiTy, CAL., Feb. 9—Pa- | 
per-Mate Pen Co. has added $1,- 
600,000 to its ad budget for radio 
and tv spots. | 

[B. B. Pen Co. recently an-| 
nounced that it will spend the) 
same amount in a one-month cam-_ 
paign using newspapers, tv and 
rw ad supplements (AA, Feb. | 
ae | 

T. J. Welsh, v.p. in charge of. 
Paper-Mate Eastern Inc., New 
York, said the company also plans 
to sponsor a “top network pro- 
gram some time during 1954.” The 
heavy spot schedule, he said, is 
based on survey findings of Foote, | 
Cone & Belding, Paper-Mate’s 
agency, which emphasized the ef- 
fectiveness of spot advertising for 
the product. 

Mr. Welsh added that radio. 
would “continue to play an im-| 
portant role in Paper-Mate’s ad- | 
vertising plans because of varia- 
tions in tv set penetration, the 
difficulties in securing good time 
in one-station markets, the im- 
portant segment of the population 
which can be reached through | 
automobile radios and the already | 
proven effectiveness of the Paper-_ 
Mate jingle in 20-second chain | 
breaks.” | 

The extra spot budget is in ad-| 
dition to the company’s newspaper | 


and magazine advertising. | 


New Atlantic Premium Gas 
Makes Debut in Newspapers 


Atlantic Refining Co. Phila- 
delphia, used full-page ads in more 
than 200 daily and weekly newspa- 
pers to announce its new Premium | 
gasoline replacing its Hi-Arc. Ads, | 
headlined “It’s Made with Plati- | 
num,” point out that the gasoline 
is refined by a new process with a | 
catalyst containing $250,000 worth 
of platinum. | 

Atlantic will also utilize outdoor | 
advertising and follow-up 1,000-. 
line ads in the same newspapers 
which ran the original announce- | 
ment. TV weather shows in Balti- 
more, Miami, Cleveland and Char- 
lotte as well as newscasts over a 
network of 55 southern stations 
and the Rural Radio Network of 
New York State also will be used. 
N. W. Ayer & Son is the agency. 


Roman Meal Signs Murrow 


Roman Meal Co., Seattle, has 
signed to sponsor “Edward R. 
Murrow News” on 24 stations of 
the Columbia Pacific radio net- 
work, for its cereal and muffin 
mix. Sponsorship is for broadcasts 
on Monday and Friday, alternate 
weeks. Guild, Bascom & Bonfigli, 
San Francisco, is the agency. 


WBZ-WBZA Boosts Richards 

C. Lud Richards, advertising and 
sales promotion manager of WBZ 
and WBZA, Boston, has been pro- 
moted to the new position of sales 
service manager for the two sta- 


tions, effective March 1. 


1954 


City of Gadsden Names 
Allison to Handle Ads 


J. Howard Allison & Co. has been 
appointed to handle a promotional 
campaign for the city of Gadsden, 
Ala. The campaign is aimed at 
pointing out the assets of Gadsden 
and Etowan County as an indus- 
trial area. 

Ads are planned for business 
publications and magazines, in- 
cluding Business Week, Dun’s Re- 
view & Modern Industry, Fortune, 
Newsweek, Time, and the Wall 
Street Journal. 


‘Stockton Record’ Boosts 3 


Lloyd Drury, advertising man- 
ager for nine years, has been 
promoted to the new post of ad- 
vertising director of the Record, 
Stockton, Cal. He is succeeded as 
advertising manager by Leo C. 
d’Or, local display advertising 
manager. John Truax of the local 
display staff becomes local dis- 
play ad manager. 


Westinghouse Boosts Lee 


Jack D. Lee, sales training su- 
pervisor for household refrigera- 
tion of Westinghouse Electric 
Corp., Mansfield O., has been pro- 
moted to merchandise manager 
for laundry equipment. He will 
develop and coordinate sales pro- 
grams on Laundromat automatic 
washers and clothes dryers. 


Atchison Changes Name 
Richard B. Atchison Advertis- 
ing, Los Angeles, has changed its 
name to Atchison, Donohue & Ha- 
den Advertising. Principals in the 
new partnership are Georgia D. 
and Richard D. Atchison, Robert 
C. Donohue and Jack F. Haden. 


Unit Wash Names Schaller 


Unit Wash Corp., Plainville, 
Conn., manufacturer of laundry 
and dry cleaning equipment, has 
appointed William Schaller Co., 
Hartford, to handle its advertis- 
ing. 


| Yale & Towne to Agence MAP 


Agence MAP, Paris, France, has 
been appointed to direct European 
advertising and public relations 
for Yale & Towne Mfg. Co., New 
York. The company is expanding 
international marketing of its 
industrial fork lift trucks and 
other materials handling equip- 
ment. 


Hearn Names Barriscale 

Howard W. Barriscale, formerly 
with Bloomingdale’s and Macy’s, 
has joined Hearn Department 
Stores, New York, as sales promo- 
tion director. 


Roby Meves, Boosts Krohne 
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Roby Advertising Co., Kansas 
City, Mo., has moved to larger 
quarters in the Riss Bldg. Robert 
H. Krohne, account executive, has 


been elected a v.p. 
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Publishers Representatives 
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LOS ANGFLES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 
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B &T Sales Co. 


‘*Scotchlite”’ 


CUT-OUT LETTERS - 
“SCOTCHLITE” WORK BY “‘SCOTCHLITE’’ SPECIALISTS 
BRINGS YOU TOP QUALITY WORK AT A MINIMUM OF COST. 
Box 262 


SMALL SIGNS 


Mason City, lewa 


“CANTON... An Important Metropolitan Market 
In Rich Northeastern Ohio” 


HERE’S A $500 MILLION © 


HERE’S 
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N 
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Repository . . 


eel THE ONLY WAY TO HIT IT! 


Any half-million dollar market is an important target . 
the Canton Metropolitan Market (containing two urbanized areas besides 
Canton itself) you can hit the combined resources of 80,913 

families whose buying power is 19% above the national average and 
who spend 11% more than the national average in retail sales. 


. . but in 


Aim your advertising to strike in this big, busy, well-balanced 
heart of rich northeastern Ohio with one reliable weapon . . . 
The Canton Repository. The Repository produces 100% city zone 
coverage, 75% total market area coverage. Other advertisers know 
how well space in The Canton Repository pays OW. 
the fact that The Repository ranks 5th in the nation and first in Ohio 
in retail food lineage. 


. Witness 


This same strong selling power can sparkplug your sales, too, 
because Canton has the cash. But remember, if you’re not in The 
. you're not selling Canton! 


THE CANTON 


REPOSITORY 


A BRUSH-MOORE NEWSPAPER 


Represented Nationally by 
Story, Brooks and Finley 
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F you agree with most marketing 


and economic experts that profits 
in 1954 will require extra sales effort 
at lower cost, you will want to study 
the charts below. 

They show clearly what has hap- 
pened, is happening, in the magazine 
field. For a significant period, the 
weekly publications have been slip- 
ping in circulation; especially so on 
the newsstands, where weeklies might 
be expected to be strongest. 

But women are buying more and 


more copies of their own favorite 
magazines every month. Why? Be- 
cause the serious business of caring 


Seven Reasons Why 
GOOD HOUSEKEEPING is the 
Best Buy in the Strongest Field 


1 In 1953, for 31st consecutive year, 
led our field in advertising pages. 


Circulation at an all-time high. 


Advertising revenue largest in 
history. 


Ad revenue gain the largest in our 
field. 

Greatest increase in advertising 
pages in our field. 


Most service editorial (double that 
of next women’s service magazine). 


nun OO OF FP WH 


Most effective merchandising me- 
dium—measured by dealers’ or 
consumers’ choice—in publishing. 
By any yardstick, there is not even 
a close second in weekly, service 
or any other field! 


for their homes, their families and 
themselves, is becoming more diffi- 
cult and more costly every day. And 
they turn to their own magazines— 
the magazines edited from their point 
of view—to find new, better and less 
expensive methods of running their 
homes. 

Because women want to know, we 
do half the selling job for you. Our 
editors stimulate the desire. We create 
the demand for your product. We tell 
women how, and what, and why. 

In this pre-sold market, all you 
have to do is tell them which. 


Women know... 
the product that has it, 
earns it 
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Get the whole picture... 
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NEWSSTAND SALES 1951-1953 
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WOMEN'S SERVICE 2 

WEEKLIES = 

a 
ee 

a. 

WOMEN’S SERVICE MAGAZINES WEEKLY MAGAZINES is : 
Cost-Per-Thousand Cost-Per-Thousand { “ 

B&W PAGE 4-C PAGE B&W PAGE 4.C PAGE i 

GOOD HOUSEKEEPING o.com $2.74 ee ame ee $3.72 $5.59 = 
LADIES’ HOME JOURNAL ............0..... 2.91 3.98 I isiasahcihianitteelsiindsitagrniisebanaebelial 3.82 5.73 h i 
| ky RR ones eee 3.05 4.06 i Toe 3.74 5.42 st 
WOMAN’S HOME COMPANION ............ 2.90 _3.88 SATURDAY EVENING POST ................ 3.42 5.09 16 

AVERAGE $2.91 $3.93 AVERAGE $3.66 $5.45 


Based on 6/30/53 A. B.C. 
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Salesense in Advertising ... 


Advertising 


THE NATIONAL NEWSPAPER OF MARKETING | 


Is the Public Becoming Immune 
to Your ‘Battering’? 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Worthy of our thoughtful attention, I 
think, is a recent assertion (AA, Jan. 25) 
by John E. Jeuck, dean of the school of 
business at the University of Chicago. 
Said he, in effect, to the Junior Chamber 
of Commerce: “In gen- 
eral, the public, ex- 
posed to advertising 
on all sides, has grown 
immune to most ad- 
vertising... With the 
consumer battered by 
ad drives...the total 
result may be to cancel 
out the effectiveness of 
most advertising.” I 
have italicized his 
“battered” because it names neatly what, 
with increasing violence, is being done to 
the American people by a great deal of 
today’s advertising. Batter, according to 
the Websterian version, means “To beat 
so as to bruise, shatter, or demolish.” 

Some of the new wonder drugs, I hear, 
tend in time to lose their potency when 
the patient takes too much of them too 
often. Putting aside the question of 
whether battering initially is more effec- 
tive than a gentler form of persuasion, I 
think it is reasonable to ask whether 
eventually a condition of reader-listener- 
viewer immunity sets in. For how long a 
period can we sensibly expect the con- 
sumer to be “Amazed” by our shattering 
promises of demolishing product benefits? 


James D. Woolf 


a Mr. Jeuck believes, if I understand him 
correctly, that more attractive prices 
and better products can do a better job 
than what he calls “hard sell methods.” 
While he didn’t say so specifically, 1 
gather he thinks some of the dollars that 
are spent for battering advertising might 
well be invested in product improvement. 
He suggests that better products capable 
of delivering greater benefits for less 
money, as against high-pressure over- 
selling of lesser benefits, may sustain the 
1953 boom in 1954. 

There is no doubt at all that the public 
has an eager interest in the “new things.” 
Convincing evidence of this was seen last 
week in the blocks-long throngs of people 
who elbowed their way into the Waldorf 
to see the new wonders offered by Gener- 
al Motors. But the point I want to make 
in this piece is something else: Does the 
public develop immunity to the old claims 
of familiar products, especially when those 
claims are battered at him with prolonged 
and shattering force? After he has read 
or heard a hundred times that this-or-that 
“Miracle” product is “Revolutionary,” do 
his eyes grow stigmatic and are his ears 
made soundproof by the violence of the 


unceasing din? When the claim tends ini- 
tially to be somewhat hard to believe, as 
so many advertising claims are, does pro- 
longed battering enhance or diminish its 
credibility? 


= I think there is no doubt at all that 
great frequency of idea-impact on the 
consumer’s consciousness is an important 
essential to achieving memorability. But 
are we likely to tire less quickly of ideas 
(promises) that are readily credible than 
of ideas that challenge our experience? 
It is probably true that the battering 
technique, at least in some cases, pays off 
at the outset. The Maxwell House coffee 
page, shown here, is quite possibly pro- 


Not a powder! Not o grind! But millions of tiny 
“FLAVOR BUDS of real coffee... ready to burst instantly 


into that famous MAXWELL HOUSE FLAVOR! 
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SHATTERING—Will consumers, in time, de- 
velop an immunity to this explosive line 
of attack, as they do to the wonder drugs? 


ducing the desired results. But I think the 
consumer, as in the case of the wonder 
drugs, will soon develop an immunity to 
this shattering and _ explosive line 
of attack. While “AMAZING” may be ef- 
fective in capturing the reader’s attention 
initially, it is a generic concept that will 
quickly cease to have any persuasive 
meaning to the reader. 

It may also be true that the Colgate 
advertisement, herewith, will have a very 
considerable impact on the reader. But I 
am inclined to agree with AA’s Creative 
Man (AA, Jan. 11) when he says that 
this advertisement is “an outstanding 
example of how to create callouses on the 
human mind so that, eventually, it be- 
comes insensitive to all advertising.” 


® Professor Jeuck’s fear that the public 
“has grown immune to most advertising” 
seems to be shared by the Creative Man 
with his fear that the human mind may 
become “insensitive to all advertising.” 
Are these two students of salesmanship 
unduly worried, or is it possible that the 
American people are developing some 


Age 


Trend to Short Copy? 


Amazing—Forever? Woolf Asks 
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CALLOUS-CAUSER? Considered an example of 
“how to create callouses on the human 
mind,” to the detriment of all advertising. 


degree of immunity to at least the 
battering form of advertising? I am in- 
clined to go along with their view. I can 
name offhand a score of large advertisers 


On the Merchandising Front... 


Advertising’s Queer Fish Exposed 


Merchandising Arithmetic Needed 


who are concerned over this very ques- 
tion. Noting that their current adver- 
tising is not as effective as it was, say, 
three years ago, or six years ago, or ten 
years ago, or whatever, they cast around 
anxiously for solutions of the problem. 
They try “hard sell methods” with only 
partial success, or no success. It is my 
notion that Mr. Jeuck suggests one impor- 
tant solution: better products capable of 
delivering greater benefits for less money. 
My second notion is that what may need 
looking into is the consumer’s possible 
immunity to being battered by noisy and 
frequently incredible promises of bene- 
fits. 

I hope it never happens, and I don’t 
think it will, but it will be a sad day for 
business if the public, eventually, be- 
comes insensitive to all advertising. The 
reason I don’t think it will happen is this: 
I have been noting with mounting satis- 
faction that, among pace-setting agencies, 
there is an increasing awareness of the 
importance of the problem. In very recent 
months, as against even a year or two 
ago, I have observed in my own contacts 
an insistence that, as the Creative Man 
says, acceptance of advertising statements 
requires more than simply staying within 
the law. This insistence is based on more 
than good conscience; it rests on belief in 
the doctrine that “battering” of hard-to- 
believe promises is not a wise adver- 
tising policy. 


Course in Merchandising Arithmetic 
Would Benefit Salesmen 


By E. B. Weiss 
(Mr. Weiss is merchandising di- 
rector of Grey Advertising Agency, 
New York.) 

Do your salesmen know merchandising 
arithmetic? 

Have you furnished your salesmen with 
specific examples of how merchandising 
arithmetic works out to make your setup 
a profitable buy? 

And do your salesmen use these exam- 
ples in their selling work, instead of dull 
and meaningless generalities? 

These are, I think, rather important 
questions. They are important, among 
other reasons, because as the net profit 
of our large retailers becomes more 
microscopic, the heat is put on the buyer 
to buy “net profit.” And that, in turn, is 
right now beginning to compel these buy- 
ers, working hand in glove with their 
merchandise managers, to plan in terms 
of brand concentration, instead of brand 
duplication. 

And that, in turn, may mean that even 
number three brands—not to mention 
number four, number six and number ten 
brands in competitive status—may ulti- 
mately hear the swish of the no-buy axe. 


a The basis of chain store retailing in 
particular was, originally, what the chain 


stores called a “merchandising operation.” 
Stripped of a lot of semantics, that sim- 
ply meant that merchandise categories 
were confined usually to no more than 
three brands, and the assortments in each 
brand were not only narrow but fre- 
quently shallow as well. 

In recent years, however, the chain 
stores have gone far in the direction of 
so-called “merchandising service.” This 
involves a multiplicity of brands; and 
broad and deep assortments. 

Now the chain stores, and certain other 
types of large retailers, may return to the 
“merchandising” concept of the founding 
fathers. There are signs all around that 
this is happening. 

Naturally, that means that the buyer is 
receiving more and more orders, spelled 
out in increasing detail, to cut the multi- 
plicity of brands. 

Even salesmen representing No. 1 and 
No. 2 brands are beginning to be asked 
“embarrassing” questions. But it is sales- 
men representing brands farther down the 
hit parade who are really having the 
book—the merchandising arithmetic book 
—thrown at them. 

And, sad to relate, too many salesmen 
are still in a low elementary grade when 
it comes to merchandising arithmetic. 
What is more, too many home-office sales 
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executives aren’t too certain of their 
mathematics when merchandising arith- 
metic rears its decimal-pointed head. 


ws I have in front of me, as I write this 
column, a_ beautiful example of the 
mathematical reasoning, the mathematical 
approach that goes under the description 
of “merchandising arithmetic.” I'm sorry 
I am compelled to blank out the brand 
names involved; suffice it to say that the 
item is one of mass consumption and 
frequent purchase. 

The company that developed this 
“mathematical sales argument” stands 
number three competitively in its field, 
but that is a bit misleading because its 
volume is really comparatively small as 
compared with that of Messrs. No. 1 and 
No. 2. The company is, however, a sub- 
stantial advertiser; its brand is well es- 
tablished. This is not a case of a private 
brand or a pseudo-national brand fight- 
ing for an order and for shelf position. 

I should imagine that any number of 
manufacturers whose brands are not at 
the very top of the heap would find this 
figure presentation highly significant, so 
I give it here precisely as it was given 
to the salesmen of this energetic and re- 
markably successful manufacturer: 


oHere is a graphic example of what can 
be done with a chain buyer when the 
proper research has been done and the 
facts presented in a business-like manner. 

“Let’s assume that the chain is now 
purchasing Our Brand in quantities av- 
eraging 200 cases a month. By detailing 
the stores, it is learned that about 80% 
of the display space is being given to 
Rival Brand and that Rival Brand is be- 
ing sold at 2 for 21¢. We retail at 2 for 29¢. 

“With these facts, the buyer is seen and 
it is ascertained that the chain is buy- 
ing 2,000 cases of Rival Brand per month. 

“The following arithmetic is then ex- 


Tips for the Production Man... 


plained to the buyer: 


Our Brand Rival Brand 
“Return per case @ 2/29$ 1450 @ 2/21 § 10.50 
Cost per case 9.75 9.96 


Gross profit per case 4.75 54 
Cases sold 200 2,000 
Total gross profit $ 950.00 $1,080.00 


“To make an additional $130.00 profit, 
1000% more merchandise had to be han- 
dled. Aside from the terrific overhead 
costs involved in handling 2000 cases 
against 200 cases, the paper bags used in 
packaging the merchandise alone would 
propably wipe out the additional dollar 
gross profit. 


as “NOW—if the buyer is told that if he 
will just cut back his Rival Brand pur- 
chases by only 200 cases and increase his 
Our Brand purchases by an additional 200 
cases while adding an extra two rows of 
Our Brand display the following situation 
will present itself: 


Our Brand Rival Brand 
“Return per case @ 2/29 $ 14.50 @ 2/21 §$ 10.50 
Cost per case 9.75 9.96 
Gross profit per case 4.75 54 
ases Sold 400 1,800 
Total gross profit $1,900.00 $ 972.00 


“The chain buyer will know that the 
additional 200 cases of Our Brand can 
very easily be sold by just cutting back 
2 rows of Rival Brand and replacing this 
display space with 2 rows of Our Brand. 

“It might also be wise to remind the 
buyer that his top management is very 
conscious of its profit problems and is 
always interested in profitable merchan- 
dise. He would be putting himself in a 
very advantageous light by showing his 
management how he has improved the 
profit picture in this department.” 

Maybe an electronic computer would 
make a smart addition to the equipment 
of the sales department—in more ways 
than one! 


Watch Dry Offset; It's a Comer 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

Move over, letterpress-offset-gravure, 
and begin to make room for dry offset, 
a not-so-new newcomer. It’s like Harold 
Ickes’ cloud in the sky; it’s now no bigger 
than the back of a man’s hand, but it will 
have to be reckoned with. 

Dry offset is a combination of some of 
the qualities of relief printing (letter- 
press) and offset. It prints from a relief 
plate, but the etched-out portions are 
shallow. Printing is from a thin plate, 
easily curved to fit a cylinder. No damp- 
ening of the plate is needed, and thus the 
difficulties of water-control, so inherent 
in offset, are eliminated. Inking rollers, 
harder than letterpress rollers, do not 
touch the areas of the plate which are not 
intended to print. The rubber impression 
blanket is used, and this permits two 
things: printing from a plate that is pos- 
itive instead of reverse positive, and pro- 
viding a kiss impression that is sharp and 
clear even on rough or textured stock. 


@ Retained are the offset advantages of 
high speed rotary printing, attaining 
higher speeds than in letterpress except 
when heavy curved electrotype plates 
and rotary impression are employed. 
Also retained as an advantage compared 
with letterpress is the greatly reduced 
time required for makeready. Dry offset, 
like offset, eliminates the need for tissue 
makeready in order to atone for differ- 
ences in height of the component parts of 
the form. 

Dry offset, then, utilizes a flexible 
plate which can be curved around a cyl- 


inder, utilizing a rubber blanket impres- 
sion on the paper which delivers good 
quality reproduction on antique or rough 
paper. Plate is made from pasteup, pho- 
tographed to provide a negative complete 
except for screened halftones which are 
stripped into place. Quick makeready, no 
problems of water control, and fast press- 
work. 

All this might be considered a techni- 
cal battle between printing processes, ex- 
cept that the comparison goes further. By 
taking offset out of the chemical realm, 
color will remain more constant. The 
plates last longer, with runs of 3,000,000 
to 4,000,000 claimed from one plate and 
no loss of detail due to the long run. 
Quantity of ink consumed is said to be 
less, and plates can be stored for re-run 
without special gumming to prevent oxi- 
dation during storage. Duplicate plates 
are unnecessary. 


s Technicians are working to eliminate 
one of the drawbacks, namely that half- 
tone screens of 120-line and finer tend 
to fill up, requiring plate-washing at fre- 
quent intervals. Zinc plates for dry off- 
set are being replaced with copper or 
magnesium plates, which have some ad- 
vantages. Magnesium etches rapidly and 
is being looked upon with increasing fa- 
vor as engravers gain experience in work- 
ing with it. 

The government Bureau of Engraving 
has been using dry offset for more than 
30 years, and, in World War II, pro- 
duced certain postage stamps by this 
process instead of by the customary in- 
taglio method. Eagle-eyed stamp collec- 
tors apparently never detected any dif- 
ference. 
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The Creative Man’‘s Corner... 
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Are Copywriters Writing 
Themselves Off? 
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surprising. 


We recently commented on a double-spread Jell-O ad that had practically 
no copy in it. Commented favorably, too. 

Now, from the same agency responsible for the double spread (Young & 
Rubicam) come two more ads with lots of illustration, little copy—and from 
another agency (Cecil & Presbrey) comes a similarly cryptic creation. 

What is this? The new, improved, re-styled 1954 model advertising? Cer- 
tainly makes a copywriter’s job easier. In fact, it definitely threatens a copy- 
writer’s livelihood. Messages like this could even be written by an account 
executive. (Stop to think of it, maybe they were.) 

Anyway, this kind of advertising gives us something to note for the New 
Year—and to watch for. With all this appearing in January, there’s bound to 
be more of it. If it continues through May and June, it can definitely be con- 
sidered a trend, and you can be sure other advertisers will have had their 
agencies go and do likewise. After all, advertisers are only human. As mem- 
bers of their particular suburban communities, you can be sure they’ve taken 
up the sport-shirt-over-the-week-end trend. So if, as members of the adver- 
tising community, they take up the short copy trend, it should hardly be 


As for us, we still like l-o-n-g copy. And did we feel good to come upon the 
Portland Cement ad (lower left). Didn’t count the words, but there must be a 
thousand and more in it. It may not get a high ranking in the Starch Report, 
but the people who do read it sure won’t lack for information. 


The Eye and Ear Department... 


Who Gets Kickbacks? 


Thanks to the concerted stand taken by 
a number of intrepid advertisers and 
agency men, plus some group activity, 
the payoff to tv crews for doing the job 
they are paid to do is diminishing. The 
next subject, frequently spoken about in 
whispers, is who is taking gifts or cash 
from talent or talent agencies to get 
shows on or keep them on? 

As the story goes, a top comedian in 
his cups was griping about a $1,000-a- 
week cash payoff to the head of an agen- 
cy radio department. He claimed it was 
the only way the show stayed on. When 
the agency found out, some years later, 
the agency man was unceremoniously 
locked out of his office and has not had 
a job in his field since. His ill gotten gain 
had been stashed away, but it didn’t 
seem to last very long. He is now broke. 

The moral of this sad story is also the 
conclusion of the article. A career man, 
with a long way to go involving a pen- 
sion, trust fund, an equity in the business, 
and a professional honor to maintain, 
cannot risk being a petty thief. With 
taxes as high as they are, a comic cannot 


pay off substantially to a hiring boss from 
his after-tax money. And if the feds 
catch on to the exec getting tax-free in- 
come, he runs the risk of ending in the 
pokey. All this adds up to negligible pay- 
offs in the old manner. 


s Several other facts militate against 
this practice: 

1. Research has greatly reduced the role 
of single-handed experts who govern the 
lives of talent. In the old days it was the 
opinion of the showman of the agency. 
Now it is the cold facts of the research 
department after the decision to buy a 
show has been made. 

2. Modern-day buying and renewing 
the shows has become a team effort, with 
as many as 20 or 30 people having a vote 
in the decision. Even “one man” clients 
are rare. 

There is still a limited area of ques- 
tionable activity in this general field. It 
lies in the following categories: 

1. Program directors of networks and 
stations. Here there are still rumors of 
lavish gifts, percentages of shows, buying 


Ta See RA Aten te de osama 


A eee RE 


fs SA eats, Pet ee 


| 
| 


Bech a ae 


ee ee ee 


= cepa n) 87 aaa 6 ee 
r, : j 


gC lie: SS ad) ER ae gE A” 9, Sree ae Mel HET ac Be PY AR ee ass to nS EN) PRC. Si a Se Sein SA ah aes NE Se tt 2 epee Sees es Che tt ac Sk ae ea Cia reo Pesca To Paging ‘ ‘ ‘gilt Sa BNE Sr Re Aan Bane ame A EEN pte Mika, SN ae DS nei Mk Ms Psd Fame ae wae “ee Sha sarge Sed es ee 
ee BRS ag ey RO eae BO at Ruan Soak Oe sn ha 3 epee f Sie eh AS rickets Betat SR pe lpg on eae gee ee as Hn de GON ae ae ak Batata cement? GRR cate et ree LC tanta Pe a te anaes ae Mes iat rad Ure SAS he Gale yaa rata aern Riis At Sai 
eae rat De eg a (3 Reoliag ia : rx ss ws = ers: ei ad ie ea ae aes ‘ Pass we of set 2 Hat ae te, i He ies ake a at me he ey FF in, sa wee Reeve nas Gees \ is 3 ETO dP ¢ 19 Sipe rere pate phe ie Catt rete te eee EN ad) 
bis ; eceaney: F Be are yee oe. Poa ae ere a ; ey era eee: al ch Yo Tees ” cs ei. See a ea Falke Be eet ae ET yy.  dage i mie e on ede 23 % #: goer Hie TM. be gee? ek oe See cera ster oY ere te * ss ei se 
: 2 cae Pay 3s 4 . ‘a . “ r ; = é “~ ‘ . - , ‘ -— sega nee ‘ ! ‘ = £3 
ie ie 
; nia 
hae =P | 
= 68 eC 7 
| , 
ae ee ae 
i 
l 
: } \ 
| }) 
: i 
} Hi 
| 
: } H 
— ; a 1 ge — | 
ro agi nce fi — 
4 : ge } 
- 
wi = ey 156 | 
” F : - bs v 4 ; - 
ne a >: ~nin | 
vo A 2» Sai ae Om” x deve Roveteing Shabves ! 
5 —_ : ‘ / aoe | 
of — ee son ie | 
Fz ‘ ee ( 
: | 
aoe at \ ‘. 
gue * ~Re® fy ha . 
oo” } ; Hl! 
cae dren ios eng, ako tt re | Fes F , at hy 2 a 
me ily : . ie a 2 ; : ‘ ; me | 
al OS P< : —— ; 4 a } 
aoe > : | 
sige -- SEULO 7_ = _ a & 
ie News the tre fr y . = » es 4, 
y ae ai 5 : - re ~_ us r } 
Crees t= Pi pe 75 + ee 4° 
: 2 2 Pay On ae M 
oe | oe? € x Pee ae 
[eae ea hee . * > ee ‘ a 
ae SEER Ss . ~ : e Per _. 
eae ? fila oe. f*. Sar ; a gars ae 
Ababrcks 3 me * 4 4 - « wy hes 2 i ) 
2s ¥ a ‘ , ae 4 tig 
Mi . is Tang » oa 
ee ae: A cg ~ a j ee , = 2% * ; ee a | 
ies Cn 2 4 Dies FI 3 H te i 
meee ts 2 # alias 3 
— . erty . 4 
oi, * & - ; | 
oe ° 4 j f : t p 
al / , a = 
a a — EM: - = } 
i " fe] . eal 
: P ee a ne } 
ae ‘ je | i | 
; oy 
aeae OM oi. ee | 
3 7s ARORA SARNIA om NE RENE ‘ . i | 
is i 
oe 
a } i 
: Z ' 
fa | 
es, i) 
aie eh 
BN ce : | 
ane 
7 aes 
aye oe } | 
eee he 9 : 
Cees } 
Oe : j 
+ eben 
gay | 
Eo cae ee , 
cn Re is i I . 
Cat ae ay a 
LE ete i 
ins ae 
oui i 
1 Mere Dene - 
ae we: 
eet, te : 
Sans ; 
eras le 
“sate | i 
pe ae 
Tesh ae 
pts. sy mee , : i 
i ia Soe H a } 
roe a PBB BPP BPP LPP LLP LPL LLL LL LL LO LL LL LL ' iJ 
eo cae 
Se ; ' | 
LS Aer : in 
Regie cay oe AS { 
aerate be: | 
ee | 
: | f 
siege A & | 
ais 
‘ pee ' 
- Po | 
wee ; | 
? | y 
ale: . 
; ies “% 
pete = ‘ae 
a el n> 
ae | ae 
ere " 
‘ya aaa Se 
Gin tm ey 
at ae z 
> bere 
j is 
ae 
free 
ae ac Lo : : or." ; | a : ‘ ps ees 
ie : > ‘ * ; *¢ ca? : i re By i “ < x ‘ dail. i Z RE es, ; F - bares ech 
peo “fh f ‘ A ea 3 es as e & f : : : y aie “ a hy > re Re cnteasy $ J P : i aiwett me My 
it cos ge roa 3 Ame? fet abe nu apst Sra Cee i gibt erie ies ie et Wiese OSM nig IE og el eam age 7, Ra ai LOOSE e anears i ie See Gear eat ee is ag Ae ee ee eee her ve ee te Bf es re ee ene, ew 


Advertising Age, February 15, 1954 


of scripts from sponsors of shows under 
assumed names, and particularly of mu- 
sicians paying a weekly stipend to be 
regularly selected. In radio, budgets are 
so low that a payoff is tough to handle, 
but, in a padded television budget, there 
is lots of room. 


— - 
ee ——— 


a 2. Getting jobs for key personnel. One 
large talent agency specializes in finding 
work on the executive level for men who 
are expected to deal exclusively with 
that agency in presenting shows to clients. 
The management of the advertising agen- 
cy is very shortsighted if it accepts a 
recommendation for key personnel from 
this source. 

3. Gifts for that extra selling effort. 


The same large talent agency has been 
known to offer gifts of as high as several 
thousand dollars’ value to key ad agency 
executives to give them a little extra in- 
centive to make a sale. 

4. Christmas gifts. Talent, program pro- 
ducers, and talent agencies hope to buy 
loyalty by seizing on the excuse of Christ- 
mas to lavish fairly expensive gifts on 
their benefactors. If the gift exceeds $5, 
most ad agencies recommend sending it 
back. No one has ever heard of a case of 
Scotch being sent back, however, even by 
the most honest recipients; it’s just too 
much trouble. Rather, they send a sharp 
note to the sender asking him to discon- 
tinue the practice. Generally this works. 

Firms sending expensive gifts to the 


film buyers are guilty of trying to suborn 
the often underpaid contractor for mil- 
lions of dollars’ worth of film work. The 
agency heads should watch this depart- 
ment carefully for skullduggery, for here 
the recipient has less to lose than at the 
top. 

5. Gifts of prizes given away on quiz 
shows. The sneakiest way to suborn agen- 
cy and client heads alike is to offer them 
gifts that are duplicates of those given 
away on the show on the premise that “it 
doesn’t cost anybody anything.” There is 
one shameful case of a mediocre quiz 
show that has been limping along for 
about a decade. The producer of this show 
has given television sets, broilers, dining 
room furniture, trips to Europe, jewelry, 


radio sets, etc., by the van load to agency 
and client alike. Normally circumspect, 
these good people see nothing wrong with 
this practice and openly boast of the free 
duplicate merchandise they get. The show 
keeps getting renewed. 

It is good to be able to report that the 
malodorous practice of bribing executives 
to get a show on the air is in disrepute 
and its practice is rare. It would be hap- 
pier to be able to conclude that the reason 
for this is the high caliber of executives, 
and indeed that is one reason. But, the 
truth of the matter is that teamwork, re- 
search, taxes, future hopes and industry 
surveillance by gossip and censure are 
ganging up to make honest men of all 
radio-tv executives. 
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‘Chicago Sun-Times’ Calendar Has Some Fun with the 
Queer Fish of the Advertising World 


These are six of the 12 monthly pages in the calendar sent out by 
Larry Knott, ad director of the Chicago Sun-Times, and called 
“A handy manual to help you recognize some of the queer fish who 
buy, sell, and service advertising.” 


DEDICATED TO THE PRESENTATION SMELT 

Osmerus phew 
This species, now happily approaching extinction, is a 
throwback to the Stone Age of advertising. The only 
new specimens are the product of Maytime dalliances 
between Snook or Schnook (Centropomus absurdus) 
copywriters and Crappie (Pomoxis annularis) ideas. 
Not many are spawned any more, but occasionally the 
archaic name is invoked after the advertising solicitor 
has packed up his king-size easel and departed. “Oh, 
boy,” the erstwhile prospect exclaims, with wrinkled 
nose, “that Presentation Smelt!” 


DEDICATED TO THE FLORIDA BASKING (BIG AGENCY) SHARK 
Cetorhinus maximus 

This month, shoals of these sleek creatures will move 
south from their summertime Madison Avenue habitat 
to laze in Florida’s warm coastal waters and the lobby of 
the Roney Plaza. Since the scientific label, “Florida 
Basking (Big Agency) Shark” is unwieldy for everyday 
use, the Florida natives generally shorten the name af- 
fectionately to “basker,” as in: “Hey, Elmer, lookit the 
fat old basker with the gorgeous babe!” 


DEDICATED TO THE ROCK (OR GREAT STONY) HIND 
Epinephelus paralysis 

This finny friend is employed as a media buyer. It is 
his life’s work to sit through interminable sales pitches 
from space and time salesmen. The longer he sits, the 
stonier the Hind becomes. By June each year, his poste- 
rior has petrified to where he can scarcely drag it around 
the golf course on week-ends—yet each Monday finds 
him back in his hard office chair, ready to turn the other 
cheek. There is grave danger that the ossification may 
spread to the north end of his anatomy, and when his 
brain has turned to basalt, he may fall victim of an un- 
conquerable, suicidal urge to open his own agency. 


DEDICATED TO THE COMMON PUFFER 


Spheroides notorietas 

This transparent creature leaves her school in June and 
becomes an apprentice in a public relations firm. She 
gets along swimmingly. By July she has learned to wear 
her hat on all occasions, to smoke du Mauriers in a yard- 
long holder, and to take three hours for lunch. If, in 
addition to these basic job requirements, she also can 
hook an editor or columnist on a hidden plug, she may 
metamorphose into a full-fledged blowfish. 


DEDICATED TO THE CROSS-INDEXED FILE FISH 
Ceratacanthus indicatus 
Commonly known as Miss Smith. These dainty creatures 
range between the coffee shop and the department store’s 
advertising offices. There is no closed season on the spe- 
cies, which is most vulnerable around Valentine’s Day. 
This is the only female fish known to fight capture by 
leaping into the angler’s net. As bait, traditional Walto- 
nians use corsages, heart-shaped boxes of candy, etc., 
but the practical table fisherman gets excellent results 
using a glittering promise as a lure, with almost any line. 


DEDICATED TO THE (HIGH) FLYING FISH 
Cypselurus altitudinas 
Swims merrily about in the firm’s liquid assets; makes 
quite a large splash at swanky bars and exclusive clubs. 
Often accompanies the Catostomus insophisticatus, or 
Toothsome Sucker, who is hooked for the tab. Note: The 
High Flying Fish frequently is fragile and short-lived. 
By August, the wear and tear of frantic activity often 
reduces a spring-hatched high-flyer down to his last fin. 
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G. D. Crain Jr. Says... 


‘Social Security’ Is a Misnomer 


A lot of big talk is coming out of Wash- 
ington these days about the possible ex- 
tension of social security to maybe 
10,000,000 people who are not now covered 
by this service. 

What this means is that these people 
and their employers, if any, will now be 
taxed on their incomes up to $3,600 a 
year ($4,200 if proposed amendments are 
enacted), and that they may ultimately 
collect old age benefits—but only under 
conditions established by the Federal 
Security Administration. 


s Just why should benevolent govern- 
ment collect taxes from workers and em- 
ployers to provide for benefits which may 
be withheld if the person who reaches 
retirement age earns more than $75 a 
month? The money rightfully and equit- 
ably belongs to the worker who along 
with his employer has been taxed to pro- 
vide it. He has been deprived of current 
advantages which he would have had if 
hg/had been permitted to enjoy the use of 
his income, on the theory that he will be 
given “social security” through payments 
made on reaching 65. Yet the conditions 
are such that in many cases he is not 
eligible to receive it. 

To demonstrate the hypocritical atti- 
tude toward this problem, it is now being 
proposed that the retired person may earn 
as much as $1,000 a year without losing 
his pension. At present, if he earns as 
much as $75 in any one month, he loses 
his pension for that month! The big- 
hearted bureaucrats in Washington are 
now going to allow a total yearly income 
averaging $83 a month before they tell 
the pensioner, “Nothing doing—you don’t 
get the money you were taxed to pro- 
vide!” 


= The reason this subject is being dis- 
cussed here is that research and economic 
studies lay constantly increased emphasis 
on the greater longevity of the popula- 
tion. There are many more older people 
now than ever before, and the number, 
both absolute and relative, is increasing. 
Thus the old-folks market, represented 
by millions of theoretically retired people, 
is suggested as an important part of the 
consumer demand which manufacturers 
and other advertisers must study and con- 
sider from now on. 


Employe Communications... 


This and similar discussions of popula- 
tion as the basis of markets are all very 
fine, provided one important question is 
answered: Where are they going to get 
the money to buy the advertised products 
and services? The theory that social se- 
curity actually provides any security 
worth mentioning is knocked into a 
cocked hat by merely noting the fact 
that at present minimum old age benefits 
are $25 a month and maximum family 
benefits, where both husband and wife 
are over 65, are $168.75. When you con- 
sider the present cost of living, it is ob- 
vious that calling this kind of pension 
system “security” is basely and cruelly 
misleading. 

The worst of social security is not so 
much that it does not live up to its name 
as that it deprives people of pensions to 
which they are entitled, by virtue of hav- 
ing been taxed for them. The pitiful 
amounts provided under OAB would not 
be so ridiculous if they were considered 
to supplement other income which an 
over-age worker might be able to earn. 
But no; wonderful old Uncle Sap, who 
throws billions around all over the 
world, and is hurt and humiliated if his 
largesse is refused by countries which 
prefer to make their own way, blandly 
deprives the worker over 65 of the in- 
come to which he is entitled, which he 
has been taxed for, and which his em- 
ployer helped him create for his old age 
by a similar contribution. 


# Aside from the purely economic aspects 
of the social security farce, the social 
aspects are even more damaging to the 
morale of older people. It is acknowledged 
by all who have studied the subject that 
for active people to retire to complete in- 
activity is dangerous to health and life, 
and of course destroys the satisfaction in 
doing which is what keeps most older 
people going. 

The government should completely re- 
vise its present unfair, unjust and in- 
equitable social security setup by paying 
every qualified person who reaches 65 
the pension he has already paid for, re- 
gardless of his income. These people 
should be encouraged to continue earning 
money if they are willing and able to do 
so, in order to supplement the meager 
funds which are available through OAB. 


Problems of Multi-Plant Communication 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in public relations.) 


Company X has 20,000 employes. They 
are scattered from coast to coast. The 
products they turn out are many and 
varied. The communities in which they 
live range from warm and clean to cold 
and gray. 

To reach employes at the individual 
plants, the company uses local papers of 
the social news type. They cost little, 
have a singularly unprofessional look, ap- 
pear irregularly, but are read enthusias- 
tically by most of the employes because 
they carry the strictly local news. These 
journals generally do not concern them- 
selves with company-wide developments. 
They are, in effect, the home town papers. 


s This is a pleasant journalistic situation 


so far as the plant managers are con- 
cerned. Like their employes, they have 


oS a > 


primarily local interests. The general 
management of the company, however, 
is disturbed by this absorption with the 
local scene. The company executives feel 
that employe loyalties should be broad- 
ened to include more than merely the 
plant in which the employe works. They 
think that a loyalty ought to be company- 
wide. They think further that, while the 
little plant papers are well liked and 
well read, they tell little or nothing of 
importance regarding the policies, prac- 
tices and programs of the company as a 
whole. 


®# So, to pursue the matter a bit further, 
the company authorizes the launching of 
a new, company-wide publication. Be- 
cause it is to be the “official” publication, 
the executives feel it must have a lux- 
urious appearance. It must use color 
and stunning artwork, and great big, fat 
words. Thus it becomes, as the journal- 
istic darling of the directorate, something 
the directorate likes to read, rather than 


something the employes like to read. The 


rich rhetoric is painstakingly woven, and 
it impresses perhaps the upper 3% of 
the concern’s personnel (provided they 
take the time to read it), but it frightens 
away the employes for whom the mag- 
azine has been built. The employes there- 
fore express a preference for the cheap 
little local paper, because the stuff is all 
about him and his friends, and he doesn’t 
need to go wash his hands and straighten 
his tie before he sits down to read it. The 
plush publication makes him uncomfort- 
able. 


w Isn’t there a happy solution to this ri- 
valry between the local plant paper and 
the company-wide magazine? Certainly. 
The first step is to decide that there is 
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no rivalry. The two types of journal don’t 
compete; they complement one another. 
There is a need for both, and each has 
its practical uses. 

Certainly nowhere in industry is there 
a tougher setting for this so-called ri- 
valry than at Du Pont, yet with 40-odd 
papers covering the local plant situations, 
an unpretentious magazine called “Better 
Living” strikes horizontally across the 
company’s entire employe group and 
reaches all. The lead article, called “The 
Wage Earner,” in the current issue, is 
an interesting and impressive example of 
horizontal appeal. “Better Living” has 
found its editorial niche. It pleases many 
and awes none. It makes its points with- 
out the writing society rhetoric and the 
colored lights on the marquee. 
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Looking at the Retail Ads 
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By Clyde Bedell 
(Mr. Bedell is a consultant in 
creative advertising and advertis- 
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mented a couple of three-column ads 
with the same signature. They were 
better than all but mighty few tv ads. 

So I read this one with some interest, 
more because of the former good ads 
than because of this headline. 


s Without comment, let me quote some 
of the large section of body copy. The 
italics are mine. 

“The problem of bringing the whole 
world into the home symbolically is no 
small task. We must borrow from mod- 
ern art, where a few simple lines remind 
us of certain things which resonate in 
our memories, such as the memorable 
‘Bird in Space’ by Brancusi... 

“The ‘instant effect’ type of cabinet 
must be avoided for this is a creation 
for the commercial showroom and not 
the home... 

“Outstanding among the possibilities 
of symbolism is the three-dimensional 
type lower case incorporated in our 
d’Sati console. Here the lower section 


recalls the curve of the ancient Colise- 
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Only a few days before this full um and the right balance is fluted verti- 

page ad appeared in a great Sunday pa-_ cally like the wings in a great theater. 
per, I had seen and mentally compli- This serves the double function of a | 


panoramic sound chamber with a para- 
bolic reflector while it permits the sub- 
conscious mind to indulge in dreamy 
supplementary meditations as the con- 
scious mind absorbs what is on the pic- 
ture screen °bove... 

“When using a grill, we resort to two- 
dimensional symbolism. We have selec- 
ted two curves to cause one to subcon- 
sciously reminisce on the great curtains 
of the legitimate theater—one on each 
side pulled back, while the down curve 
symbolizes the opening chorus... The 
design in this case, as in certain tap- 
estries, creates a feeling of bringing the 
entertainment world into the home 
through the magic of television. 


= “This cultural lift, added to the family 
culture, may be reflected in your chil- 
dren and their progeny. 

“Commercial brand names on cabinets 
are now vulgar.” 

Except for the major story which 
takes up about four-fifths of the page, I 
think this is a pretty good ad. 
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Advertising Age, February 15, 1954 


Coming 
Conventions 


*Indicates first listing in this column. 

Feb. 15-16. Inland Daily Press Assn., 
midwinter meeting, Drake Hotel, Chicago. 

Feb. 18-20. Southwestern Assn. of Ad- 
vertising Agencies, Houston. 

Feb. 19-20. Inter-State Advertising Man- 
agers Assn. and Pennsylvania Newspaper 
Publishers’ Assn., display advertising con- 
ference, Penn Harris Hotel, Harrisburg. 

Feb. 24. Associated Business Publica- 
tions, annual eastern conference, Roose- 
velt Hotel, New York. 

*Feb. 27-28. Fourth District, Advertising 
Federation of America, sixth annual meet- 
ing, advertising education, Stetson Uni- 
versity, DeLand, Fla. 

March 5-7. National Federation of Ad- 
vertising Agencies, first annual conven- 
tion, Hotel Statler, Los Angeles. 

March 6-9. Advertising Specialty Na- 
tional Assn., spring specialty show, 
Palmer House, Chicago. 

March 10-12. American Assn. of Indus- 
trial Editors, 17th annual convention, Hotel 
Roanoke, Roanoke, Va. 

March 17-20. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

March 30-April 1. Point of Purchase 
Advertising Institute, annual meeting, 
Hotel Statler, New York. 

April 4-6. American Public Relations 
Assn., 10th anniversary convention, Shel- 
ton Hotel, New York. 

April 5-8. American Management Assn., 
annual packaging exposition, Atlantic 
City. 

April 12-18. National Advertising Agen- 
cy Network, management. conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 


Joins Cantrell & Cochrane 


Maurice V. Odquist, formerly 
v.p. in charge of merchandising for 
Hilton & Riggio, has been named 
director of national sales promo- 
tion and merchandising for Can- 
\trell & Coohrane, New York, a 
‘subsidiary of National Phoenix 
Industries. Mr. Odquist’s post is a 
new one at C&C. 


McParilin to MPTV as A.E. 


John McPartlin, formerly sales 
manager of WNBQ, has joined the 
sales division of Motion Pictures 
for Television as an account exec- 
utive in Chicago. 


Miss Gersh Directs Art 


Betty Gersh, formerly with 
Daniel & Charles, New York, has 
joined Esmond Associates, New 
York, as director of art and cre- 
ative planning. 


Dyer Joins Chicago Station 


Charles Dyer, formerly v.p. of 
Monitor Enter-Prizes, Chicago 
program package company, has 
joined the staff of WNBQ as a 
salesman. 


But you've got to reach way up high for the best ones. 


We can help you—with color process work 
that will never let you down. 


Pw oe oe oo ee ee ee eee 


TINT GUIDE FREE 


A really handy gadget 
with full gray scale and 
corresponding tone values 
in standard red, yellow 
and blue. Write or phone 
for yours. 


Se ELECTRO-MATIC 


lishers Assn., annual meeting, Waldorf- 
Astoria, New York. | 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, the 
Greenbrier, White Sulphur Springs, W.. 
Va. | 

April 23-25. Fourth District, Advertis- | 
ing Federation of America, annual con-| 
vention, Soreno Hotel, St. Petersburg, 
Fla. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

May 4-7. Assn. of Canadian Advertisers, 
annual conference, Royal York Hotel, 
Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 
Jackson Hotel, Nashville, Tenn. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), sixth 
annual convention, Hotel Plaza, New 
York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. | 

June 2-4. National Sales Executives con- 
vention and sales equipment fair, Conrad | 
Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The | 
Homestead, Hot Springs, Va. ! 

June ‘6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 14-17. American Marketing Assn., 
annual conference, Ambassador Hotel, 
Atlantic City. 

June 14-17, National Industrial Adver- 
tisers Assn., 32nd annual convention, Ho- 
tel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17, National conference of bus- | 
iness paper editors, Washington, D. C. | 

June 20-23. Advertising Federation of | 
America, 50th annual convention, Hotel | 
Statler, Boston. | 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 27-30. Advertising Assn. of the 
West, 5lst annual convention, Hotel Utah, 
Salt Lake City. 

Sept. 18-21. Advertising Specialty Na- | 
tional Assn., annual specialty fair, Palmer | 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, Amer- 
ican Assn. of Advertising Agencies, Hotel | 
Del Coronado, Coronado, Cal. | 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, | 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, | 
Boston. 

Oct. 13-15. Direct Mail Advertising | 
Assn., annual convention, Hotel Statler, 
Boston. | 

Oct. 18-19. Agricultural Publishers Assn., | 
annual convention, Chicago Athletic Club, | 
Chicago. } 

Oct. 18-19. Boston Conference on Dis-| 
tribution, 26th annual conference, Hotel | 
Statler, Boston. | 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. | 


Named Agency Manager 


Martin I. Weinberger, who has) 
been production manager, has} 
been named general manager of | 
Ried] & Freede’s Paterson, N. J., 
office. | 


This is interest 


The American Weekly creates ENTHUSIASM * 


Your advertising dollars go farther when you put them in 
The AMERICAN WEEKLY. Magazine of the moneyed millions, 
The AMERICAN WEEKLY gives merchandisable penetration in 


This is ENTHUSIASM f 


4,353 important places of 1,000 population or more. 


The 
AmertcaNWEEKLY 
“ENTHUSIASM is interest raised to the buying pitch! 


THE AMERICAN WEEKLY, 


63 VESEY STREET, NEW YORK a oe 
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Buchanan Directs Design _| New Book Describes 


Norman E. Buchanan, manager | 
of the Chicago office of Product | Type Casting Plan 


Presentation Inc., has been pro- 
moted to design director. Merrick, N.Y., Feb. 9—‘“The 
Rapid Copy Fitter,” — a 

S. I. Altman, formerly with | Series of books written by Benty 
K ermin-Thall ‘Advertising, has |D. Gold, publisher of the Rapid 
been named copy chief of Pace. Paper Cost Finder, describes “a 
Advertising Agency, New York. | fast and highly accurate type cast- 
ing system.” 

Combining a series of easily 
read charts, a unique type gauge 
‘and a number of practical prob- 

8x 10's Post Cards — Tip-ons_ lems and their solutions, this 
Miniatures—Portfolios— Business Cards | system simplifies copy fitting to a 
|fast and precise science. 

The system shows at a glance 
not only the correct size and face 
to fit the allotted space, but also 


Pace Names Altman 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS | 


THE GROGAN PHOTO COMPANY 
1275 N. Bahls St., Danville, Illinois 
CHICAGO OFFICE: ae, 

122 S. Michigan Ave., Phone WEbster 9-3219 


BERNARD P. GALLAGHER 
P for th rchase and sal 
Negotiator— + of subline saieeetiion 


147 West 42nd St., New York 36, N. Y., LAckewanna 4-1631 


‘many alternate type faces for 
| quick and easy comparison. A total 
of 355 most widely used type faces, 
in lower case and caps, are listed 
‘and classified alphabetically with 
their foundries. 

| “The Rapid Copy Fitter” can be) 
obtained from Henry D. Gold, 20 
| Birch Dr., Merrick, N. Y. The com-| 
plete unit costs $7.50. 


| 

Appoints Kaufmann Agency | 
| Hans Kaufmann Agency, Holly- | 
wood, has been appointed to) 
handle advertising and promotion) 
‘for California Visitor, a forthcom- 
‘ing monthly to guide visitors to 
California, published by Visitor 
‘Publications Inc., 5321 Hollywood | 
|Blvd., Hollywood 27. Trade publi-| 
cations and direct mail will be} 
used. The magazine will be dis- 
tributed nationally by North 
American Airlines at its ticket 
offices. 


Frizzell Agency Moves 


Frizzell Advertising Agency, | 
Minneapolis, has moved its quar-| 
| ters to the new Franklin Exchange 
Bldg. 


| IS MIGHTY PROUD 
OF ITS SPREAD! — 


COVERS THE WESTERN MARKET! 


The KOA Radio “Spread” covers over 


a million square miles—THE WESTERN am \\ 


MARKET. Its powerful signal reaches more 
than 3'2-million people in 302 counties in 
12 Western states. 4 

Last year Western Market earnings <= 


totaled $5-billion! $4-billion of that was — ( 


spent in retail sales! 
In THE WESTERN MARKET radio is the 
basic means of communication. And, in 
THE WESTERN MARKET, Radio is KOA- 
Radio. 
: Sell to these millions of people... with — 
billions of dollars to spend...do it via the 
KOA “Spread” ...buy KOA-Radio! 
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Advertising Age, February 15, 1954 


Tesh COMO BE YOUR STORY. WHY HOF 
CHANGE RUE PACKAGING TO PROTECT TOUR KRORTS 


DUM DE DUM DUM-—Lavenson Bureau of 
Advertising, Philadelphia, came up with the | 


“Dragnet” treatment—complete except for 
music—in this ad for Lassiter Corp., de- 
signer and printer of food and textile pack- 
aging. TV screen-like panels tell how a store 
hosiery buyer named Thursday got the facts 
on Lassiter packaging and solved his sales 
problem. The ad ran in Hosiery & Under- 
wear Review. 


‘Popular Mechanics’ in L. A. 


Popular Mechanics Monthly is 
opening an advertising sales office 
in the Tishman Bldg., Los An- 
geles, under the direction of Max- 
well H. Hunter, who will also be 
responsible for the Southern Cali- 
fornia and southwestern territory. 
W. Hubbard Keenan will repre- 
sent the magazine in San Francis- 
co, Northern California and the 
northwestern states. Both men 
have been with Keenan, Hunter & 
Dietrich, former western repre- 
sentative for Popular Mechanics. 


ae 


‘Parents’ ‘ Names Two 


Richard H. Campbell, formerly 
with Collier’s, and Edward T. 
Jesse, previously salesman for the 
Texas Daily Press League, have 
joined the Chicago office of Par- 
ents’ Magazine. 


White Joins Bowman & Block 


David A. White Jr., formerly a 
psychological warfare officer with 
the U. S. Air Force, has been 
named to head the new public re- 
lations department of Bowman & 
Block, Buffalo. 


GE Backs Niagara 
Power Bill with 
$50,000 Campaign 


| New York, Feb. 10—General 
Electric Co. is spending about $50,- 
000 in advertising which it will 
report to the federal government 
under the provisions of current 
lobbying regulations. 

| Involved is a series of ads ap- 
| pearing in 50 newspapers through- 
‘out New York state, urging read- 
(ers to write a congressional com- 
‘mittee in support of the Capehart- 
Miller bill. Result of the passage of 
‘this legislation, according to the 
|copy, will make possible the de- 
|velopment of additional electricity 
vat Niagara Falls by private elec- 
‘tric companies. 

In the ad, which broke Friday 
in the New York Times and the 
Daily News, General Electric notes 
that it is “one of New York state’s 
largest taxpayers (paying about 
$15,000,000 to the state alone in 
1953), employing over 67,000 men 
and women in the state and using 
309,000,000 kilowatt hours of elec- 
tricity a year.” As such, says the 
company, it has “an important 
stake in the most efficient devel- 
opment of more power at Ni- 
agara.” 

Five companies are listed by GE 
as “ready to develop this new 
power swiftly and efficiently in 
the public interest.” A box at 
the bottem of the ad names eight 
farm, labor, commercial and club 
groups that have indicated support 
for the Capehart-Miller legisla- 
tion. 

G. M. Basford Co. prepared and 
placed the copy. 


Mogul Names Miss Reiter 


Sylvia Reiter, formerly with 
Harry B. Cohen Advertising, has 
been named administrative assist- 
ant to Emil Mogul, head of Emil 
Mogul Co., New York. 


McCall Joins Mahoney 


David McCall, formerly with 
Hewitt, Ogilvy, Benson & Mather, 
has joined David J. Mahoney Inc., 
New York, as head of the creative 
department. 


‘DAVENPORT 


ARE Key TO THE $451,000,000* 
QUAD-CITY MARKET 


NEWSPAPERS 


MORNING 
DEMOCRAT 


DAVENPORT IS 


T 


| IN QUAD-CITIES IN 
_ EFFECTIVE BUYING INCOME | 
| PER FAMILY ——«t™s 


Eveni 
DAILY TIMES 


Sunday DEMOCRAT & TIMES 
*Copr. 1953 Sales Management Survey of Buying Power 


Serving the Quad-Cities of 


DAVENPORT, IOWA; ROCK ISLAND, MOLINE and 
EAST MOLINE, ILLINOIS 


m HEADQUARTERS: DAVENPORT, IOWA 


Represented Nationally by 
JANN & KELLEY, INC. 


| RE 2 a rr Beno 


. 
ities A MESS Ey eet 


maemrmhHmak a GF @f @f 2 af ac 4 «A a a 


of A rR ee me 


soo cD PAD ws _— AY 7 ee 


cna 
~ 


S. S82838.4aRPOeFr 


ae 


£8. safe 


Re ane ern DRO ER ee Cat (Gh To eR oN ye nd cian Can. Ooch, eee Mia meh cana Coe a oak Co ae «aise a Ue ee Oot ean te 
mea See Re 5 ae ee i a i er ee Se er a 
a Beat a 

iK i ‘ a: ps 7 
3 i ic ad :: 
e Edn ‘em adertas | 
: ut Ce tf 
CR eRe EE BS cerieeemnenlieniemenest ' SSeS ETS | | 
aa . 4 
“ Nee S 
| | x 
3 ee 
oo, 3 | . 
s, ingle Station N o) an | 
be The Single Station Network \y)F = 
eee | a tl 
= C ig } a 
E a / : —— | : : 
ee UA eA ONE 
fe l \ ! . 
ae ; Vi — i> G ON 3 | P 
ihe ® — —— 34 np 2 | 
ee Sl + ce aS — — —— ° 
eS a | Ve. &§ 
oun \ Ko i oe Ng ~y aN _ | 
ete VY pee as a ee ra . ¥ 
i oa «° \ us a / | ‘ 
‘. | : 3 WES may. 14; S\.hCU IS 
ese — ano? PAee \ - if Be S ih 
te | s ¢ov? al - NA\ IN &, ad | , | . \ * 
| By Edward Petry & Co., Inc. q oo: je. oO _ | 
iw - 50,000 WATTS — es | 
— ya DENVER “SO FF } 
= — \ FOOD | es 6 a 
ae si MORES, 4 go Be ES . ; ” : , , . 


Instants Make Hay, Roasters and 
Others Explain Prices in Rash of Ads 


New York, Feb. 12—The ex- 
pected deluge of advertising issu- 
ing from the current coffee price 
troubles hit this week, as adver- 
tisers finally got their emergency 
gear out of the ready-rooms. 

The Pan-American Coffee Bu- 
reau started things off a week ago 
with 1,000 and 1,700-line ads in 
five New York and two Washing- 
ton papers (see cut). The bureau 
broke into its regular consumer 
schedule to explain to the con- 
sumer “Why the Brazilian govern- 
ment has invited Americans con- 
cerned about coffee prices” to 
come to Brazil and “see for your- 
self.” Congressmen were promi- 
nently mentioned as among the in- 
vited guests. 

Four American clubwomen 
promptly accepted the Brazilian 
invitation. Led by Mrs. Theodore 
S. Chapman, lst v.p. of the Gen- 
eral Federation of Women’s Clubs, 
they flew down to Rio last night. 

“We intend to get an entirely 
factual, objective and honest pic- 
ture of the coffee situation to pres- 
ent to American housewives,” Mrs. 
Chapman announced before board- 
ing the plane. 


= The Pan-American ad, which 
according to John A. Burns cost 
$16,000, seems to have been a real 
emergency operation. To make the 
Washington Star on Thursday aft- 
ernoon, Robert W. Orr & Associ- 
ates, the ad agency for the bureau, 
had to rush type from New York 
to Washington by train. 

Page forms were held open, 
after three-way conversations be- 
tween the bureau, the agency and 
the Star. Mr. Burns told AA the 
ad was not part of a series, and 
that, except for a facing page in 
Life for Feb. 15, the bureau has 


was (obviously) “watching events.” 

Other reflections of the effect 
of high coffee prices on at least 
the advertisers: 


e After quite a wait, Hills Bros. 
Coffee Inc. hit the newspapers this 
morning with a large editorial- 
type ad on “Facts you should know 
about the price of coffee today.” 
Under the headline, “Two cups for 


a Nickel!” the Hills Bros. ad fol-| 


lowed closely the line of argument 
of the National Coffee Assn. (see 
below). 

Starting with a now-standard 
supply-and-demand explanation of 
the coffee price hike, Hills Bros. 
closed with the point that even 
with coffee at $1 a pound, it costs 


only 2%¢ per cup when prepared 


at home. “Even if coffee were to 
cost as much as 3¢ per cup, it 
would still be among the least ex- 
pensive of all beverages,” said 
Hills Bros. 


e Kroger Co. devoted most of its 
metropolitan newspaper ad space 
this week to an announcement— 
in large type—that its coffee prices 
were being reduced by 6¢ per bag. 

“We bought a supply of coffee 
before the last price increase. ..,” 
Kroger explained. “Even though 
coffee is costing us more today, 
we are reducing our retail price, 
to give you coffee below our re- 
placement cost!” 

The prices on Kroger’s while- 
they-last offer are: 83¢ per lb. for 
Spotlight and 85¢ for its French 
brand. Point of purchase material 
went up in stores along with the 
ad, reflecting some advance plan- 
ning by Ralph H. Jones Co., Cin- 
cinnati, Kroger’s agency. 

In Chicago, National Food Stores 
matched Kroger with an 83¢ price 
on its leading brand, while in Cin- 


no ad campaign planned. 

The Life page is part of a spread | 
shared with Pream, on the theme 
“It’s time for a coffee-break,” and | 


having no reference to the coffee | down into the Kroger price range. | 


° P e : ° | 
price situation. The sharing with | 
Pream, Mr. Burns said, was sim-| 


cinnati the Kroger ad touched off 
a price-reduction contest as three 
local grocery chains quickly got 


e Chase & Sanborn, which only a 


} 
| 


Eye Hrewly rowed Neve — one SAVE! 


This Really Is Real Coffee ! 


“INSTANT PITCH—Most direct thrust yet 

at ground coffee by an instant. brand is 

this newspaper ad by Chase & Sanborn— 
also a leading ground coffee brand. 


costly” pitch, in ads advertising 
two new products—Nestle’s In- 
stant and Decaf, the Nestle caf- 
fein-free version. For the latter, 
Nestle promoted a special intro- 
ductory offer of one jar free; for 
Nestle’s Instant, the company stuck 
to a quality appeal, on the theme 
“absolutely foolproof.” 


e Bowman Co., Chicago-area 
dairy, pushed its half-milk-half- 
cream product with the slogan 
“Cuts the cost of creamy coffee.” 
The copy in Bowman’s editorial- 
type ad in Chicago papers turned 
out to be a kind of tie-in ad: It 
made a case for saving on the cost, 
not of coffee, but of cream. 


® In Washington, the irritation 
against the coffee bean showed no 
sign of slackening. The Senate 
_took concrete action Wednesday 
/when it passed, without debate, a 
‘bill to put coffee trade under the 
Commodity Exchange Act. 
Product of an earlier coffee price 
| crisis, in 1949, the bill was ex- 
/humed by the Senate agriculture 


| . . 
ply that, and was not part of a co- | week before had been advertising | committee for use in the current 


operatively-planned ad or sales | 
campaign. 


its instant coffee with a special- 
reduction offer, got into the price 


-act this week. Its newspaper ads 


# From Chicago came the story 
of a similar special operation, this 
time by the American Dairy Assn., 
which took a page in U. S. News & 
World Report (see cut) to thank 
Sen. Aiken (R., Vt.) for a happy 
statement on milk and the cost of | 
coffee. Sen. Aiken had told re- | 
porters that a good way for people | 


| 


to drive down soaring coffee prices | 
was to drink milk. | 

The dairy association told AA it 
has no further ad plans regarding 
the coffee situation, except that it 


WHY 
THE BRAZILIAN GOVERNMENT HAS 


INVITED AMERICANS CONCERNED 


ABOUT COFFEE PRICES TO 
COME TO BRAZIL 
TO “SEE FOR YOURSELF’ 
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were the same size, but the pitch 
was based entirely on comparative 
prices. 

On the C&S double-size (4-0z.) 
jar, the ad proclaimed, the coffee 
user saves no less than 80¢, meas- 
ured against the cost of a 2-lb. can 
of ground coffee. This included the 
special 20¢-off reduction which 
Chase & Sanborn has been plug- 


|ging for some weeks. 


e Nestle Co., on the other hand, 
stayed away from the “coffee is 
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HELIOTROPISM?—Like flowers, advertisers last week turned toward Washington, 
where the “heat” is. At left is a large-space ad by Pan-American Coffee Bureau, 
which ran for two days in New York and Washington papers. Observers are going 
to Brazil to “see for themselves” how the old law of supply and demand is behind 


high coffee prices, it says. The American 


Dairy Assn. (right) ran this page in U. S. 


News & World Report to play up a remark by Sen. Aiken (R., Vt.) on how people 
should drink more milk to drive down coffee prices. 


uproar. If finally passed, it will 
put the New York Coffee and Su- 
gar Exchange under federal regu- 
lation, along with about 20 other 
commodities. 

Other troubles for the coffee ex- 
change came from two _ other 
groups now investigating the cof- 
| fee situation besides the agricul- 
| ture committee. They are a Senate 
banking subcommittee and the 
Federal Trade Commission. 


= The banking subcommittee, 
headed by Sen. Beall (R., Md.), 
last Tuesday served notice that it 
wants from the exchange a list of 
customers of all U. S. coffee brok- 


| ers. 


| Two days later, the exchange 
decided to ask its members to com- 
ply voluntarily, with the comment 
that its members “are just as anx- 
ious to have the public know the 
facts, and to disprove some of the 
| erroneous statements that are cur- 
| rently being made, as are the Sen- 
ators themselves.” 


| 


_@ Trouble also came for the cof- 

fee industry when a New York 
Times story from Sao Paulo quot- 
ed a coffee merchant there as say- 
ing that the retail coffee price is 
likely to reach $1.50 a pound with- 
in a year. 

In New York, the National Cof- 
fee Assn. had “no comment” on 
the statement. The association, 
which has practically conceded 
that coffee would go to $1.25 a 
pound, has been stressing that a 
|cup at current prices is only 2%¢ 
now, and would be only 3¢ at $1.25 
/a pound. 
| But it shudders at the prospect 


New York, Feb. 11—Fresh re- 
search developments into the re- 
lationship if any between smoking 
and lung cancer attracted attention 
this week. 

More than 80,000 World War I 
veterans have replied to a ques- 


at 4¢ a cup. Another headache 
the association (like the coffee ex- 
change) is contending with is the 
presence of investigators from the 
Senate banking committee and the 
Federal Trade Commission. 


® The characteristic pattern of 
coffee marketing has been the in- 
ability of any national producer to 
establish leadership across the 
country. Instant coffees, on the 
other hand, closely conform to 
standard grocery products, and a 
few brands completely dominate 
the market. 

In the Bureau of Advertising’s 

1953 consumer analysis report, for 
instance, 16 markets report on cof- 
fee. In those markets, Hills Bros. 
leads in six, Maxwell House in 
three, Folger in three, A&P brands 
in one, Wilkins in one, Butternut 
in one and Arco in one. 
In the six markets where Hills 
is the dominant brand, Folger is 
second in three, A&P’s 8 O’Clock 
in one, MJB in one, and KNA 
brands in one (Honolulu). In 
Maxwell House’s three top mar- 
kets, Kroger is second in two, Fol- 
ger in one. In Folger’s three mar- 
kets, Hills Bros. is second in each. 
In Duluth-Superior, where Arco 
is the leading brand, it has 65% of 
the market; in Omaha, Butternut 
has 5542%, with Folger second at 
28.8%; in Washington, Wilkins has 
34%, and Maxwell House is sec- 
ond with 21.6%. 


= The instant pattern is very dif- 
ferent: Of the 16 markets, Max- 
well House is first in 12, Borden 
in three, Nescafe in one. But Nes- 
cafe is second in all but one of the 
markets (Long’ Beach, Cal.), 
where Maxwell House instant is 
the leader. Borden is second in 
Long Beach, and Nescafe is sec- 
ond in two of the three markets 
where Borden is the leader. In 
Honolulu, where Nescafe is the 
leader, Maxwell House is second. 
Regional instants don’t amount 
to much. Holiday brand turns up 
in Portland, Me., and Washington, 
and is seventh in both, with 1% 
and 4.3% respectively. Wilkins in- 
stant has 11% and fourth place in 
Washington. Edwards turns up in 
seven widely scattered markets. 
It’s eighth in Washington with 
3.5%, sixth in Omaha with 2%, 
fifth in Seattle with 44%2%, sev- 
enth in Sacramento with 2%, sev- 
enth in Fresno with 2.2%, fifth in 
Modesto with 4.8%, and sixth in 
San Jose with 2.4%. 


Texas Papers Change Name 
Texas Quality Newspapers Inc. 
has changed its name to Texas 
Harte-Hanks Newspapers Inc. 
Headquarters for advertising is in 
the National City Bank Bldg., Dal- 
las. The New York office is at 52 
Vanderbilt Ave. The Chicago of- 
fice is associated with Dougan & 
Bolle, 400 N. Michigan Ave. With 
the acquisition of the Greenville 
Banner in January, the group con- 
sists of nine newspapers, including 
the Abilene Reporter-News, Big 
Spring Herald, Corpus Christi Cal- 
ler-Times, Denison Herald, Mar- 
shall News Messenger, Paris News, 
San Angelo Standard-Times, and 
Snyder Daily News. 


Phil Dean Forms PR Firm 

Phil Dean has resigned as publi- 
city director of WNBC and WNBT, 
New York, effective March 1, to 
open his own public relations com- 
pany, Phil Dean Enterprises. He 
joined NBC in 1948 and was ex- 
ploitation manager for the network 
before the WNBC and WNBT 
post. Robert F. Blake, director of 
NBC spot sales, will add Mr. 


of trying to explain $1.50 coffee 


Dean’s former duties. 


Group Studying 80,000 World War I! Vets on 
Smoking and Lung Cancer; Report Due Soon 


, tionnaire on tobacco habits sent out 
| by the Veterans Administration 
'and the National Cancer Institute, 
'a division of National Institutes of 
‘Health. The veterans were picked 
for the survey because they are 
reaching the ages at which cancer 
is most likely to appear if it is 
going to, according to Dr. Harold 
,Dorn, chief of the biology office 
|of the NIH. 


@ The American Cancer Society 
‘is conducting a similar question- 
|/naire among men between 50 and 
'69 to determine their smoking 
habits. A preliminary report of 
findings is expected to be ready 
some time this spring, AA was told. 

In New York’s suburban West- 
chester County house-to-house 
canvassers were conducting a poll 
of cigaret smokers, AA learned, to 
determine whether smokers would 
be influenced favorably by cigarets 
which bore a medical seal on the 
package. None of the tobacco com- 
panies nor the Tobacco Industry 
Information Committee professed 
to know anything about this 
survey. AA was told that the can- 
vass was being made for a new 
cigaret, reportedly called Para- 
mount. But no confirmation could 
be obtained on this up to press 
time. 


AA Errs in Report 
of Study on Mouth 


Cancer and Chewing 


Cuicaco, Feb. 11—In its Feb. 1 
issue in a story on a study of the 
relationship between tobacco 
chewing and mouth cancer by 
Drs. George E. Moore, Lester L. 
Bissinger and Elsa C. Proehl, AA 
made two serious errors. 

In the fifth paragraph, AA at- 
tributed to the report a statement 
to the effect that cigar and cigaret 
smoke when inhaled was more 
diluted by the time it reached the 
lungs than when it was in the 
mouth and implying that if there 
were any significant correlation 
etween smoking and lung cancer 
then mouth and jaw cancer should 
have risen in the same proportion 
as it had in the lungs. 

No such statement appears in 
the original report. AA mistakenly 
attributed comment on the report 
to the report itself. 


| 


# A second error in the story is 
contained in the headline and lead 
paragraph, which say that the re- 
port challenges the theory that 
there is a significant relationship 
between cigar and cigaret smoking 
and lung cancer. Actually, the re- 
port touches only briefly on 
smoking, and makes no mention of 
lung cancer. 

The two paragraphs on smoking 
in the report are: 

“Table 2 reviews a_ similar 
analysis of the possible cancero- 
genic effects of long continued 
pipe-smoking. It is evident from 
this table that there is no statisti- 
cally significant correlation be- 
tween pipe-smoking and carcinoma 
of the face, mouth or lips. In this 
regard, it is interesting that many 
clinicians have alluded to cancer 
of the lip as a_ pipe-smoker’s 
cancer. 

“Table 3 depicts the association 
of the same malignant lesions with 
cigar and cigaret smoking. Again it 
is evident that among this group 
of patients there was no significant 
relationship of smoking to the 
presence of oral and facial cancer.” 

The report, based on a study by 
the three scientists of 40 patients 
at the University of Minnesota 
medical school, appeared in The 
Journal of the American Geriatrics 
Society and was also described in 
a release by the American Cancer 
Society. 
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Broil-Quik Sets $1,500,000 Ad Budget; / 
Sales Volume in ‘53 Hit $10,000,000 | 


(Continued from Page 3) the company is increasing produc- | 
only three competitors four years tion and doubling its advertising 
ago, there are 11 different infra- budget. 
red broilers made by competing | | | 
companies today. |= In the beginning, the company | 

Mr. Steinbrook is unperturbed spent just enough for advertising | 
by this. He is confident that 1954 to get its product on local tele-| — 
will be another record-breaking vision spots as a mail order item. { 
year for Broil-Quik. That is why | Today, Broil-Quik uses about 250, | 


Tony the Tiger says: 
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SES RE ST 
FROSTED FLAKES | 


MOST EXCITING 


LOW COST 


PREMIUM OF 
THE YEAR! 


Phil Rizzuto’s series of Newspapers throughout the coun- | 
three action-packed, tty On 4 cooperative basis with 
24 page books, dynam- local distributors. It also cooper- 
ically illustrated in fall ates with local dealers on tele- 


color. Kids will plug vision. Housekeeping, House Beautiful, = The current heavy demand for 
fi h aiiaah deat These co-op ad arrangements | Ladies’ Home Journal, Life, New Broil-Quik products, Mr. Stein- 
oe oe at | are made in one of two ways. The York Times Magazine, The Satur- brook beiieves, can be maintained 
brings them these) oct of the advertising is either day Evening Post, Sunset Maga- only by persistent effort on the 
books. divided between the company and | zine, and This Week Magazine. part of the company to make its 
220 Fifth Avenue the distributor, or between oe company also uses most of the broilers and rotisseries easier to 

company, a distributor, and sever- |New York dailies on a consistent | handle 2nd more efficient to oper- 
New York 1, N. Y./ a1 retailers. ‘but variable schedule. ate. 


| ANIMAL FAIR—Kellogg Co.'s “real gone” Tony the Tiger is plug- 
_ ging sugar frosted flakes through Leo Burnett Co. Jell-O products 
of General Foods, meanwhile, are being talked up by a hungry- 


looking lion for General Foods by way of Young & Rubicam. 
Tony‘s likeness ran in a Life spread, and Y&R’s lion backed up 
Bob Hope on the cover of The Saturday Evening Post. 


About 40% of Broil-Quik’s ad-| who will live up to the standards 
vertising is in national magazines. we have set for both products and 
Full-page color ads are used on personnel.” 

a periodic basis in Esquire, Good | 
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Write Today for SAMPLES & PRICES! 
, SPECIAL COMICS MADE TO ORDER 


Promotional Publishing Company 


Film File: Pure-Pak Div., Ex-Cell-O Corp. 
Agency: The Fred M. Randall Co. 


PURE-PAK MOVIE AD CAMPAIGN REACHED OVER 11 MILLION 
PEOPLE AT A COST OF LESS THAN 1/14 CENT PER PERSON 


Last year, the Pure-Pak Division of the 
Ex-Cell-O Corporation presented their sales 
message to over 11 million theatre-goers 
through the medium of Alexander theatre 
screen advertising—at a cost of less than 
144th of a cent per reader-hearer. 

Using the special Pure-Pak merchandising 
plan, dairies throughout the nation con- 
tracted for a total of 3,920 weeks of movie ad 
service and paid only the local theatre dis- 
play charges. 

Mr. Ralph C. Charbeneau, Advertising Di- 
rector, Pure-Pak Division of the Ex-Cell-O 
Corporation, reports: 

“Our experience with Alexander theatre 
screen advertising indicates that it is one of 
our most effective and economical advertis- 
ing investments. 

“The Pure-Pak movie ad program has been 
enthusiastically received by Pure-Pak 


equipped dairies throughout the nation. In 
fact, the usage of the program has been so 
great that we recently had the Alexander 
organization produce for us a new series of 
full cartoon animation films which will be 
offered to the nation’s dairies for both theatre 
and television display during 1954. 

“We confidently expect this new series to 
be a valuable addition to our film advertising 
library.” 

Alexander theatre screen advertising is 
tailor-made for manufacturers with large 
dealer organizations. Used side by side with 
spot television, it delivers comprehensive, 
nation-wide coverage. 

With 35 years of experience as the world’s 
largest producer and distributor of film ad- 
vertising, Alexander Film Co. is geared to 
serve every film commercial need from 
scenario to screen. 


Would you like to hear the full story on how an Alexander film ad campaign can reach and sell 
your own particular prospect market? 


Write today for complete information. 


LEXANDER 
Firm Co. 


COLORADO SPRINGS, COLO. 
World’s Largest Producer of Film Commercials for Theatres & TV! 


BRANCH OFFICES 
NEW YORK CHICAGO DETROIT DALLAS SAN FRANCISCO HOLLYWOOD 


# In addition, Broil-Quik sponsors | 
the first half of the Jerry Lester | 
Show on WABC-TV Monday | 
through Friday, 2-2:30 p.m.; Susan 
Adams’ Kitchen Fare on WABD 
Wednesday and Friday, 11:30 
a.m.-12 noon, and newscaster 
Arthur Van Horn on WABC-TV 
Monday through Friday, 11-11:10 
p.m. 

In the past, the company has 
used some radio, sponsoring a 
show on WQXR, and from time to 
time has taken participations on 
Galen Drake’s afternoon talks over 
WCBS. 

Mr. Steinbrook insists that his 
policy of selective advertising is 
an important factor in contributing 
to the company’s success. His basic 
advertising aim, he says, is to “up- 
grade Broil-Quik products by 
making them the most glamorous 
and therefore the most desirable 
units to own.” 

He wants to make the name 
Broil-Quik mean in the infra-red 
appliance field what Cadillac con- 
notes in the automotive industry. 
He believes that most women are, 
by nature, social climbers. So he 
insists on catering to this craving 
by implying in his ads that own- 
ing a Broil-Quik is practical both 
for its utility and for enhancing a 
woman’s social standing. 


# Although this aspect is an inte- 
gral part of Broil-Quik’s advertis- 
ing philosophy, Mr. Steinbrook 
never allows anybody to lose sight 
of what he considers an even more 
important factor—sales talk and 
emphasis on the quality of the 
product. 

This is stressed particularly in 
business paper advertising. Major 
business publications used by 
Broil-Quik include Electrical Mer- 
chandising, Housewares Review, 
New England Appliance News, and 
Retailing Daily. 

The company’s advertising agen- 
cy is Zlowe Co. 

The same policy of selectivity 
that is used in choosing advertis- 
ing media is also followed in the 
appointment of distributors. In 
1950, 150 distributors handled 
Broil-Quik. Today 850 distributors 
deliver the company’s products to 
retail appliance and department 
stores throughout the country. 

“We could have a great many 
more,” Mr. Steinbrook says, “but 
we screen our distributors rigidly. 
After spending a considerable 
amount of time and money edu- 
cating the public on the quality 
and dependability of Broil-Quik 
appliances, we want distributors | 


In this connection, Mr. Stein- 
brook points to some of the fea- 
tures first introduced by Broil- 
Quik, which, he says, “was the 
first to put a grill on top of the 
broiler; to use a concealed motor; 
to have the front enclosed, origi- 
nally with sheet metal and then 
with glass. It was also the first to 
install a practical two-heat system, 
for broiling and for barbecuing; 
and it was, if not the first, at least 
one of the pioneers in developing 
automatic timers.” 

Mr. Steinbrook believes there is 
a national trend influencing sales 
in favor of infra-red broilers. Re- 
cently, the public has developed 
greater concern for health and 
waistlines, resulting in a growing 
preference for broiled rather than 
fried foods, he says. Also, he be- 
lieves, women like infra-red ap- 
pliances because they mean faster 
cooking, less drudgery and clean- 
ing up after a meal, and less all- 
around trouble. 


s Mr. Steinbrook is a native New 
Yorker. He still lives in Manhattan 
with his wife and two children. 
He attended New York University, 
but left, after two years, to take 
up painting. He studied for two 
years at the Art Students League 
here and spent two more years at 
art schools in Paris. When he re- 
turned to New York, broke and 
unable to make a living in fine art, 
he took up photography. A few 
years later he opened his own 
commercial studio and operated it 
successfully for ten years before 
buying into an electric heater bus- 
iness. That was a small company 
and never used any advertising. 
He has a prodigious capacity for 
work, and still supervises his photo 
studio while running the Broil- 
Quik Co. 


Hearst Promotes Heister 


Edwin W. Heister, formerly 
head of the Pictorial Review, 
supplement of Hearst Advertising 
Service, has been promoted to 
manager of Hearst Advertising 
Service, Pittsburgh Sun-Telegraph 
branch. Mr. Heister succeeds 
Howard C. Boone, who has been 
transferred to the Miami Hearst 
Advertising Service division to 
direct all resort, hotel and citrus 
fruit advertising. 


Lynch Names Poorman, Butler 


Lynch Corp., Anderson, Ind., has 
appointed Poorman, Butler & As- 
sociztes, Muncie, Ind., to handle 
advertising for its packaging ma- 
chines and air compressor division, 
effective April 1. The agency has 
been handling advertising for the 
glass machinery division. 
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He Never Reads the Ads 


He can’t afford to own a television set...an 
automobile...or any of the other wonderful 
products that make life pleasant. Evidently 
he’s one of the few people who don’t want them 
enough to work to get them. So he doesn’t 
take the risk of reading advertising. 
The logic of advertising’s value isn’t hard to 
understand. Mass production does two things: 
it creates useful products at popular prices and 
provides high wages so people can afford to buy them. 
Advertising helps sell the products to people—and 
that keeps the production lines and the jobs going. 
Advertising has long since proved that it is the fastest 
and lowest cost way of carrying the news of products 
to millions of people overnight, stimulating the desire 
to buy, supplying the factories with orders. Our hobo 
friend’s income, as well as yours, depends directly or 
indirectly upon the ability of advertising to move 
products from assembly lines to users, because 
consumer desire means consumer demand 
and that’s what keeps America prosperous. 


Prepared by the Cleveland Advertising Club 
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Mutual Promotes Collins 
Copp Collins, who joined the | tions for Mutual Broadcasting Sys- 


press information representative|Frank Zuzulo, director of public 
for the West Coast, has been pro-' relations and press information. 


HE'S AN ADVERTISING ) 
PRODUCTION A 
MAN. 


MATS « PLASTIC PLATES « ELECTROTYPES 
e 


NOQUESSWE matrix COMPANY 


WaAbash 2-1204 * 517 SOUTH JEFFERSON ST., CHICAGO 7, ILL. 


moted to manager of public rela- 


network in December, 1951, as its tem, New York. He will report to 


Lincoln-Mercury 
Dealers Stop Ads 
inN. Y. Dailies 


| New York, Feb. 11—The New 


York Lincoln-Mercury Dealers 
Assn.; which has decided to do no 
new car advertising at all in met- 
ropolitan-area newspapers during 
the first quarter of 1964, has stirred 
all kinds of activity on the part 
of big dailies here, the Bureau of | 
Advertising and the local chapter | 
of the American Assn. of Newspa- 
per Representatives. 

John H. Lotz, Morristown, N. J.,| 
an officer of the Lincoln-Mercury | 
dealers group, told AA today that | 
the association’s decision was not} 
made known to newspapers in any | 
formal way. “We just didn’t place | 
any ads,” he said. | 

He added that the decision does 
not necessarily mean that it would. 
not use newspapers in the second | 
or third quarters of this year. Mr. 
Lotz said a dealers’ committee) 
meeting would be held later this 
month to decide on media. 


} 
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HOWARD LINN EDSALL, who joined the 

agency last June, has been named exec. 

v.p. of Fred Wittner Advertising, New 

York. He was formerly director of adver- 
tising for RCA’s tube division. 


“in the committee’s view are costly 
for us because we have to use in- 
sertions not only in the big dailies 
but also in all the small papers in 
individual towns. 

“TV and radio, while costly too, 
give us more exposure per dollar. 
Our advertising in these two media 
is more profitable. 


= “Moreover,” he added, “we 
dealers are simply carrying 
through, in our use of tv and ra- 


'dio, something that was started by 
# The association—a group of 97 the factory (Lincoln-Mercury divi- 
dealers from New York and parts sion of Ford Motor Co.) with other 


of New Jersey and Connecticut— 
has a budget in excess of $600,000 | 
annually. It decided that, for the| 
January-March period, its message 
could be better handled on tv and) 
radio than in newspapers. 

“Newspapers,” Mr. Lotz told AA, 


funds.” 

Mr. Lotz said it was his personal 
opinion that newspapers would be 
reinstated on the dealers’ schedule 
either for the April-June period or 


,the July-September period. He 


said the dealers have an outdoor 


No matter how you doit... 


Readjustment in ’54! Maybe, but people along the Jersey shore 


of the Delaware are too busy producing, selling 
notice it. 


harder to capture their fair share of this thriving 


is just one way to do this — through the pages of the key 
dailies in Camden and Trenton. New Jerseyites read their local 
papers — THE CAMDEN COURIER-POST and 
THE TRENTON TIMES, In this area, and at this 
time particularly, “all business and selling is local.” 


POST, Camden, N. J., or TIMES, Trenton, N. J. 


And advertisers are raising their sights, working 


and buying to 


market. There 


MARKET FACTS on request. Write for official portfolio compiled by 
State government. Most helpful in sales planning. Address COURIER- 


The one way to cover 
the EXPANDING SIDE 
of the Delaware Valley ... 
the eastern half ..... 6 


CAMDEN 


Courier-Post 


TRENTON 


Times 


Represented by 
GEORGE A. McDEVITT CO., INC. 


New York @ Chicago @ Philadelphia 


Pittsburah @ Detroit 


| program starting in April. 
Meanwhile, it was learned else- 
where, the dealers’ decision to 
forego newspapers has apparently 
been sume time in the making. TV 


‘,and radio people carried the day 
- |with “a real uptown selling job.” 


- «gt: 


= Last week, AA learned, newspa- 
bowed counter-activity began when 
| 


the AANR chapter’s board of di- 
‘rectors called a meeting of the 
'principals of member companies. 
| Therc they heard William 
|Greene of the Bureau of Adver- 
|tising give a “comprehensive re- 
|port” along with ‘“recommenda- 
‘tions as to how the newspapers 
/'we represent can be helpful to 
their and our interests.” 

One report had it that William 
Steele, advertising promotion man- 
ager of the New York Daily News, 
has beer designated to whip up a 
joint presentation for all local dail- 
ies which—after approval by the 
newspapers—is to be shown to the 
dealer group. 


Pleasure Boat Makers 
Gloat over Sales, 


Plan Production Hike 


CuicaGo, Feb. 11—Talk of de- 
pression, recession or downslide 
hasn’t hit the pleasure boat indus- 
try, judging by exhibitor reaction 
at the Chicago National Boat Show. 

So far, more than a dozen of the 
“millionaire class” (25' and up) 
cruisers have been sold since the 
show opened its 10-day run last 
Friday. 

Guy W. Hughes, executive 
director of the show, quoted the 
Chris-Craft Corp., Algonac, Mich., 
opinion that the ’54 exhibition will 
be “considerably stronger” in 
number of from-the-floor sales 
than that of last year. 

The trend shows up in the 
under-$10,000 class, too, with 
Chris-Craft, for example, selling at 
least one of each of its five run- 
abouts within three days of the 
opening. 


s Exhibitors of smaller craft and 
accessories predict that production 
will be increased this year, with 
many manufacturers unable to 
meet demand. They base the opin- 
ion on interest shown by dealers 
and the public. Attendance, which 
has run about 20% higher than 
last year, is expected to top 200,000. 

Outboard motor production this 
year is expected to pass the 500,000 
mark, a 20% increase over ’53. 
The industry’s best year was 1946, 
when 625,000 outboards were man- 
ufactured in attempts to catch up 


with the wartime backlog of 
demand. 
A new trend evident at this 


year’s boat show is the variety of 
small (up to 20’) cruisers offered. 
| Demgnes for trailer hauls between 
‘suburban garages and distant 
waters, the comparatively light 
craft are powered by outboards. 
These and kit boats for the do-it- 
yourself market are the most ob- 
vious measures of growing interest 
in weekend boating. 

The Chicago show appears to 
have borne out optimistic predic- 
tions of the 54 market made at 
the New York show last month. 
Although the eastern exhibit at- 
tracted more big cruisers suitable 
for salt water, Chicago’s strong 
‘showing of rowboats and small 
/powerboats makes it a better meas- 
ure of sales expected by small 
‘craft retailers. 

In all, more than 30 boat shows, 
‘some combined with exhibitions of 
other outdoor and sporting equip- 
ment, will be held throughout the 
U. S. this year. 


Christopher Joins Agency 


Marian Christopher, formerly 
publicity director and fashion co- 
ordinator for Bates Fabrics, has 
joined Anderson & Cairns, New 
York, as fashion publicity director. 
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BBDO, Burnett 
Get $8,000,000 
Campbell Account| 


(Continued from Page 1) 

“We try to get to the basic prob- 
lem. We try to get the problem 
stated as simply as we can. Then 
we make up our minds which way 
we're going to go.” 

A BBDO client recently an- 
swered the question a different 


way. What BBDO’s got, he said, is| ‘ 


service. 


e If service 
BBDO’s tremendous gains in re- 
cent years, it’s no accident. Mr. 
Duffy personally reviews the serv- 
ice reports on each BBDO client 
every six months. If he thinks an 
account isn’t getting all the help 
it ought to have, the account man 
will eventually find himself look- 
ing into the president’s pleasant, 
serious face and explaining that 
lack. 

Mr. Duffy also thinks that the 
agency is helped by the large 
number of home-grown people in 
it, and by the mutualization of 
the agency’s ownership. “Not 
many of our top people get pried 
away,” he says, “because they’re 
working for each other.” 

During the last five years, BBDO 
has picked up a mass of accounts 
—among the outstanding ones are 
American Tobacco Co., Schenley, 
Lever’s Swan and Surf (it had 
Jelke but lost it), General Mills 
mixes, the radio-tv end of Cros- 
ley and the Republican National 
Committee (divided with Kudner). 
Significantly, most of the accounts 
BBDO added are in the packaged 
or hard goods fields, where tough 
selling is the rule. If BBDO was 
ever conditioned to institutional 
selling primarily, that time is long 
past. 


= In general, BBDO is a hard- 
working agency, without many of 
the trimmings which go with big 
agency operations, and of its hard- 
working people, none drives hard- 
er than its president. 

“It’s not the advertising busi- 
ness which gives you ulcers, it’s 
love of the business,” Ben Duffy 
(who’s had a couple of ulcer op- 
erations) told AA a good many 
years ago. 

The agency will move gradually 
into the Campbell picture. Leo 
Burnett will take over the testing 
on the frozen soups immediately, 
and tests will start in Philadelphia, 
Wilmington and Trenton. There 
are four frozen soups—shrimp, 
oyster stew, chicken vegetable and 
green pea with ham. The general 
notion in Philadelphia is that 
“Double or Nothing” and “TV 
Sound Stage” will be retained, but 
Campbell officials said that BBDO 
gets a free hand in campaign plan- 
ning and media strategy, and that | 
a series of meetings will be held | 
in Camden, starting next week. 


WHEELOCK AGENCY 
SEEKS NEW ACCOUNTS 


PHILADELPHIA, Feb. 


is the answer to 3 


Zenith got 
| when it was given permission to 
‘file a $16,000,000 triple-damage 
12—Ward | claim against three firms it accuses 


- Speci of New cook bal 
for lw sim patients 3 


A aLIbHTS OF Tat 
O& SODIiuIM COOK BODE 


@er« vrs et om te diet 


NEW BOOK SELLER—Sunkist growers is 
going into the book selling business with 
the offer of the “Low Sodium Cook Book.” 
A paper-bound version of the $4 book with 
an added section on the use of lemons as 
a seasoning substitute for salt will be of- 
fered by Sunkist at $1.25 during March 
and April. Six medical publications will be 
used. Foote, Cone & Belding, Los Angeles, 
is the Sunkist agency. 


long enough,” he declared. 


= Meanwhile, the agency staff has 
been reduced by 35 people in the 
past week. A basic staff of about 
70 will be retained, AA was told. 
Officers who have resigned since 
the Campbell account went out the 
door include Arthur A. Bailey, 
president; William R. Farrel, Ist 
v.p.; J. Clifford Dillon, copy chief, 
and Russ Johnston, v.p. in charge 
of radio and tv. 

At this morning’s meeting, the 
following were also elected to of- 


fices in the agency: Walter L. 
Stocklin, exec. v.p.; Robert S. 
Congdon, v.p.; Robert C. Alex- 


ander, v.p. and director of radio 
and tv; Ralph Strassman, v.p. in 
charge of the New York office, and 
W. P. Keeney, secretary and assist- 
ant treasurer. 

Mr. Wheelock will return to 
Europe as soon as the agency’s af- 
fairs are in order. 


Zenith Wins Early 
Rounds in TV and 
Electronics Fights 


CuicaGco, Feb. 12—Zenith Radio 
Corp. got double-barrelled satis- 
faction yesterday out of suits 
against Columbia Broadcasting 
System, Radio Corp. of America, 
and other top electronics firms. 

In Washington, the Federal 
Communications Commission set 
aside the year-old grant of a tv 
station on Chicago’s Channel 2 to 
CBS (AA, May 25, ’53). 

The FCC said there will be a 
new hearing on whether Zenith or 
CBS should have the channel now 
occupied by CBS’ o-and-o station, 
WBBM-TV. Pending a final de- 
cision, the CBS station will be per- 


| mitted to use Channel 2. 


# In U.S. district court, Chicago, 
further satisfaction 


Wheelock, head of Ward Wheelock ned anti-trust law violations. They 


Co., flew back from his European |® 


assignment for the Eisenhower | 
Foundation to head a rush board of | 


directors meeting of the agency 
today. 

The company, which last week | 
lost the Campbell Soup Co. ac- 
count, 
Mr. Wheelock has bcen elected 
president and chairman of the 
board, and that the agency will 
definitely continue in business. 

W. A. Dunn, v.p. and treasurer of 
the agency, as well as senior of- 
ficial in point of service, told AA 
that the agency is out to gather 
new business and will get it. “We 
have been a one-account agency 


e RCA, General Electric Co. and 


| acai Electric Co. 


Zenith claims the three electrical 
giants restrained trade and ob- 


|tained a world monopoly of the 


electronics equipment market. 


| Part of the suit accuses RCA of 
officially announced that | helping set up an allegedly illegal | 


patent monopoly which Zenith | 
says cost it $4,500,000. 


Watch Crystal TV Drive Set 

Standard Unbreakable Watch 
Crystal Co., New York, will start) 
a tv spot campaign soon to pro- 
mote its Rocket Cylinder unbreak- 
able crystals. Time is being cleared 
in major markets by Friend-Reiss- 
McGlone. 


_|Megroz Leaves ‘Collier's’ 


BaTTLe CREEK, Micu., Feb. 12—Kellogg Co. is now distributing a 
new “Snack-Pak,” consisting of two individual packages of Sugar 
Frosted Flakes, Sugar Corn Pops and Sugar Smacks, for snack pur- 
poses as well as breakfast foods. Advertising, through Leo Burnett Co., 
Chicago, will probably be on the company’s radio and tv shows as 
well as one-third pages in Sunday comics. 


Portland Test Scheduled for GlasSpray 


New York, Feb. 12—GlasSpray will launch an intensive test cam- 
paign in the Portland, Ore., trading area March 15, prior to national 
advertising efforts. Newspaper space and radio and tv time will be 
used to support the local sales campaign, through Hicks & Greist, New 
York. 


for ‘American’ 


New York, Feb. 12—Jacques Megroz, formerly of the Collier’s 
sales staff, has been named promotion director of American Magazine. 


.|Burnside Will Not Handle Biow British Office 


Lonpon, Feb. 12—Although Biow Co. may still open a British oper- 
ation, George Burnside will not be the agency’s intermediary, AA 
learned today. It was reported last summer that Biow was making 
its explorations in Britain through Mr. Burnside, who had resigned as 
managing director of Erwin, Wasey & Co. Ltd. (AA, Aug. 31, ’53). 


58% of U.S. Homes Have TV; Other Late News 


e Fifty-eight per cent of U. S. families—27,506,500 out of 47,191,500— 
own tv sets, according to an A. C. Nielsen Co. survey made for CBS 
Television, New York. Some 1,774,690 families have u.h.f. receivers, 
according to the county-by-county count. New Jersey had the highest 
penetration with 88% ownership and Montana the lowest, with 5%. 
Regionally the Middle Atlantic states had the highest penetration 
with 78%. 


e The FCC reports that currently 223 U. S. communities have tv 
service and another 101 will have it when current tv construction is 
completed. There were 590 stations operating or under construction 
as of Feb. 1. Of 223 communities with tv now, 120 are v.h.f. only; 
71 u.h.f. only, and 32 intermixed. 


e Charles Kittelson has joined the Chicago sales staff of True Story 
Women’s Group. He was formerly with Metropolitan Sunday News- 
papers. 


| made by the plaintiff may be 
'found in AA, Feb. 1). 

Walter Bishop, Hazel’s brother 
and one of her lawyers, spent part 
of the first day in a courtroom 
across the corridor, testifying in 
the case of Cornell Smith, former 
president of D. A. Schulte Inc., vs. 
the cigar store chain in a breach 
of contract suit. 


Bishop Lawyers 
Plan Settlement 
Offer to Spector 


(Continued from Page 1) 
Toward the conclusion of today’s | Westinghouse May 


testimony he said that Raymond 
Spector Co. billings in fiscal 1950 Be Violating FCC 
Five-Station Limit 


for Hazel Bishop Inc. amounted to 
$303,595.17 while sales amounted 

WASHINGTON, Feb. 12—The Fed- 
eral Communications Commission 


to $728,800.01, a ratio of advertis- 

ing to net sales of 42%. For 1951, 
ruled today that the varied finan- 
cial interests of three of the di- 


billings were reported at $1,237,- 
586.03; net sales at $2,872,150.32. 

rectors of Westinghouse Electric 

Corp. appear to have put the com- 
pany in violation of a recently- 
enacted rule which prohibits a 
firm or its officers from having 
interests in more than five tv 
stations. 

In reply to a request from West- 
inghouse for an interpretation of 
the rule, FCC conceded that West- 
inghouse Broadcasting Co. a 
Westinghouse subsidiary, is within 
the permissible number of am, fm 
and tv interests. Noting, however, 
that three of the parent firm’s 20 
directors have other broadcast in- 
terests, FCC said the stock owner- 
ship and offices in broadcast prop- 
erties exercised by the _ three 
Westinghouse directors constitutes 
“interests” within the meaning of 
the rule. 


w By earlier testimony on the part 
of Mr. Hoffman, as well as several 
other witnesses, Mr. Burke con- 
tended that: 

1. On Dec. 29, 1950, Mr. Spector 
and defendant Alfred A. Strelsin 
had the controlling interest in Ha- 
zel Bishop Inc. 

2. Robbins Merchandising Co., a 
sales agency for Hazel Bishop Inc., 
received commissions on merchan- 
dise returned to Hazel Bishop Inc. 
—while other sales agencies did 
not—presumably because of cer- 
tain relationships between Rob- 
bins and some of the defendants. 

3. Hazel Bishop Inc. paid the 
initial costs for marketing Com- 
plexion Glow and then paid Prod- 
ucts Enterprises Corp. for Com- 
plexion Glow at a markup. Mr. 
Spector, Mrs. Spector and Henry 
L. Sondheim, Mr. Spector’s son-in- 
law, are or have been officers or 
directors of Products Enterprises. 
Mr. Spector received a monthly 
compensation of $1,000 from Prod- 
ucts Enterprises. 

4. Products Enterprises was or- 
ganized by some of the defendants 
to divert the funds of Hazel Bish- 
op Inc., and the product Complex- 
'ion Glow was inferior and should 
‘never have been sold. 


# Commissioners George Sterling 
and John Doerfer stated they dis- 
agreed with the interpretation. 
Meanwhile, Storer Broadcasting 
Corp. asked the FCC for a tem- 
porary exemption from the five- 
station limit so that it can 
take over WXEL, Cleveland, and 
KPTV, Portland, Ore., which 
were included in its $8,500,000 
purchase last month of Empire 
Coil Co. Storer already has the 
maximum number of stations. 
Moreover, FCC is considering a 
modification of the rule which 
would permit a firm or individual 


s The defense objected to much of 
bis claiming that there is no evi- 
dence in support of these conten- 
tions and that they will subse- 
quently be disproved. to have interest in two u.hf. tv 
| (More complete background on stations, in addition to the five 
these as well as other charges currently allowed. 


Last Minute News Flashes NBC Grabs Lux 


: Kellogg Introduces Sugar Cereal ‘Snack-Pak’ 


4 


Shows from CBS 


(Continued from Page 1) 


will have to relinquish the Thurs- 
day 10 p.m., EST, time spot “Mar- 
tin Kane” has filled since 1949. 


° 

# Spokesmen for Lever Bros. said 
Lux made the switch because 
NBC-TV was the first network to 
come up with an hour for “Video 
Theater,” which the company has 
wanted to expand for some time. 
Lever also likes NBC’s strong 
Thursday lineup; “Video Theater” 
on CBS-TV has not enjoyed com- 
peting with Chesterfield’s high- 
rating “Dragnet.” NBC-TV also 
promised an increased station line- 
up, and 90 stations have already 
been set. 

U. S. Tobacco and its agency, 
Kudner, are incensed by the move 
and have “declined to accept it.” 
They are not saying anything fur- 
ther officially until U. S. Tobac- 
co’s president, Whitney Peterson, 
returns from a trip abroad. How- 
ever, they are expected to use 
every legal means possible to fight 
the move. 

U. S. Tobacco has been putting 
most of its advertising budget into 
this tv mystery for years, and 
Kudner feels that there has been 
“nothing weak about the show.” It 
was pointed out that its rating is 
better than that for other NBC- 
TV shows in the same spot on 
other evenings of the week. 


s This recalls a similar situation 
a couple of years ago when P. 
Lorillard Co. tried to get a tem- 
porary injunction—but failed— 
when CBS-TV asked Kent’s “The 
Web” to move out to make room 
for an Embassy-sponsored show. 
Lorillard was sizzling, too, but the 
company rescheduled “The Web” 
on CBS-TV later when a satisfac- 
tory Sunday night time period was 
offered. 

Neither Kudner nor NBC-TV 
would indicate what alternate time 
periods have been offered to ‘“‘Mar- 
tin Kane.” Except for the half 
hour opposite CBS-TV’s “Jackie 
Gleason Show,” they would have to 
be periods currently occupied by 
other advertisers. An NBC spokes- 
man said the network would have 
preferred not to have to ask U. S. 
Tobacco to clear the way for some- 
body else, but he said the company 
was notified eight months ago. By 
strengthening the Thursday night 
schedule, the network feels it is 
benefiting all its advertisers, he 
said. 


CBS-TV Adds 4 Affiliates 


CBS Television has signed eight 
new affiliates. They are WTHI- 
TV, Terre Haute, Ind., effective 
July 1; KXJB-TV, Valley City, N. 
D., effective July 1; WORD-TV, 
Spartanburg, S. C., effective March 
15; WKBT, La Crosse, Wis., effec- 
tive July 1; WDSM-TV, Superior, 
Wis., effective March 1; WTRI- 
TV, Albany; KFBB-TV, Great 
Falls, Mont., and CBOT, Ottawa. 
The last three stations have al- 
ready joined the Columbia hook- 
up. All except WTRI-TV are v.h.f. 
outlets. When KXJB-TV joins 
CBS, KCJB-TV, Minot, N. D., 
which is owned by the same com- 
pany, will change from a second- 
ary to a primary affiliate. 


Ready Business Paper Study 


A business paper study being 
made by Advertising Research 
Foundation for Commercial Car 
Journal, Philadelphia, a Chilton 
publication, is now in its tabu- 
lating stage and is expected to be 
ready for distribution in May. 


Boosts Crandall to Media V. P. 
John Crandall, media director 

of Sherman & Marquette, New 

York, for the past eight years, has 


+? elected v.p. in charge of me- 
a 
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Giair Opens Atlanta Office 


On the International Scene... 


Robert Gair Co., New York 
manufacturer of folding cartons, 
paperboard and shipping contain- 
ers, has opened a general sales of- 
fice in Atlanta, Ga. 


Boosts MacFeely on Coast 
William MacFeely has been pro-| 
moted to West Coast sales mana-| By Milton Moskowitz 
ger of Western Family. He will Sutton, ENGLAND, Feb. 10—With 
cor@inue to act as general mer-'the opening of Gardner’s self- 
chamdising manager. service food store, this south sub- 
|urb of London now has the nearest 
‘thing to a supermarket yet seen in 
| Britain. ; 
' Operated by John Gardner Lta., 
a big catering organization, the 
new store is the biggest self-service 
food store in the country. It is also 


tail field. 

Next to the ordinary British 
shop, the place is a palace, with 
_a gleaming glass front, spotless in- 
side, piped-in music, a counter to 
|check parcels, pre-packed vege- 
tables and meats, frozen food 
cabinets (made by GM’s Frigi- 
daire division), indirect lighting, 
a line you can have your wide aisles in which to move 


message DELIVERED into ' ‘around and prices marked on 


the HOMES of 84% of all families in | i 
BAYONNE... High incomes too . . $6,283 | every article 
per family in 1952, $1,197 higher than the - 


ee = The store is 60 feet wide and 
70 feet deep. There are five check- 
out points. And the sales as- 
sistants are all friendly and cour- 


IN BAYONNE 


Yes . . . for a thin DIME 


‘BAYONNE CANNOT BE SOLD 
( FROM THE OUTSIDE” 
THE BAYONNE TIMES 
BAYONNE, NEW JERSEY teous. ; 
NATIONALLY REPRESENTED BY One of them hands you a wire 
BOGNER & MARTIN | basket as you enter the store. Up- 


Director of 
Merchandising 
finds Ad Age 
packed with 
vital 
information 


RK. W. Ferguson 

Director of Merchandising 

Henri, Hurst & McDonald, Inc. 
Chicago 


Bob Ferguson tells us he would be lost without Advertising Age. 


So he takes no chances of having his weekly issue lost in the hustle 
and bustle of his busy office. He has his subscription sent to his 
home where he can give it his undivided attention. He writes: 


“I would be lost without Advertising Age. No other publication 
is packed with so much news, and vital and usable information, 
on everything that’s happening among advertisers—in agencies and 
among all other categories of people and things which are part of 
our fascinating, fast-moving business.” 


Does the turmoil of your office “lose” your opportunity to give AA 
the thoughtful attention it deserves? Hasty scanning during odd 
moments is no right way to absorb the vital information that packs 


every issue of the nation’s leading journal of advertising, merchandis- 
ing, and marketing. 


Why not try the AA read-it-at-home habit? Like Bob Ferguson and 
a host of other busy admen, we're sure you'll find it a practice that 
pays off, 


FREE... With Your Home Subscription .. . 
You Get the Valuable Handbook, “Mail Order and 
Direct Mail Clinic.” Mail this coupon today. 


* 
Dept. F15, 200 E. Illinois St., Chicago 11, Ill. 
Please enter my 1-year subscription to Advértising Age and 


mail it to my home address. I am to receive FREE a copy of 1 
“Mail Order and Direct Mail Clinic”. 


Title 


Zone__.. Stute 
© My check for $3 is enclosed. [Bill melater. (© Bill my firm. 


British Supermarket Has Price Tags — 
and Self-Service, But No ‘Specials 


| 


stairs is a lounge where Espresso, | 
the high-quality Italian coffee, is_ 
served. 
Still, it was different. You knew 
you weren’t in America. Ben 
Lyon and Bebe Daniels, British tel- | 
evision stars, came out for the. 
opening, but everything was still | 
rather quiet and subdued. There 
were no window signs, no sales. 
“specials” and no free samples. 


| 
| 


foreground is one of the five checkout 


with sales assistants lined up for the cameraman before the grand opening. In the 


stations in the suburban London mart. 


agency, is handling the promotion’ speaking here at a luncheon 
and Mr. Wills himself was on hand | given in his honor, Mr. Bennett 
for the inaugural. He said that <aiq: “There is still a huge un- 
several thousand vouchers—each | tapped American market for Bri- 
worth a shilling (14¢)—were sent tish manufacturers, but only if it 
out to homes in the surrounding js approached on sound terms by 


on aie = > pone ads were placed those who plan to stay in the mar- 

in the local press. 

But reg will be none of the | “*t nes ne ee 

aggressive promotion of RR “Effective advertising does not 

supermarkets. “That doesn’t work | make consumption patterns—it 

here,” he said. ., _,...|discovers them. And, of course, 
The idea of self-service is still | capitalizes on them.” 

revolutionary here. At 3 p.m., there | Mr. Bennett, who 


d * 1 t. | is British- 
seemed to more people out- born, is in Britain for a three-week 
side—staring with undisguised 


: Hees | visit in connection with the British 
curiosity—than inside. 


Japan Plans Camel 


Caravans to Push 


Trade in New Areas 


Tokyo, Feb. 9—Japan is going 
to use camel caravans to introduce 
its products to remote parts of the 


| world. 


The Japanese Ministry of Trade 
has decided to spend an estimated 
$150,000 to organize and conduct 
extensive tours of the Middle East, 
Africa, Mexico, Central and South 
America. 


The caravans will carry textiles, 


| Woollen Assn. account. His agency | Sundry goods and medicines. They 


s There are now about 2,000 self- 
service food stores in Britain. The 
end of rationing later this year is 
expected to swell this number 
quickly. 


took over the account from Abbott | Will be preceded by a poster cam- 
Kimball Co. at the start of the year. Paign and announcement ads in 
It also handles American adver- @Vailable media. Government of- 
tising for Nuffield Motors, Rolls | ficials, salesmen and interpreters 
Royce and Brevitt shoes. will accompany each caravan. 


Mr. Bennett declined to reveal 


So far, the cooperative societies future advertising plans of the 


have been the pioneers in the self- 
service movement. More than half 
of the self-service outlets are co-op 
branches. The retail grocers’ or- 
ganizations have given little or no 
encouragement to self-service. 

Self-service stores have been 
established mainly in industrial 
areas, particularly in London, 
Birmingham and Manchester. And 
most of them are conversions rath- 
er than wholly new stores. 
Wherever they have been es- 
tablished, though, the self-service 
stores have made their mark: 
reportedly, they increase turnover 
by at least 20%. One store re- 
ported a 200% increase in turn- 
over in six months. 


perturbed by “talk of an American 
recession.” He told AA: “In my 
view, we will go back to a hard- 
selling state.” 


Ayres Agency Changes Nume 


The new identification incorpor- 


agency’s copy chief, now takes on 
the added duties of production di- 
rector. 


Clark Named to WSOK Post 


® There is one very good reason| Howard C. Clark has _ been 


why self-service stores haven’t 
caught on here as well as in the 
U. S.: they have not been able to 


motion director of WSOK, Nash- 
ville. 


; id he i 
Woollen Assn., but he said he is Net | precant plans call for three ex- 


| 
| 


| peditions: 


named continuity and sales pro-. 


|@ If the tours prove to be success- 


ful, the ministry will extend them. 


1. A 90-day tour through Paki- 


| stan, Afghanistan, Iran, Iraq, Syr- 
‘ia, Turkey and Aden. 


2. A 120-day jaunt through 


| 
‘ ‘South Africa, Angola, Belgian Con- 
Ayres & Associates Inc., Lincoln, go Nigeria, 


Neb., agency, has changed its name | 
to Ayres, Swanson & Associates. | 


Gold Coast, Morocco 
and Liberia. 
3. A 130-day tour of Mexico, 


ates the name of Warren M. Swan- | Costa Rica, Nicaragua, Honduras, 
son, who has moved up from v.p, | Panama, Colombia, Venezuela and 
and senior account executive to) 


exec. v.p. L. J. Bible, who is the, 


Cuba. 


o HinterLANGUAGE Spoken Here! 


Homey, human copy that’s under- 
standable — believable to run-of- 
mill folks in the hinterland. TEST 
A SERIES of down-to-earth-ads or 
letters to produce pay 


ye i Batt "ou 


Leo P. Bott, Jr., 64 E. Jackson, Chicage 


save the consumer much money in 
the form of lower prices. 
This is mainly because of the 
British manufacturers’ strict re- 
sale price maintenance policy. No 
one—but no one—is allowed to re- 
duce standard prices. 
This has robbed self-service 
proponents of one of their biggest 
talking points: namely, that re- 
duction in staff and volume buying 
should result in lower costs passed 
on to the consumer. In fact, a 
woman columnist for a leading 
Sunday paper recently accused the 
self-service operators of pocketing 
the money saved by conversion. 
“They won’t win the success of | 


The quality 
of your printed 


advertising 


their predecessors in America,” de pends, 
she said, “until they learn to play ; 
fair with the British housewife.” 
fundamentally, 


Co ee ee me oe ee oe ae ol | proached with proper planning; 


British Approach 
to U.S. Market Is 


” a 
‘Naive’: Bennett of your 
Lonpon, Feb. 10—Victor A. . 
‘Bennett, president of Victor A. engravings. 
Bennett Co. Inc., New York, 


on the quality 


warned British exporters here that 
some of them are entering the 
American market in an “almost 


naive manner.” 

The agency president pointed out 
that the United States is “one of 
the most sophisticated markets in 
the world” and must be ap- 


COLLINS, MILLER & HUTCHINGS, INC. 


207 NORTH MICHIGAN AVENUE ¢« CHICAGO 1 


America’s Finest Photoengraving Plant 
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Garden Guild, Better Business Bureau 
Trade Bitter Punches over Blue Roses 


A. D. SHROFF, a director of Tata Sons, has 
been elected chairman of the Indian Society 
of Advertisers, Bombay, India. 


British Papers Get 
34% of Volume from 
Classified: Pope 


BIRMINGHAM, ENGLAND, Feb. 9— 
A classified advertising conference 
held here last week was told that 
in 1948 classifieds accounted for 
34% of total newspaper advertis- 
ing in Britain. 

This high proportion was cited 
by G. R. Pope, ad director of The 
Times, in a talk emphasizing “what 
a great service classified advertis- 
ing is to the public.” 

Mr. Pope charged that too many 
advertising agencies still consider 
the classifieds a “nuisance” and 
give no help to newspapers “in 
creating this type of business.” 


= In warning ad managers to be 
wary of claims made by drug man- 
ufacturers, Mr. Pope revealed an 
interesting tidbit about the policy 
of The Times, which still carries 
classifieds on the front page. He 
said that The Times has a blacklist 
of over 5,000—that is, firms which 
are denied use of the paper’s ad 
columns. 

An agency executive, Maj. Gen. 
J.A.M. Bond, told the conference 
that because of the newsprint 
shortage one national daily is turn- 
ing away classified advertising at 
the rate of 90 columns a day. 

Maj. Gen. Bond, a director of 
London Press Exchange, said his 
agency attaches great importance 
to classifieds and even encourages 
manufacturers of branded goods to 
use the classified sections. 


# Philip L. Ball, general manager 
of the Derby Evening Telegraph, 
reported to the conference on what 
a press productivity team found 
during a visit to 18 American 
newspapers. 

Mr. Ball said American newspa- 
pers generally do a much better 
promotion job on classifieds, con- 
sidering them equal in importance 
to national and local display ad- 
vertising. In Britain, he added, 
many newspapers look upon class- 
ifieds as the “Cinderella” of ad- 
vertising, doing little or nothing to 
support them. 


‘53 Scotch Whisky 
Exports Set Record 
as U.S. Takes 55% 


Lonpon, Feb. 10—Scotch whisky 
exports hit an all time high in 
1953, with the United States tak- 
ing about 55% of the total. 

The Scotch Whisky Assn. an- 
nounced here last week that Bri- 
tain exported 13,202,464 proof gal- 
lons in 1953—an increase of 1,671,- 
085 gallons over the previous year. 
These exports earned £37,750,000 
($105,000,000). 

Shipments to the United States 
totaled 7,163,747 gallons, earning 
Britain more than $58,000,000. Ex- 


ports to the U. S. were thus 14% | 


above the 1952 total. 
Britain’s next best customer was 
Canada, which took 873,865 gallons. 


S be repeated, and I can assure you 
_|that this company will be in bus- 
~~ |iness for many years to come.” 


(Continued from Page 3) 
“So do I—so much so that I 
have moved my offices, fired, 
hired and generally moved heaven 
and earth. The mistakes will not 


# This is what Mr. Riehl had to 
say: 

Almost 500 complaints against 
the guild for failure to deliver 
roses ordered by customers 
throughout the country have been 
received by the St. Louis bureau 
and the Post Office since Mr. 
Southwell was arrested on Dec. 16 
on charges of using the mails in a 
scheme to defraud. 


a Mr. Riehl stated that since Jan. 
24 the bureau had received 38 com- 
plaints from people who in addition 
to ordering roses had written the 
guild from one to five times trying 
to get the order filled or their 
money refunded. 

“If Mr. Southwell was delivering 
all of his orders complaints would 
not be coming in at the rate of 
three to 8 a day,” Mr. Riehl noted. 

In a statement issued today, Mr. 
Riehl remarked, “I call your par- 
ticular attention to a complaint 
received today in which the com- 
plainant not only wrote Southwell 
three times after placing the orig- 
inal order but also contacted the 
local radio station over which 
they heard the announcement. The 
station itself wrote Southwell and 
still nothing -was heard from 
Southwell.” 


# Commenting on the new sales 
plan outlined by Mr. Southwell, 
Mr. Riehl said that it was a re- 
vival of a plan used previously by 
the guild with the addition of a 
bonus of “one blue rose shrub” or 
“12 living fence rose shrubs.” 

Mr. Riehl stated that the Better 
Business Bureau had nothing to 
say against Mr. Southwell’s new 
sales plan as long as the product 
is advertised truthfully and orders 
are filled. He did say, however, 
that he felt before an advertising 
medium accepted guild advertise- 
ments Mr. Southwell should prove 
beyond any question that he has 
taken care of all his customers. 

Concerning the Better Business 
Bureau’s report (AA, Feb. 8) Mr. 
Riehl stated that “‘the statements 
were carefully prepared, double 
checked and deliberately made. We 
can defend ourselves against any 
suit.” 


# When questioned on Mr. South- 
well’s statement that the bureau 
is trying to put the guild out of 
business, Mr. Riehl told AA’s cor- 


respondent, “All we were trying to 
do is to straighten out the guy.” | 
Pointing to his membership roll, | 
he added, “Every newspaper and | 
radio station in town belongs to! 
the Better Business Bureau, and if 
they thought I was killing business 
for them I’d be fired over night.” | 

Mr. Riehl asserted again that 
the rose sold by the guild as a blue 
rose is not a blue rose in color. To 
substantiate his statement he pro- 
duced a copy of a letter written 
to Mr. Southwell on Feb. 4 by Van 
Miller, v.p. of the National Better 
Business Bureau, concerning state- 
ments in the Jan. 17 guild adver- 
tisement in the New Orleans Times 
Picayune. One paragraph of that 


letter reads in part: | 


s “We have also discussed at some 
length the whole matter of whether | 
there is or is not a blue rose. You 
already know that our position is 
that as long as the Veilchenblau 
has been called the blue rose, even | 


if it was a misnomer it is defensible 
to call it that as long as care is 
taken by an advertiser to describe 
it properly and not to employ the 
word ‘blue’ in such a way that 
it will deceive customers into be- 
lieving that it will be other than a 
violet-blue. You may recall that 
we requested the term ‘violet’ be 
used in conjunction with the word 
‘blue’ wherever description was 
made of the blue rose.” 

No date has been set for federal 
grand jury hearing on the case in 
which Mr. Southwell is charged 
with using the mails in a scheme 
to defraud. However, the U. S. at- 
torney here said that he “hopes to 
present the case shortly.” 


s The third development is: 

The guild launched a new buy- 
ing plan for gardeners. Introduc- 
tory ads broke Feb. 7 on the Pa- 
cific Coast. 

Briefly, the plan will offer gar- 
deners a two year membership in 
the guild for $2, which will entitle 
them to a 20% discount on garden 
products bought from the guild for 
the duration of their membership. 
Upon becoming members, Mr. 
Southwell told AA, gardeners will 
receive with their membership 
cards a free gift of either one blue 
rose shrub or 12 living-femce rose 
shrubs. Members will be under no 


obligation to buy garden products eeeeeeeeeeeeeeeeeeSeeeseeseeeseseeeeseeece 


from the guild, he said, but they 
will receive a 20% discount on 
anything they buy from the guild 
at any time during the two years. 


w Additional advertising will be 
placed as rapidly as feasible to 
promote the plan. 

Currently, Mr. Southwell said, 
the guild is placing its advertising 
for cash through its new agency, 
Lifton, Gold & Asher. Newspapers 
in seven cities, and radio spots on 
about a dozen stations in the deep 
South and Far West are being 
used, he said. 

In the meantime, about 60% of 
the media creditors holding the 
bag for unpaid advertising placed 
by the guild have signified will- 
ingness to cooperate with the 
creditors’ committee, Fred S. 
Fischer, credit manager of CBS, 


and chairman of the creditors’ 
committee, told AA. 

Mr. Southwell this week made 
his first instalment payment of 
$4,000 on the guild’s $100,000 in- 
debtedness for advertising placed 
last year with 63 radio stations and 
two newspapers by Smith, Hagel & 
Snyder, the guild’s former agency. 

As previously reported (AA, 
Feb. 1), the agency has paid credi- 
tors $33,000, leaving a remainder 
of $67,000. With this week’s pay- 
ment of $4,000, the remainder due 
creditors presumably will be $63,- 
000. However, it is pointed out that 
Mr. Southwell’s instalment pay- 
ments will increase monthly to his 
former agency, on notes backed by 
collateral, so it is expected that 
the guild’s indebtedness will be 
liquidated on a progressively in- 
creasing monthly scale. 


* 
with a ULeumadster 
THE EASEL PORTFOLIO THAT DISPLAYS 

ONE SHEET AT A TIME 
As each sheet is viewed, it is flipped 
over the top. Special construction allows 
all sheets to lie perfectly flat without 
expensive cloth hinging. Loose leaf. 
Simply lift Viewmaster by the front cover 
and the automatic easel! sets it up firmly. 
Carried in stock in four sizes. 


Sales Toots, Ine. eres mms in 


SEND FOR 
FREE FOLDER 


*Also 100s of other items. 


Coming in the Avil AMERICAN MOTEL 


BUILDING and REMODELING ISSUE 


The Pace In The 


Or Service... 


to be adequately represented. 


Ame * 
. 


This Issue Will Set 


Motel Industry... 
Create New Demands 
For Your Product 


e:: 


Here in the April Building and Remodeling issue of AMERICAN 
MOTEL . . . you'll find the perfect tie-in between your advertis- 
ing and these readership-stimulating editorial features. It's the 
logical way of capitalizing on this tremendous editorial presen- 
tation .. . the most direct way of capturing the biggest share of 
this giant 1% billion dollar Motel Industry Market. 


If your product will help the motel owner do a better job, either 
in construction or remodeling, you CANNOT AFFORD TO PASS 
UP THIS OPPORTUNITY to tell them about it. In doing so... . 
you will increase your sales-producing potential considerably 
. . . and strengthen your position in the competitive picture. A 
recent survey shows that in 97% of the cases, it is the motel 
owner who is the primary influence in the selection of materials 
and supplies going into motel construction. This points up the 
fact that THE MOTEL OWNER HIMSELF MUST BE SOLD. And 
the most direct way is through AMERICAN MOTEL! Plan now 


Remenber-Final Closing Date is MARCH 5th! 
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Right now: 1,769 menswear 


and j,ewelry retailers are 
tying in with TROL 


Valentine’s Day Promotion! 
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Each year since 1950: 
LOOK 


has developed more 


in-store retail tie-ins than WEN 
more than the Wmbs4 h 


than any other major magazine* 


.. MOLE 


* In 19538, LOOK developed ...in the Food, Drug and Menswear 


classifications alone...a total of 47,788 in-store retail tie-ins. 
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